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TELECONFERENCIA SOBRE
OS RESULTADOS DO 3725

10h00 (BRT)

05 Brasilia, Brasil

NOV.2025 9h00 (GMT-4)
Nova York, EUA

Teleconferéncia em Portugués

Tradugao simultanea para Inglés

I} o3

Webcast: Clique aqui para acessar.
Equipe de RI:

CFO Guido Oliveira

Rl Marcos Souza
Victor Barbosa
Gabriela Hawat
Ana Beatriz Lima

Tel.: +55 (11) 3137-7197/7134

ri@iguatemi.com.br

Iguatemi Esplanada

WWWw.iguatemi.com.br

A lguatemi S.A. [B3: IGTI11], uma das maiores empresas full service no setor de shopping centers do Brasil, anuncia hoje seus resultados do
terceiro trimestre de 2025 (3T25). As informagdes contdbeis e operacionais a seguir sdo apresentadas com base em nimeros contabeis e
em milhares de Reais, conforme legislagdo societdria brasileira e normas internacionais de contabilidade (IFRS), através dos CPCs emitidos e
referendados pela Comissdo de Valores Mobilidrios (CVM), exceto com relagdo a participagdo indireta de 6,58% da Iguatemi no Shopping
lguatemi Porto Alegre (e sua torre comercial Iguatemi Business) que nas informagdes contdbeis estd apresentada na linha de equivaléncia
patrimonial e nos demonstrativos gerenciais esta refletida, linha a linha, em receitas e custos, a partir de janeiro de 2020. Tais altera¢Ges
foram realizadas para representar de maneira mais abrangente os resultados da Companhia. As informagdes ndo contdbeis da Companhia
ndo foram revisadas pelos auditores independentes.

@) IGUATEMI


https://zoom.us/webinar/register/WN_HXfti1HZSFG5St81qHgp4Q#/registration
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Comunicagao Institucional e Rl
DESTAQUES DO 3T25

Os resultados operacionais e financeiros acumulados de 9 meses refletem a consolidagdo das participa¢des nos ativos Patio
Higiendpolis e Patio Paulista, a partir de abril, conforme comentado nos trimestres anteriores.

* Vendas totais atingiram RS 6,0 bilhdes no * Concluida venda de participagdo de 10,0%
3T25, crescendo 22,5% versus 3T24; por RS 244,5 milhdes do Shopping Pétio

Paulista paraa FUNCEF em 5 de agosto ;
* As vendas mesmas lojas (SSS) cresceram 5,8% P & ()

e as vendas mesmas &reas (SAS) cresceram * Concluida venda de participagdo de 7,0% por
9,0% no 3T25 versus o 3T24; RS 169,9 milhdes do Shopping Pétio
.. ) Higiendpolis para a RBR em 18 de setembro
* Os aluguéis mesmas lojas (SSR) cresceram (100);
7,1% e os aluguéis mesmas dareas (SAR) '
cresceram 7,5% no 3T25 versus o 3T24; * Inaugurado em setembro o Teatro Iguatemi

no lguatemi S3o Paulo. O espago em formato
arena, nasce com o proposito de ampliar o
acesso a arte e cultura no empreendimento;

A receita bruta atingiu RS 432,2 milhdes no
3T25, crescendo 17,9% versus 3T24;

A receita liquida ajustada‘® atingiu RS 381,0
milhGes no 3T25, crescendo 17,7% versus
3T24;

* No dia 29 de setembro, celebramos o 302
aniversario do Shopping Market Place,
considerado um dos primeiros complexos

+ O EBITDA ajustado®? consolidado atingiu RS multiusos do pais.
302,4 milhGes no 3T25, 20,6% acima do 3T24, Eventos subsequentes:

com margem EBITDA ajustado de 79,4%;

* Realizado em outubro, a 92 edicdo do
lguatemi  Talks  Fashion, reconhecido

atualmente como o principal férum de moda

O lucro liquido ajustado® atingiu RS 128,9
milhGes no 3T25, 8,8% acima do 3T24, com

margem liquida ajustada de 33,8%; do pais, destacando-se por antecipar

* O FFO ajustado® foi de RS 160,3 milhdes no tendéncias, revelar talentos e promover
3725, 3,6% abaixo do 3T24, com margem FFO debates relevantes na industria de moda.
ajustada de 42,1%;

A alavancagem da Iguatemi S.A. encerrou o
trimestre em 1,64x Divida Liquida/EBITDA
ajustado, 0,26x abaixo do 2T25.
Desconsiderando o impacto de ganho de
capital com a venda do Market Place e
Galleria e refletindo a conclusdo da venda de
participacdao para FUNCEF e RBR, a
alavancagem foi de 1,84x;

* Iniciada administracdo da Iguatemi no Patio
Paulista em 12 de julho;

VENDAS TOTAIS TAXA DE OCUPACAO RECEITA LIQUIDA AJUSTADA(Y
RS 6,0 bi 96,1% no 3T25 RS 381,0 mi

+22,5% vs. 3T24 + 0,2 p.p.vs 3T24 +17,7% vs. 3T24

SSS ALAVANCAGEM EBITDA AJUSTADO®?

5,8% 1,64x RS 302,4 mi

-3,1p.p.vs 3724 -0,26x vs 2T25 +20,6% vs. 3T24

SSR EBITDA VAREJO 3T25 FFO AJUSTADO®

7,1% RS 8,0 mi RS 160,3 mi

+ 2,4 p.p. vs reajuste do IGPM +132,2% vs 3724 -3,6% vs. 3724

1) Excluindo o efeito da linearizagdo;

2) Excluindo o efeito da linearizagdo, o resultado do SWAP das agdes. @ IGUATEMI
SA.


https://ri.iguatemi.com.br/Download.aspx?Arquivo=H8ScV1dIbTR2cIMnJ9c9NQ==&IdCanal=7FjaL/UogRZfm5rX5vIjsA==&linguagem=pt
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Comunicagao Institucional e Rl

EXPANSAO E QUALIFICACAO IMPULSIONAM VENDAS

DO PORTFOLIO NO 3T25

No 3T25, as vendas totais do portfélio Iguatemi
atingiram RS 6,0 bilhdes, um avango expressivo
de 22,5% em relagdo ao mesmo periodo do
ano anterior. Esse desempenho reflete nossa
estratégia de expansdo, com a incorporagdo de
ativos de alta relevancia no setor, ampliando
nossa presenca e reforgando a lideranga no
mercado.

Mesmo  desconsiderando as  aquisi¢cOes
recentes, o crescimento nas mesmas bases foi
robusto: 9,0% frente ao 3T24, representando
um avango real de 3,8 p.p. acima da inflagdo
(IPCA). Esse resultado evidencia a resiliéncia do

Crescimento real SAS x vendas totais no 3T25

+3,8p.p. +17,3p.p.
22,5%
9,0%
5,2%
_ I
IPCA 12M SAS 3725 Cresc. Vendas
(Média Tri) Totais

nosso modelo de negécios e o posicionamento
em segmentos com maior potencial de
crescimento, mesmo diante de um cendrio
macroecondmico desafiador.

A evolucdo do portfélio, com a entrada de
ativos de alta performance em regides de forte
concentracdo e poder de consumo — como os
shoppings Rio Sul e Patio Paulista — fortalece
nossa estratégia e se traduz em maior
eficiéncia operacional, comprovada pelo
aumento de 10,3% nas vendas por metro
quadrado em relagdo ao 3T24.

Vendas totais por m? (RS mil por trimestre)

+10,3%
8,7
7,9
7,1
= m B
3722 3723 3724 3725

CRESCIMENTO REAL DOS ALUGUEIS REFORCA
ESTRATEGIA DE RENTABILIZACAO DOS ATIVOS

No 3T25, a lIguatemi, ndo diferente dos
trimestres anteriores, segue aproveitando o
crescimento de vendas dos nossos lojitas para
crescer os aluguéis, reforcando a estratégia de
rentabilizacdo dos ativos.

O crescimento nas mesmas dreas (SAR) atingiu
7,5%, superando o efeito de reajuste do IGP-M
neste trimestreem 2,8 p.p

A mesma ldgica observada nas vendas se
aplica aos aluguéis: a entrada de ativos
estratégicos elevou a nossa produtividade,
resultando em um crescimento de 16,7% no

Crescimento real SAR e Aluguel/m? - Shoppings

+2,8 p.p.
+16.7%
7,5%
689
4,7% 591
Efeito SAR 3724 3725
reajuste 3725
IGPM no
portfélio

aluguel por metro quadrado na comparacdo
anual.

Considerando a mesma base de ativos, o custo
de ocupagdo no trimestre caiu 0,1p.p., para
10,9% ano contra ano, permanecendo abaixo
da média histérica. Essa dinamica saudavel
entre vendas e aluguéis sustenta um cendrio
favoravel para seguirmos reprecificando nossos
aluguéis nos préximos ciclos de renovacdo
contratual. Considerando os ativos adquiridos,
0 custo de ocupagdo apresentou apenas uma
leve alta de 0,1 p.p. frente ao 3T24,
encerrandoem 11,1%.

Evolugdo custo ocupagdo (% sobre as vendas)

+0,1 p.p.
12.2% P-P
11.9%
. l B b
3722 3723 3T24 3725

@) IGUATEMI
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Comunicagao Institucional e Rl

IGUATEMI ANUNCIA 4 NOVAS LOJAS COM H&M E
DEMONSTRA SER A PORTA DE ENTRADA NO BRASIL
PARA AS PRINCIPAIS MARCAS MUNDIAIS

A lguatemi continua avang¢ando de forma
consistente na estratégia de qualificacdo e
expansdo de sua presenca nos mercados onde
atua, consolidando-se como a parceira
preferencial das principais marcas globais e
nacionais

Nesse contexto, anunciamos a parceria com a
H&M para a abertura de suas primeiras lojas
na regido, um movimento inédito que reforga a
atratividade dos nossos ativos.

Serdo quatro unidades, totalizando cerca de 8
mil m? de ABL, distribuidas nos shoppings
Iguatemi Porto Alegre, Praia de Belas, Iguatemi
Esplanada e RIOSUL. Essa expansdo marca a
estreia da marca em pracas estratégicas — Rio
de Janeiro, Porto Alegre e Sorocaba — com
potencial significativo de incremento de fluxo e
receita. As inauguracBes estdo programadas
para ocorrer na primeira metade de 2026.

Esse movimento posiciona a Iguatemi como
parceiro estratégico da H&M no Brasil.

IGUATEMI CONCLUI VENDA DE PARTICIPACOES NOS
PATIOS HIGIENOPOLIS E PAULISTA

No 3T25, a Iguatemi concluiu duas vendas de
participacdo nos shoppings Patio Paulista e
Patio Higiendpolis para a FUNCEF e RBR
respectivamente.

As opera¢des somaram RS 414,4 milhdes
(correspondentes a 7,0% do Patio Higiendpolis
e 10,0% do Patio Paulista), sendo RS 290,1
milhdes recebidos entre agosto e setembro e as
demais parcelas serdo recebidas nas mesmas
condicGes e datas ja anunciadas na aquisicdo
principal ({ink e [ink).

Dessa forma, a lIguatemi concluiu o seu

Shopping Patio Higiendpolis

investimento de RS 700,0 milhdes nesses dois
empreendimentos, conforme sinalizado
anteriormente, passando a deter 11,45% do
Patio Paulista e, com a aquisicdo de 17,4%
adicionais, 28,95% do Patio Higienodpolis.

O investimento foi parcialmente suportado pela
venda de 49,0% do Complexo Market Place e
do Shopping Galleria concluida em junho, que
reciclou RS 500,0 milhdes de capital, mantendo
a alavancagem da companhia abaixo de 2,0x
DL/EBITDA, j& desconsiderando o ganho desta
venda

@) IGUATEMI
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Comunicagao Institucional e Rl

GUIDANCE 2025

IGUATEMI SEGUE COM RESULTADO EM LINHA PARA ATINGIMENTO DO GUIDANCE DE

RESULTADO PARA 2025

A lguatemi apresenta neste trimestre o seu
resultado sem os efeitos das estruturas de
aquisicdo/M&A observadas no 2T25. Ou seja,
considera o resultado recorrente da empresa,
refletindo todos os movimentos estratégicos
realizados nos Uultimos 12 meses, que
incluiram a aquisicdo de participacdo em dois
novos Shoppings, Rio Sul e Patio Paulista, e
aumento da participagdo no 32 melhor ativo
do portfolio, o Shopping Patio Higiendpolis,
movimento todo ancorado pela venda do
lguatemi Sdo Carlos e de participacdes
minoritdrias no Complexo Market Place e nos
Shoppings Alphaville e Galleria.

Esse movimento reforgou a lideranga da
Iguatemi na cidade e estado de S3o Paulo e a
entrada no Rio de Janeiro. Na capital paulista,
a lguatem concentra os principais shoppings
localizados no eixo de maior concentracdo de
renda e de lancamentos AAA residenciais e
comerciais, abrangendo Higiendpolis,
Paulista, Jardins, Faria Lima, Vila Olimpia e
Chucri Zaidan.

Ressaltamos que nos primeiros nove meses
de 2025, registramos crescimento de 14,2%
na receita liquida recorrente, com margem
EBITDA recorrente de 83,2% na unidade de
shoppings. No consolidado, a margem EBITDA
recorrente foi de 75,9%, com CAPEX de
R$147,5. Destacamos ainda que 0s novos
ativos — Patio Paulista e Rio Sul — ja estdo
totalmente integrados a estrutura de gestdo
financeira e operacional da Iguatemi.

O CAPEX realizado no periodo ficou abaixo do
projetado, reflexo do atraso no inicio de
algumas obras de expansdo. Esperamos maior
tracdo na execucdo dos investimentos no
ultimo trimestre, mantendo o CAPEX de 2025
dentro do guidance.

A Iguatemi reafirma seu guidance de
resultado e segue trabalhando com as
iniciativas de otimizacdo dos ativos e na
execucdo dos projetos de expansdo ja
anunciados.

JK Iguatemi

GUIDANCE () Guidance 2025 i Realizado 09M25
Crescimento da receita liquida — Shoppings @) 7-11% : 14,2%
Margem EBITDA — Shoppings (2 82 —85% i 83,2%
Margem EBITDA — Total @ 75—79% : 75,9%
Investimento (RS milhdes) () ) R$330 — R$400 i R$191,0

Valores sem linearizagdo.
Inclui apenas operagdes de shoppings, outlets e torres comerciais.
Considera resultados das operagGes de Shopping e Varejo.

RS$50 e R$60 milhdes de desenvolvimento imobiliario;

(5) N&o considera valores de capitaliza¢des, que no acumulado somam R$43,0 milhdes.

Base caixa. N&o inclui aquisi¢des. Valores de 2025 consideram entre R$120 e R$150 milhdes de expansdo e entre

@) IGUATEMI



Principais Indicadores

DESEMPENHO OPERACIONAL
INDICADORES OPERACIONAIS SEGUEM CRESCENDO COM QUALIFICAGCAO DO PORTFOLIO

ABL Total Média (m?) 788.569  701.010 12,5% 776.070  723.376 7,3%
ABL Propria Final (m?) 448.966  471.897 -4,9% 472.133  471.897 0,0%
ABL Propria Média (m?) 448.966  482.969 -7,0% 472.133  488.111 -3,3%
ABL Total Média Shopping (m?) 735.059  662.210 11,0% 735.069  669.252 9,8%
ABL Prépria Média Shopping (m?) 422397 431248 | -2,1% | 438523 444217 | -1,3%
Total Shoppings 17 16 6,3% 17 16 6,3%
Vendas Totais (RS mil) 5.999.147 4.896.417 22,5% |17.340.597 14.152.919| 22,5%
Vendas mesmas lojas (SSS) 5,8% 8,9% -3,1 p.p. 8,2% 6,6% 1,6 p.p.
Vendas mesma area (SAS) 9,0% 10,3% -1,3 p.p. 10,8% 9,1% 1,6 p.p.
Aluguéis mesmas lojas (SSR) 7,1% 6,3% 0,8 p.p. 7,3% 5,3% 2,0 p.p.
Aluguéis mesma area (SAR) 7,5% 3,8% 3,7 p.p. 7,2% 2,6% 4,6 p.p.
Custo de Ocupacdo (% das vendas) 11,1% 11,0% 0,1 p.p. 11,1% 11,5% -0,4 p.p.
Taxa de Ocupagdo 96,1% 95,9% 0,2 p.p. 96,3% 95,0% 1,3 p.p.
Inadimpléncia liquida -0,3% -3,1% 2,8 p.p. 0,6% -0,5% 1,1 p.p.
Venda/m? - Shoppings @ 8.739 7.826 11,7% 25.661  22.675 13,2%
Aluguel/m? - Shoppings ? 689 591 16,7% 1.993 1.811 10,0%
Aluguel/mz ® 612 538 13,6% 1.768 1.544 14,5%

(1) Considera Iguatemi Esplanada e Esplanada Shopping como um Unico empreendimento.
(2) Considera vendas e receita de aluguel dos shoppings e ABL total shoppings (exclui torres, outlets e Power Center Iguatemi Campinas).
(3) Considera ABL total shoppings, outlets e torres.

