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Disclaimer

Nos fazemos declaracoes sobre eventos futuros que estao sujeitas a
riscos e incertezas. Tais declaragcoes tém como base crengas e
suposicoes de nossa Administracao e informacoes que a Companhia
atualmente tem acesso. Declaracdes sobre eventos futuros incluem
informacgoes sobre nossas intengdes, crencas ou expectativas atuais,
assim como aquelas dos membros do Conselho de Administracao e
Diretores da Companhia.

As ressalvas com relacao a declaracdes e informacoes acerca do futuro
também incluem informacgdes sobre resultados operacionais possiveis
ou presumidos, bem como declaracdes que sao precedidas, seguidas ou
que incluem as palavras "acredita", "podera", "ird", "continua", "espera",

Al mn n m n

"prevé", "pretende"”, "planegja", "estima" ou expressoes semelhantes.

As declaracdoes e informagdoes sobre o futuro nao sao garantias de
desempenho. Elas envolvem riscos, incertezas e suposicoes porque se
referem a eventos futuros, dependendo, portanto, de circunstancias
que poderao ocorrer ou nao. Os resultados futuros e a criagao de valor
para os acionistas poderao diferir de maneira significativa daqueles
expressos ou sugeridos pelas declaragcoes com relacdo ao futuro.
Muitos dos fatores que irao determinar estes resultados e valores
estdo além da nossa capacidade de controle ou previszo.
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Empresa global
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L— Evoluciao EBITDA -J
(US$ Bilhdes)

Jornada de Crescimento Baseada em Aquisicoes
Estratégicas e Exceléncia Operacional

Receita Liquida "

US$ Bilhdes -
pilgrims. Gﬁﬂ) BONGE
. & [Brasil margarina
@ % pL‘IJMRI]‘-sE & mai?nese] 726 72,9 76,7

(JBs)

77,0
Smithfield | 5 | 65,0
[Bovino] | ' ' ' .
i i 42,9 5 MANTIQUEIRA "
36,9 38,6 5 : Brasil
: ; 31,1 KERRY [Ovos]
@ Tyson [Carnes & Refeicdes]
16,5 176 [Frango no @TULIP iV
7,6 Brasil & México] carg’” [Remo Unido] ERA
2,0 [Suino] HuonN
2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 LTM  2024E?
3T24
2
71
6,4

35
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Estabeleceu uma plataforma global de proteina

Maior diversificagao em portfolios de produtos de marca e de valor agregado

Fonte: JBS.
Note: (1) Controle de 50%: Fato relevante divuldado em 27 de janeiro ainda sujeito a aprovacéo antitruste;
(2) Guidance oficial da Companhia conforme fato relevante divulgado em 13 de novembro de 2024, de Receita de US$ 77 bilhdes e EBITDA variando de US$ 6,9 bilhdes a US$ 7,1 bilhdes.
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Empresa
global lider
em alimentos

H1 A\vEes

Produtor global de carne de
frando

Lider de mercado no Brasil, Europa e
EUA. Posicdo de lideranga no México.

# Blant:
basac]

Produciao de plant-
based no Brasil

#3 na Europa

H2 Salmée H11Ooves

Produtor de salmao
na Australia

OO

see M

US$76,7B +280miil

Receita no
3T24LTM

58
o0
+250

Colaboradores Unidades

H#H1 EBovine

Produtor global de carne
bovina

Lider de mercado na Australia, Brasil e
EUA. Posicdo de lideranga no Canada.

H2 Suhe

Produtor global de carne
suina

Posicbes de lideranca na Australia,
Brasil, Europa e EUA.

Produtor de ovos na
Ameérica do Sul*

Com o maior centro de P&D em
biotecnologia do Brasil.

Nota: (*) Fato relevante divuldado em 27 de janeiro ainda sujeito a aprovagéo antitruste

Biotecnologia

Proprietario majoritario da BioTech Foods, |
proteina cultivada produzida na Espanha.

-
(e
+180

paises em nNosso
portfolio de venda

Allmentes
Preparaces

H

Lider de mercado na Australia, Nova
Zelandia e Reino Unido. Posicoes de
lideranga no Brasil, México e EUA.

Y
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Lider Global
comuma

Plataforma
Diversificada

Por Geografia e Portfdlio de Produtos
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Diversificaciao Global Através da Producao Local (JBs)

d

Producao de
proteinas em
geografias
competitivamente
vantajosas em
escala

Diversificagao
por proteina e
por geografia

Fonte: JBS.

