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As afirmacdes contidas neste documento relacionadas

as perspectivas da administracao sobre os negdocios da

M. Dias Branco sao meramente tendéncias e, como tais,
sao baseadas exclusivamente nas perspectivas da _]as ' 'ne o
administracao sobre a continuidade de a¢cdes do GRANOLA PREMIUM

SALGADA : LOW CARB : PROTEICA

CASTANHA-DE-CAJU, AMENDOIM, SEMENTES DE GIRASSOL,
ABOBORA, LINHACA DOURADA, LINHACA MARROM E GERGELIM

passado e presente, e em fatos ja ocorridos. Essas

tendéncias nao se constituem em projecdes e nem
estimativas, e podem ser alteradas substancialmente
por mudancas nas condicdes de mercado e nos
desempenhos da economia brasileira, do setor

e dos mercados internacionais.

NOVA RECEITA
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Receita Liquida
(R$ Bilhoes)

+0,4% vs. 1725

-19% vs. 4125

Volume
(Mil ton.)

&08

+3% vs. 1725

-14% vs. 4725

EBITDA
(R$ Milhoes)

+22% vs. 1725

-30% vs. 4725

Lucro Liquido
(R$ Milhoes)

+53% vs. 1725

-33% vs. 4T25

Geracdo de Caixa
(R$ Milhoes)

-31% vs. 1725

+7% vs. 4T25
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Em 2026, até o momento, observamos um ambiente
com retracao de consumo

tat Inflacdo de alimentos
ﬁ% Queda na confianca dos consumidores

@ﬁ' Elevado endividamento das familias

Varejo mais conservador nas compras

GRANOLA PREMIUM
SALGADA LOW CARB PROTEICA
GRANOLA PREMIUM
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Os mercados de Biscoitos e Massas
apresentaram retracao dos volumes

INFORMACOES DOS MERCADOS DE BISCOITOS E MASSAS

45 BISCOITOS &l - MASSAS
o 1T26vs. 1726 vs. PN () 1T26vs. 1726 vs.
1T25 4T25 1T25 4T25

Valor Valor
Vendido +3% -2% Vendido -4% -8%
Volume Volume

Vendido &% =5% I I@ Vendido
Unidades Unidades

Vendidas =% &% Vendidas &% =9%

Preco Médio Preco Médio
I@ (R$/Kg) *T% *2% I I@ (R$/Kg) 0% "'3%

g Fonte: Biscoitos: Jan-mar/26 vs. jan-mar/25 e vs. out-dez/25. Nielsen — Market Track. Total Brasil INA+C&C;
i Massas: Jan-fev/26 vs. jan-fev/25 e vs. nov-dez/25. Nielsen — Retail. Total Brasil INA+C&C.




& Receita Liquida de R$ 2,2 bilhoes, com crescimento de 3,4% nos
i DiasBranco—  yolumes vendidos na comparacio anual

Receita Liquida Volume Vendido Preco Médio
(R$ Bilnoes) (Mil Ton.) | (R$/Kg)

e — - — (+0,4% ittt > (+3%

| i | i

I - > ’ “\

| AN i m 5%

| . i o

| 431 394 457 4

20 27 28 27 g9 419 83
1725 2125 3125 4725 1726 1725 2125 3125 4725 1726 1725 2125 3125 4725 1726

| M

I
ROTEICA




& Frente ao 1T25, destaque para o desempenho de Moinhos de Trigo e
i DiasBrarco— pefino de Oleos Vegetais (Food Service) e Adjacéncias. Na comparacao
com o 4T25, sazonalidade trimestral desfavoravel

Receita, volume e preco 1T26 1T25 Var. % 4T25 Var. %

Volume de vendas (mil ton) 408 394 +3% 475 -15%
Preco médio (R$/kg) 54 5,6 -3% 5,7 -5%
Receita Liquida (R$ milhoes) 2.217 2.209 0% 2.721 -19%
Produtos Principais* 1.667 1.682 -1% 2.100 -21%
Momhos de Trlg*f e Refino de 499 417 +3% V 479 99,
Oleos vegetais
Adjacéncias™* 121 110 +10% V' 147 -19%

