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Esta apresentacdo contém declaracdes futuras e informacgées relacionadas a Companhia que refletem as visoes
atuais e/ou expectativas da Companhia e de sua Administracdo com respeito a sua performance, seus negocios e
eventos futuros. Declaracées prospectivas incluem, sem limitacdo, qualquer declaracdo que possua previsoes,
estimativas e projecbes sobre resultados futuros, performance ou objetivos, bem como os termos "acreditamos’,
"antecipamos”, "esperamos”, "estimamos", "projetamos", entre outros com significado semelhante. Referidas
declarag¢bes prospectivas estdo sujeitas a riscos, incertezas e eventos futuros. Advertimos os investidores que diversos
fatores fazem com que os resultados efetivos diferenciem-se de modo relevante de tais planos, objetivos, expectativas,
projecdes e intencdes expressadas nesta apresentacdo. Em nenhuma circunstancia, nem a Companhia, nem suas
subsididarias, conselheiros, diretores, agentes ou funciondrios serdo responsaveis perante terceiros (incluindo
investidores) por qualquer decisdo de investimento tomada com base nas informacdes e declaracbes presentes nesta
apresentacdo, ou por qualquer dano dela resultante, correspondente ou especifico. As informacdes de posicdo
competitiva, incluindo projecdes de mercado citadas ao longo desta apresentacdo, e informacdes sobre o potencial do
mercado de atuacdo da Companhia, foram obtidas por meio de pesquisas internas, pesquisas de mercado,
informacgébes de dominio publico e publicagcbes empresariais. Esta apresentacdo e seu conteudo sGo informacgdes de
propriedade da Companhia e ndo podem ser reproduzidas ou circuladas, parcial e ou totalmente, sem o prévio
consentimento por escrito da Companhia.



_ 1T24

RECORDE DE NOS ULTIMOS 12
MESES, PROXIMO AO GUIDANCE DE 2024, ENCERRANDO O 1T24
COM (+19% V/S. 1T23)

BASE DE CLIENTES EM ACADEMIAS SUPEROU (+18% VS.
1T23) COM ADICAO DE , A2° MELHOR
PERFORMANCE DA HISTORIA

ATINGINDO PATAMAR RECORDE DE R$1,3 Bl NO 1T24 (+11% VS.
4T23)

SOLIDA NO 1724, COM
MARGEM BRUTA DAS ACADEMIAS MADURAS( ESTAVEL EM
PELO 5° TRIMESTRE CONSECUTIVO

, FORTE
CRESCIMENTO DE 30% VS. 1123 E 19% VS. 41723, COM MARGEM
EBITDA DE

(1) Unidade é considerada madura quando possui, ao menos, 24 meses de idade no inicio do ano calendario. (2) Exclui os efeitos do IFRS 16/CPCO06 (R2).
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Mudanc¢as de habitos e atitudes das pessoas potencializam a oportunidade de mercado

PESQUISA SMART FIT BRASIL: MUDANCA DE HABITO?
“O Quanto Vocé Concorda Que...”

Estou cuidando Estou cuidando Estou comprando
mais da minha mais da minha mais produtos de
saude alimentacao saude / fitness

92% 90% 80%

% Concorda Totalmente e Concorda

Google Trends: pesquisa pelo termo Academia?
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0
maio, 2019 maio, 2021 maio, 2023

Total  «eeeeeees Linear (Total)

M Pesquisa realizada pela equipe de marketing da Companhia. No periodo de 2 e 6 de fevereiro de 2024, foram entrevistadas 1.003 pessoas que utilizaram e/ou utilizam academias nos Ultimos 4 anos.
(2) Fonte: Google Trends. Média da relevancia de busca pela palavra “academia” (em portugués e espanhol) considerando as cinco principais geografias: Brasil, México, Coldmbia, Chile e Peru.
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Atualizagéo de estudo externo para Brasil reforca a oportunidade de crescimento

ESTUDO DE CASO: WHITE SPACE BRASIL

Cidades com presenca
Smart Fit

Micro dreas com Micro dreas sem
Smart Fit Smart Fit

+129 +4£58

Academias Academias

19% 66%

CONTEXTO/OBJETIVO

Estudo com consultoria externa
para estimar o white space Brasil

Fonte: Estudo realizado com consultoria externa em abril, 2024. Dados internos da Companhia.