Receita Liquida 3T24 LTM
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Diversificacao Global de Vendas por Destino (sBS)

Acesso de
exportagao e
plataforma de

distribuigao
incomparavel

Mitigagao de
riscos
geopoliticos,
sanitarios e
ciclicos

Fonte: JBS.

Receita Liquida 3T24LTM
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México &
América Central

5%

Brasil

13%

Américado
sul1%

(por destino)

L, A
Africa &
‘ Oriente Mé‘dio

4%

Australia &
Nova Zelandia

3%
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Estratégia de longo
prazo permitindo
resiliéncia &
crescimento
sustentavel
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Crescimento sustentavel alongo prazo (JBS)

Marcas
portfdlio de marcas
lideres em varios

Produtos com
segmentos =l Marcas e Valor

Agregado

diversas geografias

+300.000

clientes em +180
paises

+250
instalacoes de Plataforma Plataforma de
producéo e +600 de producac distribuicao e
fabricas e escritoérios
em +25 paises

Pessoas e Cultura
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Nossas
- Marcas
Historico



Americado Norte Just ]

ares

Bare is Better

= Just Bare continua sua trajetéria
de crescimento através de
promessas de simplicidade,
transparéncia e qualidade.

11 Milhoes

= O portfdlio de produtos Familias
preparados esta crescendo 49%
CAGR e alcancou 10% de
market share.

= Crescimento de +300 bps desde

2022 2023 2024

Just Bare® Prepared



MeXxico
B

= Crescimento de dois digitos
anual e do CAGR nos ultimos
5 anos - Alamesa, Del Dia,
Pilgrim’s e Just Bare.

= Crescimento forte de dois
digitos em Foodservice, com
alta penetracao nas principais
marcas globais de QSR

= Entrou nos segmentos de
charcutaria, salgadinhos, salame
e calabresa - Principe brands.

P08 y
DelDia pilgrims

Devocion por el Sabor

TRADICION MEXICANA

>ALAMESA-

Desempenho do +3X +31% +8Xx
Volume Alamesa DelDia Pilgrim's
2020 -2024 2016-2024 2026-2024

pilgrims
SONELESS
.| NATURALES

O e
e 9




Brasil

= A marca de alimentos preparados mais inovadora

93% #1 MARCA ol
Percentual de Alimentos congelados,
Penetracao bacon, salame fatiado,
hamburgueres
(o) O/ Snacks
89 /o 25 o Seara + Netflix 12 linha de Air Fryer
Percentual de Top of Mind
Recompra (A marca que mais cresce)

“ N \
. S
It

1550 (G e

Crescimento no market share
2013 -2024 (Nielsen)

Clean Label -
Refeicoes individuais
Pizza Congelada 10.9% para 27.9% congeladas em
embalagem de panela
Refeicdes 6.0% para 13.9%

Alimentos Congelados 11.7% para 25.7%




Oriente Médio

= 3 plantas na regido: 2 na Arabia
Sauditae 1 no EAU.

= Novas plantas em Jeddah (vs 37% em 2022) Na regiao principal do GCC,
(Arabia Saudita): 40%+ de Produtos Congelados incluindo Processadc.)s, partfes de
. t idade frango e Griller [Excluindo Griller da
creSC|men~o na capacida rAbial AU diEal
de producao vs. ano passado.
= Construindo produgao de alimentos Crescimento em Processados 0,2% ™ 8,9%
preparados (frango, carne bovina, Market Share Partes de Frango 1,3% = 6,9%
frutos do mar e frios). 2021 - 2024 (Nielsen) Griller 54% W 12,0%
0 = US$424M =
2021 2024 (Receita) SR~

Fonte:
j *Nijelsen Retail Audit Value Share | 5 Markets | W/O KSA Griller
- Brand Awareness: IPSOS BHT | KSA & UAE | Dec'24




Reino Unido

SN L
AR

= As marcas do Reino Unido y
oferecem solugoes para ol ...P: -.'
refeicoes em familia e s BSKINLESS . § THICK IS
lanches. - ' A

* Richmond e Fridge Raiders
cresceram +73% desde 2019.

_\ " #1 #1 #3
= FOCO consistenteem Inovagao,

Marketing, Gestao de Salsicha fresca Salsicha congelada Plant based

Receitas e expansao da
distribuicao.