- —
-—
e r
| ‘_’.‘w-m"““

Iguatemi Campinas B g
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Principais Indicadores

DESEMPENHO OPERACIONAL (ATIVOS A 100%)

RECEITA DE ALUGUEL MINIMO + ALUGUEL PERCENTUAL + LOC TEMP (RSMIL)

Portfolio 3725 3T24 Var. % 09M25 | 09M24 Var. %
Iguatemi S3o Paulo 97.108 84.747 14,6% | 277.760 | 251.851  10,3%
JK Iguatemi 48.109 43.471 10,7% | 135.646 | 124.746 8,7%
Patio Higiendpolis 37.738 35.469 6,4% 110.951 | 105.874 4,8%
Patio Paulista 37.437 - - 73.618 - -
Market Place 7.620 6.399 19,1% 19.671 19.970 -1,5%
Market Place Torre (I & Il) 6.623 6.568 0,8% 19.285 19.783 -2,5%
Iguatemi Alphaville 12.337 11.301 9,2% 36.175 33.266 8,7%
Iguatemi Campinas 40.080 38.207 4,9% 118.666 | 113.046 5,0%
Galleria 8.647 8.253 4,8% 25.583 24.866 2,9%
Torre Sky Galleria 3.335 3.109 7,3% 9.811 9.259 6,0%
lguatemi Esplanada (2 25.108 24.062 4,3% 75.356 71.708 5,1%
lguatemi S3o Carlos - 2.928 n/a - 11.457 n/a
lguatemi Ribeirdo Preto 11.255 10.640 5,8% 32.943 31.664 4,0%
Iguatemi Rio Preto 12.906 12.204 5,8% 37.904 36.780 3,1%
Iguatemi Porto Alegre 47.620 45.462 4,7% 139.572 | 134.448 3,8%
Torre Iguatemi Porto Alegre 3.046 2.823 7,9% 8.940 8.313 7,5%
Praia de Belas 16.014 16.222 -1,3% 48.927 46.648 4,9%
Iguatemi Brasilia 17.781 16.312 9,0% 51.513 47.690 8,0%
Rio Sul 40.306 - n/a 120.940 - n/a
| Fashion Outlet Novo Hamburgo 5.740 5.547 3,5% 16.427 15.129 8,6%
| Fashion Outlet Santa Catarina 2.372 2.524 -6,0% 8.942 6.675 34,0%
Power Center Iguatemi Campinas 1.232 1.176 4,8% 3.547 3.453 2,7%

Total 482.415 | 377422 27,8% [1.372.176 1.116.627 22,9%

Aluguel/m2 ) 612 538 13,6% 1.768 1.544 14,5%

RECEITA DE ESTACIONAMENTO (RSM/L)

Portfolio 3T25 3724 Var. % 09M25 | 0SM24 Var. %
Iguatemi S3o Paulo 13.311 10.991 21,1% 38.620 33.243 16,2%
JK Iguatemi 9.733 8.142 19,6% 28.925 23.995 20,5%
Patio Higiendpolis 6.620 6.518 1,6% 21.050 18.388 14,5%
Patio Paulista 5.962 - n/a 11.842 - n/a
Market Place 4.462 4.177 6,8% 14.183 12.505 13,4%
Market Place Torre (I & I1) - - n/a - - n/a
Iguatemi Alphaville 5.530 4.783 15,6% 16.820 14.154 18,8%
Iguatemi Campinas 11.483 10.747 6,9% 34.645 32.378 7,0%
Galleria 4.407 3.764 17,1% 12.884 11.395 13,1%
Torre Sky Galleria - - n/a - - n/a
lguatemi Esplanada (2 9.697 8.727 11,1% 29.670 26.099 13,7%
Iguatemi S3o Carlos - 804 n/a - 2.922 n/a
Iguatemi Ribeirdo Preto 3.142 2.608 20,5% 9.671 7.833 23,5%
Iguatemi Rio Preto 3.297 2.791 18,1% 9.905 8.310 19,2%
Iguatemi Porto Alegre 10.963 9.702 13,0% 30.876 27.246 13,3%
Torre Iguatemi Porto Alegre - - n/a - - n/a
Praia de Belas 4.677 4.216 10,9% 13.981 10.558 32,4%
Iguatemi Brasilia 4.055 3.644 11,3% 12.586 11.093 13,5%
Rio Sul 4.736 - n/a 14.075 - n/a
| Fashion Outlet Novo Hamburgo 1.530 1.056 44,8% 4.550 2.285 99,1%
| Fashion Outlet Santa Catarina - - n/a - - n/a
Power Center Iguatemi Campinas 306 240 27,3% 1.310 872 50,2%

Total 103.912 | 82.912 25,3% | 305.594 | 243.277  25,6%

(1)  Considera ABL total shoppings, outlets e torres.

(2)  Considera Iguatemi Esplanada e Esplanada Shopping como um Unico empreendimento.

@) IGUATEMI
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Principais Indicadores

VENDAS

NOVOS SHOPPINGS IMPULSIONAN CRESCIMENTO DAS VENDAS POR M?

No terceiro trimestre de 2025, as vendas totais
do portfdlio Iguatemi alcancaram RS 6,0
bilhdes, um crescimento de 22,5% em relagdo
ao mesmo periodo do ano anterior. Esse
avanco reflete, principalmente, a consolidacdo
dos novos ativos adquiridos nos trimestres
anteriores, movimentos que contribuiram para
0 aumento da produtividade do portfolio, com
crescimento de 11,7% nas vendas por metro
quadrado no periodo.

Vendas totaisem 3T’s  Vendas totais por m?

Crescimento real SAS x SSS x Vendas/m? no 3725

+0,6p.p. +3,8p.p. +6,5p.p.
11,7%
9,0%
5,2% 5,8%
IPCA 12M SSS 3725 SAS 3725 Cresc.
(Média Tri) Vendas/m?2

Mesmo com esses efeitos, os indicadores de
vendas nas mesmas lojas apresentaram
crescimento real: avancando 0,6 p.p. acima do
IPCA médio do periodo. J& o SAS cresceu 3,8
p.p. acima do mesmo indicador. Além disso, o
desempenho de vendas da Iguatemi ficou 6,7
p.p. acima do indice ICVS-ABRASCE, que mede
o crescimento do setor.

Crescimento de vendas (SAS) vs. Industria (*)

(RS bilhdes) (RS mil por trimestre)
+22,5% +11,7%
6,0 87
4,9 7,8
3724 3725 3724 3725

9,3%

10,3%

2,4%

9,0%

2,3%

Apesar do desempenho positivo, dois fatores
pontuais tiveram impacto negativo nas vendas:

* Base de comparacdo mais forte nos
shoppings do Rio Grande do Sul, devido ao
restabelecimento das operacdes apds as
enchentes de 2024; e

*  Operacg0es parciais em lojas relevantes por
reformas, como a Zara no Iguatemi Porto
Alegre e Iguatemi Campinas, além da
Burberry no lguatemi Sdo Paulo, que
reduziram temporariamente o volume de

vendas.
Alimentacdo 14,6% -3,5%
Moda, Calgados, Artigos de 34.9% 0,1%
Couro
Artigos para o Lar, Livraria, 9,3% 10,5%

Papelaria, Info.

Artigos Diversos, Saude &
Beleza, Joalherias
Servigos, Entretenimento,
Outros

Total 100%

16,5% 1,9%

24,8% 0,7%

-0,6%

(1)  Crescimento médio de vendas de 2025 versus 2024, de acordo com o ICVS — indice Cielo de Varejo em Shopping

Centers Abrasce (ICVS Abrasce)

(2)  Considerando ancoras como lojas com ABL igual ou superior a 1.000 m2 e demais lojas com ABL inferior a 1.000 m2.

3T23  4T23 1724 2724

¢

—&— Média ICVS-ABRASCE Média Iguatemi

Na analise por segmentos, os destaques do
3725 foram:

* Moda, Calcados, Artigos de Couro:
impulsionados pelo crescimento individual
de Calcados e Artigos de Couro (+9,1%);

* Artigos Diversos, Salde & Beleza, Joalherias:
com destaque para Joalherias (+12,0%).

5,2% 4,5% -4,9% 5,4% 4,6%

9,5% 7,8% 8,2% 11,2% 10,6%
3,7% 1,4% -3,5% 5,7% 4,2%
6,9% 6,5% 9,7% 8,6% 8,7%
-7,8% -1,9% 4,0% -1,2% 2,4%

7,2% 5,8% 5,4% 8,7% 8,2%

@) IGUATEMI

3724 4724 1725 2725 3T25
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Principais Indicadores

ALUGUEL

O ALUGUEL AUMENTA NO PERIODO, TANTO NAS MESMAS BASES QUANTO EM VALORES
ABSOLUTOS, REFLETINDO AS MUDANCAS NO PORTFOLIO

No 3T25, a receita de aluguel da Iguatemi na
visdo 100% cresceu 27,8% em relacdo ao 3724,
refletindo as entradas e saidas de ativos do
portfélio. Por m? esse indicador cresceu 13,6%
sobre o mesmo periodo do ano anterior,
refletindo a qualificacdo do portfélio com as
novas aquisigdes.

Receita de Aluguel a
100% (RS mil) (V

+27,8%

Aluguel/m? (r$) 2

+13,6%

612
482 538

377

3T24 3725 3T24 3725

Os principais fatores que contribuiram para
esse avanco, além da inclusdo dos Shopping Rio
Sul e Shopping Patio Paulista a base de ativos:

1. Crescimento 7,5% no SAR, com um avango
real de 2,7p.p. sobre o IGP-M médio
aplicado na carteira;

SSR & SAR vs 3724 (%)
+2,8p.p.
7.1% 7,5%
4,7%
- .
IGPM 12M Efeito SSR SAR
(Média Tri) reajuste IGPM 3T25 3T25
no portfélio

Evolugdo SSR real (% YoY)

57%  59% 5 4%

l I .2’9% b

3724 4724 1725 2725 3725

2. Reducdo no patamar de descontos
concedidos sobre o aluguel dos lojistas ano
contra ano.

Variacdo YoY nos descontos concedidos (p.p.)

-0,7p.p.

-1,4p.p.
3T24 3T25

3. Crescimento de 21,8% do aluguel percentual
vs 0 3T24 e CAGR de 26,8%, resultado da
constante evolugdo de vendas dos lojistas.

Receita de Aluguel Percentual (R$ mil)

+26,8%
+21,8%
23,8
19,6
16,0
11,7
3722 3723 3724 3725

4. Um aumento de 17,3% das receitas de
locacdo tempordria vs. o 3T24 e CAGR de
17,5%, reflexo da valorizagdo dos pontos de
midia nos empreendimentos, receita de
quiosques e locacdo de espaco de eventos.

Receita de Locagdo Temporaria (RS mil)

+17,5%
+17,3%

30,1

25,7
22,1

18,6

3722 3723 3724 3T25

(1)  Receita de aluguel é composta por: aluguel minimo, aluguel percentual e locagdo tempordaria

(2)  Considera ABL total shoppings, outlets e torres

@) IGUATEMI
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Principais Indicadores

TAXA DE OCUPACAO

NO TERCEIRO TRIMESTE A MEDIA DE OCUPACAO DO PORTFOLIO ATINGIU 96,1%,

0,2P.P. ACIMA DO 3724

A partir do 3T25, a Iguatemi passa a divulgar a
taxa de ocupacao individual por
empreendimento, reforcando o compromisso
com a transparéncia junto ao nosso acionista
(mais detalhes na ).

No 3725, fechamos o trimestre com taxa de
ocupacdo de 96,1%, representando um avango
de 0,2 p.p. em relacdo ao 3T24 e uma leve
reducdo frente ao 2725 de -0,3 p.p.

Evolugdo da taxa de ocupacdo (% ABL)

+0,2%
97,7%

96,6% 9
I I I i ]

3724 4724 1725 2725 3T25

Esse indicador deverd ganhar forca ao longo de
2026 com o cbmputo de novas areas ja
contratadas. Entre elas, destacam-se:

* H&M, que inaugurou sua primeira loja no
Iguatemi Sdo Paulo em setembro e anunciou
mais quatro unidades em nossos shoppings,
somando aproximadamente 8 mil m? de ABL;

Alo Yoga — Iguatemi Sdo Paulo |8

45 Sl

NOVOS CONTRATROS

Além dessas movimentacBes, seguimos
fortalecendo o mix com inauguracBes e
contratos relevantes. No eixo S3o Paulo capital,
destacam-se Moncler e Alo Yoga no Iguatemi
Sdo Paulo.

Fora desse eixo, o movimento de expansao de
lojistas para novas pragas tem ganhado forga,
trazendo diferenciacdo e exclusividade aos
empreendimentos:

* Carolina Herrera e Carol Bassi no Iguatemi
Campinas;

e BOSS e Carol Bassi no | Fashion Outlet Santa
Catarina;

* Chanel Beauté e Alexandre Birman no
Iguatemi Porto Alegre; e

* A segunda Casa Reserva do pais no RIOSUL,
conceito inovador do grupo AZZAS 2154 que
reuine todas as marcas da Reserva em um
Unico espaco.

Essa estratégia reforga nosso papel como
parceiro preferencial para marcas que buscam
ampliar presenca em regiGes de alto potencial
de consumo.

@) IGUATEMI



Principais Indicadores

CUSTO DE OCUPACAO E INADIMPLENCIA

CUSTO DE OCUPACAO E INADIMPLENCIA EM MINIMAS HISTORICAS REFORCAM CAPACIDADE
DE CAPTURAR VALOR NOS ALUGUEIS

CUSTO DE OCUPAGAO

No 3T25, o custo de ocupagdo consolidado
apresentou um leve aumento de 0,1 p.p. em
relagdo ao 3T24, refletindo a inclusdo dos
novos ativos adquiridos. Quando analisamos as
mesmas bases, o indicador ficou em 10,9%,
com reducdo de 0,1p.p. frente ao 3T24.

Mesmo na visdo consolidada, o patamar atual
permanece 0,5 p.p. abaixo da média dos
ultimos quinze anos para este trimestre, o que
indica espaco para avangar na estratégia de
reprecificacdo das propriedades.

Evolucdo do custo de ocupacdo (%)

’7 -0,5p.p.
11,9%

Média 3T’s  3T23 3T24 3125
(3T10-3725)

INADIMPLENCIA LIQUIDA

Encerramos o 3T25 com renegociacdes de
aluguel que contribuiram para que o trimestre
apresentasse novamente inadimpléncia liguida
negativa. Esse resultado, 1,2p.p. abaixo da
média do indicador dos dltimos 15
anos, demonstra custos de ocupagdo
saudaveis e reflete a forca da politica de
cobranca da Iguatemi

Evolucdo da inadimpléncia liquida (%)

—— -1,2p.p.
0,9%

]
-0,3% -0,3%
-3,1% Iguatemi Ribeirdo Preto
Média 3T’s  3T23 3124 3125 Fo

(37T10-3T725)
@) IGUATEMI



Resultado Consolidado

DESEMPENHO ECONOMICO E FINANCEIRO

Os resultados operacionais e financeiros acumulados de 9 meses refletem a consolidagdo das participa¢des nos ativos Patio
Higiendpolis e Patio Paulista, a partir de abril, conforme comentado nos trimestres anteriores.

Aluguel Minimo Mensal 227.249 203.167 | 11,9% | 683.861 608.720 | 12,3%
Aluguel Percentual 23.818 19.557 21,8% 69.355 54.606 27,0%
Locagcdo Tempordria 30.137  25.688 17,3% 85.794  72.972 17,6%
Taxa de Administragdo 23.378 16.105 45,2% 63.066  47.382 33,1%
Estacionamento 61.312 55.121 11,2% 193.904 162.779 19,1%
Outros (Shopping) 6.306 5.158 22,3% 17.967 19.536 -8,0%
Varejo (Iguatemi 365 e I-Retail) 60.020  41.822 43,5% | 148.593 105.685 | 40,6%
Receita Bruta 432.221 366.618 | 17,9% |1.262.540 1.071.681| 17,8%
Impostos e descontos -50.586 -41.877 20,8% |-141.959 -121.478| 16,9%
Linearizagdo dos descontos (1) -8.770 -14.089 | -37,7% | -34.574 -55.026 | -37,2%
Receita Liquida 372.864 310.653 | 20,0% |1.086.007 895.177 | 21,3%
Custos -70.342  -63.403 10,9% |-203.937 -183.015| 11,4%
Despesas administrativas -28.240 -25.340 11,4% -96.476  -82.246 17,3%
Despesas Pré-operacionais -270 -656 -58,9% -1.813 -1.771 2,4%
Outras Receitas (Desp.) Operacionais 19.868 15.874 25,2% | 174984 28.241 | 519,6%
Linearizacdo revenda de ponto -2.581 -10.072 | -74,4% 2.298 -8.998 | -125,5%
Resultado de Equivaléncia Patrimonial 404 432 -6,4% 1.208 -10.543 | -111,5%
EBITDA 291.703 227.488 | 28,2% | 962.272 636.845 | 51,1%
Depreciacdo e Amortizagao -31.410 -47.879 | -34,4% | -87.952 -140.533 | -37,4%
EBIT 260.294 179.609 | 44,9% | 874320 496.312 | 76,2%
Receitas Financeiras 49.736 54.369 -8,5% 120.829 132.769 -9,0%
Resultado operacdo SWAP 0 307 -100,0% | 12.890 -26.922 | -147,9%
Despesas Financeiras -151.859 -112.249 | 35,3% |-490.464 -299.076| 64,0%
IR e CSLL -37.273  -20.831 | 78,9% | -80.044 -44.447 | 80,1%
Participa¢do dos minoritarios -28 -34 -15,9% -84 -86 -1,8%
Lucro Liquido 120.869 101.171 | 19,5% | 437.447 258.551 | 69,2%
Receita liquida 372.864 310.653 | 20,0% |1.086.007 895.177 | 21,3%
EBITDA (RS mil) 291.703 227.488 | 28,2% | 962.272 636.844 | 51,1%
Margem EBITDA 78,2% 73,2% 5,0 p.p. 88,6% 71,1% | 17,5 p.p.
Lucro liquido (RS mil) 120.869 101.171 | 19,5% | 437.447 258.551 | 69,2%
Margem liquida 32,4% 32,6% | -0,2p.p. | 40,3% 28,9% | 11,4 p.p.
FFO (RS mil) 152.279 149.050 2,2% 525.398 399.084 | 31,7%
Margem FFO 40,8% 48,0% | -7,1p.p. | 48,4% 44,6% | 3,8 p.p.
Receita liquida ajustada (1) 381.021 323.755 | 17,7% |1.118.160 946.351 | 18,2%
EBITDA ajustado (RS mil) (1) 302.441 250.848 | 20,6% | 992.127 709.013 | 39,9%
Margem EBITDA ajustado 79,4% 77,5% 1,9 p.p. 88,7% 74,9% | 13,8 p.p.
Lucro liguido ajustado (RS mil) (! 128.921 118.472 8,8% 451.329 333.382 | 35,4%
Margem liquida ajustada 33,8% 36,6% | -2,8p.p. | 40,4% 35,2% 5,1 p.p.
FFO ajustado (RS mil) (2 160.331 166.351 | -3,6% | 539.281 473.914 | 13,8%
Margem FFO ajustada 42,1% 51,4% | -9,3 p.p. 48,2% 50,1% | -1,8 p.p.
NOI ajustado (R$ mil) @ 298.016 253.125 | 17,7% | 957.590 742901 | 28,9%
Margem NOI ajustada 97,5% 92,3% 5,2 p.p. 94,9% 92,0% 2,9 p.p.
(1) Excuindo o eeit ds nearizagio, SWAP deagbes. %) IGUATEMI
(2) NOI Shoppings consolidado na participagdo Iguatemi SA.
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Resultado Consolidado

DESEMPENHO ECONOMICO E FINANCEIRO
DEMONSTRAGAO DO RESULTADO DO EXERCICIO — CONCILIAGAO GERENCIAL COM E SEM

LINEARIZACAO

Os resultados operacionais e financeiros acumulados de 9 meses refletem a consolidagdo das participagdes nos ativos Patio
Higiendpolis e Patio Paulista, a partir de abril, conforme comentado nos trimestres anteriores.