Cidades sem
presenca Smart Fit

+107 +694

Academias Academias

15% SPACE

METODOLOGIA

Modelo de regressao, combinando
varidveis externas e internas

AMERICA LATINA:

ALTO
POTENCIAL DE
CRESCIMENTO

Paises com presenca Smart Fit
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Adicdo recorde de 238 academias nos ultimos 12 meses, atingindo 1.469 unidades no 1T24

EVOLUCAO DO NUMERO DE ACADEMIAS'

+19% +238 LTM
+2% +31 no 1T24 L 1
1.438 1.469
1.231
414 429
337
634 706 720
1T23 4T23 1T24
Brasil México QOutros Am. Lat.

EVOLUCAO ACADEMIAS PROPRIAS SMARTFIT POR AGING

67% 72% 68% 69%
1141
- 952
688 201 331
234
230
790
458 97 o5l
™21 122 123 1T24

Maduras Nao Maduras (%) Maduras

smarl

COMPOSICAO DA REDE DE ACADEMIAS POR REGIAO

Adicoes liquidas nos ultimos 12 meses

43%
12%

45%

4T21

PIPELINE 2024

240 - 260

2024e

M Considera todas as academias da Companhia (ndo considera Studios); (2) Conforme guidance divulgado ao mercado em fevereiro de 2024 e assumindo ponto médio do guidance.

46%

34%
20%
4T22

Brasil

37%

30%

33%

4T23

México

39%

25%

36%

1T24

Rede
atual

29%
22%

49%

1T24

Outros Am. Lat.

Mais de 90% do guidance 20242

48
]

Adicionadas
até Abril

contratado
75

Obras em
Andamento

B Abr/24

105

Contratos
Assinados
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CONTINUO CRESCIMENTO DE CLIENTES E RECEITA smart ['|[

No 1T24, a base de clientes em academias atingiu 4,5 M (+18% vs. 1T23), com a adi¢cGo de 395 mil
alunos no trimestre

(

BASE DE CLIENTES EM ACADEMIAS RECEITA L‘QUIDA MEDIA POR SMART FIT PROPRIA (ANUALIZADA)
(# ‘000 final do periodo) (R$ M)

AN
8% —> +8% .
| +6% |

4,0 4,1
| I I | />I
123 2723 3T23 4723 1T24

1162 1.192
No 1T24, a receita média anualizada por academia prdépria cresceu

1T23 2T23
8% vs. 1T23 devido ao aumento no numero médio de alunos e

3.856 3.953

3T23
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Otimizacdo do portfolio de planos e da precificacédo, mantendo a competividade do modelo de
negocios com solidos retornos

o )
(=]
é 5 PORTFOLIO DE PLANOS &‘) INTELIGENCIA DE PRICING
Portfdlio de planos que apresenta amplitude de precificacao Processo data-driven que reforca potencial de mercado com
com atributos unicos e diferenciados por produto ganhos de eficiéncias
REDE E MAIOR
FORCA DA MARCA CAPILARIZADA EXPPREER&SSA COMPETITIVIDADE PRODUTIVIDADE CONVERSAG

Aumento de prec¢os realizado ao longo dos ultimos anos nas diferentes regides alinhado com demais iniciativas realizadas no
periodo para otimizar, de forma sustentavel, a receita por academia



VARIAGCAO RECEITA LiQUIDA
(R$M) | (# ‘000 final do periodo)

982

287

468

1T23

+28%

1.260

369

565

1T24

EVOLUCAO DA RECEITA LIQUIDA

(REM)

Brasil

982

287

468

1T23

México

1.042

304

498

2T23

Outros Am. Lat.

