grupoulti

Apresentac
Institucion

Incluindo Resultados 3724




Quem é a Multi

Uma das maiores
fabricantes de produtos
de consumo com
tecnologia, com grande

diversificagdo de produtos

e de canais de vendas

/46

Rede massiva de
distribui¢do suportada
por forte pds-venda
+10k clientes de varejo /

1k vendedores / 30k pontos
de venda / +90 marketplaces

w

Forte reconhecimento
de marca e lideranga em
diversas categorias

€3

Modernos processo
produtivo & logistica

3 unidades produtivas /
~2,6 milhdes de produtos/més

<>

Capacidade unica
no desenvolvimento
de produtos, antecipando
tendéncias de mercado

+ 5k SKUs no 3T24

0
hIEI

Time experiente &
lideranga engajada



Historico de crescimento
bem-sucedido e de longa data

A inovagao estd no DNA da Companhia, com diversidade de
produtos e canais de venda, oferecendo cada vez mais
tecnologia e conveniéncia ao consumidor.

aiaie Brasil

""" Componentes
Inauguragao
da Féabrica em

Langamento da Linha Extrema, MG

de Informatica.

g i

Multi

T Lancamento da
Linha Telefonia e
. Langamento da Linha Tablet
Fundagdo da de Eletronicos.
empresa

T rULS=

TOSHIBA

RAZ=R
ZlYou

Parceria com Razer e
investimento na ZiYou

BLUE l

Litet' Aquisigao da Expet e

Inicio da produgao

Targus

wellness &

de telas
!}s{] 0] Itl Novas
parcerias
A dodaG =
Hsequranca T Hisense
oppPo
Aquisigao da Watts .
I MPRECOR
nulti
T ROYAL
cip ENFIELD
nMulti
ULTRA
T Lancamento da
Linha Casa
Conectada, Notebook
nMulti LWRARRIOR Ultra e Chromebook
SAUDE Multi
nultikids
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Com uma taxa de crescimento na
receita liquida de 8,7% nos ultimos
seis anos, o Grupo Multi esta entre as
250 maiores empresas do pais

2018 2019

2020 2021 2022

Receita liquida em R$ bilhdes

2023

3,3

3T24 LTM



Vantagens competitivas
Os pilares da nossa estratégia.

2

Portfolio de Alta eficiéncia
produtos operacional
diversificado

3

Vendas

amplamente
pulverizadas

4

Gestao focadaem
crescimento
e rentabilidade
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1. Portfolio de produtos diversificado

Office & IT Kids & Sports

CE LS “ Midias & Pen Mobile Devices Home Electric Products
nformética Drives

Papel & ; PCs& o Audioe
Redes Seguranca Gamer Escritério Telefonia Tablets Eletroportatels Health Care Acessoérios

Drones &
Cameras

Telas &
Videos

Mobilidade
Urbana

Mobie

- 9 O s “
nas ™ ' -
Equipamentos “‘"‘--._, ‘N‘:f N
Smartwatches Chromebooks }. wfindroidty Carrinhos de
Pendrive Repetidor Gourmet Balangas W

Motos elétricas Controle Remoto

' Torres de som
=~ C“) 0
L
= =
- - Celulares = 0
Cadeiras Roteador Notebooks Eletrodomésticos Termoémetros

e _é%

Drones

Acessorios

Caixas de som Vs
de Informéatica ? Bluetooth
$SD @ omm .

» Produtos
para bebés
Materiais d ? Cuidados A= Bike elét
eaSSrr\‘laé‘f‘\oe B . g"‘jr?é?ﬁéaa Tablets Pessoais Isiadores Ik eletrica
Fones de Ouvido Ferramentas N
DDR e Cartdo 3 t’t
Acessorios Baby Care
Gamer Brinquedos
Ftiness
Receita liquidal: R$720,3 milhdes Receita liquidal: R$327,2 M Receita liquidal: R$759,0 milhdes Receita quuidaﬁ: R$374,6 M
Margem bruta: R$113,7 milhdes | Margem bruta: R$79,9 M | Margem bruta: R$216,5 milhdes | 28,5% Margem bruta: R$137,1 M |
15,9% 24,4% 36,6%

" Dados referentes ao 9M24 do portfdlio continuado de produtos.






2. Alta eficiéncia
operacional

Expertise em cadeias
de suprimentos globais
e producao local.

Decisdao e Comprade
Produtos na China

Equipe técnica local na China
grupoulti
Fabricas de ultima geracao gru

Extrema (MG) e Mar Recebimento,

Armazenagem e Processo
2 centros de logistica Produtivo

+4,5k colaboradores Gestao de BackOffice

ERP

Venda, Suporte a Vendas,
Promogao em Campo, etc.
Picking e
expedigao

mMERCURY

nulti 9




2. Alta eficiéncia operacional

Parceira escolhida por diversas marcas de renome internacional.

oppo

Smartphones

SIS

L7 S
Targus

Mochilas &
Acessorios

5 "erecor

Equipamentos
fitness

(o]
TOSHIBA

Produtos Baby

KNES R

Mercado

Drones &
Céameras

ROYAL ENFIELD

Motocicletas

Desenvolvimento e Distribuigdo exclusiva A Multi fabrica Parcerias de fabricagdo
licenciamento de produtos no Brasil para algumas e distribui produtos com sem gestdo de produto e
pela Multi categorias exclusividade marca

10






3. Vendas amplamente
pulverizadas

Atingimos praticamente 100% dos varejistas
relevantes em todos os cantos do Brasil, com 0 apoio
de equipes comerciais altamente treinadas e logistica
com alto nivel de servigo e alcance nacional.

