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Webcast

4T25

Liderança e Inovação, com foco em geração de valor
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Aviso importante

Este material foi preparado pela Odontoprev S.A. (“Odontoprev“ ou “Companhia”) e pode incluir declarações que representem

expectativas sobre eventos ou resultados futuros. Essas declarações estão baseadas em certas suposições e análises feitas

pela Companhia de acordo com a sua experiência e o ambiente econômico e nas condições de mercado e nos eventos

futuros esperados, muitos dos quais estão fora do controle da Companhia. Fatores importantes que podem levar a diferenças

significativas entre os resultados reais e as declarações de expectativas sobre eventos ou resultados futuros incluem a

estratégia de negócios da Companhia, as condições econômicas brasileira e internacional, tecnologia, estratégia financeira,

desenvolvimentos do setor, condições do mercado financeiro, incerteza a respeito dos resultados de suas operações futuras,

planos, objetivos, expectativas, intenções e outros fatores.

Em razão desses fatores, os resultados reais da Companhia podem diferir significativamente daqueles indicados ou implícitos

nas declarações de expectativas sobre eventos ou resultados futuros.

As informações e opiniões aqui contidas não devem ser entendidas como recomendação a potenciais investidores e

nenhuma decisão de investimento deve se basear na veracidade, atualidade ou completude dessas informações ou opiniões.



3

Receita líquida e Tíquete médio Bradesco Dental PME: adições líquidas recordes

EBITDA Ajustado e Margem EBITDA Fluxo de caixa 2025
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Planos de saúde e planos odontológicos: diferentes perfis de penetração
Milhões de vidas



55

Receita Odontoprev é cerca de 3x superior a demais players de planos odontológicos
2025
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Bradesco Den SME: adições líquidas no 4T, 2S e 12M

Mil vidas
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Inovação de valor: receita planos PME e Individuais cresce 12% a.a. desde 2014
R$ milhões
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R$ milhões e % ROL

Receita Líquida PME + Individual: de 25% em 2014 para 43% do total em 2025
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Tíquete médio, Custo de serviço médio e Sinistralidade anual por segmento
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Margem de contribuição: melhor perfil, e maior retorno, em 11 anos 
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Despesas Administrativas, de Comercialização e PDD como % da Receita
% ROL
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Sinistralidade e margem EBITDA Ajustado desde IPO
% ROL
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Receita financeira e Caixa líquido desde 2022
R$ milhões 
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Lucro líquido apresenta CAGR de 20% desde o IPO em 2006 
R$ milhões
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CAPEX: Tecnologia representa maior prioridade dos investimentos
R$ milhões
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Remuneração total aos acionistas
R$ milhões | Critério competência
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Estrutura acionária: investidores em mais de 30 países
Janeiro / 2026
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Premiações e Reconhecimentos em 2025 

Texto

O conteúdo gerado por IA pode estar incorreto.

#19 do mundo e #1 do 
Brasil em ranking global 

da Revista TIME

1º lugar na categoria Planos 
Odontológicos, pelo décimo 

segundo ano consecutivo

https://mailerurl.mziq.com/ls/click?upn=u001.p5t26WVS9GxGJv9ToUhXU0WTZOhqpRfffDh6mhJihZtmaYWfIw-2FJ-2FfSDV5mSIa8Tr8AagF9QkQrIiHcR-2F2MjKnohT5-2Bft5AJhJyBx-2B6jVR0-3DoFhT_covvJpebXXL2KvABouWOeVjapBdh1IEGAKKb4ZjcibzMnJsJ-2FhczgQdvsybA4ZbQYiT4CrKqIIQ0mDPoFpI0mGzmhn6Su5-2BaiYNnxWqqdA0DEeyDe4lVR0ksyCfzK1LiJXcK9SsbceKuCxVAYWCX-2FXt-2BUNOYXH1vPmL1IFcZtrcdZwozVFhFpLaCnRMV0KiiD2Hphm-2BjKwapLxZGpAsC3REIrbYfnbQd8APg-2FJig103YEUj2suUi8az2-2F3kS-2FTEFsm6rrrt31qzZH2In-2F-2BRL-2FBWsiNWbO3ykRtC5vLYPTuXu1rIHhfFxyLeQ6ueg-2BMLmYP4-2Bzn7Eqbu5Y5s9OvM8ria7n4kcuuVKsci1XhljQpRzGDtWUA9W0kq9lkFMz-2BuO17Erm1bIzS01K75F3ADkf1uGqr6Hss4LRRGc5EoFaBKWCTl8tIJ420F1rLyVruEV
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Webcast

4Q25

New growth cycle and value innovation
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Disclaimer

The information contained herein has been prepared by Odontoprev S.A. (“Odontoprev” or the “Company”) and this material does not constitute offering material in whole or 

part.