93% #1 #1 #1

Percepcao da Gosto Confianga Satisfagao Familiar
marca (+5pp a/a) (+10pp a/a) (+4pp a/a)
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Aumentando as Mardens e Reduzindo
a Volatilidade com Diversificacao

2008 - 2012 2013 - 2017 2018 - 2023

(JBs)

Mediana: 5,1%

Mediana: 8,2%
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Foco inicial na diversificagao
downstream, com alimentos
preparados de valor agregado e
posicionamento de marca, elevando
as margens a um patamar mais alto

Diversificacio deograficae
de produtos inicial, com
aquisicoes relevantes de
carne bovina e suina nos EUA

A JBS evoluiu para um player
dlobal mais lucrativo, comum
portfdlio robusto de proteinas
e vasta presenca

Fonte: JBS.
Nota: (1) Ponto médio do guidance oficial de EBITDA da empresa, variando de US$ 6,9 bilhées a US$ 7,1 bilhdes, de acordo com fato relevante divulgado em 13 de novembro de 2024.
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Geracao Soélida de FCL Sustentando Investimentos, (JBS)
Distribuicoes aos Acionistas e Desalavancagem

ncagem quuida (Divida Liquida/EBITDA em x

Perfil de Implantacao de Capit

4,75x
Fluxo de Caixa Livre (Excl. Capex de 13.173 4,50x
expansio) . Limite de M&A
4,25 = e e v v |
4,00x Limite para pagamento de dividendos
extras
3,75x 3,66x
R
o =_2 3,50x
9 Capexde expansao 4.479
5 3,25x
£
' 3,00x ~
a 2,77x Zona de Seguranca
g M&A 3.291 2754
Objetivo
— 2504 "Longo-
2,25x 2,15x Prazo
—] 2,00x _19ex®
1 1
- - I I
Dividendos?® 4142 1,75x ! !
. i i
L) 1,50x I i
® i i
> | -
) 1,25x i i
I Recompras de agcoes 2.759 i i
1,00x Se========
1T24 2T24 3T24 4T24E?
Fonte: JBS. Nota: (1) Considera o periodo de 2019 a 9M2024; (2) Para 2025, a empresa estima um Capex de expansio de aproximadamente US$ 1bilhdo e Capex de manutengdo no mesmo valor ;(3) US$ 812 milhdes de dividendos pagos no 20

490 trimestre e US$ 382 milhdes a serem pagos em 2025. (2) Considerando a divida liquida do 3T24 de US$ 13,7 bilhdes e dividindo-a pelo EBITDA médio do nosso quidance, de US$ 7 bilhdes.



Evolucao da Distribuicao de Dividendos (48S)

JBSS3
182% Retorno Total aos
Acionistas’
(Base em 2 de janeiro de 2019 até 31 de
168% janeiro de 2025)
43%
27%
(16%)
( JBS ) S&P 500 IBOVESPA  Par1 Par 2

Fonte: JBS e Capital IQ em 31 de janeiro de 2025.
Nota: (1) Considera retorno em USD

Nos ultimos anos,
a JBS se transformou em uma
empresa de dividendos.

Distribuicdo de Dividendos em US$ mm

332
159
85 97 l
35 27 34
_EL. || 0 0 III III |

2008 2009 2010 2011 2012 2013 2014 2015 2016 2017

456

I 382

2018 2019 !_2020 2021 2022 2023 2024 2025 |

246

2

HE
()]
(]

0

-

n

Fonte: JBS.
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G-Spread Gap Entre JBS e Tyson

e20.] dp e34340

ap ogsnjouo9 - g2/Ini°

0]02030.d sojni

ap 043163y - c2/oleyy

o.43siba.1 ap so313.Ip d

©20.3 9p 31940 - 22/0bYy

'JBS 2030 |
400bps

400 ®

350

300

250

200

150

ve/zop
p2/ano
p2/obe
pe/unf
ve/iqe
v2/Ao)
€2/zap
ge/ano
ge/ode
ge/unf
€2/iqe
€2/A33
22/zap
22/ano
22/obe
ee/unf
22/iqe
22/na3
L2/zep

L2/ano

L2/obe
L2/unf

Le2/iqe

L2/A33

02/zap
02/ano
o2/ode
o2/unf
ozc/iqe
02/A33
6L/zap
6L/ano

6L/obe

6L/unf

Diferenca de G-Spread entre JBS 2034 e TSN 2034

Diferenca de G-Spread entre JBS2030 e TSN 2029

22

Fonte: Bloomberg em 30 de dezembro de 2024.