1.089

315

506

3T23

1.131

334

530

4T23

+11%

1.260

369

565

1T24

Receita liquida de R$1.260 M no 1124, +28% vs. 1T23, em funcédo principalmente do aumento de 20% na base média de alunos

em academias proprias Smart Fit e o incremento de +8% do ticket médio no periodo

Essa evolucao do ticket médio reflete o repasse de precos realizado ao longo dos ultimos anos nas diferentes regides e das

diversas acoes realizadas no periodo para otimizar, de forma sustentavel, a receita por academia

Nos ultimos 12 meses, a receita liquida totalizou R$ 4,5 Bl



VARIACAO DO LUCRO BRUTO CAIXA

EVOLUCAO DO LUCRO BRUTO CAIXA
(REM) (R$M)
+29% +13%
50,3% 50,4% 50,3% 50,2% 50,2% 49,9% 50,4%
0,2 p-P- 635 06P-P 635
547 564
493 493 524
1T23 1T24 1T23 2T23 3T23 4T23 1T24
Lucro Bruto % Receita Liquida

Lucro bruto caixa atingiu R$635 M no 1724, +29% vs. 1T23, com margem bruta caixa de 50,4%, uma expansdo de 0,2p.p. Vs.
1T23, devido ao sélido crescimento da receita liquida e a gestao eficiente de custos, apesar do ritmo recorde de expansao

Nos Ultimos 12 meses, o lucro bruto caixa totalizou R$2,3 BI, resultando em margem bruta caixa de 50,2%
Frente ao 4T23, lucro bruto caixa aumentou R$71,3 M, crescimento de 13%, e expansado de margem bruta em 0,6p.p

A margem bruta caixa antes dos custos pré-operacionais foi de 51,1%, estavel vs. trimestre anterior e +0,5p.p. vs. 1T23



inauguradas nos ultimos anos em linha com o historico

MARGEM BRUTA POR VINTAGE'?

——————————————————————

Vintage ainda
em processo
/ deramp-up

f==)
AY

N ————

______________________

49% 49%

Vintage 2022 Maduras

m1T23 m2T23 3T23 " 4T23 m1T24

[
1
1
1
1
1
1
1
1
1
\

2% 52% 52% 52% 52%

MARGEM BRUTA ACADEMIAS MADURAS ESTAVEL EM 52%

Combinagdo entre sélida performance das academias’ maduras? e maturagdo das unidades

————————————————————————

Lucro bruto
caixa/unidade
anualizado de

=

_______________

Novo vintage Vintage mais antigo

(U] Considerando apenas unidades préprias da marca Smart Fit.
(2) Unidade é considerada madura quando possui, ao menos, 24 meses no inicio do ano calendario.
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VARIACAO DAS DESPESAS

EVOLUCAO DAS DESPESAS
(R$M)

(R$M)
20,1%
17,9%  [+30% 18,2% 17,9% 17,6% 19,3% ne 18,2%
229 227 229
210
176 176 183
Outorga
Adicional
127 v 130 127
95 R$4 M 95 104 124
(0,3% ROL)
1T23 1T24 1T23 2T23 3T23 4T23 1T24
G&A Vendas Pré-operacionais % Receita Liquida

As despesas com vendas, gerais e administrativas totalizaram R$229 M no 1724, +30% vs. 1T23, resultado principalmente do
crescimento de 34% das despesas gerais e administrativas, que reflete os maiores investimentos na estrutura da
Companhia para suportar a retomada do negdcio ao longo de 2023, além da estruturacao de novos negocios

Frente ao 4T23, as despesas com vendas, gerais e administrativas permaneceram estaveis, o que resultou em uma dilui¢cao
de 2p.p. dessas linhas como % da receita liquida no trimestre