Jasmine - *Biscoitos, Massas e Margarinas;
GRANOLA PREMIUM **Farinhas, Farelo e Gorduras Industriais;
et rreig LA PREMIL ***Bolos, snacks, misturas para bolos, torradas, saudaveis, molhos e temperos.
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PRODUTOS Conquistas alinhadas com o plano
de crescimento num ambiente de
PRINCIPAIS

consumo pressionado
Biscoitos, Massas e Margarinas

Campanha nacional para
estimular o sell-out

'l'l ,sp.p. vs. 1125

Ganho de Share Volume*
em Biscoitos

Piraqué segue avancando

Ganho de Share

'l'l,lpopo Volume* em Biscoitos

+800 prémios distribuidos pquque VS, 1125
+5 mil lojas ativadas na promocao A y Crescimento de

J , P ¢ . o 'l'lO% receita liquida Piraqué
20% de crescimento de sell-out (Lojas participantes) e 1725

*Fonte: Nielsen — Market Track. Total Brasil INA+CRC. Biscoitos. 9
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LANCAMENTO &D |

om0 conca, MASSA TIPO CASEIRA COM
| R$/KG 50% MAIOR VS TOTAL MASSAS
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TEXTURA DELICADA

ABSORVE MAIS MOLHO

* - FARINHA ESPECIAL

FIDELINHO

TALHARIM

PAPPARDELLE
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piragqué

Feito com

leite
maltado

que derrete
na boca
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CHEGA PARA COMPOR O
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MOINHOS DE TRIGO E
REFINO DE OLEOS VEGETAIS
(FOOD SERVICE)

Farinhas, Farelo e Gorduras Industriais

Novos +

Distribuidores
Especializados,
alavancando
itens especificos
para o Food
Service

% (vs. 1T25)

Gordura Vegetal
Multiuso de 24 Kg

*Fonte: Nielsen — Retail. Total Brasil INA+CRC. Farinhas.

Alguns itens que

dobraram a
B cccita liquida

Doméstica

Crescimento de receita
liguida consistente pelo
quinto trimestre
consecutivo

Ganho de
Share
Volume
(vs. 1T25)
em Farinha
Doméstica

i

Farinha de Trigo
para pastel 5 Kg

14
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Receita liguida 10,4% mailor qgue no

ADJACENC|AS ano anterior, mantendo o

. . crescimento de dois digitos pelo
olos, snacks, misturas para bolos,
torradas, saudaveis, molhos e temperos sétimo trimestre consecutivo

[FITFOOD LANCAMENTOS

Receita T e Granolas com Paessem Gluten  Novos sabores de
dobrou do | = proteina com nova Snacks

formulacao e

1T25 para o | d’
embalagem

o
A~ o =
i &
& w A D
% - y Y /
v ,x

W +6,7p.p.

Lider em Ganho de
Y’ granolas Share Volume
(Share volume*)  vs. 1T25

ne JQS ”
Jasm *.‘mlne

pAO DE FORMA
TRADICION » __€0C0

*Fonte: Nielsen — ScanTrack. Total Brasil. Granolas
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> No 1T26 vs. 1T25, no mercado, aumento de aproximadamente 8% do

M DiasBrenco—  Gleo de palma em dodlar e recuo do trigo em ddlar de cerca de 5%
1T26 vs. 1T26 vs.
, —— 1T25 4T25
DOLAR 60 .o ., 5g s
(Média Més) ' ' ' : 59 55 54 54 54 53 55 53
' : : : ' : 5,2
22 -10% -3%
¢2 TRIGO
%’ MERCADO 225 236 242 247 234 232 229 233 227 222 217 911 217 221 228
(US$/TON.)
-5% +3%
OLEO DE -
PALMA
‘ 1.020 1.041 1.052 1.052 022 1.047 1.137
(USS/TON.) jan-25 fev-25 mar-25 abr-25 mai-25 jun-25 jul-25 ago-25 set-25 out-25 nov-25 dez-25 jan-26 fev-26 mar-26

Fonte: Délar médio - Banco Central; Trigo - SAFRAS & Mercado; Oleo de palma - Bursa.