DRE — Conciliagdo entre a demonstracao
gerencial com e sem linearizagdo e SWAP

Aluguel Minimo Mensal

Aluguel Percentual

Locagdo Tempordria

Taxa de Administragdo
Estacionamento

Outros (Shopping)

Varejo (Iguatemi 365 e |-Retail)
Receita Bruta

Impostos e descontos

Linearizacdo dos descontos V)
Receita Liquida

Custos

Despesas administrativas

Despesas Pré-operacionais

Outras Receitas (Desp.) Operacionais
Linearizacdo de revenda de pontos Y
Resultado de Equivaléncia Patrimonial
EBITDA

Depreciagdo e Amortizagao

EBIT

Receitas Financeiras

Resultado operagdo SWAP

Despesas Financeiras

IR e CSLL

Participagdo dos minoritarios
Lucro Liquido
FFO

227.249
23.818
30.137
23.378
61.312

6.306
60.020

432.221
-50.586
-8.770

372.864

-70.342
-28.240

-270
19.868
-2.581

404

291.703
-31.410

260.294
49.736

-151.859
-37.273

-28
120.869
152.279

227.249
23.818
30.137
23.378
61.312

6.306
60.020

432.221

-51.200

381.021
-70.342
-28.240
-270
19.868

404
302.441
-31.410
271.031
49.736

-151.859
-39.959

-28
128.921
160.331

203.167
19.557
25.688
16.105
55.121

5.158
41.822

366.618

-41.877

-14.089

310.653

-63.403

-25.340

-656
16.060
-10.258

432

227.488

-47.879

179.609
54.369

307
-112.249
-20.831

-34
101.171
149.050

203.167
19.557
25.688
16.105
55.121

5.158
41.822

366.618

-42.863

323.755
-63.403
-25.340
-656
16.060

432
250.848
-47.879
202.969

54.369

-112.249
-26.584

-34
118.472
166.351

(1) Linearizagdo liquida da amortizagao.

lguatemi Esplanada

@) IGUATEMI
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Resultado Consolidado

DESEMPENHO ECONOMICO E FINANCEIRO

DEMONSTRACAO DO RESULTADO DO EXERCICIO — CONCILIACAO GERENCIAL COM E SEM
LINEARIZACAO

Os resultados operacionais e financeiros acumulados de 9 meses refletem a consolidagdo das participagdes nos ativos Patio
Higiendpolis e Patio Paulista, a partir de abril, conforme comentado nos trimestres anteriores.

Aluguel Minimo Mensal 683.861 683.861 608.720 608.720
Aluguel Percentual 69.355 69.355 54.606 54.606
Locacdo Temporaria 85.794 85.794 72.972 72.972
Taxa de Administracao 63.066 63.066 47.382 47.382
Estacionamento 193.904 193.904 162.779 162.779
Outros (Shopping) 17.967 17.967 19.536 19.536
Varejo (Iguatemi 365 e |-Retail) 148.593 148.593 105.685 105.685
Receita Bruta 1.262.540 1.262.540 1.071.681 1.071.681
Impostos e descontos -141.959 -144.379 -121.478 -125.330
Linearizacdo dos descontos -34.574 -55.026

Receita Liquida 1.086.007 1.118.160 895.177 946.351
Custos -203.937 -203.937 -183.015 -183.015
Despesas administrativas -96.476 -96.476 -82.246 -82.246
Despesas Pré-operacionais -1.813 -1.813 -1.771 -1.771
Outras Receitas (Desp.) Operacionais 174.984 174.984 28.241 28.427
Linearizacdo de revenda de pontos (&) 2.298 -8.998

Resultado de Equivaléncia Patrimonial 1.208 1.208 -10.543 1.267
EBITDA 962.272 992.127 636.845 709.013
Depreciacdo e Amortizagdo -87.952 -87.952 -140.533 -140.533
EBIT 874.320 904.175 496.312 568.480
Receitas Financeiras 120.829 120.829 132.769 132.769
Resultado operacdo SWAP 12.890 -26.922

Despesas Financeiras -490.464 -490.464 -299.076 -299.076
IR e CSLL -80.044 -83.126 -44.447 -68.707
Participa¢do dos minoritarios -84 -84 -86 -86
Lucro liquido 437.447 451.329 258.551 333.382
FFO 525.398 539.281 399.084 473.914

(1) Linearizagdo liquida da amortizagao.

@) IGUATEMI
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Resultado Ajustado

RESULTADO ACUMULADO AJUSTADO PARA
AQUISICOES

RESULTADO ACUMULADO DO ANO REFLETE AS CONTABILIZACOES DAS MOVIMENTACOES DE
ME&A

Conforme divulgado anteriormente, a Iguatemi concluiu os processos de M&A, cujos efeitos ja estdo
refletidos nos resultados acumulados dos 9M25. Ressaltamos que ndo houve impacto no 3725,
sendo este trimestre representativo do nosso resultado recorrente:

Abertura Receita Liquida Recorrente (RS milhdes)

+16,2%
1.118.160 1.100.003
946351 171,810  Ea e E— o 18.157 ————
Rec. Lig. Crescimento Rec. Rec. Lig. Ganho de Resultado Rec. Lig.
Ajustado 9M24 Lig. Ajustado Ajustado 9M25 Capital venda  Parceiros Patios Recorrente SM25
MPSC e SCGA
Abertura EBITDA Recorrente (RS milhes)
+17,8%
992.127
709.013 283.114 [ 139.065 17891 835.171
EBITDA Crescimento EBITDA Ganho de Resultado EBITDA
Ajustado 9M24  EBITDA Ajustado  Ajustado 9M25 Capital venda  Parceiros Patios Recorrente SM25
MPSC e SCGA

Abertura Lucro Liquido Recorrente (RS milhdes)

+5,7%
451.329 5
333382 117.948 S 92284 T 352.398
Lucro Lig. Crescimento Lucro Lig. Ganho de Resultado Lucro Lig.
Ajustado 9M24 Lucro Lig. Ajustado 9M25 Capital venda  Parceiros Patios Recorrente 9M25
Ajustado MPSC e SCGA
Abertura FFO Recorrente (RS milhdes)
-7,1%
539.281
e T - - -/ T —— 440.080
- fffffffffff b 65.367 o 92284 6.917 e
FFO Ajustado Crescimento FFO Ajustado Ganho de Resultado FFO Recorrente
IM24 FFO Ajustado 9M25 Capital venda Parceiros Patios 9M25
MPSC e SCGA

@) IGUATEMI
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Resultado Shoppings

DESEMPENHO ECONOMICO E FINANCEIRO -
SHOPPINGS

Os resultados operacionais e financeiros acumulados de 9 meses refletem a consolidagédo das participacGes nos ativos Patio
Higiendpolis e Patio Paulista, a partir de abril, conforme comentado nos trimestres anteriores.

Aluguel minimo mensal 227.249 203.167 | 11,9% | 683.861 608.720 | 12,3%
Aluguel percentual 23.818 19.557 21,8% 69.355 54.606 27,0%
Locacdo temporaria 30.137 25.688 17,3% 85.794 72.972 17,6%
Taxa de administragdo 23.378  16.105 45,2% 63.066  47.382 33,1%
Estacionamento 61.312  55.121 11,2% | 193.904 162.779 | 19,1%
Outros (Shopping) 6.306 5.158 22,3% 17.601  19.536 -9,9%
Receita Bruta 372.200 324.796 | 14,6% (1.113.580 965.996 | 15,3%
Impostos e descontos -35.139 -31.970 9,9% -105.078 -98.598 6,6%
Receita Liquida 337.061 292.827 | 15,1% (1.008.502 867.398 | 16,3%
Custos -33.651 -35.721 | -58% |-106.430 -107.644| -1,1%
Despesas administrativas -28.240 -25.340 11,4% -96.476 -82.246 17,3%
Despesas pré-operacionais -270 -656 -58,9% -1.813 -1.771 2,4%
Outras receitas (desp.) operacionais 19.160 15.872 20,7% | 176.146  28.373 | 520,8%
Resultado de equivaléncia patrimonial 404 432 -6,4% 1.208 1.267 -4,6%
EBITDA 294.465 247.413 | 19,0% | 981.137 705.377 | 39,1%
Margem EBITDA 87,4% 84,5% 2,9 p.p. 97,3% 81,3% | 16,0 p.p.

(1) Excluindo o efeito da linearizagdo, SWAP de a¢des e ganho/prejuizo de capital.
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Resultado Shoppings

RECEITA BRUTA - SHOPPINGS
CRESCIMENTO CONSISTENTE DAS RECEITAS DE ALUGUEL E SERVICOS COM QUALIFICAGAO

DA CARTEIRA DE SHOPPINGS

A Receita Bruta no 3T25, apresentou um
aumento de 14,6% sobre o 3T24.

Crescimento receita bruta 3T25 (RS milhdes)

Rec. Aluguel Taxa Estacion. Outros Rec.
Bruta Adm. Bruta
3724 3725

A receita de aluguel total, composta por
aluguel minimo, aluguel percentual e loca¢des
temporarias, representou 75,6% da receita
bruta e registrou um aumento de 13,2% versus
0 3T24.

A seguir, apresentamos os principais fatores
que contribuiram para:

* Aluguel Minimo: crescimento de 11,9%,
impulsionado: (i) pelo repasse do IGP-M nos
aniversarios contratuais, cuja média de
reajuste foi de 4,7% no nosso portfdlio; (ii)
pelo aumento na taxa de ocupacdo dos
empreendimentos; (iii) pelos leasing spreads
positivos aplicados nas renovacbes de
contratos; (iv) pelas alteragBes no portfélio e
nas participacdes;

Aluguel Percentual (overage): crescimento de
21,8%, decorrente da performance de
vendas dos lojistas, que contribui para a
redu¢do no custo de ocupacdo, levando a
mais lojistas atingirem o patamar da
cobranca do aluguel percentual. Além
também das movimentagdes dos ativos que
contribuiram para este desempenho;

Locagbes Tempordrias: aumento de 17,3%,
impulsionado pelos resultados do portfélio
de produtos de midia da Companhia, locagdo
de espacos de eventos nos shoppings, além
de novos patrocinios.

Crescimento receita de aluguel 3725 (RS milhdes)

,,,,,,, e |
,,,,,, 24 281
E ] —
Rec. de  Aluguel Overage Loc. Rec. de
Aluguel  Minimo Temp.  Aluguel
3724 3725

A receita de Taxa de Administracdao apresentou
crescimento de 45,2% em relagdo ao 3T24.
Esse avanco reflete trés fatores principais: (i) o
crescimento do resultado dos shoppings da
carteira, que aumenta a base de célculo; (ii) o
inicio da administracdo dos empreendimentos
Rio Sul e Patio Paulista; e (iii) a implementacdo
da cobranca dessa taxa nos shoppings Market
Place e Galleria, que passaram a adotar esse
modelo apds a entrada de novos sdcios.

A Receita de Estacionamento no 3T25
apresentou um crescimento de 11,2% em
relacdo ao 3724, refletindo o reajuste de
tarifas nos ultimos periodos, além do aumento
de 5,9% no fluxo de veiculos e das novas
participacdes e ativos no nosso portfdlio.

) _ B +0,4%
Fluxo de veiculos (# milhdes de veiculos) Mesmos
+5,9% ativos

7,7 7,9 6,9 7’2 7,3 7,8

AEEEE

3T18 3T19 3T22 3T23 3724  3T25

Composicdo da receita bruta em 3T’s (% total)

17,0% 16,5%
5,0% ,39
76,5% 2 a—
/ __756%—
/
3724 3725
Aluguel Estacionamento

Taxa Adm. - Outros

@) IGUATEMI

19



Resultado Shoppings

CUSTOS E DESPESAS - SHOPPINGS

CUSTOS E DESPESAS COMO PERCENTUAL DA RECEITA LIQUIDA CONTINUA TRAJETORIA DE
QUEDA COM RESULTADO DA EFICIENCIA OPERACIONAL

No terceiro trimestre de 2025, os Custos com
Aluguéis e Servicos apresentaram uma reducdo
de 5,8% versus o 3T24, refletindo os esforcos
de otimizacdo operacional. As principais
contribuicBes para essa queda vieram dos
custos com servicos de terceiros e
estacionamento, que registraram queda de
11,9% e 10,3%, respectivamente. No
acumulado 9M25 nota-se reducdo de 1,1%
versus 9M24, evidenciando maior eficiéncia na
gestdo dos recursos e custos com vacancia.

As Despesas Administrativas cresceram 11,4%
em relagdo ao 3T24, impulsionadas,
principalmente, pela expansdo da base de
colaboradores  elegiveis a remuneracdo
baseada em acBes e pelo reajuste da provisdo
associada, de RS1,2 milhdes no 3T25. Apesar
desse crescimento, destaca-se a reducdo de
3,4% nas despesas com pessoal, decorrente de
efeitos ndo recorrentes relacionados a créditos
previdenciarios (INSS) e a existéncia de
posicGes em aberto. Adicionalmente, o
aumento nas despesas com servicos de
terceiros foi motivado por investimentos em
consultorias e capacitagGes para executivos,
alinhados ao fortalecimento da governanca e
da gestdo corporativa.

Evolugdo dos Custos e Despesas (RS milhdes)
e % da Receita Liquida

Vale ressaltar que, mesmo diante dos
incrementos pontuais mencionados, os Custos
e Despesas como percentual da Receita Liquida
mantém trajetéria de queda consistente ao
longo dos Ultimos trimestres, refletindo os
ganhos de eficiéncia operacional e o
compromisso com a disciplina financeira

No acumulado do ano, as Despesas
Administrativas apresentam aumento de 17,3%
impactada principalmente pela Despesa com
Pessoal. Conforme destacado nos trimestres
anteriores, o 1725 foi impactado por despesas
nao recorrentes associadas a movimentacao de
pessoal. Com isso, a variacdo acumulada
passou a representar um crescimento de 11,7%
em relacdo ao acumulado de nove meses de
2024.

Pessoal -54,8 -46,9 | 16,8%
(-) N&o recorrentes 7,1 4,2 69,1%
Pessoal Ajustado -47,7 -42,7 | 11,7%

Despesas Pré-operacionais

Em relacdo as Despesas Pré-operacionais, a
continuard reconhecendo esses

21,7% 211% Iguatemi
! 18,4% valores ao longo de 2025, em funcdo dos
projetos de desenvolvimento em andamento,
60,6 63,9 62,2 como a comercializacdo dos lotes da Casa
Figueira e expansdo do Iguatemi Brasilia.
34,3 35,7 33,7
3723 3724 3725
Custos - Despesas % Rec. Lig.

Custos de Aluguéis e Servigcos -33.650 -35.721 -5,8% -106.430 -107.644 -1,1%
Pessoal -8.728 -9.045 -3,5% -26.652 -28.389 -6,1%
Servigos de terceiros -3.417 -3.878 -11,9% -11.862 -9.350 26,9%
Fundo de promocao -1.020 -825 23,6% -3.046 -2.480 22,8%
Estacionamento -10.315 -11.494 -10,3% -33.179 -32.589 1,8%
Qutros -10.171 -10.478 -2,9% -31.692 -34.836 -9,0%

Despesas Administrativas -28.240 -25.340 11,4% -96.476 -82.246 17,3%
Pessoal -13.982 -14.475 -3,4% -54.799 -46.911 16,8%
Remuner. baseado em a¢des -5.770 -3.552 62,5% -13.668 -10.656 28,3%
Servigos de terceiros -4.168 -3.597 15,9% -14.659 -12.603 16,3%
Outros -4.320 -3.716 16,3% -13.350 -12.076 10,5%

Total -61.890 -61.061 1,4% -202.905  -189.890 6,9%
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Resultado do Varejo

OUTRAS RECEITAS OPERACIONAIS - SHOPPINGS
RESULTADO DO TRIMESTRE PUXADO POR TAXA DE TRANSFERENCIA E REVENDA DE PONTOS

As QOutras Receitas e Despesas Operacionais
somaram RS 19,2 milhdes no trimestre,
representando um crescimento de 22,1% em
relacdo ao 3T24. Esse resultado, reflete além

das revendas de ponto demonstrada abaixo,
também o crescimento das receitas de taxa de
transferéncia e multas contratuais que compde
a linha de outros.

Outras Rec. (Desp.) Op. - 3725 3124 Var.% | 09M25  09M24 | Var.%
Shopping (RS mil)
Desenvolvimento imobiliario 0 0 0,0% 0 0 -
Revenda de ponto 9.334 15.535 -39,9% 16.653 24.324 -31,5%
Resultado vendas shoppings 0 0 0,0% 0 0 0,0%
Outros 9.826 151 6405,3% 159.493 3.865 4027,0%
Total 19.160 15.686 22,1% 176.146 28.188 524,9%

RESULTADO VAREJO

VENDAS NAS LOJAS PROPRIAS TEM CRESCIMENTO EXPRESSIVO AMPLIANDO MARGEM

EBITDA

No 3T25, as operacBes de varejo tiveram
crescimento de 43,5% na receita bruta frente
ao 3T24, impulsionado pelas inauguracdes
recentes — como a chegada da CDG (Comme
des Garcons) no lguatemi Sdo Paulo e a nova
loja da Birkenstock no Shopping Patio
Higiendpolis — além do sdélido crescimento
organico das lojas existentes.

Os custos e despesas avangaram 32,5% frente
ao mesmo periodo do ano anterior, resultando
em um EBITDA positivo de RS 8,0 milhdes e

margem EBITDA de 18,1%.

Esse desempenho reflete n3do apenas a
expansao fisica, mas principalmente a forca do
crescimento organico e o sucesso das marcas
selecionadas, que vém elevando vendas e
contribuindo para um avanco da rentabilidade.
Essa evolucdo confirma a assertividade da
nossa estratégia de diferenciagdo, consolidando
os empreendimentos como referéncia em
experiéncia e geracao de valor.

DRE Varejo - i-Retail e Iguatemi 365 (RS mil)’ 3725 3T24 Var.% | 09M25 09M24 | Var.%
Receita bruta 60.020 41822 | 43,5% | 148.960 105.685 | 40,9%
Impostos e descontos -16.061 -10.893 47,4% -39.301 -26.732 47,0%
Receita liquida 43959 30.929 | 42,1% | 109.659 78.953 | 38,9%
Custos e despesas -36.692 -27.682 32,5% -97.507 -75.371 29,4%
Outras receitas (desp.) operacionais 708 188 276,1% | -1.162 53 -2304,4%
EBITDA 7.976 3.435 | 132,2% | 10.990 3.635 | 202,3%
Margem EBITDA 18,1% 11,1% 7,0 p.p. 10,0% 4,6% 5,4 p.p.