12



VARIACAO DO EBITDA
(R$M)
+30%
30,9%
0,5 p-P:
304
123

31,4%

395

1T24

EVOLUCAO DO EBITDA!
(R$M)
0,
30,9% 32,6%
339
304
123 2T23

30,0%

327

3T23

+19%

29,4% 31,4%

2000 395
332

4T23 24

EBITDA de R$395 M no 1T24, forte crescimento de +30% vs. 1T23, comm margem de 31,4% (+0,5p.p. vs. 1T23)

No 1724, o EBITDA antes dos gastos pré-operacionais totalizou R$410 M, vs. R$311 M no 1T23, crescimento de +32%. A margem
foi de 32,6% (+0,9p.p. vs. 1T23), em razao da continua elevacao da base de clientes no periodo, com consequente expansao da
receita e diluicao de custos e despesas

Frente ao 4723, o EBITDA antes dos gastos pré-operacionais apresentou crescimento de +15%, com expansao de 1,2p.p da

margem EBITDA antes dos gastos pré-operacionais

(1) Exclui o efeito positivo de R$176,6 M auferido no 2T23 com a reavaliagdo da participacéo existente de 50% no Panama, devido a aquisigdo do controle dessa operacao, feita de acordo com as normas contéabeis vigentes no periodo

13



VARIACAO DO LUCRO LIQUIDO RECORRENTE! EVOLUCAO DO LUCRO LIiQUIDO RECORRENTE!
(REM) (REM)
18,5%
+9% 1,6%
10,7% 9.1% 10,7% == 9,3% T 9,1%
em JCP
209
105 15
105 121 101 15
123 124 123 2T23 3T23 4T23 1T24
Lucro Liquido Recorrente Margem Liquida Recorrente

Lucro liquido recorrente foi de R$115 M no 1T24, +9% de crescimento vs. 1T23 e 9,1% de margem liquida

Nos ultimos 12 meses, o lucro liquido atingiu R$1.175,0 M, resultando em uma margem liguida recorrente de 26,0%, que
representa uma melhora substancial quando comparado ao lucro de R$170 milhdes dos Ultimos 12 meses do 1T23

) Exclui o impacto por dois efeitos ndo recorrentes referentes (i) ao reconhecimento do imposto diferido no valor de R$483 milhdes no 4T23; e (i) a reavaliagdo da participacdo nas operagdes do Panama e Costa Rica de R$146 milhdes nos Ultimos 12 meses
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Solida posicdo de caixa de R$2,3 bilhées e perfil de divida alongado

CAPEX DIVIDA LIQUIDA! (R$M) E ALAVANCAGEM FINANCEIRA23
(R$M)
1,2x 1,0x 1,2x
.\ofi 0,7x —
0,8x
540 0,7x 0,5x 0,5x 0,7x ’
1.869
69 1.501
(R$236 M) *
1.008
303 960 908
228 455 46
35
178 246 1T23 2T23 3T23 4T23 1T24
e Alavancagem —= Alavancagem
Div. Liquida Financeira - Covernant?  Financeira3
1T23 4723 1T24 ! ! v ! !
Expa nséo Manutengéo |nova(;éo e Corp. FI.UXO DE AMORTIZAQAO DA DI’VIDA BRUTA‘
R$M
(R$M) soe 885
Capex de R$303 M refletindo o aumento dos investimentos na 655
expansao do parque de academias vs. 1123 626
........... 457................................................435........... 595
Capex de manutencao totalizou R$46 M, +30% vs. 1T23, devido a 300

maior utilizagcao das academias, em linha com a estratégia de
oferecer uma experiéncia de alto padrao

Indice de alavancagem financeira em 1,2x vs. 1,0x no 4T23. Em 2024 2025 2026 2027 2028 2029 2030
abril/24, realizado a 92 emissdo de debéntures de R$1.320M Fluxo de Amortizacao da Divida Bruta .- Média anual