Perfil da Divida

Disciplina Financeira Resultando no Full Investment Grade

Proforma - Cronograma de Amortizacao da Divida (US$ Milhdes)

8,652
500
4.854
1.379
658 1.003 989 707
8 22
Caixae Curto 2025 2026 2027 2028 2029 2030
Equivalentes Prazo
Pro-forma
[ Caixa e equivalentes Linhas de crédito Rotativas USD 2,9 bi nos EUA

Linhas de crédito Rotativas USD 450mi no Brasil

" Inclui recursos disponiveis em caixa e linhas de crédito rotativas e Qarantidas da JBS USA e JBS Brasil.
2nclui dividas em outras moedas, como Euros e dblares canadenses

(JBs)

Prazo Médio: 11,7 Anos Custo Médio: 5,72% a.a.
ey 2.600 2.301 2.413
1.413
745
1.000 750
884
2031 2032 2033 2034 2035 2036 2052 2053 2055
até
2051

Full Investment
Grade

Ratings

Fitch M . STANDARD
00 &POOR’S
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Benchmarking com pares

\)
pilgrims

USPar A

USParB

USParC

™ witiplos _ J{__ Presenca

EV"/EBITDA
2024

X

4,7x

6,4x

8,0x

8,4x

12,1x

Aberturada
Receita 20232
%
e
14%‘
LatAm América
19% do Norte
U 52%
9%
UE
30%
América
do Norte
70%
América
do Norte
100%
Outros
5%
América
do Norte
95%
Outros
5%
América
do
Norte
95%

Margem EBITDA ROIC©®)
EBITDA CAGR@®B) 3Q24LTM (%)@
3Q24LTM (%)®  19-24E (%)

8,4% 13,6% 13,7%
11,0% 16,7% 19,2%
8,8% (4,6)% 1,3%
5,9% (3, 1)% 1,2%
11,1% 0,7% 8,8%

(JBs)

Market
Cap.
US$ bn

12,4

12,8

83

20,5

15,7

Dividend

Yield (2024)
%

9,3%

Nn.m.

Nn.Mm.

3,4%

4,1%

Upside
Potencial

(baseado no
Multiplo dos pares)

%

+182%

+262%

+280%

+457%

Fonte: Arquivamentos das empresas e FactSet em 13 de fevereiro de 2025. Nota: (1) Calculado com market cap mais divida liquida e juros dos minoritarios, menos investimentos; Para o EBITDA, considera o EBITDA estimado do ano fiscal de 2024, exceto
para o PAR A, que esta considerando o EBITDA 3T24LTM. (2) Informagdes limitadas sobre os PARES B e C. (3) Exceto para o PAR B, que considera os dados do 4T24LTM. (4) Taxa de crescimento anual composta. (5) Exceto para o PAR A, que considera o
periodo 2021-2023. (6) O ROIC é calculado como lucro operacional liquido apds impostos dividido pelo capital total investido médio (3T24 e 3T23). Capital total investido como a soma da divida liquida e do patriménio liquido. Para fins de comparagéo, taxa
de 21% de imposto corporativo dos EUA para todas as empresas. (7) EBITDA USGAAP estimado para a JBS considerando nenhum ajuste além de ativos biolégicos e arrendamentos.
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DuplalListagem
naNYSEenaB3

Beneficios da operacao
Potencial destravamento de valor
das acoes da Companhia.

Ampliar o acesso a uma base maior
deinvestidores.

Reduzir o custo de capital e divida

Aumentar a flexibilidade no uso do
equity como fonte de financiamento.

Aumentar o niumero de indices de
acoes dos quais a JBS pode participar

(Russell, S&P, MSCI USA, entre outros)

Expandir as condi¢coes de crescimento
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Aumento Do Consumo De Proteina

+1,7BI (i e pessosd
Tendéncias osopaat - by
Globais que Ll
Podem
Beneficiar a 2022 2050
Empresa nos
Proximos g
Anos

Mudanca nas
tendéncias da dieta
para alimentos a
base de proteinas

Aumento da populagao Crescimento darenda
global e urbanizagao  apoiando o consumo
de proteinas

Fonte: Nagbes Unidas e FAO

Nota: (1) Considera proteina de carne bovina, suina, aves, ovina e peixe..