Pequenos e
Médios Varejistas
31,9%

Distribuicado de
vendas por canal

Provedores
17,8%
Grandes
Varejistas
10,3%

Governo
6,5%

Canais Especializados
11,5%

T Com base nos numeros gerenciais em LTM 3724

Clientes por regiao

Centro-Oeste

9%

Sudeste

52%
13%

+30 mil

Tmil
representantes PDVs
de vendas

+10 mil’

clientes varejistas
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4. Gestao focada em crescimento e rentabilidade

Capacidade de desenvolvimento de produtos, antecipagao
de tendéncias e adaptabilidade ao mercado.

Duragéo
da fase (meses)

Equipe dedicada na China, com foco em : Times talentosos divididos em negdcios : Flexibilidade Unica para definir e executar : Campanhas de marketing direcionadas
explorar feiras internacionais buscando : especializados (unidades de desenvolvimento : 0 mais eficiente plano de produgao. :
identificar tendéncias futuras. : de produtos totalmente operacionais). :

Aspirador robd

ORION

+2,6 milhdes de produtos ao més
Capacidade instalada combinada
MULTILASEN

4 segmentos de negocios
com BUs especializadas

Trade marketing Canais Digitais e RP

PDVs de facil acesso

Relacionamento proximo aos clientes : Laboratdrio de testagem de produtos
para entender as demandas do : de Ultima geragéao (confiabilidade,
consumidor, com entrada em categorias : caracterfsticas e aspectos legais). :
cuja demanda seja bem estabelecida. : : CD & Hubs Logisticos

Em Extrema (MG) e Manaus (AM)

Experiéncia de compras on-line
sem complicagao

Ideias / demandas

_— [1n

nulti nm

4+ : . Extrema (MG) Manaus (AM)
Langamentos constantes : :
e estratégicos







Além disso, o Grupo Multi

é protagonista em um
ecossistema de investimentos

em startups no Brasil

we
ventures

Venture Capital

) Impacto Econémico e Social
Compromisso de Investimentos P

+R$ 350 milhdes’ Amazoénia

& Microsoft grupo @@ sabin

flex I2XBOE

FIP INOVA IV

FIPs Investidos

5

Volume Financeiro
Processado por Investidas

+R$165 milhdes

FIP INOVA V

(Fundoexclusivo)

ZIYOU wﬁ"cu'

Aluguel de
Equipamentos Fitness Plataforma de Streaming

cashv

Fintech

Q) \AveEGAM

Logistica

ispCred:-

Fintech

Projegdo de novos deals Empresas investidas pelos fundos que a
Estratégicos’ Multi pariticpa

+ R$20 milhdes

Intermediadora de
Negodcios

T Compromisso total da Multi para alocagdo durante o periodo de investimento dos Fundos, que em média terminam em 2027



Destagues em investimentos em Startups:

w;\'-er'cu“ ZIYOU

S —— o T T ———————————— -

4
\

Sobre a UME: Sobre a Watch:

Sobre a ZiYou:

* Plataforma de rede de ciclo fechado que conecta
comerciantes a consumidores, fornecendo crédito
qualificado

*  Empresa focada em aluguel de equipamentos de
academia no modelo B2C, possuindo a opgdo de
venda como receita secundaria.

+ Companhia que opera no segment B2B para provedores de
internet (ISPs), fornecendo opgédo de contratagdo de titulos,
aluguel de filmes e canais de TV.

« A UME oferece crédito digital B2C de forma rdpida e

. s L . » Plataforma de assinatura que oferece locagdo mensal
acessivel, com analise propria em menos de 5 minutos.

de equipamentos fitness, como bicicleta ergométrica,
esteira e remo, disponivel em vdrias cidades
brasileiras. Possui trés lojas fisicas em Séo Paulo.

* +1,2 milhdo de assinantes.