(1) “Divida Liquida” utiliza a definigdo das debéntures da Companhia. Para mais detalhes, vide escritura das debéntures; (2) Indicador “Alavancagem Financeira - Covenant” considera o indicador “Divida Liquida Ajustada” dividido pelo “EBITDA LTM", utilizando a defini¢do de divida liquida e EBITDA das
debéntures da Companhia; (3) Indicador “Alavancagem Financeira” considera o indicador “Divida Liquida Ajustada”, utilizando a definigdo das debentures da Companhia, e o indicador “EBITDA LTM”", desconsiderando os efeitos do IFRS16 em relagdo aos arrendamentos mercantis referentes a aluguel das 15
academias e escritérios; (4) “Divida Bruta” considera empréstimos, financiamentos e arrendamento operacional (excluindo arrendamento de imoéveis) com instituigdes financeiras, de curto e longo prazo ao final do 1T24.


https://s3.amazonaws.com/anbima-bucket-documents-prod/DEBENTURES/SMFT/SMFT_6_Escritura%20-%20Escritura_20211119_000.pdf

smart fjt

Q&A

Instrucoes:

« Para fazer perguntas, clique no icone
Q&A na parte inferior da tela.

« Ao ser anunciado, uma solicitacao
para ativar seu microfone aparecera
Nna tela e, entao, vocé deve ativar o seu
microfone para fazer perguntas.

« Orientamos que as perguntas sejam
feitas todas de uma unica vez.
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This presentation contains forward-looking statements related to the Company that reflect the current view and/or
estimates of the Company and its Management regarding its future performance, businesses and events. Forward-
looking statements include, without limiting to, any statement that contain forecasts, estimates and projections about
future results, performance or objectives, also indicated by the expressions "we believe", "we anticipate”, "we expect",
"we estimate", "we forecast" and other similar expressions. These forward-looking statements are subject to risks,
uncertainties and future events. We caution investors that diverse factors may cause actual results to differ
significantly from these plans, objectives, expectations, projections and intentions expressed in this presentation. Under
no circumstances, will the Company, its subsidiaries, directors, executive officers, agents or employees be liable to third
parties (including investors) for any investment decision taken based on the information and statements in this
presentation, or for any damage caused by such decision, related to or specifically based on such information or
statements. Information about competitive position, including market forecasts throughout this presentation, and
information on the market potential in which the Company operates, was obtained through internal research, market
surveys, information available in public domain and business publications. This presentation and its contents are
property of the Company and cannot be partially or totally reproduced or circulated without prior written consent from
the Company.



_ 1Q24

RECORD , CLOSE TO THE
GUIDANCE FOR 2024, ENDING 1Q24 WITH (+19% Y/Y)
MEMBER BASE IN CLUBS EXCEEDED (+18% VS.

1Q23), WITH THE ADDITION OF
SECOND BEST PERFORMANCE EVER

REACHING A
RECORD OF R$1.3 BILLION IN 1Q24 (11% VS. 4Q23)

SOLID IN 1Q24, WITH CASH

GROSS MARGIN OF MATURE CLUBS STABLE AT FOR THE
FIFTH STRAIGHT QUARTER

STRONG GROWTH OF 30% VS.1Q23 AND 19% VS. 4Q23, WITH
EBITDA MARGIN OF

M Unit is considered mature when it has been operating for at least 24 months at the start of the calendar year.
(2) Excludes the effects of IFRS 16/CPCO06 (R2)
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Changes in people's habits and behavior strengthen market opportunities

SMART FIT BRASIL SURVEY: HABITS AND BEHAVIOR CHANGES*
““How much do you agree that...”