Nossa formula para
Crescimento continuo
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Dupla listadem na NYSE e na B3

Gestao experiente
com liderancga de primeira linha

®
gt

Capacidade comprovada de construir
marcas em todas as deodrafias e
catedorias

Fortes relacionamentos com clientes
com marcas lideres

Histdrico comprovado
de turnaround

® @ (e

Fonte: JBS.

(JBs)

SEGUINDO EM DIANTE
@ Expandir nosso portfdlio de
marcas e valor agredado.

Crescimento continuo em

FYYN sedmentos de alto

Y/ rcscimento (aquicultura, ovos,
etc.)

Crescimento inordanico continuo

% por meio de aquisicoes acretivas
e estratégdicas, com disciplina de

capital




Propostade valor

1] Crescimento continuo

Expancao das mardens

Disciplina financeira

Retorno aos acionistas por meio de
dividendos e recompras de agcoes

2
@ Reducao da volatilidade
4
S

(JBs)

29




(J BS) Alimentando o que

alimenta o mundo.
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(JBs)

Disclaimer

We make statements about future events that are subject to risks and
uncertainties. Such statements are based on the beliefs and
assumptions of our Management and information to which the
Company currently has access. Statements about future events
include information about our current intentions, beliefs or
expectations, as well as those of the members of the Company's Board
of Directors and Officers.

Disclaimers with respect to forward-looking statements and
information also include information on possible or presumed operating
results, as well as statements that are preceded, followed or that
include the words “believe,” "may,” "will,” “continue,” “expects,”

""plans,” "estimates,” or similar expressions.

|H u
]

"o

“predicts,” “intends,

nu

Forward-looking statements and information are not guarantees of
performance. They involve risks, uncertainties and assumptions
because they refer to future events, depending, therefore, on
circumstances that may or may not occur. Future results and
shareholder value creation may differ materially from those expressed
or implied by the forward-looking statements. Many of the factors that
will determine these results and values are beyond our ability to control
or predict.
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Overview video




Growth Journey Based on Strategic
Acquisitions and Operational Excellence

Net Revenues 9
US$ billion L =
pilgrims: @ BONGE
— i [Brazil Margarine
Smithfield | 5 | | 65.0
[Beef] ' ‘ '
. i | 512 489 490 511 497 317 533

(JBs)

77.0

: : 42.9 MANTIQUEIRA "
36.9 38.6 ‘ 5 : Brasil
| | 31.1 | % | KERRY [Eggs]

| | | ( :: ) Tyson | |

@TULIP [Meats & Meals]
\J

E 16.5 17.6 [Brazil & Mexico -~ \ _ viv
7.6 Chicken] Cargill [United Kingdom] ERA
2.0 [Pork] HUON
— 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 LTM
3Q24
§
“ _—
%g 6.4
> =
h
a8
§ o0 o0 2D ---l
)

Established a Global Protein Platform Increased Diversification Into Value-Added and Branded Product Portfolios

Source: JBS.
Note: (1) 50% control: Material fact announced on January 27th still subject to antitrust approval
(2) Company's official Quidance according to material fact released on November 13th, 2024, of Revenue of US$77bn and EBITDA ranging from US$6.9bn to US$7.1bn.

2024E*
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JBS
( ) OO EE (@

: “r{° N
ALeaCnS  $76.7B 280k+ 250+ 180+

Revenue as of Global team Production Sales to
campa ny Q32024LTM members facilities customers in 180+
countries

H1 peulkTry #1 beev H2 pork # reowed

Global poultry producer Global beef producer Global pork producer Market leader in Australia, New
Market leader in Brazil, Europe, Market leader in Australia, Brazil, Leading positions in Australia, Zealand and the UK. Leading
and the USA. Leading position in and the USA. Leading position in Brazil, Europe and the USA. positions in Brazil, Mexico and
Mexico. Canada. the USA.
# lanity # ) .
1 E@[b@@ 2 sallimen #1 eqdds Biotechnology
Plant-based foods Salmon producer EQd producer in Majority owner of BioTech Foods,
producer in Brazil in Australia South America* cultivated protein producer in Spain
#3in Europe Built largest biotechnology

R&D center in Brazil

Note: (*) Material fact announced on January 27th still subject to antitruste approval




Leading global
diversified
platform

By Geography and Product Portfolio

(JBs)




Global Diversification Through Local Production (-8s)

Net revenue LTM 3Q24
(by production)
. Europe
» Canada ¥ 7% P e o
5%
5% T & wﬁ
b 2 51% 5 iz 3,
R5A5S O O ‘,
Mexi N e
i 1 Protein ) 3% RIS ‘5
productionin °
competitively LY
advantageous
geographies at Brazil
N scale J 26%
Australia &
Diversification ﬁj oo 3 New Zealand )
by protein and PEDAE 9% y;
by geography O & o 2 5 o

PLEDREN)

Prepared N\ Plant- Center for Cultivated
m Beef m Pork m Lamb w Poultry <5 3¢ Aquaculture @ Foods Q Leather 78 based Innovation Protein o Eggs

Source: JBS.