Iguatemi SP -

(1) Sem Linearizagdo.
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Resultado Financeiro

RESULTADO FINANCEIRO

RESULTADO FINANCEIRO NO 3T25 REFLETE EFEITOS NAO RECORRENTES DAS AQUISICOES DOS

ATIVOS E DOS DESINVESTIMENTOS

O Resultado Financeiro Liquido do 3T25
apresentou uma piora de 77,4% em relacdo ao
3T24, refletindo principalmente o impacto
combinado de maiores despesas financeiras e
menor disponibilidade de caixa ao longo do
trimestre frente 3724.

As Receitas Financeiras cresceram 15,3% versus
3T24, mesmo com a queda de 3,2% nos
rendimentos de aplicacbes financeiras,
decorrente da reducdo na disponibilidade de
caixa ao longo do trimestre. Cabe destacar que
0s recursos provenientes da venda das fracGes
remanescentes do Patio Paulista (10%) e do
Patio Higiendpolis (7%) foram recebidos apenas
na segunda metade do 3T25. Em contrapartida,
a linha de Outras Receitas Financeiras
apresentou crescimento, impulsionada pela

Receitas Financeiras 63.065
Rendimento aplicacGes 56.228
Resultado operagdo SWAP 0

Outros 6.837

Despesas Financeiras
Despesas com juros
Outros -13.433

Total - Recorrente

Juros CRI Parceiros

AVP venda de ativos (CPC-12)
Total - Recorrente

-165.188 -112.249
-151.754 -115.261

-102.123

54.676 15,3% | 133.719 105.847 26,3%
58.063 -3,2% 135.484 135.277 0,2%
307 -100,0% | 12.890 -26.922 -147,9%
-3.694 | -285,1% | -14.655 -2.508 484,4%
47,2% |-440.726 -299.076 47,4%
31,7% |[-413.183 -308.339 34,0%
3.013 -545,9% | -27.543 9.263 -397,3%
-57.573 | 77,4% |-307.008 -193.228 58,9%
n/a -14.876 n/a
n/a -34.862 n/a
n/a -49.738 n/a

atualizacdo dos valores de contas a receber e
ao reajuste a valor presente (AVP) relacionados
a terrenos e operagdes de M&A.

As Despesas Financeiras aumentaram 47,2%
em relacdo ao 3T24, impactadas pelo maior
custo de capital (CDI), crescimento do
endividamento e atualizacbes de contas a
pagar vinculadas as aquisicBes realizadas. As
despesas com juros totalizaram RS 151,7
milhdes, representando um acréscimo de
31,7% frente ao mesmo periodo do ano
anterior. Adicionalmente, a linha de Outras
Despesas Financeiras foi impactada pela
atualizacdo dos valores de contas a pagar
referentes as aquisicdes dos shoppings Rio Sul,
Patio Paulista e Patio Higiendpolis.

-102.123 -57.573

Abertura Resultado Financeiro Liquido (RS milhdes)

356746 -193.228

+58,9%
356.746
”””””””””””” 14.876 o g 307.008
163.517
193.228
Resultado Variagdo Resultado Juros CRI AVP venda de Resultado
Financeiro Resultado Financeiro Parceiros ativos (CPC-12) Financeiro
Liquido 9M24 Financeiro Liquido 9M25 Liquido 9M25
Ajustado
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NOI, Lucro Liquido e FFO

IMPOSTO DE RENDA E CONTRIBUICAO SOCIAL

(CORRENTE E DIFERIDO)

A aliquota efetiva de imposto de renda e
contribuicdo social encerrou o 3T25 em 23,7%,
influenciada pelos seguintes fatores:
(i) a importante melhora o resultado trimestral
das empresas que estdo no regime do lucro
real;

NOI, LUCRO LIQUIDO E FFO

No 3725, o NOI apresentou crescimento de
17,7% em relacdo ao 3T24.

Evolucdo do NOI (RS milhdes)

+17,7%
97,5%

298,0

(ii) o reconhecimento do imposto de renda e
contribuicdo social sobre os prémios pagos
pelos parceiros referente ao aumento de
participacdo no Shopping Patio Higiendpolis e
aquisicdo de participacdo no Shopping Patio
Paulista.

O FFO Ajustado'® apresentou uma queda de
3,6% quando comparado ao 3T25.

Evolugdo do FFO Ajustado® (RS milh&es)

-3,6%
166,4 160,3

3724 3725

Conforme divulgado no 1725, a Companhia
revisou vida Util contdbil dos seus shoppings,
apresentando melhora na comparagdo em
relacdo ao ano anterior e crescimento de
8,8% versus o 3T24 no Lucro Liquido
Ajustado®).

Evolugdo do Lucro Liquido Ajustado®
(RS milhdes)

+8,8%

1289

118,5

3724 3725

(1)  Excluindo o efeito da linearizagdo e o resultado do SWAP das agdes

éiﬁ

=
/)
=
=

@) IGUATEMI



Endividamento

ENDIVIDAMENTO

CONCLUSAO DAS VENDAS DO PORTFOLIO CONSOLIDAM ALAVANCAGEM ABAIXO DE 2X

A lguatemi S.A. encerrou o trimestre com a
Divida Total abaixo do trimestre anterior,
refletindo os movimentos para a aquisicao de
participacdes nos shoppings Patio Higiendpolis
e P4tio Paulista. E importante mencionar que as
todas as movimentacGes envolvendo a
operacdo de compra de participagdo nos
Shoppings Patio Paulista e Patio Higiendpolis
estdo refletidas nos niumeros de endividamento
abaixo.

Os novos passivos contratados contribuiram
para uma reducdo no custo médio da divida de
0,3 p.p., encerrando o periodo em 101,9% do
CDI. A Divida Liquida consolidada no 3T25
registrou uma queda de 9,9% versus o 2T25,
em virtude da venda de participacdo para
Funcef e RBR. Desconsiderando o ganho com a
venda do Complexo Market Place e Galleria, a
Companhia teve uma alavancagem (Divida
Liquida/EBITDA Ajustado) de 1,84x.

Divida Total 3.984.652 4.092.834 -2,6%
Disponibilidades 1.838.378 1.711.018 7,4%
Divida Liquida 2.146.274 2.381.816 -9,9%
EBITDA (LTM) 1.263.304 1.199.089 5,4%
EBITDA Ajustado (LTM)® 1.307.379 1.255.786 4,1%
Divida Liquida/EBITDA 1,70x 1,99x -0,29
Divida Liquida/EBITDA Ajustado ¥ 1,64x 1,90x -0,26
Custo da Divida (% CDI) 101,9% 102,2% -0,3p.p.
Prazo da Divida (anos) 4,8 4,9 -0,1
Evolucdo endividamento e alavancagem
245  53p
2.13
177 167 191 184 180 o, 18 176 10
32| 31 37 |3y 34 33 * 35 34 %1 41 40

3722 4722 1T23  2T23 3723  4T23 1724 2T24 3724 47124 1125  2T25 3T25

Divida bruta - Disponibilidades Divida Liquida/EBITDA Ajustado

9 9 o, 153% 15,2%
14,5% 14,5% 14’.1% 13'.8% 12,9% 12,4% 115% 111% 11.3% 12,8% 14,I5A, : 270
[ L L . ! 0 4 4 c \ )

' ' - . ' 14,9% 14,9%
13,8% 13,8% 13,8% 13,8% 13y 12.2% 14,2% 6 b

1L,7%  10,8% 104% 10,7%

3722 4722 1723 2723 3723 4723 1724 2724 3T24 4724 1725 2725 3T25

Iguatemi taxa Atual —@=— CDI

Excluindo o efeito da linearizagdo e o resultado do SWAP das agBes

[

@) IGUATEMI



Endividamento

ENDIVIDAMENTO

CUSTO DA DIVIDA SEGUE BAIXO COM EXCELENCIA NA GESTAO DE PASSIVOS

Prazo da Divida

(anos) 30 28 42 47 47 46 43 47 55 53 51 49 48
CUStO da DI,Vida 0, 0, 0, 0, 0, 0, 0, 0, 0, 0, 0, 0, 0,
(%CDI) 106% 106% 103% 101% 102% 106% 107% 107% 106% 105% 103% 102% 102%
TR 295.559 7,5% 303.756 7,4%
CDI 3.662.032 92,5% 3.789.078 92,6%
Curto Prazo 298.532 7,5% 271.549 6,6%
Longo Prazo 3.659.058 92,5% 3.821.285 93,4%

Perfil da divida por indexador

TR

4

2. 0,
CDI 92.5%

Perfil da divida por modalidade’

Debéntures

52.6%
Outros empréstimos

23.8%

CRI

Cronograma de amortiza¢do da divida (1) - Anual (R$ milhdes)

Cobertura
1838 do caixa
— 1.012
150
647
1.838 118 435
420 776 0 408
301 309 m
443 229
>oo I8 150 37 362 o@
0 73 49 0 49 0 39 37 229
23 =157 16
5;/1 86 86 86 | 8 8 69 4. 1273712737 2[}37 0§37
Caixa 2025 2026 2027 2028 / 2029 2030 2031 2032 2033 2034 2035 2036 2037-
atual 2043
- Debéntures CRI Outros empréstimos

(1) Visdo caixa;

@) IGUATEMI

25



Fluxo de Caixa e Investimentos

FLUXO DE CAIXA

O caixa ajustado da lguatemi (considerando o
saldo do Caixa, Equivalentes e AplicacGes
Financeiras) aumentou em RS 127,4 milhdes
em comparacdo ao trimestre anterior (2T25),
finalizando em RS 1.838 milhdes.

Principais variacdes (RS milhdes):

e (Caixa Liguido gerado pelas atividades
operacionais!) de RS 321,9 milh3es;

Caixa Liqguido  das  atividades de
investimentos? positivo em RS 120,7
milhdes;

Caixa Liguido  das  atividades de
financiamento®  de RS 315,2 milhdes
negativos.

”””””””” 315.2
1,711.0 329 o hmEmEeEen
1,838.4
Saldo Inicial Operacional Investimentos Financiamento Saldo Final

(2125) (3T25)
(1) Caixa Operacional ajustado em RS 142,5 milhdes negativos referentes ao pagamento de juros e variagdes monetarias liquidas.
(2) Caixa de Investimentos ajustado em RS 67,8 milhdes negativos classificados como “Aplicacdes Financeiras”.
(3) Caixa de Financiamento ajustado em RS 76,7 milhdes referentes ao pagamento de a¢es em tesouraria.

INVESTIMENTOS

No 3T25, a lguatemi investiu RS 85,3 milhdes
em CAPEX de manutencdo e no
desenvolvimento  imobilidario  das  suas
propriedades.

Manutengdo 7.857
ot 65.940
Outros 11.462
[ 85.259
AquisicBes 5797
Total 91.056

(1)  CAPEX compartilhado no guidance

(2)  N&o considera valores de capitalizacdes, que no trimestre somam R$13,0 milh&es.

@) IGUATEMI
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Portfélio Iguatemi

PORTFOLIO IGUATEMI

RECICLAGEM DE PORTFOLIO COMO PARTE DA ESTRATEGIA DA COMPANHIA

Ilguatemi Sdo Paulo Sdo Paulo 48.817 48.817 59,57% 29.080 99,76%
JK Iguatemi S3o Paulo 34.081 34.081 100,00% 34.081 98,69%
Patio Higiendpolis Sdo Paulo 34.105 34.105 28,95% 9.873 98,80%
Patio Paulista Sdo Paulo 38.142 38.142 11,45% 4.367 99,09%
Market Place Sdo Paulo 21.254 21.254 51,00% 10.839  96,39%
lguatemi Alphaville Barueri 30.957 30.957 60,00% 18.574  95,77%
Ilguatemi Campinas Campinas 77.444 73.275 70,00% 51.293  95,23%
Galleria Campinas 31.978 31.978 51,00% 16.309  96,52%
lguatemi Esplanada (2 Sorocaba 64.734 64.734 60,94% 39.447  95,14%
lguatemi Esplanada - drea Sorocaba 6556 3678  100,00% 3.678  100%
proprietaria

Shopping Rio Sul Rio de Janeiro 51.942 51.942 16,63% 8.638 96,12%
lguatemi Ribeirdo Preto Ribeirdo Preto 43.370 43.370 88,96% 38.582 93,93%
lguatemi Rio Preto 5d0 Jgi;‘io RO 43750 43750  88,00% 38500 90,91%
Subtotal Sudeste 527.131 520.084 58,31% 303.262

lguatemi Porto Alegre “ Porto Alegre 67.801 67.801 42,58% 28.870 96,71%
Praia de Belas Porto Alegre 44778 44778 57,55% 25.770  93,49%
Subtotal Sul 112.579 112.579 48,53% 54.640

lguatemi Brasilia Brasilia 34.698 34.698 64,00% 22.207  96,93%
Subtotal DF 34.698 34.698 64,00% 22.207

| Fashion Outlet Novo Hamburgo Novo Hamburgo  20.049 20.049 51,00% 10.225  98,32%
| Fashion Outlet Santa Catarina Tijucas 20.116 20.116 54,00% 10.863 87,37%
Power Center Iguatemi Campinas ) Campinas 27.534 27.534 77,00% 21201  99,83%
Subtotal Outlet e Power Center 67.699 67.699 62,47% 42.289

Subtotal Shoppings 742.106 735.059 57,46% 422.397 96,07%
Market Place Torre | Sdo Paulo 15.345 15.345 51,00% 7.826

Market Place Torre I Sdo Paulo 13.389 13.389 51,00% 6.828

Torre Iguatemi Porto Alegre ¥ Porto Alegre 10.276 10.276 42,58% 4.376

Torre Sky Galleria Campinas 14.500 14.500 52,00% 7.540

Subtotal Torres 53.510 53.510 49,65% 26.570

Total 795.616 788.569 56,93% 448.966

1) Area Bruta Comercial (ABC) inclui, em alguns empreendimentos, dreas proprietarias que ndo pertencem a lguatemi.

2) Considera o complexo Iguatemi Esplanada, formado pelo Esplanada Shopping e o Iguatemi Esplanada.

3) Area de propriedade da Iguatemi no Esplanada, detida através de subsididria.

4) Considera a participagdo indireta de 6,58% detida através da Maiojama Participagdes.

5) Power Center localizado anexo ao Shopping Iguatemi Campinas.

@) IGUATEMI
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Portfélio Iguatemi

POTENCIAL CONSTRUTIVO

BANCO DE TERRENOS EXTENSO PERMITE CONTINUARMOS COM A ESTRATEGIA DE
ADENSAMENTO E POSSIVEIS EXPANSOES

No médio/longo prazo, a lguatemi continuara do adensamento dos entornos de nossos
usando seu potencial construtivo de empreendimentos. Por esse motivo, temos
aproximadamente 1.460 mil m? de area vendido fracGes de nossos terrenos para
privativa/imobilidria  para fortalecer suas desenvolvimento de projetos de uso misto
propriedades existentes. (comerciais, residenciais, mistos e multifamily).

Conforme mencionado nos ultimos relatdérios
de resultados, parte da nossa estratégia vem

lguatemi Campinas - Terreno Anexo (1) 303.352 1.009.072 24,8%
Ilguatemi Campinas 124.892 60.300 70,0%
Ilguatemi Campinas - Power Center 59.400 181.635 77,0%
Iguatemi Porto Alegre 96.440 29.150 42,6%
lguatemi Esplanada 240.782 105.000 41,3%
Galleria 92.309 27.000 100,0%
lguatemi Brasilia 80.967 5.292 64,0%
lguatemi Rio Preto 108.112 20.000 88,0%
JK Iguatemi 59.524 22.266 5,5%

Total 1.165.778 1.459.715 36,8%
ABL construida/comercializada 365.420

Percentual de expansdo 399,5%

(1) Opgdo de permuta + preferéncia.
Nota: Landbank indicativo. Os projetos podem ser alterados, mudando os coeficientes de aproveitamento e de utilizagdo do potencial construtivo.

@) IGUATEMI



Portfolio Iguatemi

PROPRIEDADES PARA INVESTIMENTO
ESTIMATIVA DE VALOR JUSTO DAS PROPRIEDADES EM OPERAGAO ESTA 73,5% ACIMA DO

ENTERPRISE VALUE DA EMPRESA

O valor justo das propriedades em operagao e
em desenvolvimento, j& considerando as
participagdes adquiridas nos shoppings Patio
Paulista e Patio Higiendpolis, foi atualizado para
RS 16,3 bilhdes, representando 73,5% acima do
Enterprise Value da Companhia no 3T25.

O valor justo das propriedades para
investimento foi estimado utilizando o Fluxo de
Caixa Descontado. Todos os calculos sdo
baseados na anadlise das qualificacGes fisicas das
propriedades em estudo e das informagdes
diversas levantadas no mercado, que sdo
utilizadas na determinagao dos valores justos

2016 2017 2018

2019

dos empreendimentos.
As seguintes premissas foram utilizadas:
i Taxa de desconto real de 9,0% a.a.;

ii. Taxa de crescimento real na perpetuidade
de 2,0% a.a.;

ii. Ndo estd considerado no célculo
quaisquer projetos greenfield.
Unit Equivalente

2020 2021 2022 2023 2024 9M25

Valor a 100% (RS
milhGes)
Participacdo
Iguatemi (RS
milhGes)

9.027

16.406 19.328 21.830 24.780 24.888

10.534 11.872 14.011 14.612

23.859 20.908 22.728 26.988 29.410

14.034 12.752 14.070 15.631 16.331

ABL total (mil m?) 746 746 757 710

ABL propria (mil m2) 455 455 459 453

711 709 723 727 753 789

471 469 489 490 481 489

Numero de AcBes
(mil)

Preco da Acdo (RS) 24,66 37,14 36,86

NAV por Acdo (R$) 51,11 59,65 67,22

Data base: 30/09/2025

NAV e Market Cap da Companhia (RS milhdes)®

+73,5% 1
16.331
|' +14,6% 1 9.410
6.336 7.264
Market Cap Market Cap EV NAV
(Set/24) (Set/25)

(1) Data base do Market Cap e EV: 30/09/2025;

52,98

79,33

176.612 176.612 176.612 176.612 176.612]264.109 300.585 300.585 300.585 296.728

39,97 | 16,50 17,59 23,63 17,27 24,48

82,74 | 53,14 42,42 46,81 52,00 55,04

| Fashion Outlet Santa Catarina [
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EVENTOS

IGUATEMI SEGUE COMO REFERENCIA EM PROPORCIONAR EXPERIENCIAS DE CONSUMO,

LAZER E ENTRETENIMENTO
TEATRO IGUATEMI SAO PAULO

A lguatemi expande a sua conexdo com arte,
cultura e entretenimento com a inauguragdo
do Teatro Iguatemi. Localizado no 102 andar do
Shopping Iguatemi Sdo Paulo e com espago para
258 pessoas, o ambiente conta com uma
arquitetura moderna em formato de arena,
alinhando estética, funcionalidade e experiéncia
sensorial com  acustica inovadora. A
inauguracdo do Teatro fortalece o papel da
Ilguatemi como incentivador da arte e cultura.