LOUTTH

(FONTER | (FONERA




97.9/ Margem bruta de 32,4% no 1T26, maior que no 1T25, pela reducao dos
o Diee8 custos variaveis e apreciacao do Real frente ao Délar

3,0 3.2 3,1 3,0
-0~ Custos varidveis* e o ® 2,7
(R$/kg) ® —9
ok 1,1 1,1 1,0 1,1 1,1
o Custos fixos e . . .
(R$/kg) ——
33,4%
o :;\)g Bruta 30,9% 32,4%
(5 Frecomédio (56} (60} (58}
N (R /kg) M- /' S /' N /'

~~~~~~~~~~

*Sem incentivos. 1725 2125 3125




& No 1T26, o aumento do SG&A em 6,6% vs. 1T25 reflete,

A DiasSeance principalmente, a inflacao e o crescimento dos volumes
| +6,6% |
23,4%. 20.8% 22,1% 22,7%
Despesas
administrativase Ty
com vendas (SG&A) | Ol6 565 616 619
(% da Receita Liquida) i R®MM | R S R
1T25 2T25 3T25 4725
Vendas 423 477 523 522 454

R$ MM




A/@Eé‘;{w— No 1T26, EBITDA de R$ 196 milhdes, com Mg. EBITDA de 8,8%

8,8%
7,2%/'
Mg. EBITDA (%)
- 196
161
EBITDA

(R$ milhdes)




‘%Qzé‘iw_ Lucro Liquido de R$ 106 milhées no 1T26, +53% vs. 1T25

4,8%
3, 1’%/.
106

Mag. Liquida (%)
-@-

69

Lucro Liquido
(R$ milhdes)

TFRONTERA
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GERACAO DE
CAIXA, DIVIDA E
INVESTIMENTOS




,/9;@‘;‘;;_ Geracao de caixa de R$ 195 milhdes no 1T26

1125 vs. 1126

Geracdo de Caixa Operacional* 280 195
EBITDA 161 196

Variacdo dos Ativos e Passivos 104 35
Outros 15 (36)

. ' *Disponibilidades liquidas geradas (aplicadas) nas atividades operacionais

Jasmit Jasmjp
pAO DE FOR' P40 D¢ ropyy,
TRADICIO Cl




& Aumento do prazo médio de fornecedores, fruto da eficiéncia
M DiasBranco— na aquisicdo de matérias-primas

Prazo Médio em Dias

1T25 4T25 1T26
Fornecedores 59 +6 dias 65 +17 dias
Clientes 58 +3 dias 61 +3 dias

. ' Estoques 100 -23 dias +24 dias

Jasmir strmhe
3 Fog,
1:35(?:.‘ 0co




& Encerramos o 1T26 com R$ 1,9 bilhdo em caixa e R$ 688 milhdes
M DiesBranco—  de caixa liquido (caixa maior que a divida)

Alavancagem
(Caixa) Divida Liquidos / EBITDA (uGltimos 12 meses)

RATING NACIONAL

Divida Liquida o o . = 688 FITCH RATINGS

(R$ milhdes) ® P P o ® A A A

Rating Perspectiva
Alavancagem Estavel
(Divida/EBITDA Ult. 12 meses) Reafirmado

PELO 8° ANO
CONSECUTIVO

-0,1x -

-0,3x
0,6x -0.5x  .0,6x
17125 2125 3125 47125 1726




95,4% da divida no longo prazo e manutencao do Rating
Y DeBreanco—  AAA Perspectiva Estavel pela Fitch pelo 8° ano consecutivo

R$21 RS 415 RS 903
R$ 1.403 R$ 64 R$ MM R$ MM R$ MM
_____________ REMM __R$mm
5o/ 1% 30 64,
Divida vencimento 1 Vencimento Vencimento ~ Vencimento
Total Curto prazo 2027 2028 2029

em diante




R$ 172 milhdes investidos no 1T26, com destaque para projetos
‘%9:;/% de automacao e otimizacao industrial, bem como iniciativas de
eficiéncia energética

Investimentos
(R$ Milhdes)

Gy 172

90 87
59 63

. ' 1725 2125 3125 4725 1726

Jasmir stm,;,e
13
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Estratégia de crescimento com rentabilidade

NEGOCIO ATUAL OUTRAS CATEGORIAS INTERNACIONAL

PROGRAMA DE PRODUTIVIDADE E EFICIENCIA
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ESG - 1T26 vs. 1T25

Indice de consumo de Utilizacao de energia
agua (m3/t) renovavel do escopo 2 (%)

0,4kt | 4% 85% % 3.0

Utilizacao de agua de Mulheres na
reuso e de chuva (%) lideranca (%)

Residuos enviados para A Agenda Estratégica ESG é acompanhada por um
aterros (t) conjunto amplo de indicadores que refletem os

compromissos nos pilares ambiental, social e de

governanca divulgados no site:
98,2 ‘ —65% https://mdiasbranco.com.br/agenda-estrategica-esg/.




GUSTAVO THEODOZIO

/ ; Vice-Presidente de Investimentos
/ e Controladoria e Diretor de

Relacdes com Investidores

gustavo.theodozio@mdiasbranco.com.br
® 9’” FABIO CEFALY

Diretor de Novos Negocios e

Relacdes com Investidores
fabio.cefaly@mdiasbranco.com.br

RODRIGO ISHIWA

Obri adol | ' Gerente Executivo de Relagcdes com
g ® . Investidores

ri@mdiasbranco.com.br

EVERLENE PESSOA

Especialista de Relacdes com Investidores
ri@mdiasbranco.com.br

@ ri.mdiasbranco.com.br

LUCAS LAPORT

Assistente de Relacdes com Investidores
ri@mdiasbranco.com.br

» youtube.com/rimdias

DAl ri@mdiasbranco.com.br


https://ri.mdiasbranco.com.br/
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Q&A

GRANOLA PREMIUM

SALGADA : LOW CARB : PROTEICA

CASTANHA-DE-CAJU, AMENDOIM, SEMENTES DE GIRASSOL
ABOBORA, LINHACA DOURADA, LINHACA MARROM E GERGELIM

@ ri.mdiasbranco.com.br

» youtube.com/rimdias o o
20 o

DAl ri@mdiasbranco.com.br
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CHOCOLATE BRAN

GRANOLA PREMIUM

*SABORES -

COOKIES&CACAU

GRANOLA PREMIUM

SALGADA : LOW CARB : PROTEICA
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The statements contained in this document related to

the management's perspectives on M. Dias Branco's
business are merely trends and, as such, are based

exclusively on the management's perspectives on the

continuity of past and present actions, and on facts that

GRANOLA PREMIUM

SALGADA : LOW CARB : PROTEICA

CASTANHA-DE-CAJU, AMENDOIM, SEMENTES DE GIRASSOL,
ABOBORA, LINHACA DOURADA, LINHACA MARROM E GERGELIM

have already occurred. These trends do not constitute
projections or estimates and can be substantially altered
by changes in market conditions and in the
performance of the Brazilian economy,

the sector and international markets.

2000 ., s U

NOVA RECEITA cureciclo

» youtube.com/rimdias ri.mdiasbranco.com.br @ ri@mdiasbranco.com.br
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Net Revenue Sales volume EBITDA Net Income Cash Flow
(R$ Billion) (Thousand tons) (R$ Million) (R$ Million) (R$ Million)

v 22 | 408 | 196 | 106 | 195

+0.4% vs. 1025 +3% vs. 1Q25 +22% vs. 1025 +53% vs. 1025 -31% vs. 1025
-19% vs. 4Q25 -14% vs. 4Q25 -30% vs. 4Q25 -33% vs. 4Q25 +7% vs. 4Q25
Y \ /

\_ / _
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- NET REVENUE

GRANOLA jasmme GRANOLA PREMIUM
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e
In 2026, we have observed an environment of
consumption retraction

tat Food inflation

ﬁ% Decline in consumer confidence

@E' High household indebtedness

e " % More conservative retail purchasing

GRANOLA PREMIUM
GRANOLA PREMIUM

lllllllll
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Cookies & Crackers and Pasta markets
presented volume contraction

COOKIES & CRACKERS AND PASTA MARKETS INFORMATION

ik COOKIES & , - PASTA
4. CRACKERS 1026vs.  1Q26 vs. o 1Q26 vs. 1Q26 vs.

: - 1Q25 4Q25 _ 1Q25 4Q25

Sales Value Sales Value
+3% =2% &% =8%

Sales Sales
volume volume -4% "IO% I
Units Sold _3% _4% Units Sold _ _

Average Price Average
I (R$/Kg) *7% *2% I I price (R$/Kg) O% *3% I

"”‘mm ‘ Source: Cookies & Crackers: Jan-Mar/26 vs. Jan-Mar/25 and vs. Oct-Dec/25. Nielsen — Market Track. Total Brazil INA+C&C;
CHOCOLATE BRANCO Pasta: Jan-Feb/26 vs. Jan-Feb/25 and vs. Nov-Dec/25. Nielsen — Retail. Total Brazil INA+C&C.