«  Para comerciantes, aumenta as vendas em até 15% com »  Gera uma diminuig&o expressive da carga tributaria para ISPs.

uma solugéo Saa$ integrada ao POS, e para consumidores,

disponibiliza crédito, parcelamentos e beneficios via app. Evolucao de Assinantes e Provedores (em milhares)

Base de Clientes

Modelo de Negdcio 1.42 1.438
’ 1.235 1.368 1.375 ° 6.390 6.863 6.955 7.134
. Onboard de PMEs que possuem uma grande base de clientes
para oferecer o POS da UME.
. 373 399 441 452 485 487
. Clientes recebem acesso ao crédito para comprar na rede Ume 114 115 117 121 124 124 124
(varejistas Habilitados).
36 38 39 42 50 50 mar/24  abr/24 mai/24  jun/24 jul/24 ago/24 set/24
+  Melhores clientes: Podem usar o crédito Ume para comprar de o (] [ == —o— L] (]
iantes de fora da rede UME ; ; ; Bac 828
comercian : 24/abr 24/mai 24/jun 24/jul 24/ago 24/set
Share de Planos
@ A\cess0s distribuidos USUArios ativos ess@s== Usuarios com consumo 66,0%
Network formado pela plataforma X
Parceiros 51,0%

31,0%g9,09%

11,5%
5,0% 6,5%
. 0:3% - [ ]

3 meses 6 meses 9 meses 12 meses
N 2023 ®2024

Comerciantes
+2k lojas

Consumidor
+200k consumidores

| ﬂ"“ n @ COMEDY
s!im, .(1/;,,,;,,,,,,,,“ CENTRAL

FreTune

AWESOMENESSE)  NBCUniversal mm-mc m

D
o e e e



Destaques Financeiros'¢
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Receita do portfélio continuado

rs 159,6M

+3,2% vs. 2T24 e -6,4% vs. 3T23,
mesmo impactada pelo aumento de

tempo de transito de containers da Asia.

EBITDA

rs 4, 2M

no 3T24, segundo trimestre
consecutivo de resultado positivo.

Destaques 3T24

Lucro Bruto

rs 199,3M

+R$5,0M vs. 2T24 e +R$140,6M vs.
3T23, com retomada de margens.

Lucro Liquido

rs 1,5M

+ R$53M vs. 2T24 e +R$213,7M vs.
3T23, resultado do aumento do lucro
bruto e efeito cambial na receita
financeira.

Margem Bruta

24,6%

+2.1 p.p. vs. 2T24 e
+65p.p.vs. 3T23, com forte recuperacéo
do segmento de Office & IT Supplies.

Estoques de produtos em
descontinuacéo

1,4%

do estoque total, -0.8 p.p. vs. 2T24
e -5,3 p.p. vs. Dez/2023, resultado
das ac¢6es de vendas e renovacao
dos estoques.




Vendas por Canal Receita Liquida por Segmento

7,8% 10,0% 12,5% -

14,4%

13,8%
2,7%

6,5%
18,4%

18,0%

9,2%

11,9%

3T23 2724 3T24

B Pequenos e Médios Varejistas B Grandes Varejistas 3123 2124 3124
m Governo m Provedores
= Corporativo e Projetos ® Canais Especializados Mobile Devices  ® Office & IT Supplies B Home Electric Products  ® Kids & Sports

E-Commerce

20




Abertura de familias
por canal de vendas

Com base na receita de
vendas do 3724,

Pequenos e
Médios
Varejistas

28,1%

Provedores
18,0%

Governo Cangis
9,2% Especializados
13,8%

Informacdes gerenciais ndo-auditadas.

Top Familias por Canal % Total
Pequenos e Médios Varejistas

Telas & Video 33,3%
PCs & Tablets 15,4%
Drones & Cameras 10,8%
Audio & Acessérios Mobile 9,9%
Eletroportateis 7,1%
Acessorios de Informética 5,0%
Outros 18,4%
Grandes Varejistas
Telas & Videos 33,8%
PCs & Tablets 24,2%
Audio & Acessérios Mobile 19,9%
Eletroportateis 11,8%
Outros 10,3%

9,4%
4,3%
3,0%

2,8%
2,0%
1,4%
5,2%

4,0%
2,9%
2,4%
1,4%
1,2%

Canais Especializados

Health Care 28,5%
Brinquedos 26,9%
Baby 13,5%

Wellness 12,8%
Pet 12,7%
Outros 5,4%

Governo

PCs & Tablets 91,6%
Outros 8,4%

8,4%
0,8%

Provedores

Redes 98,0%
Outros 2,0%

Corporativo e Projetos

Projetos 88,3%
PCs & Tablets 8,6%
Outros 3,1%
E-Commerce
Drones & Cameras 21,1%
PCs & Tablets 13,0%
Baby 10,9%
Telefonia 10,7%
Telas & Videos 10,2%
Eletroportateis 8,3%
Health Care 6,5%
Audio & Acessérios Mobile 5,2%

Outros 14,2%

17,7%
0,4%

5,8%
0,6%
0,2%

2,6%
1,6%
1,4%
1,3%
1,3%
1,0%
0,8%
0,7%
1,8%
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Office & IT Supplies

Segmento composto de periféricos de informética, materiais de escritério
e equipamentos de internet e de seguranga, preponderantemente
comercializados no pequeno varejo e junto a fornecedores de servigos de
internet e instaladores.