Global Diversified Sales by Destination (4Bs)

Net revenue LTM 3Q24
_ (by destination)

”." \4515—3»
Saagy) &
P %a i <

N Mexico &
Export access Central America

and unmatched 5%
distribution
platform

Africa &:
Middle Eq‘st

4%

Brazil

Mitigating South 13%
(o]

@ geopolitical, America
sanitary and 1%
cyclical risks

Australia & ’
New Zealand

3%

Source: JBS. ®]



(JBs)

Long-term
stratedy enables
resilience &
sustainable growth
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Long-term sustainable growth (IBs)

Brands
leading brand portfolio 6

across multiple
segments in multiple Value-added
geographies products and

brands
more than 180

countries -
Profitability
250+ ﬂ

production facilities
and 600+ plants and
offices in more than
25 countries

300,000+

customers across

Production

Sales and

People and Culture




JBS)

Our brand
. track record



North America Just !
B

ares

Bare is Better

= Just Bare continuesits growth
trajectory through the promises
of simplicity, transparency and
quality. 11 million

Households

= The prepared portfolio is growing
at 49% CAGR and achieved 10%
market share.

= Growth of +300 bps since 2022.

2022 2023 2024

Just Bare® Prepared



MeXxico
B

= Double-digit YOY and CAGR
growth in the last 5 years -
Alamesa, Del Dia, Pilgrim's and
Just Bare.

= Strong double-digit growth
in Foodservice, with high
penetration across leading
global QSR brands.

= Entered the charcuterie,

snacking, salami and pepperoni

segments - Principe brands.

P08 y
DelDia pilgrims

Devocion por el Sabor

TRADICION MEXICANA

>ALAMESA-

Volume +3X +3Te  +8x

Alamesa DelDia Pilgrim's
2020 -2024 2016-2024 2026-2024

pilgrims
SONELESS
.| NATURALES

O e
e 9



Brazil

93% #1BRAND
Brazilian Frozen food, bacon, sliced
household salami, burger patties

penetration

89% 25%
Brazilian Top of Mind
household (The fastest growing brand)

repeat sales

Growth in market share
2013 -2024 (Nielsen)

Frozen Pizza 10.9% t0 27.9%
Lunch Meats 6.0% t013.9%
Frozen Foods 11.7% to 25.7%

= The mostinnovative prepared foods brand in
Brazil

Snacks
Seara + Netflix

. Al
{ R S
It

9( (Seara) * '"ﬂ
Fi &

5 -

Clean Label - Single
frozen mealsin apan
package

Breaded Chicken line



Middle East and
North Africa

= 3 facilities in the region:
2in KSA and 1in UAE.

= New facility in Jeddah (KSA):
40%+ growth in production
capacity vs. last year.

= Building prepared foods production
capacity (chicken, beef, seafood
and cold cuts).

0 = USS424 M

2021 2024 (Revenue)

(vs 37% in 2022)
Frozen Meat Products

Growthin

Market Share
2021 - 2024 (Nielsen)

Source:

*Nijelsen Retail Audit Value Share | 5 Markets | W/O KSA Griller
Brand Awareness: IPSOS BHT | KSA & UAE | Dec'24

In Main GCC Region including
FPP, Chicken Parts and Griller

[Exclude KSA Griller]

FPP 0.2% ™ 8.9%

Chicken Parts 1.3% ™ 6.9%

Griller 5.4% " 12.0%
e




United Kingdom

NN L
raAiln™

= The UK brands offer solutions
for family mealtime and
shacking occasions.

» Richmond and Fridge Raiders
have grown +73% since 2019.

= Consistent focus on
innovation, marketing,
revenue management and
expanding distribution.

(| , 7
f“/,o‘\wfqb

/.

