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Recelta
Liquida

1T26

s Q12,1

milhoes

+14,3 vs. 1T25
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Destaques 1126

Margem
Bruta

1T26

30,4%

+6,7 p.p vs. 1725

a

1T26

A

EBITDA

s 90,9

N

milhoes

+R$ 91,0 MM vs. 1T25

4

Lucro
Liquido

1T26

rs 123,4

milhoes

+R$% 58,8 MM vs. 1T25

Caixa
Operacional

09,8

milhoes

gerados no 1T26, uma
reversao do consumo de
R$ 330,30 millhoes no 1T25
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Receita Liquida, Lucro Bruto e Margem Bruta ' U I n

(R$ milhoes e %)

30,4%
+ 14,3% 25 0%
23, 7%
‘
1725 47125 1T26 1725 4725 1726
M Receita Liquida B | ucro Bruto =@®=|\largem Bruta
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EBITDA, Margem EBITDA e Lucro Liquido ' U I PN

(R$ milhoes e %)
14,1%

11,1% e
2.4% 123,4

5,0%
64,6
0,7% 57,8
&

A |1
-28,1
1725 4725 1T26 1725 4125 1726
EEBITDA =@®=|\/]argem EBITDA B Lucro Liquido —eo= argem Liquida
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Y

Fluxo de Caixa 1T26 ﬂw MJ& )

(R$ milhdes) ﬁL

65,8

11,5

96,5

-42 2
656.5 ’
Caixa Final Capital P Financiamentos  Caixa Final
Outros I Investimentos .
4T25 EBITDA 1T26 d6 Gito Ope::;:lsonal oA Carabilal 1726

Destaques:
e R$ 65,8 MM de geracao de Caixa Operacional, revertendo o consumo de R$ 330,3 milhdes no 1725

Apresentacido de Resultados MLAS3 - 1T26

grupoMultilaser
MLAS3



J\Y - U
Endividamento™ e me ﬂwﬂ ﬂuj
Cronograma de Amortizacao

Fechamos o 1T26 com R$624,6 MM em Caixa e Equivalentes de Caixa e Caixa Liquido de R$190,9 MM. O saldo em Caixa é suficiente
para cobrir em 2,4x os Empréstimos e Financiamentos de curto prazo da Companhia, que representam 60,7% do montante total devido.

2,92x 624,6 Divida Bruta: R$ 433,7 MM
e — -1,03x -0,76x
216,3
263,1
22,6 18,3 53,1
(166,5) (190,9)
Caixa e Divida Curto 2027 2028 2029 2030
Equivalentes Prazo
1725 4725 1726

Divida Liquida = Alavancagem (Div. Liq./EBITDA LTM)

(em milhoes de reais)

*Divida Liquida / EBITDA LTM
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Corporativo
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Corporativo

(R$ milhoes e %)

21,2% 26,9%
38%
665,2
499,5

301,4

140,9

41,7
1725 4725 1726

Bl Receita Liquida

=@®=\/]argem Bruta M Lucro Bruto

Antecipacao de compras de
clientes corporativos e captura de
ganhos com Redes e OEM

Repasse de precos nas vendas
de memoarias e componentes

Aparelhos de Telecomunicagoes para Operadoras e Provedores (Redes), PC & Tablets para Governo, Memérias e Componentes (OEM), Mobilidade Elétrica (Watts),

Equipamentos de Ginastica (Wellness e ZiYou), Equipamentos de Audio (Sennheiser) e Projetos de Fabricacio




Consumer Tech

e milhoes e e Foco na Rentabilidade, com
33,3% otimizacao do portfélio de
produtos
27,9% 27.5%

e Revisao da linha de Telas &
Video

e Escassez de memorias afetou a
linha de Tablets, em razao do
repasse de preco € maior
percentual das memorias no
custo

323,5

o Cre§cimento de vendas nas linhas
de Audio, PCs e Eletroportateis

1725 4725 1726

Bl Receita Liquida =@®=\/]argem Bruta M Lucro Bruto

Telas & Video, Acessorios de Informatica, Drones & Cameras, Eletroportateis, Memoérias & Pen Drives,