& Net Revenue of R$ 2.2 billion, with 3.4% growth in sales volume
M DiasBrenco—  year-over-year

Net Revenvue
(R$ Billion)

Sales volume Average Price
(Thousand Tons) (R$/Kg)

7 \\ i
———————————————— — (30.4%' 3 Fre————————————————> {+3% )

- - ~

g S

\
|__"{ -15%,'
- [ \\-_,’
| |

I
431 394 457
ho 27 28 27 99 419 483

1Q25 2Q25 3Q25 4Q25 1Q26 1Q25 2Q25 3Q25 4Q25 1Q26 1Q25 2Q25 3Q25 4Q25 1Q26

' |
' |
| 7 Sa i [
: r——»{\-l?%,' i |
| |
1




& Compared to 1Q25, highlight to the performance of Wheat Mills and
U O Basase— Refining of Vegetable Oils (Food Service), and Adjacencies. Compared to

4Q25, unfavorable quarterly seasonality

Net revenue, volume and price 1Q26 1Q25 Var. % 4Q25 var. %

Sales volume (thousand tons) 408 394 +3% L5 -15%
Average price (R$/kg) 5.4 5.6 -3% 5.7 -5%
Net Revenue (R$ million) 2,217 2,209 0% 2,721 -19%
Core Products* 1,667 1,682 -1% 2,100 -21%
Wheat Mills gn*ci Refining of 499 417 +3% V 479 _99%
Vegetable QOils
Adjacencies*** 121 110 +10% V' 147 -19%

*Cookies & Crackers, Pasta and Margarines;
RANOLA PREMIUM **Flour, Bran and Industrial vegetable shortening;
Emtsmmmr, ***Cakes, snacks, cake mixes, toasts, healthy products, sauces and seasonings.
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CORE
PRODUCTS

Cookies & Crackers, Pasta and
Margarines

National campaign to drive
sell-out

+800 prizes distributed

+5,000 stores activated in the promotion

20% growth in sell-out (Participating stores)

*Source: Nielsen — Market Track. Total Brazil INA+C&C. Cookies & Crackers.

Achievements aligned with the
growth plan in a pressured
consumption environment

+l .spopo vs. 1025

Gain in Share Volume* in
Cookies & Crackers

Piraqué continues to advance

'l'l l Gain in Share Volume*
. 4 @ BPePe i Cookies & Crackers
piragque vs 1025
€ - i Piraqué net revenue
+10% .o
Vs 1Q25
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HOMESTYLE-TYPE PASTA WITH
T . B ol R$/KG 50% HIGHER VS TOTAL PASTA
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Now in the
Market!

piraqué
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®

piragqué
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Consistent net revenue
WHEAT MILLS AND REFINING growth for the fifth

OF VEGETABLE OILS .
(FOOD SERVICE) consecutive quarter

Flour, Bran and Industrial vegetable shortening

New specialized = i Some items that 1.3 Household
distributors, doubled net + Flour Market

driving selected B c\cnue (vs. 1Q25) Share Volume
SKUs within the p'p° Gain (vs. 1Q25)

Food Service
channel

Multipurpose Pastry Wheat
Vegetable Flour 5 Kg
*Source: Nielsen — Retail. Total Brazil INA+C&C. Flour. Shortening 24 Kg 14
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Net revenue 10.4% higher than the
ADJACENCIES previous year, maintaining

double-digit growth for the

Cakes, snacks, cake mixes, toasts, healthy

products, sauces and seasonings seventh consecutive quarter
[F"' FOOD LAUNCHES

Revenue ()| Granola with Gluten-free Breads New Snacks
doubled | o protein with new flavors

fromi1Q25to | = S0 ¥ formulation and
1Q26 s AcREL packaging

Jasmine

Leader in *6.7p.p. E M

i ) o ., d =

1 i Gain in Share Jasmin¢ Sasmine

P grano a VOlume VS. 1;':|:uow- __Coco
(Share Volume*) 1025

*Source: Nielsen — ScanTrack. Total Brazil. Granola

15