You are taking more You are taking more You are purchasing
care of your health care of feeding more health/fitness
products

92% 90% 80%

% Totally agree and agree

Google Trends: search for Gym word?
100

Y U VRO VR B S el S o
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s S

20

0]
May/2019 May/2021 May/2023

Total  «eeeeeees Linear (Total)

(U] The company's marketing team carried out the research. In the period from February 2nd to 6th, 2024, 1,003 people were interviewed online who had used and/or used gyms in the last four years.
(2) Source: Google Trends. The average search relevance for the word “academia” (in Portuguese and Spanish) considers five geographies: Brazil, Mexico, Colombia, Chile, and Peru.
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Updated external study for Brazil reinforces growth opportunity

CASE STUDY: WHITE SPACE BRAZIL

Cities with Smart Fit
operations

Micro areas with Micro areas without

Smart Fit Smart Fit
+129 +4£58
Clubs Clubs

19% 66%

CONTEXT/GOAL

Study with external consultancy to
estimate white space in Brazil,
contributing to the execution of
the expansion

Source: Study conducted with external consultancy in April/2024. Internal data of the Company.

Cities without
Smart Fit operations

+107 +694

Clubs Clubs

15% Space |

METHODOLOGY

Regression model, combining
external and internal variables

smarl

LATIN AMERICA

< HIGH GROWTH
POTENTIAL

Countries with Smart Fit operations
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Record addition of 238 clubs in the last 12 months, reaching 1,469 units in 1Q24

GROWTH IN NUMBER OF CLUBS'

1,231
337

634

1Q23

Brazil

+19%

1,438
414

706

4Q23

Mexico

+2%
1,469
429

720

1Q24

Other Latam

EVOLUTION OF OWN CLUB NETWORK BY AGING

67%

688
230

458

1Q21

M Includes all group clubs (excludes Studios); (2) According to guidance disclosed to the market in February 2024 and considering the guidance midpoint.

Mature

72%

831
234

597

1Q22

Non mature

68%

952
301

651

1Q23
(%) Mature

+238 LTM
+31in1Q24

69%

1,141

351

790

1Q24

BREAKDOWN OF CLUB NETWORK BY RECION

Net additions in the last 12 months Current
network
43% 46% 37% 39% e
0,
12% 30% 25% 22%
34%
9 49%
45% 20% 33% 36% o
4Q21 4Q22 4Q23 1Q24 1Q24
Brazil Mexico Other Latam
2024 PIPELINE
240 - 260 More than 90% of 2024 guidance?
contracted
16
— L]
Net Under Signed
Openings construction contracts
2024e B April 2024



CONTINUOUS GROWTH IN NUMBER OF MEMBERS AND REVENUE sma rtﬁg

In 1Q24, the member base in clubs came to 4.5 million (+18% vs. 1Q23), with the addition of 395
thousand members in the quarter

MEMBER BASE IN CLUBS AVERAGE NET REVENUE PER SMART FIT OWN CLUB (ANNUALIZED)
(#'000 end of period) (R$ MILLION)

AN
8% —> +8% .
| +6% |

4.0 4.1
| I I | />I

1Q23 2Q23 3Q23 4Q23 1Q24

3,856 3,953

1,162 1,192

1Q23 2Q23 3Q23 4Q23

INn 1Q24, annualized average revenue per own club grew 8% vs.

_ _ 1Q23 due to the increase in average number of members and
" Brazil [ Mexico Other Latam the increase in average ticket
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Optimization of plan portfolio and pricing, sustaining business model competitiveness with solid
returns

Q7 O0p
o
ggﬁ PLAN PORTFOLIO &.} PRICING INTELLIGENCE
Portfolio of plans that presents a range of pricing with Data-driven process that reinforces market potential with
unique and differentiated attributes by product efficiency gains
BRAND EQUITY CLUB NETWORK PREMIUM COMPETITIVENESS PRODUCTIVITY HIGHER
EXPERIENCE CONVERSION

Pricing increases carried out over the last few years in different regions in line with other initiatives carried out in the period to
sustainably optimize revenue per gym



VARIATION IN NET REVENUE EVOLUTION OF NET REVENUE

(R$M) | (#'000 end of period) (R$ MILLION)
+28%
1,260
982 269 982 1,042
287 287 304
468 565 468 498
1Q23 1Q24 1Q23 2Q23
Brazil Mexico Other Latam