Renovagao tecnoldgica
atendendo as demandas
dos provedores e
consumidores finais

Ampliacdo da parceria com
a ZTE, com ampliagao
do portfélio

Revisao do portfdlio em
Seguranca e Acessorios
para Computadores

Parcerias de fabricagao
de OEM no 2724

Marcas e Produtos

Multi
LWIARRICR

o
it K
' VUN &
ZTE Roteadores Periféricos Redes Papelaria Pen Drives Meméria

242.0

3Q23

Receita Liquida (em milhdes de reais)

% Receita Liquida
3T24

26,7%
295.8
278.9
246.4
221.2
4Q23 1Q24 2Q24 3Q24

Lucro Bruto (em milhdes de reais)

19,7%

12,5%
9,2%

56,5

3723

21,3%
11 ,M
46,0
39,9
32,1
24,3
4723 1124 2724 3724
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Home Electric Products

Segmento formado por Eletroportateis, produtos da linha Audio e Video e
produtos de Health Care, amplamente comercializados nas grandes lojas
de varejo e em redes de drogaria.

Fabricagao e
distribuicdo de TVs
Toshiba

Ampliagao do portfdlio
direcionavel ao
Governo

Marcas e Produtos

~PULS

anuIt =

Multi Multi -

=] Saude

Parceria de fabricagao
para parceiro
internacional Hisense

Injecao plastica para
fabricacao de
eletroportateis Multi

4 eme @

Audio Eletroportéteis

Receita Liquida (em milhdes de reais)

242,0

3723

23,6%

246,4

4T,

221,2

23 1124

295,8

2724

Lucro Bruto (em milhdes de reais)

% Receita Liquida
3T24:
34,4%

278,9

3724

3723

28,6% 28,9% 26,9%
19,V
85,4
75,1
63,3
47,8
4723 1T24 2T24 3T24
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Kids & Sports

Segmento composto de puericultura leve e pesada, equipamentos
de ginastica, brinquedos e produtos para pets, normalmente
comercializados no varejo especializado com margens atraentes.

Parceria de producgao

Otimizagao do portfélio de motos a combustio
para manutengao da para parceiro
rentabilidade do internacional
segmento Royal Enfield

Crescimento da linha
Wellness com novas
parcerias

Operacao consolidada
da DJI no Brasil

Marcas e Produtos

< Tl e o

Multikids TEREFTT=y
Baby inauedos e Mobilidade
Y Brinquedos ets i

Baby Care

Drones

Litet: wellness <

Receita Liquida (em milhes de reais)

Receita Liquida

132,5

3723

Lucro Bruto (em milhdes de reais)

153,9

4723

123,8

1124

17,4%
1413
116’6 l
2124 3124

37,8% 36,2% 37,0% 38,9%
\33,2%
55,7
50,1
45,8 45,3 47,0
3723 4723 1124 2724 3724
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Mobile Devices

Segmento formado por dispositivos eletrénicos de facil transporte e
manuseio, composto basicamente por smartphones, notebooks e tablets

direcionados as grandes redes de varejo e clientes corporativos. Jare
1756 173,3
129,5
1171
In::c:)osrteasr::)e [;‘:u;:o Renovacao das linhas
q de PCs e tablets
smartphones no LTM

3723 4723 1724 2724 3724

Portfélio continuado’ Lucro Bruto (em milhdes de reais)

Projeto de fabricagao de

Receita liquida: R$140,9 milhdes
™ _ 18,4% 20,1% 18,0%
Lucro bruto: R$28,8 milhdes | smartphones Oppo
20,4% de margem -47,1%
-117,9%
23,8 23,5 31,2
S
Marcas e Produtos
-104,8
nulti .» u{ E @ 207,1
MUlti Desktop Notebooks Smart| s' Tablets 3723 4723 1124 2724 3T24

25

" Desconsidera produtos em descontinuagdo, como smartphones marca Multi e algumas linhas de tablet obsoletas
Nota: Lucro bruto considera ajustes no estoque e provisdes de obsolescéncia no montante de R$341,2 milhdes ao longo de 2023.



Beneficio Fiscal

Resumo dos beneficios fiscais da Multi

Alguns dos programas fiscais dos quais a Multi se beneficia existem ha quase 30 anos, sem
vencimento no curto prazo e com possibilidade de prorrogagao de seus prazos.

Validade

Estadual/Federal Descricao

ICMS
Minas Gerais

Lei de Informética

Programa de Apoio

ao Desenvolvimento
Tecnolégico da IndUustria
de Semicondutores
(PADIS)