Jﬂa

- lll

SSSSSSSSSSSS

8sAUSAGES [ : *' 8 SKINLESS

F =

#1

Fresh sausage

93%

Brand
Awareness

8 THICK

SSSSSSSSSSSS

A |

= (OUD 0 1%
: W\//OW@

8

VBITHINE

#1

Frozen sausage

H#1

Taste
(+5pp vs YA)

H#1

Trust
(+10pp vs YA)

H#3

Plant based

#1

Family enjoy
(+4pp vs YA)



Our
performance

(JBs)




Lifting Margins and Reducing Volatility (8S)
with Diversification

2008 - 2012 2013 - 2017 2018 - 2023

Median: 5.1% Median: 8.2% Median: 9.5% ° °
Seara

1
1
1
1
1
i
|) mmmn PPC
i
I == == JBS USA Pork

JBS Australia

Adjusted EBITDA Margin Evolution

:
[ J [} 1
3.8% % e, o 1° A A .0. *ee,. ! == Consolidated
o 1
e %ee® == us JBS Brazil
1
i ==== Beef N.A.
1
2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 3Q24LTM 2024E

: - -
Q
€ Initial deographic and protein . Imtl_a I. foc_us on d ownstream JBS has evolved into amore
a . P . diversification, with value-added . .
o diversification, with relevant profitable dlobal player with a
] . el . prepared foods and brand . .
> beef and pork acquisitionsin P . . . robust protein portfolio and
o positioning, drivind margins to a .
Q the US . vast footprint
> higher level
4
Source: JBS. 19

Note: (1) Midpoint of company’s official EBITDA guidance, ranging from US$6.9bnto USS$7.1bn, according to material fact released on November 13t", 2024.



Solid FCF Generation Supporting Investments, ..,
Distributions to Sharcholders and Deleveraging

Free Cash Flow (Excl. Expansion Capex) 13,173 4.50x MSA Limit

4.00x Cap on Extra Dividend Payment

3.50x

Expansion Capex? 4,479

3.25x

3.00x

M&A 3,291 2.75x

~

2.77x Safety Zone

L— Growth —J

2.50x \.Long-

Term
2.25x 2.15x Goal

2.00x _1.96x%
Dividends? 4,142 1.75x i i
1.50x i i
1.25x i i
_J Share Buybacks 2,759 I :
1.00x I

1Q24 2Q24 3Q24 4Q24E?

_

Value

Source: JBS. Note: (1) Considers the period from 2019 - 9M2024; (2) For 2025, the Company is estimating an expansion Capex of approximately US$1 billion and maintenance Capex in the same amount ;(3) US$812mm dividends paid in Q4 20
and US$382mm to be paid in 2025. (2) Considering the 3Q24 net debt of US$13.7 billion and dividing it by the average EBITDA of our guidance, of US$7 billion.



Evolution of Dividend Distributions

JBSS3
182% Total Shareholder

Return to Investors?

(Base point on January 2", 2019 until

168% January 31st2025)
L

I -
(16%)

(JBS ) S&P 500 IBOVESPA Peer1 Peer 2

27%

Source: JBS and Capital IQ as of January 31st, 2025.
Note: (1) Considers returns in USD

Inrecent years,
JBS has transformed itself
into a dividend stock.

Dividend Distributions in US$mm

466

332
246

35 27 34
i-OO-. —-2

(00]
put {
n

(JBs)

456
I 382

2022 2023 2024 2025 |}

Source: JBS.

21



(JBs)

G-Spread Gap Between JBS and Tyson

uonasjdwod
49440 abueyox3g -gz/Inr

jod030.4d
uone.isibai puog - gz2/Aew

saybL1 uoneaysibaa pue
J194j0 abueyoxy-z2z/bny

'JBS 2030 |
400bps

400 ®
350
300
250
200

150

ve/zop
p2/ano
p2/obe
pe/unf
ve/iqe
v2/Ao)
€2/zap
ge/ano
ge/ode
ge/unf
€2/iqe
€2/A33
22/zap
22/ano
22/obe
ee/unf
22/iqe
22/na3
L2/zep
L2/ano

L2/obe
L2/unf

Le2/iqe

L2/A33

02/zap
02/ano
o2/ode
o2/unf
ozc/iqe
02/A33
6L/zap
6L/ano

6L/obe

6L/unf

G-Spread difference from JBS 2034 to TSN 2034

G-Spread difference from JBS2030 to TSN 2029

22

Source: Bloomberg as of December 30t 2024.