Teatro Iguatemi — Iguatemi Sdo Paulo

IGUATEMI TALKS FASHION 2025

O lIguatemi Talks chega a sua 92 edigdo,
cumprindo sua missdo de trazer para o Brasil as
principais discussOes sobre tendéncias de moda,
consumo e lazer do cendrio global,
transformando conhecimento em experiéncia
para o seu publico. O evento aconteceu nos
dias 21 e 22 de outubro e contou com a
participagdo de personalidades como:
Constanza Pascolato, Giambattista Valli e
Daniella Vitale. Além de promover o
conhecimento, o evento contribuiu com o
papel filantropico da Iguatemi e 10% das
vendas dos ingressos foram destinados ao IN-
MOD (Instituto Nacional de Moda e Design).

CINE OPEN AIR IGUATEMI BRASILIA

Apos o sucesso no JK Iguatemi e no Shopping
Riosul, a experiéncia de cinema ao ar livre
promovida pelo Iguatemi realizou a 22 edigao no
shopping Iguatemi em Brasilia. O Cine Open Air
teve os seus ingressos esgotados e recebeu
mais de mil pessoas durante os dias 21 e 23 de
agosto, que puderam escolher entre uma
sele¢do de 10 filmes premiados e desfrutar de
um cardapio elaborado pelo restaurante Piselli.

Cine Open Air - Iguatemi Brasilia

EXPERIENCIAS E GASTRONOMIA

No 3T25 a Iguatemi promoveu uma série de
experiéncias gastronomicas em diferentes
shoppings do grupo. O Iguatemi Campinas
realizou a 12 edicdo do Food&Wine nos dias 29
e 30 de agosto, e contou com degustacdo de
mais de 50 rotulos. O evento recebeu
patrocinio da XP| Visa e GWM| Dahru;.

O Shopping Patio Higiendpolis realizou dois
eventos, a 122 edicdo do Patio gourmet,
patrocinado pela XP|Visa, que recebeu quase
10 mil pessoas nos dias 26 e 27 de julho, e 0
Festival de vinhos, que recebeu patrocinio da
BB asset e trouxe roétulos das principais
vinicolas do mundo e shows de jazz ao vivo.

Patio Gourmet — Shopping Patio Higiendpolis

Complementando a sequéncia de eventos
gastrondmicos, o Iguatemi Sdo Paulo realizou o
112 Foodspot, um evento proprietario que
conquistou a cidade e proporciona uma
experiencia gastrondmica descontraida e
diferenciada para os seus clientes.
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ESG

IGUATEMI ATINGE 83% DE FAVORABILIDADE DOS SEUS COLABORADORES E E REFERENCIA EM

SAUDE MENTAL

GPTW 2025 — vozes Iguatemi

A lguatemi manteve a favorabilidade de seus
colaboradores em 83% na pesquisa anual de
clima aplicada pela GPTW. As afirmativas que
tiveram as maiores notas foram: orgulho,
respeito e imparcialidade, que sdo elementos
dos valores da Iguatemi. Esses resultados sdo
reflexo da forca da cultura da Companhia e dos
esforcos em manter um ambiente corporativo
saudavel.

Com esse resultado a Iguatemi foi reconhecida
pelo 72 ano consecutivo como uma das
melhores empresas para se trabalhar segundo a
classificacdo GPTW.

Empresa Referéncia em Saude Mental

No 3T25 a Iguatemi foi uma das trés finalistas da
primeira premia¢do em Saude Mental do Brasil,
a Vittude Awards. O prémio reconhece as
organizagbes que colocam saude mental no
centro da sua cultura, estratégia e operagdo. O
objetivo é dar visibilidade as empresas que
atingiram um alto grau de maturidade em
salde mental, com programas consolidados e
capazes de gerar resultados consistentes para a
companhia e seus colaboradores. Nesse
contexto a Iguatemi se destaca como
referéncia em acles que visam o bem — estar
emocional dos seus colaboradores, reforcando
a importancia do tema para o desempenho da
Companhia no longo prazo.

2V ucie

GrupoBoticario \9 c TO

GrupoBoticario 6

Crnnlal

Premigdo Saude Mental

PROGRAMA ALICERCE

O Programa Alicerce foi criado em 2023 com o
objetivo de apoiar a alfabetizagdo de
colaboradores com uma trilha de aprendizagem

conduzida pela Academia Iguatemi, com aulas
presenciais e online. Em Setembro de 2025 a
lguatemi teve a satisfacdo de celebrar a
conclusdo de mais uma turma, com 29
colaboradores, de oito shoppings diferentes,
formados no Programa.

Entrega diplomas — Programa Alicerce

Economia de agua através de Osmose Reversa

No 3T25 o Iguatemi Ribeirdo Preto, liderou o
processo inovador de economia de dgua sendo
o primeiro shopping da lguatemi a usar o
processo de osmose reversa no sistema de
resfriamento do ar. O processo é aplicavel nos
shoppings que ja possuem ETE (estacdo de
tratamento de esgoto) e funciona como um
filtro que prepara a agua ja previamente
filtrada na ETE, para ser reutilizada no processo
de resfriamento do ar. A Osmose Reversa
permite que mais 3gua seja reaproveitada,
reduzindo a necessidade de recursos hidricos e
financeiros na operagdo dos shoppings. A
iniciativa faz parte de um plano de longo prazo
da Iguatemi, que ird implementar o sistema em
todos os shoppings.
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MERCADO DE CAPITAIS

A lguatemi estad listada na B3, com o ticker Nossos principais acionistas e o free float da
IGTI11, IGTI3 e IGTI4, e faz parte de diversos Companhia, com base em 30/09/2025, estdo
indices, como: GPTW, IBOV, ISE, IBRA, IBXX, descritos no quadro a seguir:

ICO2, IDVR, IGCT, IGCX, IMOB, ITAG, SMLL,
TEVA, FTSE Emerging Markets.

- L IGTI3 (ONs)  1GTI4 (PNs) IGTI11 (Units) Unit Equivalente

Composigdo aciondria
(lguatemi S.A.) N N N N .

#acOesON #acOesPN #aclesON  #acgbesPN (tedrico) % total
Acionista controlador  530.132.630 0 4.209.970 8.419.940 | 79.943.203 26,94%
Float 24.317.835  2.284.828 212.303.941 424.607.882 | 216.757.129 73,05%
Tesouraria 0 0 28.053 56.106 28.053 0,01%
Total 554.450.465 2.284.828 216.541.964 433.083.928 | 296.728.385 100,0%
A Unit da Iguatemi encerrou o 3T25 cotada O retorno gerado ao acionista fechou o 3725
a RS 24,48. Atualmente, 14 analistas de no mesmo patamar do 3T24.

mercado tém cobertura ativa na Iguatemi.

IGTI11
Preco final (30/09/2025) RS 24,48 Retorno gerado ao acionista (R$/ac¢do)
Maior preco 3T25 RS 24,57 [ +0,1% "
Menor prego 3T25 RS 20,62 0,6/ 0,6/
Valorizagdo no 3T25 7,8%
Numero de units equivalentes 296.728.385
Market Cap (30/09/2025) RS 7.263.911 000
Média diaria de liquidez 3T25 R$ 51.560.301 3-;-24 3725

Fonte: Bloomberg. Data base: 30/09/2025

[ ] Dividendo/acéo [ ] Recompra/acdo

Volume trimestral médio (R$ mil) » ) z )

66.008

58.450 59.425
l I | |

3T24  4T24 1125 2T25  3T25 ‘ iSgEn

Fonte: Bloomberg. Data base: 30/09/2025 3 LA — W
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MERCADO DE CAPITAIS

Ao longo dos ultimos meses, 9,0% do plano de
recompra de acdes da Companhia foi
executado, visando adquirir units IGTI11 com
preco abaixo do valor justo.

O plano também contempla a necessidade de
acOes distribuidas a titulo de incentivo de longo
prazo da Iguatemi.

A Companhia anunciou novo programa de
recompra no dia 04/02/2025. Desde entdo,
foram adquiridas 813.000 units (IGTI11), o
equivalente a 9,0% do plano total de recompra
aprovado perfazendo um valor de RS 11,9
milhdes.

Vale destacar que, no dia 12 de maio, a
Companhia liquidou a posicdo de SWAP de
modo a reduzir o impacto do carrego dessa
operacao.

Evolucdo do programa de recompra de agbes

e SWAP
Cancelamento de

3,8mm de IGTI11

22,6
19,9 /Zi'o/o
18,1
]
8.817
4.544
4.947
4274 | 4274
aT24 1725 2725 3125

Saldo de swap de ac¢Ges - Quantidade (mil)

Il s:ldo do programa de recompra de acdes -
Quantidade (mil)

—®— Prego médio IGTI11 no periodo (RS/Unit)

Shopping Praia de Belas
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SERVICOS DE AUDITORIA INDEPENDENTE -
ATENDIMENTO A INSTRUCAO CVM N° 381/2003

A Companhia e suas controladas passaram a
utilizar os servicos de auditoria da Deloitte
Touche Tohmatsu Limited, a partir do primeiro
trimestre de 2022. A politica de atuacdo da
Companhia na contratacdo de servicos ndo
relacionados a auditoria externa junto aos
No0ssos auditores independentes se
fundamenta nos principios que preservam a
independéncia do auditor independente. Estes
principios consistem, de acordo com principios
internacionalmente aceitos, em: (a) o auditor

Nota: Os dados ndo financeiros, tais como ABL,
vendas médias, aluguéis médios, custo de
ocupacdo, precos médios, cotacdes médias,
EBITDA e Fluxo de Caixa Proforma ndo foram
objeto de revisdo pelos nossos auditores
independentes.

A Companhia estd vinculada a arbitragem na
Cdmara de Arbitragem do Mercado, conforme
cldusula compromisséria constante em seu
Estatuto Social.

nao deve auditar o seu préprio trabalho, (b) o
auditor ndo deve exercer fungdes gerenciais no
seu cliente e (c) o auditor ndo deve promover
os interesses de seu cliente.

SOBRE A IGUATEMI S.A.

A lguatemi é uma das maiores empresas full service no setor de shopping centers do Brasil. Suas
atividades englobam a concepgdo, o planejamento, o desenvolvimento e a administracdo de
shopping centers regionais, e-commerce premium no modelo marketplace, premium outlets e
complexos imobilidrios de uso misto com torres comerciais e residenciais.

A Companhia foi pioneira ao inaugurar o primeiro shopping center do pais, o Iguatemi Sdo Paulo, que
completa 58 anos de atuacdo no mercado, e atualmente detém participagdo em 17 shopping
centers, dois premium outlets, um e-commerce premium no modelo marketplace e quatro torres
comerciais.

Os empreendimentos juntos totalizam 788,6 mil m? de ABL total média, sendo a sua ABL prdpria
correspondente a 489,1 mil m?

As acdes da Iguatemi estdo listadas na B3 [IGTI11] e fazem parte do indice Ibovespa. Além disso,
desde o dia 02 de janeiro de 2024, a Companhia passou a compor a carteira do Indice de
Sustentabilidade Empresarial da B3 (“ISE B3”), referéncia nacional em sustentabilidade corporativa.

Consideracdes referentes as perspectivas do
negdcio, estimativas de resultados operacionais e
financeiros, e as perspectivas de crescimento da
Iguatemi, eventualmente expressas neste relatdrio,
se constituem apenas em projecbes e, como tal,
baseiam-se exclusivamente nas expectativas da
administragcdo da Iguatemi em relagéo ao futuro do
negdcio e seu continuo acesso a capitais para
financiar o plano de negdcios da Companhia. Tais
consideragcdes dependem, substancialmente, de
mudang¢as nas condicbes de mercado, regras
governamentais, pressées da concorréncia, do
desempenho do setor e da economia brasileira,
entre outros fatores e estdo, portanto, sujeitas a
mudangas sem aviso prévio.

Iguatemi Porto Alegre
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As informacBes ndo contdbeis da Companhia ndo foram revisadas pelos auditores

independentes.

CONCILIAGAO ENTRE DEMONSTRACOES
FINANCEIRAS CONSOLIDADAS E GERENCIAIS

As informacbes gerenciais da Companhia,
baseadas na demonstragdo do resultado do
exercicio consolidado, foram elaboradas de
forma a refletir a participagdo da Companhia
em todos os Shoppings Centers e Torres de seu
portfdlio, inclusive consolidando a participacao
indireta de 6,58% no Shopping Iguatemi Porto

Alegre e Torre anexa (lguatemi Business) a
partir de 19 de janeiro de 2020. Conforme as
normas contabeis, esta participacdo esta
registrada no resultado de equivaléncia
patrimonial na demonstracdo do resultado
contdabil do periodo. Além disso, as informacdes
também consolidam a participacdo de 16,63%
no RioSul Shopping Center que estd refletida,
nas informacdes contdbeis e gerenciais, linha a
linha, em receitas e custos, a partir de janeiro
de 2025.

DEMONSTRAGOES FINANCEIRAS CONSOLIDADAS DOS EXERCICIOS DO PRIMEIRO TRIMESTRE DE 2025

DEMONSTRAGAO DO RESULTADO DO EXERCICIO CONSOLIDADO GERENCIAL

Receita Bruta 432.221
DedugGes, impostos e contribuicdes -59.356
Receita Liquida 372.864
Custo dos Bens e/ou Servigos Vendidos -90.740
Resultado Bruto 282.124
Despesas/Receitas Operacionais -21.830
Despesas Gerais e Administrativas -39.521
Oper;)cL:grna:isRecenas e Despesas 17.287
Equivaléncia Patrimonial 404
Resultado Antes do Result. Fin. e dos Tributos 260.294
Resultado Financeiro -102.123
Receitas Financeiras 60.872
Despesas Financeiras -162.995
Resultado Antes dos Tributos sobre o Lucro 158.172
IR e Contribuicdo Social sobre o Lucro -37.273
Lucro/Prejuizo do Periodo 120.899
Atribuido a Sécios da Empresa Controladora  120.870
Atribuido a Sécios Ndo Controladores 28

366.618 | 17,9% (1.262.540 1.071.681| 17,8%
-55.965 6,1% |-176.533 -176.505| 0,0%
310.653 | 20,0% (1.086.007 895.177 | 21,3%
-101.919 | -11,0% |-280.877 -314.185| -10,6%
208.734 | 35,2% | 805.130 580.992 | 38,6%
-29.125 | -25,0% | 69.190 -84.680 | -181,7%
-35.359 | 11,8% |[-109.299 -93.380 | 17,0%
5.802 197,9% | 177.282 19.243 | 821,3%
432 -6,4% 1.208  -10.543 | -111,5%
179.609 | 44,9% | 874.320 496.311 | 76,2%
-57.573 | 77,4% |-356.746 -193.228 | 84,6%
54.369 12,0% | 120.829 105.847 | 14,2%
-111.942 | 45,6% |-477.574 -299.076 | 59,7%
122.036 | 29,6% | 517.575 303.083 | 70,8%
-20.831 | 78,9% | -80.044 -44.447 | 80,1%
101.204 | 19,5% | 437.531 258.636 | 69,2%
101.171 | 19,5% | 437.447 258.551 | 69,2%
34 -15,9% 84 86 -1,8%
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DEMONSTRAGCAO DO RESULTADO DO EXERCICIO CONSOLIDADO CONTABIL

oo o]

Receita Bruta 428.209 362.933 | 18,0% |1.250.879 1.060.738| 17,9%
DedugGes, impostos e contribuicdes -59.100 -55.602 6,3% -175.670 -175.370 0,2%
Receita Liquida 369.110 307.330 | 20,1% |1.075.210 885.367 | 21,4%
Custo dos Bens e/ou Servigos Vendidos -92.635 -101.622| -8,8% |-261.053 -295.685| -11,7%
Resultado Bruto 276.475 205.708 | 34,4% | 814.157 1589.682 | 38,1%
Despesas/Receitas Operacionais -21.147  -29.850 | -29,2% | 46.908 -104.232 | -145,0%
Despesas Gerais e Administrativas -37.387 -35.389 5,6% -128.461 -111.203 | 15,5%

Outras Receitas e Despesas

L 17.122 5.815 194,4% | 176.973 19.247 | 819,5%
Operacionais

Equivaléncia Patrimonial -882 -276 219,6% -1.604  -12.276 | -86,9%
Resultado Antes do Result. Fin. e dos Tributos 255.328 175.858 | 45,2% | 861.065 485.450 | 77,4%
Resultado Financeiro -97.615 -54.300 | 79,8% |-344.565 -183.522 | 87,8%

Receitas Financeiras 74.142 74.727 -0,8% 184.761 181.129 2,0%

Despesas Financeiras -171.757 -129.027 | 33,1% |-529.326 -364.651| 45,2%
Resultado Antes dos Tributos sobre o Lucro 157.713 121.558 | 29,7% | 516.500 301.928 @ 71,1%
IR e Contribuicdo Social sobre o Lucro -36.822  -20.357 80,9% -79.025 -43.294 | 82,5%
Lucro/Prejuizo do Periodo 120.891 101.201 | 19,5% | 437.475 258.634 | 69,1%
Atribuido a Sécios da Empresa Controladora  120.864 101.175 | 19,5% | 437.392 258.556 | 69,2%
Atribuido a Socios Ndo Controladores 28 26 7,7% 84 78 7,7%

DEMONSTRAGCAO DO RESULTADO DO EXERCICIO — CONCILIACAO GERENCIAL X CONTABIL

Receita Bruta 428.209 4.012 432.221 |1.250.879 11.661 1.262.540
DeducGes, impostos e contribuicdes -59.100 -256 -59.356 | -175.670 -863 -176.533
Receita Liquida 369.110 3.754 372.864 |1.075.210 10.797 1.086.007
Custo dos Bens e/ou Servigos Vendidos -92.635 1.895 -90.740 | -261.053 -19.824 -280.877
Resultado Bruto 276.475 5.649  282.124 | 814.157 -9.027 805.130
Despesas/Receitas Operacionais -21.147 -683 -21.830 | 46.908 22.282 69.190
Despesas Gerais e Administrativas -37.387  -2.134  -39.521 | -128.461 19.162 -109.299

Outras Receitas e Despesas

o 17.122 165 17.287 | 176.973 309 177.282
Operacionais

Equivaléncia Patrimonial -882 1.286 404 -1.604 2.812 1.208
Resultado Antes do Result. Fin. e dos Tributos  255.328 4.966  260.294 | 861.065 13.255 874.320
Resultado Financeiro -97.615 -4.508 -102.123 | -344.565 -12.181 -356.746