1,089

315

506

3Q23

1,131

334

530

4Q23

+11%

1,260

369

565

1Q24

Net Revenue of R$1,260 million in 1Q24, +28% vs. 1Q23, mainly due to the 20% increase in the average member base in Smart

Fit's own clubs and the 8% increase in average ticket in the period

This increase in the average ticket is due to the transfer of prices in recent years in different regions and several initiatives

rolled out in the period to optimize revenues per club in a sustainable manner

In the last 12 months, net revenue totaled R$4.5 billion



VARIATION IN CASH GROSS PROFIT EVOLUTION OF CASH GROSS PROFIT

(R$ MILLION) (R$ MILLION)
+29% +13%
50.3% 50.4% 50.3% 50.2% 50.2% 49.9% 0 50.4%
0,2 P-P- 635 069 635
547 564
493 493 524
1Q23 1Q24 1Q23 2Q23 3Q23 4Q23 1Q24
Gross Profit % Net Revenue

Cash gross profit totaled R$635 million in 1Q24, +29% vs. 1Q23, with cash gross margin of 50.4%, up 0.2 p.p. vs. 1Q23, due to
solid net revenue growth and efficient cost management, despite the record expansion pace

In the last 12 months, cash gross profit totaled R$2.3 billion, resulting in a cash gross margin of 50.2%
Compared to 4Q23, cash gross profit increased R$71.3 million, up 13%, and gross margin increased 0.6 p.p.

Cash gross margin before pre-operating costs was 51.1% stable vs. the previous quarter and +0,5p.p. vs. 1Q23



GROSS MARGIN OF MATURE CLUBS STABLE AT 52% sma rt@

Combination between solid performance of mature'’ clubs? and maturation of units inaugurated in the
last years in line with historical data

GROSS MARGIN PER VINTAGE'?

————————————————————————

——————————————————————

a I ' Annualized
- Vintage still in | | cash gross !
| the process of i - profit /unit of i
/. ramp-up 1 R$2.3 M ;
53%° / b
2% 52% 52% 52% 52% 52%

5
49% 49%

'

Vintage 2022 Mature

11Q23 m2Q23 3Q23 1 4Q23 m 1Q24

New vintage Older Vintage

(U] Unit is considered mature when it has been operating for at least 24 months at the start of the calendar year. 1 1
(2) Includes only Smart Fit own clubs.



VARIATION IN EXPENSES EVOLUTION OF EXPENSES
(R$ MILLION) (R$ MILLION)
17.9% +30% 18.2% 17.9% 17.6% 19.3%
229
210
176 176 183
Grant of
new LIP:
127 R$4 million 124
95 (0.3% of net 95 Lo
revenues)
1Q23 1Q24 1Q23 2Q23 3Q23
G&A Selling Pre-Operating % Net Revenue

20.1%

227

130

4Q23

18.2%

229

127

1Q24

Selling, general and administrative expenses totaled R$229 million in 1Q24, +30% vs. 1Q23, mainly reflecting the increase of
34% in general and administrative expenses, which reflects higher investments in Company's structure to support the
resumption of business during 2023, as well as the structuring of new businesses

Compared to 4Q23, selling, general and administrative expenses remained stable, which led to a dilution of 2 p.p. of these

lines as a percentage of net revenue in the quarter
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VARIATION IN EBITDA EVOLUTION OF EBITDA!
(R$ MILLION) (R$ MILLION)
+19%
+30%
0,
30.9% 32.6% 30.0% 29.4% 31.4%
° . (o]
30.9% 31.4% 2,0P-P- 395
p- 339 332
0,5 p-P 395 304 327
304
1Q23 1Q24 1Q23 2Q23 3Q23 4Q23 1Q24

EBITDA of R$395 million in 1Q24, strong growth of +30% vs. 1Q23, with margin of 31.4% (+0.5 p.p. vs. 1Q23)