Debt Maturity

Financial Discipline Results in Full Investment Grade Rating

Proforma Debt Amortization Schedule (US$ Million)

8,652
500
4,854
8 22
Cash Short 2025 2026 2027 2028 2029
Pro-forma term
[ cash and Equivalents Revolving credit facilities USD 2.9 bn in the US

Revolving credit facilities USD 450 mn in Brazil

"Includes available cash resources and revolving and quaranteed credit lines from JBS USA and JBS SA.

2ncludes debts in other currencies, such as Euros and Canadian dollars.

(JBs)

Average tenor: 11.7 yrs Average cost: 5.72% p.a.

2,910 2,600 2,301

1,379 1,413

2030 2031 2032 2033 2034

Full Investment
Grade

Ratings

2,413
745
1,000 750
884
2035 2036 2052 2053 2055
to
2051

Fitch M , STANDARD
00 &POOR’S

23



Benchmarking with Peers
(" Footprint

\)
pilgrims

US Peer A

US PeerB

US PeerC

EV"/EBITDA
2024

X

4.7x

6.4x

8.0x

8.4x

12.1x

FY 2023 Rev.
Breakdown(?
%
. Oth
Asia ~
14%‘
LatAm NAM
19% . 52%
9%
EU
30%
NAM
70%

Other
5%

Other
5%

000

NAM
100%

NAM
95%

NAM
95%

EBITDA EBITDA
Margin CAGR®)5)
3Q24LTM (%)®  19-24E (%)
8.4% 13.6%
11.0% 16.7%
8.8% (4.6)%
5.9% (3.1)%
11.1% 0.7%

Returnon
Inv. Capital®©
3Q24 LTM (%)@

13.7%

19.2%

1.3%

1.2%

8.8%

(JBs)

Market
Cap.
US$ bn

12.4

12.8

83

20.5

15.7

Dividend

Yield (2024)
%

9.3%

Nn.m.

Nn.Mm.

3.4%

4.1%

Potential
Upside

(based on Peer multiple)

%

+182%

+262%

+280%

+457%

Source: Companies' filings and FactSet as of February 13, 2025. Note: (1) Calculated as market cap plus net debt and minorities interest, minus investments; For EBITDA, consider estimated EBITDA of FY2024, except for PEER A which is considering
EBITDA 3Q24LTM. (2) Limited information on PEER B and C. (3) Except for PEER B, which considers 4Q24LTM data. (4) Compound annual growth rate. (5) Except for PEER A, which considers the 2021-2023 period. (6) ROIC is calculated as net operating
profit after tax divided by the average total invested capital (3Q24 and 3Q23). Total invested capital as the sum of net debt and shareholders equity. For comparison purposes, assumes 21% US corporate tax for all companies. (7) Estimated USGAAP

EBITDA for JBS considering no adjustments other than biological assets and leases.

24



Dual Listingon ..,
NYSE and B3

Compelling Rationale

Potential unlocking of the value of
the company's shares

Broaden access to a wider base of
investors

Reduce the cost of capital both
equity and debt

Increase flexibility to use equity as
source of funding

Increase the number of equity indexes
in which JBS can participate (Russell,
S&P, MSCI USA, among others)

Expand conditions for growth oc
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Higher Protein Consumption

World Population

+ 1 ) 7 B n (Bn people)

people in
Global Trends 2050
That Could
Benefit the
Company in 2022 2050E
the Coming
Years
Increase in global Income growth Shift in diet trends
population and supporting protein towards protein-

urbanization consumption based foods

Source: United Nationsand FAO.

Note: (1) Considers beef, pork, poultry, sheep and fish protein.




Our Formula for
Continued Growth

m
Z
>
W
-
m
A
7))
M
o
A
()
A
o)
=
-
I

®
g1

?

Source: JBS.

NYSE and B3 dual-listing

Experienced management team
with top-tier leadership

Proven ability to build brands
across deodraphies and catedories

Strond customer relationships
with leading brands

Demonstrated track record
of turnarounds

(JBs)

GOING FORWARD

Expand our value-added and
branded portfolio

Continued drowth in high-
drowth sedments (aquaculture,
edds, etc.)

Ongoing inordanic growth
through strategic and accretive
acquisitions with capital discipline




Value proposition (4BS)

Continuous growth
Expand margins
Reduce volatility
Financial discipline

Return to shareholders through
dividends and share buybacks

G & & LN =

29
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