Receitas Financeiras 74.142  -13.270 60.872 | 184.761 -63.932 120.829

Despesas Financeiras -171.757 8.762  -162.995|-529.326 51.752 -477.574
Resultado Antes dos Tributos sobre o Lucro 157.713 459 158.172 | 516.500 1.075 517.575
IR e Contribuicdo Social sobre o Lucro -36.822 -451 -37.273 | -79.025 -1.019 -80.044
Lucro/Prejuizo do Periodo 120.891 8 120.899 | 437.475 56 437.531
Atribuido a Socios da Empresa Controladora  120.864 6 120.870 | 437.392 55 437.447
Atribuido a Sécios Nao Controladores 28 0 28 84 0 84
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BALANCO PATRIMONIAL CONSOLIDADO CONTABIL

Ativo Circulante

Disponibilidades

Contas a Receber

Estoques

Tributos a Recuperar

Despesas Antecipadas

Outros Ativos Circulantes

Ativo Nao Circulante

Ativo Realizavel a Longo Prazo
AplicacBes Financeiras
Contas a Receber
Tributos Diferidos
Créditos com Partes Relacionadas
Outros Ativos Nao Circulantes

Investimentos
ParticipagOes Societarias
Propriedades para Investimento

Imobilizado

Intangivel

Ativo Total

Passivo Circulante

Obrigacdes Sociais e Trabalhistas

Fornecedores

Obrigag0es Fiscais

Empréstimos e Financiamentos

Debéntures

Outras ObrigagGes

Lucros e Receitas a Apropriar
Passivo Nao Circulante

Empréstimos e Financiamentos

Debéntures

Passivos com Partes Relacionadas

Outros

Tributos Diferidos

Provisdes

Lucros e Receitas a Apropriar
Patriménio Liquido

Capital Social Realizado

Reservas de Capital

Reservas de Lucros

Lucros / Prejuizos Acumulados

Participagdo dos Acionistas Ndo Controladores
Passivo Total

2.345.550
1.838.378
400.898
46.805
39.157
11.559
8.753
7.081.452
541311
0
407.076
12.714
6.996
114.525
6.376.449
262.583
6.113.866
59.386
104.306
9.427.002

879.934
39.493
30.406
33.135

174.699

210.241

365.637
26.323

3.905.991
2.867.039
732.674
829

207.039
13.639
34.057
50.714

4.641.077
1.759.393
1.350.141
1.093.935

437.392

216
9.427.002

2.844.082
1.711.018
393.267
35.751
29.111
15.676
659.259
6.883.308
481.630
0
324.258
32.342
14.109
110.921
6.237.340
185.981
6.051.359
57.094
107.244
9.727.390

774.088
34.221
44.992
52.550
141.000

130.550

349.259
21.516

4.438.858
2.888.970
932.315
1.368
516.220
7.185
35.268
57.532
4.514.444
1.759.393
1.344.370
1.093.935
316.528
218
9.727.390
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-17,5%
7,4%
1,9%

30,9%

34,5%

-26,3%

-98,7%
2,9%

12,4%
n/a
25,5%

-60,7%

-50,4%
3,2%
2,2%

41,2%
1,0%
4,0%
-2,7%
-3,1%

13,7%
15,4%
-32,4%
-36,9%
23,9%
61,0%
4,7%
22,3%
-12,0%
-0,8%
-21,4%
-39,4%
-59,9%
89,8%
-3,4%
-11,9%
2,8%
0,0%
0,4%
0,0%
38,2%
-0,9%
-3,1%
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Anexo

ANEXO

DEMONSTRACAO DE FLUXO DE CAIXA

Caixa Liquido Atividades Operacionais
Caixa Gerado nas Operacgdes
Lucro Liquido do Exercicio
Depreciagao e Amortizagao
Ganho ou Perda na alienacdo de Ativo Permanente
Resultado de Equivaléncia Patrimonial
VariacGes Monetarias, Liquidas
Provis®es para riscos fiscais, trab. e civeis
Imposto de Renda e Contribuicdo Social Diferidos
Provisdo para Pagamento Baseado em Ag¢Ges
Provisdo para Programa de Bonificagdo
Provisdo para créditos de lig. duvidosa
Perda (Ganho) de Participagdo
Receitas Diferidas
Amortizagdo dos Custos de Captacdo
Participagdo dos Acionistas Ndo Controladores
Provisdo para desvalorizacdo de Estoque
Linearizagdo dos descontos COVID-19
VariacBes nos Ativos e Passivos
Outros
Caixa Liquido Atividades de Investimento
AplicacBes Financeiras
AquisicBes de Ativo Ndo Circulante
Venda de Ativo Permanente
Outros
Caixa Liquido Atividades de Financiamento
Amortizacdo de Financiamentos
Dividendos Pagos
Captacdo de Empréstimos
Recursos Oriundos da Emissdo de Debéntures
Recursos Oriundos da Emissdo de Agdes
Outros
Aumento (Redugdo) de Caixa e Equivalentes
Saldo Inicial de Caixa e Equivalentes

Saldo Final de Caixa e Equivalentes

133.681
284.904
120.892
31.408
545
882
92.435
-1.211
19.280
5.771
5.048
1.389
0
0
2.462
0
-705
6.708
24.520
-175.743
101.853
-67.795
-104.090
290.116
-16.378
-238.464
-122.780
-49.936
0
0
0
-65.748
37.457
11.583
49.040

341.030
94.245
209.123
31.923
-268.170
247
64.320
38.921
-15.401
3.949
4.720
365
0
0
2.810
0
2.449
18.989
398.144
-151.359
-244.926
605.106
-1.144.629
294.206
391
-99.114
-46.178
-49.934
0
0
0
-3.002
-3.010
14.593
11.583
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Anexo

ANEXO

DEMONSTRACAO DE FLUXO DE CAIXA AJUSTADO

Caixa Liquido Atividades Operacionais 276.170 470.193
Caixa Gerado nas Operagdes 284.904 94.245
Lucro Liquido do Exercicio 120.892 209.123
Depreciagdo e Amortizagao 31.408 31.923
Ganho ou Perda na alienagdo de Ativo Permanente 545 -268.170
Resultado de Equivaléncia Patrimonial 882 247
VariacGes Monetarias, Liquidas 92.435 64.320
ProvisGes para riscos fiscais, trab. e civeis -1.211 38.921
Imposto de Renda e Contribui¢do Social Diferidos 19.280 -15.401
Provisdo para Pagamento Baseado em Ac¢Ges 5.771 3.949
Provisdo para Programa de Bonificagdo 5.048 4.720
Provisdo para créditos de lig. duvidosa 1.389 365
Perda (Ganho) de Participacdo 0 0
Ajuste valor justo 0 0
Amortizagdo dos Custos de Captacdo 2.462 2.810
Participagdo dos Acionistas Ndo Controladores 0 0
Provisdo para desvalorizacdo de Estoque -705 2.449
Linearizacdo dos descontos COVID-19 6.708 18.989
VariagGes nos Ativos e Passivos 24.520 398.144
Outros -33.254 -22.196
Caixa Liquido Atividades de Investimento 169.648 -850.032
AplicacGes Financeiras 0 0
AquisicGes de Ativo Nao Circulante -104.090 -1.144.629
Venda de Ativo Permanente 290.116 294.206
Outros 392 391
Caixa Liquido Atividades de Financiamento -315.205 -228.277
Amortizacdo de Financiamentos -122.780 -46.178
Dividendos Pagos -49.936 -49.934
Captacdo de Empréstimos 0 0
Recursos Oriundos da Emissdo de Debéntures 0 0
Recursos Oriundos da Emissdo de A¢des 0 0
Pagamento de Juros -142.489 -129.163
Outros 0 -3.002
Aumento (Redugdo) de Caixa e Equivalentes 130.613 -608.116
Saldo Inicial de Caixa, Equivalentes e Aplicagdes Financeiras 1.711.018 2.319.134
Saldo Final de Caixa, Equivalentes e Aplicagdes Financeiras 1.841.631 1.711.018
(1) Caixa Operacional ajustado em RS 142,5 milhdes negativos referentes ao pagamento de juros e variacdes monetarias liquidas.
(2) Caixa de Investimentos ajustado em RS 67,8 milhdes negativos classificados como “Aplicacdes Financeiras”.
(3) Caixa de Financiamento ajustado em RS 76,7 milhdes referentes ao pagamento de acdes em tesouraria.
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Glossario

GLOSSARIO

ABL: Area Bruta Locavel.

ABL Prépria: ABL total x participacdo da
Iguatemi em cada Shopping.

ABL Prépria Média: Média aritmética da ABL
propria de cada periodo. Com o objetivo de
evitar distor¢des, nos meses que ocorreram
aquisicdes, ponderamos a média em relagdo ao
numero de dias correntes que cada aquisicdo
contribuiu com receita a Companbhia.

ABL Total: ABL que corresponde a soma de
todas as areas disponiveis para a locacdo,
exceto quiosques, dos Shoppings que a
lguatemi detém participacdo.

ABL Total Média: Média aritmética da ABL total
correspondente a cada periodo.

Aluguel por m? Aluguel minimo, overage e
locacdo temporaria dividido pela ABL total.

Capex: Valores destinados a melhorias dos
empreendimentos ao desenvolvimento
imobiliario e de novos shopping centers,
expansdes, projetos e equipamentos de
informatica e outros investimentos.

Custo de Ocupagdo como % das vendas: Soma
do aluguel total (minimo + overage) + custos
com condominio + fundo de promocao dividido
pelas vendas totais. Reportado na visdo “caixa”.

EBITDA: Medicdo ndo contabil elaborada pela
administracdo da lguatemi, calculada
observando as disposi¢cdes do Oficio Circular
CVM n2 01/2006, consistindo no lucro

operacional acrescido de resultado financeiro
liquido e depreciacdo e amortizacdo.

FFO: Lucro
Amortizacdo.

Liqguido + Depreciacdo e

Margem NOI: NOI dos empreendimentos sobre
a Receita Liquida de descontos do
empreendimento

NAV (Net Asset Value): Valor justo do portfdlio
de investimentos da Companhia.

NOI: Resultado operacional liqguido dos
empreendimentos consolidado na participacao
lguatemi.

Taxa de Ocupagdo: ABL total locada e ocupada
dividida pela ABL total.

Total Shoppings: NUmero de shopping centers
gue a lguatemi detém participacdo.

Vendas Totais: Vendas totais declaradas pelas
lojas em cada um dos shoppings que a lguatemi
tem participacgao.

Vendas Totais por m? Venda totais dividido
pela ABL total shoppings.

Visdo Shoppings: NUmeros gerenciais incluem
apenas shoppings, excluindo, portanto, torres,
Outlets e Power Center Iguatemi Campinas.

Visdo Varejo: Numeros gerenciais incluem as
operagdes do Iguatemi 365 e i-Retail.

@) IGUATEMI
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CONFERENCE CALL ON
3Q25 RESULTS

10:00 AM (BRT)

05 Brasilia, Brazil

NOV, 2025 9:00 A.M. (GMT-4)
New York, USA

Teleconference in Portuguese

Simultaneous translation into
English

I} o3

Webcast: Click here to access it.
IR Team:

CFO Guido Oliveira

RI Marcos Souza
Victor Barbosa
Gabriela Hawat
Ana Beatriz Lima

Tel.: +55 (11) 3137-7197/7134

ri@iguatemi.com.br

Iguatemi Esplanada

WWWw.iguatemi.com.br

lguatemi S.A. [B3: IGTI11, one of the largest full-service companies in the Brazilian shopping center sector, today announces its results for
the third quarter of 2025 (3Q25). The following accounting and operating information is presented based on accounting figures and in
thousands of Reais, in accordance with Brazilian corporate law and international financial reporting standards (IFRS), through the CPCs
issued and endorsed by the Brazilian Securities and Exchange Commission (CVM), except with regard to Iguatemi's indirect 6.58% interest in
Shopping Iguatemi Porto Alegre (and its Iguatemi Business office tower), which is presented in the equity equivalence in the accounting
information and is reflected, line by line, in revenues and costs, as of January 2020. These changes were made to more comprehensively
represent the Company's results. The Company's non-financial information was not reviewed by the independent auditors.
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https://zoom.us/webinar/register/WN_HXfti1HZSFG5St81qHgp4Q#/registration
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Institutional Communication and IR

HIGHLIGHTS OF 3Q25

The accumulated operational and financial results for the last 9 months reflect the consolidation of the interests in the
Patio Higienodpolis and Patio Paulista assets, starting in April, as discussed in previous quarters.

* Total sales reached R$6.0 billion in 3Q25,
growing 22.5% versus 3Q24;

* Same-store sales (SSS) grew 5.8% and same-
area sales (SAS) grew 9.0% in the 3Q25
versus 3Q24;

* Same-store rents (SSR) grew 7.1% and same-
area rents (SAR) grew 7.5% in 3Q25 versus
3Q24;

Gross revenue reached R$432.2 million in
3Q25, growing 17.9% versus 3Q24;

Adjusted net revenue® reached R$381.0
million in 3Q25, growing 17.7% versus 3Q24;

Consolidated adjusted EBITDA®? reached
R$302.4 million in 3Q25, 20.6% above 3Q24,
with an adjusted EBITDA margin of 79.4%;

Adjusted net income®? reached R$128.9
million in 3Q25, 8.8% higher than 3Q24, with
an adjusted net margin of 33.8%;

Adjusted FFO? was R$160.3 million in 3Q25,
3.6% lower than 3Q24, with an adjusted FFO
margin of 42.1%;

Iguatemi S.A.'s leverage ended the quarter at
1.64x Net Debt/Adjusted EBITDA, 0.26x lower
than in 2Q25. Disregarding the impact of
capital gains from the sale of Market Place
and Galleria and reflecting the completion of
the sale of stakes to FUNCEF and RBR,
leverage was 1.84x;

* [guatemi's management at Patio Paulista
began on July 1st;

* The sale of a 10.0% stake in Shopping Patio

Paulista to FUNCEF for R$244.5 million was
completed on August 5th (/ink);

* The sale of a 7.0% stake in Shopping Patio
Higiendpolis to RBR for R$169.9 million was
completed on September 18 (/'nk);

* Teatro Iguatemi opened in September at
lguatemi S3o Paulo. The arena-style space
was created with the purpose of expanding
access to art and culture within the venture;

* On September 29th, we celebrated the 30th

anniversary of Shopping Market Place,
considered one of the first multi-use
complexes in the country.

Subsequent events:

* Held in October, the 9th edition of Iguatemi
Talks Fashion, currently recognized as the
leading fashion forum in the country, stands
out for anticipating trends, revealing talents,
and promoting relevant debates in the
fashion industry.

TOTAL SALES OCCUPANCY RATE ADJUSTED NET REVENUE™
RS 6.0 billion 96.1%in 3Q25 RS 381.0 million

+22.5% vs. 3Q24 +0,2 p.p. vs 3Q24 +17.7% vs. 3Q24

SSS LEVERAGE ADJUSTED EBITDA®

5.8% 1.64x RS 302.4 million
-3.1p.p.vs3Q24 -0.26x vs 2Q25 +20.6% vs. 3Q24

SSR Retail EBITDA 3Q25 FFO ADJUSTED?

7.1% RS 8.0 million RS 160.3 million

+ 2.4 p.p. vs IGPM adjustment

1) Excluding the straight-line effect;
2) Excluding the straight-line effect, the result of the SWAP of shares.

+132.2% vs 3Q24

-3.6% vs. 3Q24
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https://ri.iguatemi.com.br/Download.aspx?Arquivo=qQcw9nFwLkQ8kZpyUEbHSQ==&IdCanal=7FjaL/UogRZfm5rX5vIjsA==&linguagem=en
https://ri.iguatemi.com.br/Download.aspx?Arquivo=Jwar4VjVzE49mYCPNhO5IQ==&IdCanal=7FjaL/UogRZfm5rX5vIjsA==&linguagem=en

Institutional Communication and IR

EXPANSION AND QUALIFICATION DRIVE PORTFOLIO

SALES IN 3Q25

In 3Q25, total sales for the Iguatemi portfolio
reached RS$6.0 billion, a significant increase of
22.5% compared to the same period of the
previous year. This performance reflects our
expansion strategy, with the incorporation of
highly relevant assets in the sector, broadening
our presence and reinforcing our market
leadership.

Even excluding recent acquisitions, growth on
the same basis was solid: 9.0% compared to
3Q24, representing a real increase of 3.8 p.p.
above inflation (IPCA). This result

Real growth SAS vs. total sales in 3Q25

+3.8p.p. +17.3 p.p.

22.5%

9.0%
5.2%

IPCA 12M
(Quarterly Average)

SAS 3Q25 Growth Total Sales

demonstrates the resilience of our business
model and our positioning in segments with
greater growth potential, even in the face of a
challenging macroeconomic environment.

The progress of the portfolio, with the addition
of high-performance assets in regions with
strong concentration and purchasing power —
such as the Rio Sul and Patio Paulista shopping
malls — strengthens our strategy and
translates into greater operational efficiency,
evidenced by a 10.3% increase in sales per
square meter compared to 3Q24.

Total sales per m? (BRL thousand per
quarter)

+10.3%
8,7
79
7,1
B - .
3Q22 3Q23 3Q24 3Q25

REAL RENTAL GROWTH REINFORCES ASSET

PROFITABILITY STRATEGY

In the 3Q25, Iguatemi, as in previous quarters,
continues to leverage the sales growth of its
small stores to increase rents, reinforcing its
strategy of maximizing asset profitability.

Growth in the same areas (SAR) reached 7.5%,
exceeding the effect of the IGP-M adjustment
in this quarter by 2.8 p.p.

The same logic observed in sales applies to
rentals: the acquisition of strategic assets
boosted our productivity, resulting in a 16.7%
year-on-year increase in rental per square
meter in the annual comparison.

Real SAR and Rental/m? Growth - Malls
+2.8p.p. +12.4%
7.5% 689

591
4.7%

IGPM SAR 3Q24 3Q25
readjustment 3Q25
effect on the
portfolio

Considering the same asset base, the
occupancy cost in the quarter felt 0.1 p.p., to
10.9% vyear-over-year, remaining below the
historical average. This healthy dynamic
between sales and rentals sustains a favorable
scenario for us to continue repricing our rents
in the upcoming contract renewal cycles.
Considering the acquired assets, the
occupancy cost showed only a slight increase
of 0.1 p.p. compared to 3Q24, finishing the
guarterin 11,1%.

Occupation cost progress (% of sales)

+0.1p.p.