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> In 1Q26 vs. 1Q25, in the market, palm oil increased by approximately
M DiasBrenco— 8%, jn dollars and wheat declined approximately 5% in dollars

1Q26 vs. 1Q26 vs.
_ 4Q25
DOLLAR 6.0 58 57 58 57 ek Q
(Monthly : : : : 5.5 55 4 5.5
Sveiees] S 5.4 5.4 5.3 5.3 52 52 -1 O% -3%
¢¢ WHEAT 236 242 247 9234 2
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Source: Average Dollar - Central Bank; Wheat - SAFRAS & Mercado; Palm oil — Bursa.




97.9/ Gross margin of 32.4% in 1Q26, higher than 1Q25, due to lower variable
D8 costs and Real appreciation against the Dollar
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& In 1Q26, the SG&A increase of 6.6% vs. 1Q25 mainly reflects

I DieeBresce— inflation and volume growth
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‘/975/ I8n8'(IyQ26, EBITDA of R$ 196 million, with an EBITDA margin of
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‘%gmjé‘iw_ Net Income of R$ 106 million in 1Q26, +53% vs. 1Q25
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CASH FLOW,
DEBT AND
INVESTMENTS




Cash generation of R$ 195 million in 1Q26

1Q25 vs. 1Q26

Cash Flow from Operating Activities* 280 195
EBITDA 161 196

Assets and Liabilities Variation 104 35
Others 15 (36)

*Net Cash provided by (used in) operating activities




| Increase in the average supplier payment term, as a result of
M DaeSranco—  efficiency in raw material procurement

Average Term in Days

1Q25 4Q25 1Q26

Suppliers 59 +6 days 65 +17 days

Receivables 58 +3 days 6] +3 days

Inventories 100 2% days 79 +24 days




 Z We ended 1Q26 with R$ 1.9 billion in cash and R$ 688 million in
Y DiasBrenco—  Net cash (cash exceeding debt)

Leverage
Net (Cash) Debt / EBITDA (last 12 months)

NATIONAL RATING
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Stable Outlook
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S 95.4% of the debt in the long-term and maintenance of the
W DizeBeanco— Rating AAA Stable Outlook, reaffirmed by Fitch for the 8th
consecutive year
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251,403 =5 64 $21 RS 41 $903
_____________ REMMRSMM
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onwards



R$ 172 million invested in 1Q26, with a focus on automation and
‘%9,;94;{“_ industrial optimization projects, as well as energy efficiency
initiatives

Investments
(R$ Million)
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59 63
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Profitable Growth Strategy

CURRENT BUSINESS OTHER CATEGORIES INTERNATIONAL
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ESG -1Q26 vs. 1Q25

Water consumption Use of Scope 2 renewable
index (m3/t) energy (%)

044 J 4% 85% % 3.0

Use of reclaimed water Women in
and rainwater (%) leadership (%)

Waste sent to landfills (t) The ESG Strategic Agenda is monitored by a broad

set of indicators that reflect the commitments in the
environmental, social and governance pillars,

published on the website:
9802 ‘ —65% https://mdiasbranco.com.br/agenda-estrategica-esg/.
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Z / N\
 Dias Erearnco—

Q&A

GRANOLA PREMIUM

SALGADA : LOW CARB : PROTEICA

CASTANHA-DE-CAJU, AMENDOIM, SEMENTES DE GIRASSOL
ABOBORA, LINHACA DOURADA, LINHACA MARROM E GERGELIM

@ ri.mdiasbranco.com.br

» youtube.com/rimdias
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