PCs & Tablets para Varejo, Audio & Acessorios Mobile e Telefonia




Receita Consumer Tech
(eXCIl.“ndO TelaS e TabletS) Aumento de vendas

(R$ milhoes vs. 1T25:

+ 20,2%

I § Audio: +36,1

. . I -

1T25 4725 1T26

I Eletroportateis: 31,3%

Telas & Video, Acessorios de Informatica, Drones & Cameras, Eletroportateis, Memoérias & Pen Drives,

PCs & Tablets para Varejo, Audio & Acessorios Mobile e Telefonia




Consumer Especializado

(R$ milhdes e %)
45,8%
41,2%
’ 40,4%
e Foco na rentabilidade P s
Farss
i
100,0 e Receita impactada pela saida : :f; A
do negocio Pet ao final de 2025 %f’
79,5
. }
1T25 4725 1726

Bl Receita Liquida =@®=)\largem Bruta [l Lucro Bruto

Health Care, Brinquedos e Baby




.
slobal de
omponentes

lobal, com impacto
istria de informatica

‘de precos para OEM e produtos
‘CcC morias embutidas

e Vantagem de producao local e risco da
articipacao das memoriz
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@ Disciplina em Despesas

Gestao do Capital de Giro

% Otimizacao do portfolio

O Monitoramento continuo de
oportunidades e tendéencias de mercado




Eduardo Belelas
CFO e DRI

RI MLASS3:

Lorena Sabatini (Gerente Executiva Contabil)
Helena Osorio (Coordenadora Contabil)
Fernando Nunes (Analista de RI)

MLAS
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E-mail: ri@grupomultilaser.com.br
Site: http://ri.multilaser.com.br
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As declaracoes contidas neste relatorio relativas as perspectivas
dos negocios do Grupo Multilaser, projecoes e ao seu potencial de
crescimento constituem-se em meras previsoes e foram baseadas
em nossas expectativas, crencas e suposicoes em relacao ao futuro
da Companhia.

Tals expectativas estao sujeitas a riscos e incertezas, ja que sao
dependentes de mudancas no mercado € no desempenho econdmico
geral do pais, do setor e do mercado Iinternacional, de preco e
competitividade dos produtos, da aceitacao de produtos pelo mercado,
de flutuacoes cambiais, de dificuldades de fortalecimento e producao,
entre outros riscos, estando, portanto sujeitas a mudancas significativas,
nao se constituindo garantias de desempenho.
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Net
Revenue

1Q26

s O 2.7

million

+14.3 vs. 1Q25

MLAS3 Earnings Presentation - 1Q26

1Q26 Highlights

Gross
Margin

1Q26

30.4%

+6.7 p.p vs. 1Q25

a

1Q26

A

EBITDA

rs 96.5

N

million

+R$ 91.0 MM vs. 1Q25

4

Net

Income
1Q26
rs 123.4
million

+R$ 58.8 MM vs. 1Q25

Operational
Cash

09.8

million

generated in 1Q26, a
reversal of the R$ 330.3
million consumption in 1Q25
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Net Revenue, Gross Profit and Gross Margin ' U I n

(RS million and %)

+ 14.3% T
o 7% 25. 0%
1Q25 4Q25 1Q26 1Q25 4Q25 1Q26
Bl Net Revenue B Gross Profit =@®=Gross Margin
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EBITDA, EBITDA Margin and Net Income ' U I n

(RS million and %)

11.1%

14.1%

8.5%
\M23.4

0%

5
M%A

64.6

/

R I
-28.1
1Q25 4Q25 1Q26
1Q25 4Q25 1Q26
EEREBITDA =®=EB|TDA Margin B \ct Income wmem Net Margin

grupoMultilaser

MLAS3 Earnings Presentation - 1Q26 MLAS3




!
1Q26 Cash Flow uny

(R$ million)
| 658 |
656.5
| . 1Q26
AQDEINAL SR ERITDA. L ng Others Operational  Investing
Cash Capital
Cash
Highlights:

e R$ 65.8 MM of Operational cash generation, reverting the R$ 330.3 MM cash consumption of 1Q25