12,2%
11,0% 11,1%

l ]

3Q22 3Q23 3Q24 3Q25
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Institutional Communication and IR

IGUATEMI ANNOUNCES 4 NEW STORES WITH H&M
AND DEMONSTRATES ITS POSITION AS THE GATEWAY
TO BRAZIL FOR LEADING GLOBAL BRANDS.

Iguatemi continues to consistently advance its
strategy of qualifying and expanding its
presence in the markets where it operates,
consolidating itself as the preferred partner of
leading global and national brands.

In this context, we are announcing our
partnership with H&M for the opening of their
first stores in the region, an unprecedented
move that reinforces the attractiveness of our
assets. There will be four units, totaling
approximately 8,000 m? of GLA, distributed

across lguatemi Porto Alegre, Praia de Belas,
Iguatemi Esplanada, and RIOSUL shopping
malls. This expansion marks the brand's debut
in strategic locations — Rio de Janeiro, Porto
Alegre, and Sorocaba — with significant
potential for increased traffic and revenue. The
inaugurations are scheduled to take place in the
first half of 2026.

This move positions Iguatemi as a strategic
partner of H&M in Brazil.

IGUATEMI CONCLUDES SALE OF INTERESTS IN
PATIOS HIGIENOPOLIS AND PAULISTA SHOPPING

MALLS.

In 3Q25, lguatemi completed two sales of
interest in the Patio Paulista and Patio
Higiendpolis malls to FUNCEF and RBR,
respectively.

The transactions totaled R$414.4 millions
(corresponding to 7.0% of Patio Higiendpolis
and 10.0% of Patio Paulista), with R$290.1
millions received between August and
September, and the remaining installments to
be received under the same conditions and
dates already announced in the main
acquisition (/ink and ).

Shopping Patio Higiendpolis

In this way, Iguatemi concluded its investment
of R$700.0 million in these two ventures, as
previously indicated, now holding 11.45% of
Patio Paulista and, with the acquisition of an
additional 17.4%, 28.95% of Patio Higiendpolis.

The investment was partially supported by the
sale of 49.0% of the Market Place Complex and
Shopping Galleria, completed in June, which
recycled R$500.0 millions in capital, keeping the
company's leverage below 2.0x
NetDebt/EBITDA, already excluding the gain
from this sale.

@) IGUATEMI
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Institutional Communication and IR

GUIDANCE 2025

IGUATEMI CONTINUES TO SHOW RESULTS IN LINE WITH ITS 2025 RESULT GUIDANCE.

lguatemi presents, in this quarter, the results
excluding the effects from the
acquisition/M&A structures demonstrated in
the 2Q25. In other words, it considers the
company's recurring result, reflecting all the
strategic moves made in the last 12 months,
which included the acquisition of interests in
two new shopping malls, Rio Sul and Patio
Paulista, and an increase in its interest in the
3rd best asset in the portfolio, Shopping Patio
Higiendpolis. This entire move was anchored
by the sale of Iguatemi S3o Carlos and
minority interests in the Complexo Market
Place and the Alphaville and Galleria
Shopping Malls.

This move reinforced lguatemi's leadership in
the city and state of Sdo Paulo and its entry
into Rio de Janeiro. In the city of Sdo Paulo,
Ilguatemi concentrates the main shopping
malls located in the area with the highest
concentration of income and AAA residential
and commercial developments,
encompassing Higiendpolis, Paulista, Jardins,
Faria Lima, Vila Olimpia, and Chucri Zaidan.

We would like to highlight that in the first
nine months of 2025, we recorded a 14.2%
growth in recurring net revenue, with a
recurring EBITDA margin of 83.2% in the
shopping mall unit. In consolidated terms, the
recurring EBITDA margin was 75.9%, with
CAPEX of R$147.5. We would also like to
highlight that the new assets — Patio Paulista
and Rio Sul — are already fully integrated into
lguatemi's  financial and  operational
management structure.

The capital expenditure (CAPEX) incurred
during the period was below projections,
reflecting delays in the start of some
expansion projects. We expect greater
traction in investment execution in the last
quarter, keeping 2025 CAPEX within
guidance.

lguatemi reaffirms its result guidance and
continues working on initiatives to optimize
its assets and execute previously announced
expansion projects.

JK Iguatemi

GUIDANCE ) Guidance 2025 i Completed 09M25
Net revenue growth — Malls 2 7-11% : 14.2%
EBITDA Margin — Malls (2 82 —-85% i 83.2%
EBITDA Margin — Total @) 75 -79%% : 75.9%
Investment (BRL million) (4)) R$330 - BRL400 i R$191.0

1) Amounts without straight-line effect.
2) Includes malls, outlets, and commercial towers operations only.
3) Considers income from Mall and Retail operations.

(
(
(
(

between R$50 and R$60 million of real estate development;;

(5) Do not consider capitalization values, that in the year is R$43,0 million.

4) Cash basis. Does not include acquisitions. 2025 values consider between R$120 and R$150 million of expansion and
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Main Indicators

OPERATIONAL PERFORMANCE
OPERATIONAL INDICATORS CONTINUE TO GROW WITH PORTFOLIO QUALIFICATION

Average Total GLA (m?) 788,569 701,010 12.5% 776,070 723,376 7.3%
Final Owned GLA (m?) 448,966 471,897 -4.9% 472,133 471,897 0.0%
Average Owned GLA (m?) 448,966 482,969 -7.0% 472,133 488,111 -3.3%
GLA Total Average Shopping Mall (m?) 735,059 662,210 11.0% 735,069 669,252 9.8%
(Ar;’]f)rage Owned GLAShopping Mall 1)) 397 431,048 | 21% | 438,523 444217 | -1.3%
Total Malls @ 17 16 6.3% 17 16 6.3%
Total Sales (BRL thousand) 5,999,147 4,896,417 22.5% 17,340,597 14,152,919| 22.5%
Same-Store Sales (SSS) 5.8% 8.9% -3.1 p.p. 8.2% 6.6% 1.6 p.p.
Same-Area Sales (SAS) 9.0% 10.3% -1.3 p.p. 10.8% 9.1% 1.6 p.p.
Same-Store Rents (SSR) 7.1% 6.3% 0.8 p.p. 7.3% 5.3% 2.0 p.p.
Same-area rents (SAR) 7.5% 3.8% 3.7 p.p. 7.2% 2.6% 4.6 p.p.
Occupancy Cost (% of sales) 11.1% 11.0% 0.1 p.p. 11.1% 11.5% -0.4 p.p.
Occupancy Rate 96.1% 95.9% 0.2 p.p. 96.3% 95.0% 1.3 p.p.
Net Delinquency Rate -0.3% -3.1% 2.8 p.p. 0.6% -0.5% 1.1 p.p.
Sale/m? - Shopping Malls (%) 8,739 7,826 11.7% 25,661 22,675 13.2%
Rental/m? - Shopping Malls (%) 689 591 16.7% 1,993 1,811 10.0%
Rental/m? ) 612 538 13.6% 1,768 1,544 14.5%

(1) It considers Iguatemi Esplanada and Esplanada Shopping as one venture.
(2) It considers sales and rental revenue from malls and total GLA malls (excluding towers, outlets, and Power Center Iguatemi Campinas).
(3) It considers total GLA of malls, outlets, and towers.

- —
-—
e r
| ‘_’.‘w-m"““

Iguatemi Campinas B g
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Main Indicators

OPERATIONAL PERFORMANCE (ASSETS AT 100%)

MINIMUM RENTAL REVENUE + PERCENTAGE RENTAL + TEMPORARY RENTAL

¢or‘c?ollo / 3Q25

3024 Var. % 09M25 | 09M24 Var. %
Iguatemi S3o Paulo 97,108 84,747 14.6% | 277,760 | 251,851  10.3%
JK Iguatemi 48,109 43,471 10.7% | 135,646 | 124,746 8.7%
Patio Higiendpolis 37,738 35,469 6.4% 110,951 | 105,874 4.8%
Patio Paulista 37,437 - - 73,618 - -
Market Place 7,620 6,399 19.1% 19,671 19,970 -1.5%
Market Place Torre (I & Il) 6,623 6,568 0.8% 19,285 19,783 -2.5%
Iguatemi Alphaville 12,337 11,301 9.2% 36,175 33,266 8.7%
Iguatemi Campinas 40,080 38,207 4.9% 118,666 | 113,046 5.0%
Galleria 8,647 8,253 4.8% 25,583 24,866 2.9%
Sky Galleria Tower 3,335 3,109 7.3% 9,811 9,259 6.0%
lguatemi Esplanada (2 25,108 24,062 4.3% 75,356 71,708 5.1%
lguatemi S3o Carlos - 2,928 n/a - 11,457 n/a
lguatemi Ribeirdo Preto 11,255 10,640 5.8% 32,943 31,664 4.0%
Iguatemi Rio Preto 12,906 12,204 5.8% 37,904 36,780 3.1%
Iguatemi Porto Alegre 47,620 45,462 4.7% 139,572 | 134,448 3.8%
Torre Iguatemi Porto Alegre 3,046 2,823 7.9% 8,940 8,313 7.5%
Praia de Belas 16,014 16,222 -1.3% 48,927 46,648 4.9%
Iguatemi Brasilia 17,781 16,312 9.0% 51,513 47,690 8.0%
Rio Sul 40,306 - n/a 120,940 - n/a
| Fashion Outlet Novo Hamburgo 5,740 5,547 3.5% 16,427 15,129 8.6%
| Fashion Outlet Santa Catarina 2,372 2,524 -6.0% 8,942 6,675 34.0%
Power Center Iguatemi Campinas 1,232 1,176 4.8% 3,547 3,453 2.7%

Total 482,415 | 377,422 27.8% 11,372,176 1,116,627 22.9%

Rental/m?2 (%) 612 538 13.6% 1,768 1,544 14.5%

PARKING REVENUE (BRL THOUSAND)

Portfolio 3Q25 3024 Var. % 09M25 | 0SM24 Var. %
Iguatemi S3o Paulo 13,311 10,991 21.1% 38,620 33,243 16.2%
JK Iguatemi 9,733 8,142 19.6% 28,925 23,995 20.5%
Patio Higiendpolis 6,620 6,518 1.6% 21,050 18,388 14.5%
Patio Paulista 5,962 - n/a 11,842 - n/a
Market Place 4,462 4,177 6.8% 14,183 12,505 13.4%
Market Place Torre (I & I1) - - n/a - - n/a
Iguatemi Alphaville 5,530 4,783 15.6% 16,820 14,154 18.8%
Iguatemi Campinas 11,483 10,747 6.9% 34,645 32,378 7.0%
Galleria 4,407 3,764 17.1% 12,884 11,395 13.1%
Sky Galleria Tower - - n/a - - n/a
lguatemi Esplanada (2 9,697 8,727 11.1% 29,670 26,099 13.7%
Iguatemi S3o Carlos - 804 n/a - 2,922 n/a
Iguatemi Ribeirdo Preto 3,142 2,608 20.5% 9,671 7,833 23.5%
Iguatemi Rio Preto 3,297 2,791 18.1% 9,905 8,310 19.2%
Iguatemi Porto Alegre 10,963 9,702 13.0% 30,876 27,246 13.3%
Torre Iguatemi Porto Alegre - - n/a - - n/a
Praia de Belas 4,677 4,216 10.9% 13,981 10,558 32.4%
Iguatemi Brasilia 4,055 3,644 11.3% 12,586 11,093 13.5%
Rio Sul 4,736 - n/a 14,075 - n/a
| Fashion Outlet Novo Hamburgo 1,530 1,056 44.8% 4,550 2,285 99.1%
| Fashion Outlet Santa Catarina - - n/a - - n/a
Power Center Iguatemi Campinas 306 240 27.3% 1,310 872 50.2%

Total 103,912 | 82,912 25.3% | 305,594 | 243.277 25.6%

1) 1t conciderstovateri apionacs an lanads Shopping as one verture. ) IGUATEMI
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Main Indicators

SALES

NEW MALLS BOOST SALES GROWTH PER SQUARE METER.

In the third quarter of 2025, total sales for the
Iguatemi portfolio reached BRL 6.0 billion, a
growth of 22.5% compared to the same period
of the previous year. This progress primarily
reflects the consolidation of new assets
acquired in previous quarters, moves that
contributed to increased portfolio productivity,
with sales per square meter growing by 11.7%
during the period.

Total salesin Q3 (BRL Total sales per m?

billions) (BRL thousand per
quarter)
+22.5% +11.7%
6.0 8.74
4.9 7.83
3Q24 3025 3024 3Q25

Despite the positive performance, two specific
factors had a negative impact on sales:

e A stronger basis for comparison is found in
malls in Rio Grande do Sul, due to the
resumption of operations after the 2024
floods; and

* Partial operations in key stores due to
renovations, such as Zara in Iguatemi Porto
Alegre and Iguatemi Campinas, and
Burberry at Iguatemi Sdo Paulo, which
temporarily reduced sales volume.

Meals 14.6% -3.5%
Fashion, Shoes, Leather Goods 34.9% -0.1%
Housewares, Bookstores, o o
Stationery, Tech 9.8% 10.5%
Miscell Health

iscellaneous, Health & 16.5% 1.9%
Beauty, Jewelry
getLvei(r:;as, Entertainment, 24.8% 0.7%
Total 100% -0.6%

(1)  Average sales growth from 2025 versus 2024, according to the ICVS — Cielo Shopping Center Retail Index Abrasce

(ICVS Abrasce)

(2)  Considering anchors as stores with GLA equal to or greater than 1,000 m? and other stores with GLA less than 1,000

m?2.

Real growth SAS x SSS x Sales/m? in 3Q25

+0.6 p.p. +3.8 p.p. +6.5p.p.
11.7%
9.0%
5.2% 5.8%
IPCA 12M  SSS3Q25  SAS 3Q25 Growth
(Quarterly Average) Sales/m?2

Even with these effects, sales indicators on the
same stores showed real growth: advancing
0.6 p.p. above the average IPCA for the period.
SAS, on the other hand, grew 3.8 p.p. above
the same indicator. Furthermore, Iguatemi's
sales performance was 6.7 p.p. above the ICVS-
ABRASCE index, which measures the sector's
growth.

Sales Growth (SAS) vs. Industry ()
10.3%

9.3% 9.0%
2.4% 2.3%
3023 4Q23 1Q24 2024 3Q24 4Q24 1025 2Q25 3Q25

—&— |CVS-ABRASCE Average Iguatemi Average

In the segment analysis, the highlights of 3Q25
were:

* Fashion, Footwear, Leather Goods: driven by
individual growth in Footwear and Leather
Goods (+9.1%);

* Miscellaneous Articles, Health & Beauty,
Jewelry: with particular emphasis on Jewelry
stores (+12.0%).

5.2% 4.5% -4.9% 5.4% 4.6%
9.5% 7.8% 8.2% 11.2% 10.6%
3.7% 1.4% -3.5% 5.7% 4.2%
6.9% 6.5% 9.7% 8.6% 8.7%
-7.8% -1.9% 4.0% -1.2% 2.4%
7.2% 5.8% 5.4% 8.7% 8.2%
@) IGUATEMI
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Main Indicators

RENTAL

RENTAL INCREASES DURING THIS PERIOD, BOTH ON THE SAME BASIS AND IN ABSOLUTE
VALUES, REFLECTING CHANGES IN THE PORTFOLIO.

In 3Q25, Iguatemi's rental revenue (100% view)
grew 27.8% compared to 3Q24, reflecting the
inflow and outflow of assets from the portfolio.
In terms of square meterage, this indicator
grew by 13.6% compared to the same period of
the previous year, reflecting the improved
portfolio with the new acquisitions.

Rental Revenue at Rental/m? (BRL) @

100% (BRL thousand) ¥

vo7.8% +13.6%
482.4 533 612

377.4

3024 3025 3024 3025

The main factors that contributed to this
progress, in addition to the inclusion of
Shopping Rio Sul and Shopping Patio Paulista in
the asset base, were:

1. Growth of 7.5% in SAR, with a real increase
of 2.7 p.p. over the average IGP-M applied
to the portfolio;

SSR & SAR vs 3Q24 (%)
+2.8 p.p.
7.1% 7.5%
4.7%
3.0% -
IGPM 12M IGPM SSR SAR
(Quarterly  readjustment 3Q25 3Q25
Average) effect on the
portfolio

Actual SSR progress (% YoY)

5.7% 5.9% 5 4%

l I .2.9% b

3Q24 4Q24 1Q25 2Q25 3Q25

2. Reduction in the level of discounts granted
on rental to retailer year-on-year.

YoY variation in discounts granted (p.p.)

-0.7p.p.
-1.4p.p.
3Q24 3Q25
3. 21.8% growth in percentage rental

compared to 3Q24 and a cumulative growth of
26.8% since 2022, resulting from the constant
progress of sales by retailers.

Percentage Rental Revenue (BRL thousand)

+26.8%
+21.8%

23.8

19.6
16.0

3Q22 3Q23 3Q24 3Q25

4. A 17.3% increase in temporary lease
revenue, driven by the increased value of
media spaces in ventures, kiosk revenue,
and event space lease;

Temporary Lease Revenue (BRL thousand)

+17.5%
+17.3%

30.1

25.7
22.1

18.6

3Q22 3Q23 3Q24 3Q25

(1)  Rental revenue consists of: minimum rent, percentage rent, and temporary lease.

(2)  Consider total GLA including malls, outlets, and towers.

@) IGUATEMI

11



Main Indicators

OCCUPANCY RATE

IN THE THIRD QUARTER, THE AVERAGE PORTFOLIO OCCUPANCY RATE REACHED 96.1%,

0.2 PP. HIGHER THAN IN 3Q24.

Starting in 3Q25, Iguatemi will begin disclosing
the individual occupancy rate per venture,
reinforcing its commitment to transparency
with our shareholder (more details on ).

In 3Q25, we closed the quarter with an
occupancy rate of 96.1%, representing an
increase of 0.2 p.p. compared to 3Q24 and a
slight decrease of -0.3 p.p. compared to 2Q25.

Occupancy rate progression (% GLA)

+0.2%
97.7%

96.6% 9
95.9% 96.4% 96.1%

3Q24 4Q24 1Q25 2Q25 3Q25

This indicator is expected to gain strength
throughout 2026 with the inclusion of newly
contracted areas. Among them, the following
stand out:

* H&M, which opened its first store at Iguatemi
Sdo Paulo in September and announced four
more units in our malls, totaling
approximately 8,000 m? of GLA;

Alo Yoga — Iguatemi S3o0 Paulo 398

|« TN A

NEW CONTRACTS

In addition to these developments, we continue
to strengthen our portfolio with significant new
openings and contracts. In the Sdo Paulo
metropolitan area, Moncler and Alo Yoga stand
out in the Iguatemi Sdo Paulo mall.