In 1Q24, EBITDA before pre-operating expenses totaled R$410 million, vs. R$311 million in 1Q23, up +32%. Margin was 32.6%
(+0.9 p.p. vs. 1Q23), due to the continued expansion of member base in the period and the consequent revenue growth and

dilution of costs and expenses
Compared to 4Q23, EBITDA before pre-operating expenses in 1Q24 grew 15%, resulting in an increase of 1.2p.p. in margin

Excludes the positive effect of R$176.6 million registered in 2Q23 with the revaluation of existing 50% interest in Panama due to the acquisition of control of this operation, in accordance with accounting standards in effect in the period

U]
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VARIATION IN RECURRING NET INCOME! EVOLUTION OF RECURRING NET INCOME!
(R$ MILLION) (R$ MILLION)
18.5%
+9%
11.6%
10.7% ° 9.3% Payment of 9.1%
R$266
million as lIoE
10.7% 9.]%
209
105 115
105 121 101 ns
1Q23 1Q24 1Q23 2Q23 3Q23 4Q23 1Q24
Recurring Net Income Recurring Net Margin

In the quarter, the recurring net income reached R$ 114.8 million, up 9% vs. 1Q23, with 9.1% of net margin

Company’s net income reached R$ 1,175.0 million in the last twelve months, with a net margin of 26.0%, representing a
substantial improvement compared to the profit of R$ 170 million of 1Q23 LTM

(1) Excludes the impact due to two non-recurring effects related to (i) the recognition of deferred tax in the amount of R$483 million in 4Q23; and (i) the revaluation of the participation in the Panama and Costa Rica operations of R$146 million in the last 12 months



S

smairt
Solid cash position of R$2.3 billion and lengthy debt profile
CAPEX NET DEBT' (RSM) AND FINANCIAL LEVERAGE?®
(R$ MILLION)
1.2X 1.0X 1.2X
.\0i71 0.7x —
(44)% — o
0.8x
540 0.7x 0.5x 0.5x 0.7x
1,869
69 L 1,501
(R$236 million) !
960 1,008
303 208
228 455 46
1:."75; 246 1Q23 2Q23 3Q23 4Q23 1Q24
Net Debt’ Financial J— Fmanclal3
1023 4Q23 1Q24 Leverage - Covenant Leverage
Expansion Maintenance Innovation and Corp. GROSS DEBT PAYMENT FLOW*
(R$ MILLION) 885
- : : o 806
Capex of R$303 million reflecting the increase in investments to 626 655
expand the club network vs. 1Q23
........... asl,.................................................435........... 595
Maintenance capex totaled R$46 million, +30% vs. 1Q23, due to 300
higher utilization of clubs, in line with the strategy of offering a
high standard experience
. . ) . , . 2024 2025 2026 2027 2028 2029 2030
Financial leverage was 1.2 times vs. 1.0 times in 4Q23. On April/24,

the 9th issuance of debentures of R$1,320M was carried out

Gross Debt Amortization Flow e Annual average

(1) “Net Debt” uses the definition of the Company's debentures. For more details, see the indenture; (2) The indicator “Financial Leverage - Covenant” considers the indicator "Adjusted Net Debt" divided by "EBITDA LTM," using the definition of net debt and EBITDA of the Company's debentures; (3) The

indicator “Financial Leverage” considers the indicator "Adjusted Net Debt," using the definition of Company's debentures, and the indicator “EBITDA LTM,"” excluding the effects from IFRS16 regarding commercial leases related to the rents of clubs and offices; (4) “Gross debt” considers short- and long-term
loans, financing and operating leases (excluding property leases) with financial institutions in the 1T24.
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https://s3.amazonaws.com/anbima-bucket-documents-prod/DEBENTURES/SMFT/SMFT_6_Escritura%20-%20Escritura_20211119_000.pdf

Q&A smartJ!

INnstructions:

« To ask questions, click on the Q&A
icon at the bottom of the screen.

A request will appear on the screen to
activate your microphone. Activate
your microphone to ask questions.

» Please ask your questions all at once.
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