Zona Franca de Manaus

Inicio: 1991
Término: Dez/2032

Inicio: 1991
Término: 2029

Prorrogavel por até 5
anos se previsto na L DO

Inicio: 2007
Término: 2029

Prorrogdvel por até 5
anos se previsto na LDO

Término: 2074

° Imposto ndo cumulativo aplicado a comercializagéo de mercadorias e a prestagéo de servigos
de transporte estadual e municipal;
Estadual ° Beneficio para produtos fabricados na planta produtiva de Extrema, como memdrias, tablets,
notebooks e smartphones sem incidéncia de ICMS e;
° Para produtos importados como mouses, teclados, brinquedos, linha de produtos para bebés,
eletrodomésticos, aplica-se aliquota de 1,5% sobre as vendas
Fea ) Direito de crédito fiscal financeiro sobre o IPI (Imposto sobre Produtos Industrializados) sobre o produto
final desde que haja um PPB e investimento em P&D;
) A data de término da Lei da Informatica foi renovada em 2001, 2004 e 2014.
Conjunto de incentivos fiscais federais que foram estabelecidos para atrair investimentos na érea de
semicondutores e displays. O incentivo fiscal € composto por:
Federal
° Crédito fiscal financeiro sobre II, IPI, PIS-COFINS e PIS-COFINS-Importagao para maquinas, equipamentos, produtos
e softwares relacionados a producao de semicondutores e displays e;
3 Redugao de 75% no Imposto de Renda Pessoa Juridica (IRPJ)
Os beneficios se referem, de modo geral, a isen¢des, redugdes de base de calculo e diferimento (prorrogagéo do
prazo) de pagamento do ICMS incidente tanto na aquisi¢do de insumos, quanto na saida de produtos acabados.
° Crédito estimulo do ICMS: esse crédito reduz o valor do imposto a pagar que, a depender do bem, pode variar de 55% a
100%, sendo este incentivo dado por produto;
Estadual ° Diferimento do imposto, que pode ocorrer tanto nos casos de importacéo do exterior de matéria-prima e material

secunddrio, quanto na saida de bens intermedidrios para utilizagdo com insumo de outra indUstria incentivada, dentro do
Estado do Amazonas;

Isengdo do imposto incidente nas aquisi¢des de maquinas e equipamentos para utilizagdo direta no processo produtivo;
Redug&o de base de célculo do ICMS nas importagdes do exterior de matéria-prima e material secundério que podem variar
de 55% a 64,5%

A dindmica do setor é baseada nos programas atuais que trazem beneficios aos consumidores finais a medida que as empresas 0s repassam;

ndo ha incentivos para que os governos mudem essas condigdes.
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Tecnologia que
melhora sua vida.
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Multi at a glance

One of the largest
manufacturers of consumer
products with technology,
offering a wide variety of
products and sales
channels

/46

Massive distribution
network supported
by strong after-sales

+10k retail customers/
1k sales promoters / 30k point of
sales/ our own e-commerce

w

Strong brand recognition
and leadership in several
categories

€3

State of the art factories
and logistics centers

3 factories/
2,6 mm+ products/month

<>

Unigue product
development capability,
anticipating market trends

5k+ SKUs in 3Q24

0
hIEI

Experienced team and
engaged management



TOSHIBA R A Z E R

Long-standing and o ZIyou
Wﬂllness.‘ﬁ' Razer partnership and

ZiYou investment

successful track-record BLUE |

Innovation is part of the Company’s DNA, with a .
wide variety of technological products that offer Licet IPO and Expet
acquisition

convenience to the consumer. I;I

Start of screens

production
MUItl New partnerships
GIGA
Giga Security Hisense
acquisition T
afale Brasil L .
B S orentes Watts acquistion MPRECOR
Inauguration of the Mlﬂ|t_ﬂTrJ
factory in Extrema uitl ROYAL
Launch of (Minas Gerais state) t_’l' ENFIELD
PC accessories line R
nMulti
ULTRA
@ Q Launch of Connected
Home line, Ultra
. Notebooks and
MUltl LJARRICR Chromebooks
SAUDE nMulti
T PULS= Nultikids
Multi
T Telephony and tablet
line launch
Launch of electronic 3
Company products line

foundation



With a net revenue growth rate of 8.7%
over the past six years, Grupo Multi
ranks among the 250 largest
companies in the country.

3.3

2018 2019 2020 2021 2022 2023 LTM 3Q24

Net revenue in R$ billion




Competitive advantages
The pillars of our strategy.

Diversified
product portfolio

2

Strong

operational
efficiency

3 4

Management

Widespread focused on
sales growth and
profitability



1. Diversified
prod uct}%ortfolio
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1. Diversified product portfolio

Office & IT Kids & Sports

Home Electric Products Drones &

. Miedia & Pen H H
PC Accessories “ Drives M o b | Ie DeV' ces Cameras
Audioe -
i PCs& H a Telas & Mobilidade
e St offes Telephony Tablets Applances Health Care  §  AcessCrios Videos Urbana

- 9@

Equipments
Smartwatches Chromebooks " Remote control
Pendrive Repeater Gourmet Electric cars
motorcycles
- - @ .-r.-.-] _—
» ¥
~ ane
= = Feature phones -

Cadeiras Router Notebooks Home appliances Thermometer

Drones
PC accessories

[ Bluetooth Vs
: sound box
$SD ] ' )
f Baby products
| = t =
Stationery b Biometric handle Tablets
e

Electric bikes
Personal care

Nebulizer

TWS earbuds Tools .

DDR and memory -) t’t

Gamer accessories card Baby Care

Toys and dolls
Fitness
Net revenuel: R$720.3 million Net revenuet: R$327.2 mm Net revenue®: R$759.0 million Net revenuel:- R$374.6 mm
Gross margin: R$113.7 million | 15.9% Gross margin: R$79.9 mm | Gross margin: R$216.5 million | 28.5% Gross mar%lg.6§$l37.l mm
24.4% .6%

" Data related to the 9M24 of the continuing product portfolio.
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2. Strong operational
efficiency

Expertise in global supply
chains and local
manufacturing.