This material has been prepared solely for informational purposes and is not to be construed as a solicitation or an offer to buy or  sell any securities and should not be 

treated as giving investment advice. It is not targeted to the specific investment objectives financial situation or particular needs of any recipient. No representation or 

warranty either express or implied is made as to the accuracy completeness or reliability of the information contained herein. It should not be regarded by recipients as a 

substitute for the exercise of their own judgment. Any opinions expressed in this material are subject to change without notice and OdontoPrev is not under obligation to 

update or keep current the information contained herein. The Company their respective affiliates. agents. directors. partners and employees accept no liability whatsoever 

for any loss or damage of any kind arising out of the use of all or any part of this material. 

This material is intended solely for the use of persons who are market counterparties of intermediate customers (as detailed in the FSA Rules) and is only available to such 

persons. The information contained herein does no apply to and should not be relied upon by private customers.

You should consult your own legal regulatory tax business. Investment. financial and accounting advisers to the extent that you deem necessary, and you must make your 

own investment hedging or trading decision based upon your own judgment and advice from such advisers as you deem necessary and not upon any view expressed in this 

material.

The information contained in this presentation concerning market estimates. The Brazilian dental and healthcare industry and our participation in it as well as our position in 

relation to our competitors was obtained from established public sources including the ANS. the Ministry of Health (Ministério da Saúde) and other market sources. We 

consider these sources to be reliable, but we have not independently verified the competitive position market share production and market size market growth data and 

other market estimates and therefore cannot provide any assurances regarding the accuracy and completeness of the information contained therein.
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Net revenue and average ticket

Dental care ratio and Adjusted EBITDA margin Cash Flow 2025

Bradesco Dental: SME net additions



Medical and dental plans: different penetration profiles
Million members
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Odontoprev's revenue is approximately 3x higher than other dental plan providers
2025
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Bradesco Den SME: net adds in 4Q, 2S and 12M

Thousand lives
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R$ million

Value innovation: SME and Individual plans revenue CAGR of 12% since 2014
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R$ million and % NOR

Composition evolution net revenue by segment
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Annual Average ticket, Average cost of services and Dental care ratio by segment
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R$ million

Contribution margin: non-corporate plans increased the margin over the last 10 years
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SG&A and Allowance for doubtful receivables as % NOR
% NOR
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Dental care ratio and Adjusted EBITDA margin since the 2006 IPO
% NOR
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Financial income and Net cash since 2022
R$ million
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Net income has grown at a CAGR of 20% since the IPO in 2006 
R$ million
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CAPEX: Technology represents the bulk of investments
R$ million

•
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Shareholder remuneration since 2022: 95% average payout ratio
R$ milllion | Accrual basis
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Global shareholder structure: investors from more than 30 countries
January, 2026
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Awards and Recognitions in 2025 

Texto

O conteúdo gerado por IA pode estar incorreto.

#19 in the world and #1 in 
Brazil in TIME Magazine's 

global ranking

1st place in the Dental Plans 
category, for 12 years in a 

row

https://mailerurl.mziq.com/ls/click?upn=u001.p5t26WVS9GxGJv9ToUhXU0WTZOhqpRfffDh6mhJihZtmaYWfIw-2FJ-2FfSDV5mSIa8Tr8AagF9QkQrIiHcR-2F2MjKnohT5-2Bft5AJhJyBx-2B6jVR0-3DoFhT_covvJpebXXL2KvABouWOeVjapBdh1IEGAKKb4ZjcibzMnJsJ-2FhczgQdvsybA4ZbQYiT4CrKqIIQ0mDPoFpI0mGzmhn6Su5-2BaiYNnxWqqdA0DEeyDe4lVR0ksyCfzK1LiJXcK9SsbceKuCxVAYWCX-2FXt-2BUNOYXH1vPmL1IFcZtrcdZwozVFhFpLaCnRMV0KiiD2Hphm-2BjKwapLxZGpAsC3REIrbYfnbQd8APg-2FJig103YEUj2suUi8az2-2F3kS-2FTEFsm6rrrt31qzZH2In-2F-2BRL-2FBWsiNWbO3ykRtC5vLYPTuXu1rIHhfFxyLeQ6ueg-2BMLmYP4-2Bzn7Eqbu5Y5s9OvM8ria7n4kcuuVKsci1XhljQpRzGDtWUA9W0kq9lkFMz-2BuO17Erm1bIzS01K75F3ADkf1uGqr6Hss4LRRGc5EoFaBKWCTl8tIJ420F1rLyVruEV
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