Financing and
FX Variation

1Q26 Final
Cash

MLASS3 Earnings Presentation - 1Q26
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Y = U
Indebtedness™ and Debt me ﬂwﬂ ﬂuj
Amortization Schedule

1Q26 ended with R$ 624.6 MM in Cash and Cash Equivalents and a Net Cash position of R$190.9 MM. The Cash balance is sufficient to
cover 2.4x the Company's short-term Loans and Financing, which represent 60.7% of the total amount due.

624.6 Total Debt: R$ 433.7 MM
2.92x
e —— -1.03x 0,76x
216.3
263.1
_— .
1Q25 4025 1026 Cash and Short-Term 2027 2028 2029 2030
Net Debt  e=m|everage (Net Debt/LTM EBTIDA) Cash Debt
Fanlivalentec
(in R$ million)

*Net Debt / LTM EBITDA
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Corporate
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Corporate

(R$ million and %) e Anticipation of purchases by

corporate clients and capturing
gains with Networks and OEM

21.2% 26.9%
665.2 e Price pass-through in sales of

memory and components

499.5

301.4

41.7

1Q25 4Q25 1Q26

B \ct Revenue —e=@mmGross Margin

Hl Gross Profit

Telecommunications Equipment for Operators and Providers (Networks), PCs & Tablets for Government, Memory and Components (OEM),

Electric Mobility (Watts), Fitness Equipment (Wellness and ZiYou), Audio Equipment (Sennheiser), and Manufacturing Projects




Tech Consumer

(R$ million and %) e Focus on Profitability, with

33.3% product portfolio optimization

27.9% 27.5% e Review of the Screens & Video
line

e Memory shortage affected the
323.5 Tablets line, due to price
pass-through and a higher
percentage of memory in the
cost

e Sales growth in the Audio, PCs,
and Home Appliances lines

1Q25 4Q25 1Q26

B Nct Revenue  e=m@mmGross Margin  EEE Gross Profit

Screens & Video, IT Accessories, Drones & Cameras, Home Appliances, Memory & Flash Drives,

PCs & Tablets for Retail, Audio & Mobile Accessories, and Telephony




Tech Consumer Net Revenue

(excluding TVs and Tablets) Sales increase
(R$ million) vs. 1Q25:

+ 20.2%

E——— 1 Audio: +36.1

. . I -

1Q25 4Q25 1Q26

I Home Appliances: 31.3%

Screens & Video, IT Accessories, Drones & Cameras, Home Appliances, Memory & Flash Drives,

PCs & Tablets for Retail, Audio & Mobile Accessories, and Telephony




Specialized Consumer

(R$ million and %)
45.8%

29
LN 40.4%
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e Revenue impacted by the exit
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Health Care, Toys and Baby




Global Components Shortage

e Global pric , with local impact on the
onti

ss-throl or OEM and products
edded memory

-

ocal'production advantage and risk of
memory's share in costs
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@ Expenses discipline

Working Capital management

% Portfolio optimization

G Continuous monitoring of market
opportunities and trends




Eduardo Belelas
CFO and IRO

IR MLAS3:

Lorena Sabatini (Executive Accounting Manager)
Helena OsOrio (Accounting Coordinator)
Fernando Nunes (IR Analyst)

MLAS
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O Website: http://ri.multilaser.com.br
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The statements contained in this report regarding the business
prospects of the Multilaser Group, projections, and its growth
potential constitute mere forecasts and were based on our
expectations, beliefs, and assumptions regarding the future of the
Company.

Such expectations are subject to risks and uncertainties, as they depend
on changes in the market and the general economic performance of the
country, the sector, and the international market, product pricing and
competitiveness, market acceptance of products, exchange rate
fluctuations, strengthening and production difficulties, among other risks.
Therefore, they are subject to significant changes and do not constitute
guarantees of performance.
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