Deciding and buying
products abroad

Local technical team in China

3 state-of-the-art factories S
Extrema (MG) and Manaus (AM) Receiving, storage
and production

2 logistic centers rocess
9 Extrema, MG P

4,5k + employees Backoffice management

Sales, sales
support, on-site
promotions, etc

Picking and shipping

mMERCURY

nulti




2. Strong operational efficiency

A trusted local partner chosen by several globally renowned brands.

oppo

Smartphones

, MPRECOR

Fitness
market

(o]
TOSHIBA

=
fisher-price
Baby products

Drones &
Cameras

ROYAL ENFIELD

Motorcycles

I Multi manufactures and Manufacturing partnerships
Product development and O Exclusive distribution in Brazll O distributes products O without produgc?and bran’?j
licensing by Multi for certain categories exclusively management

10
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3. Widespread sales

Epic distribution, reaching virtually 100% of relevant
retailers in every corner of Brazil, supported by highly
trained commercial and logistics teams and high
service levels.

Small and
Medium Retailers
31,9%

Sales distribution
per channel

ISP
17,8%

Major Retailers

10,3%
Specialized Channels
11,5%

' Based on management figures as of 3Q24 LTM, no single customer accounts for more than 5% of our revenue.

Government
6,5%

Clients by region

Midwest

9%

+10k"

retail clients

South

13%

1k

sales promoters

Southeast

52%

+3Qk

12
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4. Management focused on growth and profitability

Unparalleled product development capability, anticipating trends and driving
growth.

Phase duration

(months)
Dedicated team based in China focused on Talented team grouped in specialized business Unique in-house flexibility to define and Focused marketing campaigns

exploring international trade fairs and : units (fully operational product development : execute the most efficient production plan

identifying upcoming trends : squads) Aspirador robd
: i

ORION

~2,6mm products/month

Combined installed capacity MULTILASEN

4 operational segments
with specialized BUs

Trade marketing Digital channels and PR

Easy access to point of sales

Close and constant relationship to : State-of-the-art product testing lab
identify current retail clients demands : (reliability, features and legal aspects)

DC & Logistic Hubs
In Extrema (MG) and Manaus (AM)

Constant and strategic
launch

_— [1n

nulti nm

4 Extrema (MG) Manaus (AM)

Ideas / demands







Multi is also a protagonist in
an ecosystem that invests in

Startups in Brazil

; Social and economic impact
Investment commitment

+R$ 350 million’ Amazon

Financial volume processed by Invested FIPs
investments 5

+R$165 million

Projection of new strategic deals’ Invested startups and enterprises

+ R$20 million 27

T Multi's total commitment to allocation during the Funds' investment period, which on average ends in 2027

Relevant Investments in Startups and Funds

we
ventures

Venture Capital

& Microsoft grupo @@ sabin

flex I2XBOE

FIP INOVA IV

FIP INOVA V

(exclusive fund)

- =
ZIYOU WATCH
Fitness equipment

rental Streaming platform

cashv

Fintech

Fintech

IspCred:-

Business
intermediary

Q) \AveEGAM

Logistics

16



Startups’ Investments Highlights:

]

WATCH ZIYOU

S —— o T T ———————————— -

4
\

About UME: About Watch:

About ZiYou:
*  Closed-loop network platform that connects merchants to

L o . » Company operating in the B2B segment for Internet Service
consumers, providing qualified credit.

Providers (ISPs), offering options for subscription of titles,
movie rentals, and TV channels.

»  Company focused on gym equipment rentals in a B2C
model, with sales as a secondary revenue stream

«  UME offers fast and accessible B2C digital credit with its

own analysis in under 5 minutes.

For merchants, it increases sales by up to 15% with a SaaS
solution integrated with the POS, and for consumers, it
provides credit, installment options, and benefits through
the app.

Businnes Model

*  +1.3 million subscribers.

Significantly reduces the tax burden for ISPs.

Subscribers and Providers Evolution (in thousands)

»  Subscription platform offering monthly rentals of
fitness equipment such as exercise bikes, treadmills,
and rowing machines, available in various Brazilian
cities. It has three physical stores in Sdo Paulo.

Costumer base

\‘ /4
. |
1 |
1 |
1 |
1 |
1 |
1 |
1 |
1 |
1 |
1 |
1 |
1 |
I 1,368 1,375 1,428 1,438 1 6,390 6,863 6,955 7,134
: 1136 1,235 >~—-r—0 I osue  ss SAY
Onboarding of SMEs with a large customer base to offer UME's I './. I
POS system. I 1
) i - |
Customers gain access to credit for purchases within the UME 1 441 452 485 487
network (authorized retailers). | 373 399 : 14 15 17 121 124 124 124
1 . .
Top clients: Can use UME credit to purchase from merchants | 36 38 39 42 50 50 i mar/24  abr/24  mai/24  jun/24 jul/24 ago/24 set/24
outside the UME network. 1 L _ ° L o e —e _ | Bac 828
[ 24/abr 24/mai 24/jun 24/ul 24/aug 24/sep I}
1 |
|
Network created by the platform : @ Distributed access Actives profiles ~e==#=== Users with consumption | Share of plans 66.0%
|
: Partners i s1.0%
1 |
1 il COMEDY ' 31.0%s.0%
i [ ' 2 CENTRAL I
Costumers Retailers Sony .(.'/;IIYIIIIIIIM(* 1
+200k costumers +2k stores I e I 11.5%
| 5.0% 6.5%
I 1 | 55 - -
h 1
I AWESOMENESSE  NBCUniversal m“mg m \ 3 months 6 months 9 months 12 months
,I \ N 2023 W 2024
__________________________ ) N






Continued Portfolio Revenue

rs (59.6M

+3.2% vs. 2Q24 and -6.4% vs. 3Q23,
even with the impact of the increase in
container transit times from Asia.

EBITDA

red.2M

in 3Q24, second consecutive quarter
of positive results.

3Q24 Highlights

Gross Profit

rs 199.3M

+R$5.0M vs. 2Q24 and +R$140.6M vs.

3Q23, with recovery of margins.

Net Profit

rs 1.5M

+ R$53M vs. 2Q24 e +R$213.7M vs.
30Q23, resulting from the increase in
gross profit and exchange rate effect
on financial revenue.

Gross Margin

24.6%

+2.1 p.p. vs. 2Q24 and +65 p.p. vs.
3Q23, with strong recovery in the Office
& IT Supplies segment.

Inventory of discontinued
products

1.4%

Of total inventory, -0.8 p.p. vs. 2Q24
e -5.3 p.p. vs. Dez/2023, resulting
from sales actions and inventory
renewal.




Sales by Channel Net Revenue by Segment

7.8% 10.0% 12.5%

3Q23 . . 2Q24 . _ 3Q24 3023 2024 3024
B Small and Medium Retailers = Major Retailers
B Government E ISP Mobile Devices  m Office & IT Supplies ~ ® Home Electric Products ~ ® Kids & Sports
m Corporate and Projects m Specialized Channels

E-Commerce 20



Families breakdown
by sales channel

Based on 3Q24 net
revenue’.

Small and
Medium
Retailers

28.1%

ISP
18.0%

Government
9.2%
Specialized
Channels
13.8%

"Unaudited managerial information.
2Sales including e-commerce, marketplaces and specialized marketplaces.

Top Families by Channel % Channel

Small and Medium Retailers

Screens & Video
PCs & Tablets
Drones & Cameras

Audio & Mobile Accessories
Home Appliances

PC Accessories

Others

Major Retailers

Screens & Video

PCs & Tablets

Audio & Mobile Accessories
Home Appliances

Others

33.3%
15.4%
10.8%
9.9%
7.1%
5.0%
18.4%

33.8%
24.2%
19.9%
11.8%
10.3%

4.0%
2.9%
2.4%
1.4%
1.2%

Specialized Channels

Health Care
Toys
Baby

Wellness
Pet
Others

Government

PCs & Tablets 91.6%
Others 8.4%

28.5%
26.9%
13.5%
12.8%
12.7%

5.4%

8.4%
0.8%

Networks 98.0% 17.7%
Others 2.0% 0.4%
Corporate and Manufacturing Projects
Manufacturing Projects 88.3% 5.8%
PCs & Tablets 8.6% 0.6%
Others 3.1% 0.2%
E-Commerce
Drones & Cameras 21.1% 2.6%
PCs & Tablets 13.0% 1.6%
Baby 10.9% 1.4%
Telephony 10.7% 1.3%
Screens & Video 10.2% 1.3%
Home Appliances 8.3% 1.0%
Health Care 6.5% 0.8%
Audio & Mobile Accessories 5.2% 0.7%
Outros 14.2% 1.8%

21



Office & IT Supplies

Segment composed of IT peripherals, office supplies, and internet and
security equipment, predominantly sold in small retail and to internet

service providers and installers.

Technological renewal
meeting the demands of
providers and end
consumers

Review of the portfolio in
Security and Computer
Accessories

Brands and Products

nulti

Expansion of the
partnership with ZTE, with
an expanded portfolio

OEM manufacturing
partnerships in 2Q24

WARRIDR u ‘ < y \“; ’@

Network Stationery Pen Drives

Memory
cards

Net Revenue (in R$ million)

242.0

3Q23

246.4

4Q23

% Net Revenue 3Q24:

26.7%
295.8
278.9
221.2 l
1Q24 2024 3Q24

Gross Profit (in R$ million)

19.7%

3Q23

9.2%

4Q23

21.3%
12.5% 11.2%/
46.0
39.9
32.1
1Q24 2Q24 3Q24



Segment consisting of small home appliances, Audio and Video products,

% Net Revenue 3Q24:

Home Electric Products

and Health Care products, widely sold in large retail stores and pharmacy
chains. 34.4%
295.8
278.9
242.0 246.4
221.2
Manufacturing and Manufacturing
distribution of Toshiba partnership for an
TVs international partner
3Q23 4Q23 1024 2Q24 3Q24

Expansion of the Gross Profit (in R$ million)

portfolio directed Plastic injection for the

towards the manufaIcI:turlrI\.g of Multi . . o
government small appliances 23.6% 94% ___— i
85.4
75.1
Brands and Products o0 63.3
: 47.8
= > e /i
- ¥ > &
nMulti Multi = j) .“ ‘
At e Health Care TVs Home Appliances Audio Small appliances
3Q23 4Q23 1Q24 2Q24 3Q24

23



Kids & Sports

Segment consisting of light and heavy childcare products, gym
equipment, toys, and pet products, typically sold in specialized retail with

attractive margins.

Portfolio optimization
to maintain segment
profitability

Consolidated operation
of DJI in Brazil

Brands and Products

- '
Multikids TEFFT ¥y &

nulti
Baby

Baby Care

Litet: wellness <

Combustion
motorcycle production
partnership for
international partner
Royal Enfield

Growth of the Wellness
line with new
partnerships

&n o

Electric

Toys Pets Mobilty Drones

Net Revenue (in R$ million)

1325

3Q23

153.9

4Q23

123.8

1Q24

Gross Profit (in R$ million)

% Net Revenue 3Q24:
17.4%

1413
116.6 l
2024 3024

37.8% 37.0% 38.9%
36.2% 6 \33-2%
55.7
50.1
45.8 45.3 47.0
3023 4Q23 1024 2024 3024

24



Segment consisting of portable electronic devices, primarily composed of

Mobile Devices

telephony notebooks, and tablets, targeted at large retail chains and w3 (e ;9;.923/330“1
corporate clients.
222.6
175.6 173.3
129.5
117.1
e ectony  Renewalof PC and
: tablet lines
inthe LTM
3Q23 4Q23 1Q24 2Q24 3Q24
Ongoing portfolio’ Gross Profit (in R$ million)
Smartphone
Net revenue: R$140.9 million manufacturing project
Gross profit: R$28.E_3 million | for Oppo, initiated in
20.4% margin 2024 18.4% 20.1% 18.0%

Brands and Products 235 312
SEE—
nulti .» u{ E @ -104.8
nulti ) 207.1
ULTRA Desktop Notebooks Telephony Tablets
3Q23 4Q23 1Q24 2Q24 3Q24

25

1 Disregards discontinued products, such as Multi-brand smartphones and some obsolete tablet lines.
Note: Gross profit considering inventory adjustments and obsolescence provisions in the amount of R$341.2 million throughout 2023



Summary of Multi's tax benefits

Some of the tax programs that Multi benefits from have been in existence for almost 30 years,
with no short-term maturity and with the possibility of extending their terms

Tax Benefit State / Federal Description

° Non-cumulative tax applied to the commercialization of merchandise and to the provision of
state and municipal transportation services
ICMS Began: 1991 Stat ° Benefit for products manufactured in the Extrema production plant, such as memories, tablets,
Minas Gerais State Ends: Dec/2032 <l notebooks, and smartphones with no taxation of ICMS
° For imported products such as mouse's, keyboards, toys, baby product line, home appliances,
tax rate of 1.5% over sales is applied
Began: 1991
Ends: 2029
Lei da Informética Fea ° Financial tax credit on IPI (Tax on Industrialized Products) on the end product
BLEEED BT D08 ° The end date for PPB has been renewed in 2001, 2004 and 2014
years if provided for in the
Budget Guidelines Law
(LDO)
Programa de Apoio Began: 2007 Set of federal fiscal incentives that were established in order to attract investments in the area of
ao Desenvolvimento Ends: 2029 semiconductors and displays. The fiscal incentive is comprised of:
Aqi Jatri Federal
Tecno\qglco da Industria Extendable for up to 5 ° Financial tax credit on I, IPI, PIS-COFINS and PIS-COFINS-Importagao for machinery, equipment, products and
de Semicondutores years if provided for in the software related to the production of semiconductors and displays
(PADIS) iugdgf[ Guidelines Law . Reduction of 75% on corporate income tax (IRPJ)
The benefits generally refer to exemptions, reductions in the calculation basis and deferral (extension of the term)
of payment of ICMS levied both on the acquisition of inputs and on the output of finished products.
] ICMS stimulus credit: this credit reduces the amount of tax payable which, depending on the good, can vary from 55% to
100%, with this incentive being given per product
Manaus Free Trade Zone Ends: 2074 State ° Deferral of the tax, which can occur both in cases of import of raw material and secondary material, as in the exit of
intermediate goods for use with input from another incentivized industry, within the State of Amazonas
o Exemption from the tax levied on the acquisition of machinery and equipment for direct use in the production process
L[] Reduction of the ICMS tax base on imports of raw and secondary material from abroad, which can vary from 55% to 64.5%
Industry dynamics are based on current programs that bring benefits to end consumers as companies pass them on; there are no incentives 26

for governments to change these conditions.



Technology that
improves your life.