Outside of this area, the movement of retailers
expanding into new locations has gained
momentum, bringing differentiation and
exclusivity to the ventures:

* Carolina Herrera and Carol Bassi at Iguatemi
Campinas;

e BOSS and Carol Bassi at | Fashion Outlet
Santa Catarina;

e Chanel Beauté and Alexandre Birman at
Iguatemi Porto Alegre; and

* The second Casa Reserva in the country at
RIOSUL, an innovative concept from the
AZZAS 2154 group that brings together all
Reserva brands in a single space.

This strategy reinforces our role as the preferred
partner for brands seeking to expand their
presence in regions with high consumer
potential.

) ICUATEAQ
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Main Indicators

OCCUPANCY COST AND DELINQUENCY

OCCUPANCY COSTS AND DELINQUENCY RATES AT HISTORIC LOWS REINFORCE THE ABILITY TO
CAPTURE VALUE IN RENTALS.

OCCUPANCY COST

In 3Q25, the consolidated occupancy cost
showed a slight increase of 0.1 p.p. compared
to 3Q24, reflecting the inclusion of newly
acquired assets. When we analyze the same
bases, the indicator stood at 10.9%, a decrease
of 0.1 p.p. compared to 3Q24.

Even in the consolidated view, the current level
remains 0.5 p.p. below the average of the last
fifteen years for this quarter, which indicates
room to advance the strategy of repricing
properties.

Occupancy cost progression (%)

’7 -0.5 p.p.
11.9%

Average 3Qs 3023 3024 3Q25
(3Q10-3Q25)
NET DELINQUENCY RATE

We ended 3Q25 with rental renegotiations
that contributed to the quarter again showing
negative net delinquency. This result, 1.2 p.p.
below the average of the indicator over the last
15 years, demonstrates the costs of healthy
occupancy and reflects the strength of
Iguatemi's pricing policy.

Net delinquency rate progression (%)

—— -1.2p.p.
0.9%

||
-0.3% -0.3%
Iguatemi Ribeirdo Preto
3.1% F-— 3
Average 3Qs  3Q23 3Q24 3Q25

(3Q10-3Q25)
@) IGUATEMI



Consolidated Result

ECONOMIC AND FINANCIAL PERFORMANCE

The accumulated operational and financial results for the last 9 months reflect the consolidation of the interests in the
Patio Higienodpolis and Patio Paulista assets, starting in April, as discussed in previous quarters.

Minimum monthly rental 227,249 203,167 11.9% | 683,861 608,720 12.3%
Overage rental 23,818 19,557 21.8% 69,355 54,606 27.0%
Temporary lease 30,137 25,688 17.3% 85,794 72,972 17.6%
Management fee 23,378 16,105 45.2% 63,066 47,382 33.1%
Parking 61,312 55,121 11.2% | 193,904 162,779 | 19.1%
Others (Mall) 6,306 5,158 22.3% 17,967 19,536 -8.0%
Retail (Iguatemi 365 and I-Retail) 60,020 41,822 43.5% | 148,593 105,685 | 40.6%
Gross Revenue 432,221 366,618 | 17.9% |1,262,540 1,071,681| 17.8%
Taxes and discounts -50,586 41,877 | 20.8% |-141,959 -121,478 | 16.9%
Straight-line effect on the discounts (1) -8,770  -14,089 | -37.7% | -34,574 -55,026 | -37.2%
Net Revenue 372,864 310,653 | 20.0% |1,086,007 895.177 | 21.3%
Costs -70,342 -63,403 | 10.9% |-203,937 -183,015| 11.4%
Administrative expenses -28,240 -25,340 11.4% -96,476  -82,246 17.3%
Pre-Operational Expenses -270 -656 -58.9% -1,813 -1,771 2.4%
Others Operating Revenues (Expenses) 19,868 15,874 25.2% 174,984 28,241 519.6%
Straight-line effect of outlet -2,581  -10,072 | -74.4% 2,298 -8,998 | -125.5%
Income using the Equity Equivalence 404 432 -6.4% 1,208 -10,543 | -111.5%
EBITDA 291,703 227,488 | 28.2% | 962,272 636,845 | 51.1%
Depreciation and amortization -31,410 -47,879 | -34.4% | -87,952 -140,533| -37.4%
EBIT 260,294 179.609 | 44.9% | 874320 496,312 | 76.2%
Financial Revenue 49,736 54,369 -8.5% | 120,829 132,769 | -9.0%
Result from SWAP operation 0 307 -100.0% | 12,890 -26,922 | -147.9%
Financial Expenses -151,859 -112,249 | 35.3% |-490,464 -299,076| 64.0%
Income Tax & Social Contribution -37,273  -20,831 78.9% -80,044  -44,447 80.1%
Minority interest -28 -34 -15.9% -84 -86 -1.8%
Net Profit 120,869 101.171 | 19.5% | 437,447 258,551 | 69.2%
Net revenue 372,864 310,653 | 20.0% |1,086,007 895.177 | 21.3%
EBITDA (BRL thousand) 291,703 227,488 | 28.2% | 962,272 636,844 | 51.1%
EBITDA Margin 78.2% 73.2% 5.0 p.p. 88.6% 71.1% | 17.5 p.p.
Net Profit (BRL thousand) 120,869 101.171 | 19.5% | 437,447 258,551 | 69.2%
Net Margin 32.4% 326% | -0.2p.p. | 40.3% 28.9% | 11.4 p.p.
FFO (BRL thousand) 152,279 149.050 2.2% 525,398 399,084 | 31.7%
FFO Margin 40.8% 48.0% | -7.1p.p. | 48.4% 44.6% | 3.8 p.p.
Adjusted net revenue @ 381,021 323,755 | 17.7% |1,118,160 946.351 | 18.2%
Adjusted EBITDA (BRL thousand) (1) 302,441 250,848 | 20.6% | 992,127 709.013 | 39.9%
Adjusted EBITDA Margin 79.4% 77.5% 19 p.p. 88.7% 74.9% | 13.8 p.p.
Adjusted Net Profit (BRL thousand) (1) 128,921 118,472 8.8% 451,329 333,382 | 35.4%
Adjusted Net Margin 33.8% 36.6% | -2.8p.p. | 40.4% 35.2% 5.1p.p.
Adjusted FFO (BRL thousand) (! 160.331 166,351 | -3.6% | 539.281 473,914 | 13.8%
Adjusted FFO Margin 42.1% 51.4% | -9.3p.p. | 48.2% 50.1% | -1.8 p.p.
Adjusted NOI (BRL thousand) (2 298,016 253.125 | 17.7% | 957,590 742901 | 28.9%
Adjusted NOI margin 97.5% 92.3% | 5.2 p.p. 94.9% 92.0% | 2.9 p.p.
1) Excluing the sraght ne effect 4%) IGUATEMI
(2) NOI Malls consolidated in Iguatemi's interest SA.
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Consolidated Result

ECONOMIC AND FINANCIAL PERFORMANCE

STATEMENT OF INCOME FOR THE YEAR — CONCILIATION BETWEEN MANAGERIAL
ACCOUNTING WITH AND WITHOUT STRAIGHT-LINE EFFECT

The accumulated operational and financial results for the last 9 months reflect the consolidation of the interests in the
Pdtio Higiendpolis and Patio Paulista assets, starting in April, as discussed in previous quarters.

Income Statement - Conciliation between
the management statement with and

without straight-line effect and SWAP

Minimum monthly rental 227,249 227,249 203,167 203,167
Overage rental 23,818 23,818 19,557 19,557
Temporary lease 30,137 30,137 25,688 25,688
Management fee 23,378 23,378 16,105 16,105
Parking 61,312 61,312 55,121 55,121
Others (Mall) 6,306 6,306 5,158 5,158
Retail (Iguatemi 365 and I-Retail) 60,020 60,020 41,822 41,822
Gross Revenue 432,221 432,221 366,618 366,618
Taxes and discounts -50,586 -51,200 -41,877 -42,863
Straight-line effect on the discounts & -8,770 -14,089

Net Revenue 372,864 381,021 310,653 323,755
Costs -70,342 -70,342 -63,403 -63,403
Administrative expenses -28,240 -28,240 -25,340 -25,340
Pre-Operational Expenses -270 -270 -656 -656
Others Operating Revenues (Expenses) 19,868 19,868 16,060 16,060
Straight-line effect on outlet & -2,581 -10,258

Income using the Equity Equivalence 404 404 432 432
EBITDA 291,703 302,441 227,488 250,848
Depreciation and amortization -31,410 -31,410 -47,879 -47,879
EBIT 260,294 271,031 179.609 202,969
Financial Revenue 49,736 49,736 54,369 54,369
Result from SWAP operation 307

Financial Expenses -151,859 -151,859 -112,249 -112,249
Income Tax & Social Contribution -37,273 -39,959 -20,831 -26,584
Minority interest -28 -28 -34 -34

Net Profit 120,869 128,921 101.171 118,472
FFO 152,279 160.331 149.050 166,351

(1) Straight-line effect net of amortization.

lguatemi Esplanada

@) IGUATEMI



Consolidated Result

ECONOMIC AND FINANCIAL PERFORMANCE

STATEMENT OF INCOME FOR THE YEAR — CONCILIATION BETWEEN MANAGERIAL
ACCOUNTING WITH AND WITHOUT STRAIGHT-LINE EFFECT

The accumulated operational and financial results for the last 9 months reflect the consolidation of the interests in the
Patio Higiendpolis and Patio Paulista assets, starting in April, as discussed in previous quarters.

Minimum monthly rental 683,861 683,861 608,720 608,720
Overage rental 69,355 69,355 54,606 54,606
Temporary lease 85,794 85,794 72,972 72,972
Management fee 63,066 63,066 47,382 47,382
Parking 193,904 193,904 162,779 162,779
Others (Mall) 17,967 17,967 19,536 19,536
Retail (Iguatemi 365 and I-Retail) 148,593 148,593 105,685 105,685
Gross Revenue 1,262,540 1,262,540 1,071,681 1,071,681
Taxes and discounts -141,959 -144,379 -121,478 -125,330
Straight-line effect on the discounts (&) -34,574 -55,026

Net Revenue 1,086,007 1,118,160 895.177 946.351
Costs -203,937 -203,937 -183,015 -183,015
Administrative expenses -96,476 -96,476 -82,246 -82,246
Pre-Operational Expenses -1,813 -1,813 -1,771 -1,771
Others Operating Revenues (Expenses) 174,984 174,984 28,241 28,427
Straight-line effect on outlet Y 2,298 -8,998

Income using the Equity Equivalence 1,208 1,208 -10,543 1,267
EBITDA 962,272 992,127 636,845 709.013
Depreciation and amortization -87,952 -87,952 -140,533 -140,533
EBIT 874.320 904.175 496,312 568,480
Financial Revenue 120,829 120,829 132,769 132,769
Result from SWAP operation 12,890 -26,922

Financial Expenses -490,464 -490,464 -299,076 -299,076
Income Tax & Social Contribution -80,044 -83,126 -44,447 -68,707
Minority interest -84 -84 -86 -86
Net Profit 437,447 451,329 258,551 333,382
FFO 525,398 539.281 399,084 473,914

(1) Straight-line effect net of amortization.

@) IGUATEMI
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Adjusted Result

CUMULATIVE RESULTS ADJUSTED FOR ACQUISITIONS

YEAR-TO-DATE RESULTS REFLECT THE ACCOUNTING OF M&A TRANSACTIONS.

As previously announced, lguatemi has completed the M&A processes, the effects of which are
already reflected in the accumulated results for the 9M25. We emphasize that there was no impact
on 3Q25, this quarter being representative of our recurring results.

Opening Recurring Net Revenue (BRL millions)

+16.2%
1,118,160 1,100,003
946,351 177,870 o 18,157 ——-----
Net Revenue Net Revenue Net Revenue Capital Gains Partners Yards Net Revenue
Adjusted 9M24  Growth Adjusted Adjusted 9M25 from the sale Result Recurring 9M25
of MPSC and
SCGA
Recurring EBITDA Breakdown (BRL million)
+17.8%
992,127
709,013 283,114 NS R 139,065 17,891 — 835,171
Adjusted Adjusted EBITDA Adjusted Capital Gains Partners Yards Recurring EBITDA
EBITDA 9M24 Growth EBITDA 9M25 from the sale Result 9M25
of MPSC and
SCGA
Recurring Net Profit Breakdown (BRL million)
+5.7%
451,329 359 398
333382 117,943 [ 92,284 6,647 >
Net Profit Net Profit Net Profit Capital Gains Partners Yards Net Profit
Adjusted 9M24 Growth Adjusted 9M25 from the sale Result Recurring 9M25
Adjusted of MPSC and
SCGA
Recurring FFO Breakdown (BRL million)
-7.1%

473,914 539,281

77777777777777777777777 440,080
- fffffffffff 3 65,367 o 92284 6,917

Adjusted FFO Adjusted FFO Adjusted FFO Capital Gains
IM24 Growth 9M25 from the sale

of MPSC and
SCGA

Partners Yards Recurring FFO
Result IM25

@) IGUATEMI
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Malls' Results

ECONOMIC AND FINANCIAL PERFORMANCE

MALLS

The accumulated operational and financial results for the last 9 months reflect the consolidation of the interests in the

Patio Higienodpolis and Patio Paulista assets, starting in April, as discussed in previous quarters.

Minimum monthly rental 227,249
Overage rental 23,818
Temporary lease 30,137
Management fee 23,378
Parking 61,312
Others (Mall) 6,306
Gross Revenue 372,200
Taxes and discounts -35,139
Net Revenue 337,061
Costs -33,651
Administrative expenses -28,240
Pre-Operational Expenses -270
Others Operating Revenues (Expenses) 19,160
Income using the equity equivalence 404
EBITDA 294,465
EBITDA Margin 87.4%

(1) Excluding the straight-line effect, equity SWAP and capital gain/loss.

Shopping Patio Higiendpolis

203,167
19,557
25,688
16,105
55,121

5,158

324,796
-31,970

292,827
-35,721
-25,340

-656
15,872
432

247,413

84.5%

11.9%
21.8%
17.3%
45.2%
11.2%
22.3%
14.6%
9.9%
15.1%
-5.8%
11.4%
-58.9%
20.7%
-6.4%
19.0%

2.9 p.p.

683,861
69,355
85,794
63,066

193,904
17,601

1,113,580

-105,078

1,008,502

-106,430
-96,476
-1,813
176,146

1,208

981,137

97.3%

=

”V IHHMV’\ "UIH

e

608,720
54,606
72,972
47,382
162,779
19,536

965,996
-98,598

867,398

-107,644
-82,246
-1,771
28,373

1,267

705.377

81.3%

@) IGUATEMI

12.3%
27.0%
17.6%
33.1%
19.1%
-9.9%
15.3%
6.6%
16.3%
-1.1%
17.3%
2.4%
520.8%
-4.6%
39.1%

16.0 p.p.
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Malls' Results

GROSS REVENUE — MALLS

CONSISTENT GROWTH IN RENTAL AND SERVICE REVENUES THROUGH IMPROVED MALL

PORTFOLIO.

Gross Revenue in 3Q25 showed an increase of
14.6% compared to 3Q24.

Gross revenue growth 3Q25 (RS millions)

ﬁ ””” 372

I

Gross Rental ManagementParking Others  Gross
Revenue Fee Revenue
3Q24 3025

Total rental revenue, comprised of minimum
rental, percentage rental and temporary
leases, represented 75.6% of gross revenue
and registered a 13.2% increase versus 3Q24.

Below, we present the main factors that
contributed to:

* Minimum Rental: growth of 11.9%, driven by:
(i) by passing on the IGP-M on contract
anniversaries, whose average adjustment was
4.7% in our portfolio; (ii) by increasing the
occupancy rate of the ventures; (iii) by the
positive leasing spreads applied in contract
renewals; (iv) due to changes in the portfolio
and interests;

Percentage Rental (overage): growth of
21.8%, resulting from the sales performance
of retailers, contributes to a reduction in
occupancy costs, leading more retailers to
reach the level of charging percentage rent.
In addition to the asset movements that also
contributed to this performance;

* Temporary Leases: A 17.3% increase, driven
by the results of the Company's media
product portfolio, event space lease in malls,
and new sponsorships.

Rental revenue growth 3Q25 (RS million)

,,,,,,, I |
,,,,,, 24 281
E ] —
Rental Minimum Overage Temporary Rental
Revenue Rental Revenue
3024 3Q25

Revenue from Management Fees showed
growth of 45.2% compared to 3Q24. This
progress reflects three main factors: (i) the
growth in the results of the malls in the
portfolio, which increases the calculation base;
(ii) the start of the management of the Rio Sul
and Patio Paulista ventures; and (iii) the
implementation of this fee in the Market Place
and Galleria malls, which adopted this model
after the entry of new partners.

Parking revenue in 3Q25 showed growth of
11.2% compared to 3Q24, reflecting the tariff
adjustments in recent periods, in addition to a
5.9% increase in vehicle traffic and new
interests and assets in our portfolio.

Vehicle flow (# million vehicles)

+0.4%

Same assets

+5.9%
3Q18 3Q19 3Q22 3Q23 3Q24 3Q25

Breakdown of gross revenue in 3Qs (% total)

17.0% 16.5%
5.0% 6.3%

76.5% _—
/ 756
/

3Q24 3Q25

Rental Parking

Management Fee - Others
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Malls' Results

COSTS AND EXPENSES — MALLS

COSTS AND EXPENSES AS A PERCENTAGE OF NET REVENUE CONTINUE THEIR DOWNWARD
TRAJECTORY AS A RESULT OF OPERATIONAL EFFICIENCY.

In the third quarter of 2025, Rental and Service
Costs decreased by 5.8% compared to 3Q24,
reflecting operational optimization efforts. The
main contributors to this decline came from
costs related to third-party services and
parking, which fell by 11.9% and 10.3%,
respectively. In the accumulated period 9M25,
a reduction of 1.1% is observed compared to
9M?24, demonstrating greater efficiency in the
management of resources and vacancy costs.

Administrative expenses grew 11.4% compared
to 3Q24, driven mainly by the expansion of the
employee base eligible for stock-based
compensation and the adjustment of the
associated provision of R$1.2 million in the
3Q25. Despite this growth, a notable decrease
of 3.4% in personnel expenses is due to non-
recurring effects related to social security
contributions (INSS) and the existence of open
positions. Additionally, the increase in expenses
for third-party services was driven by
investments in consulting and executive
training, aligned with strengthening governance
and corporate management.

Costs and Expenses progression (RS million)
and % of Net Revenue

21.7% 21.1%
18.4%
60.6 63.9 62.2
34.3 35.7 33.7
3Q23 3Q24 3Q25

Costs - Expenses % Net Revenue

It is worth noting that, even with the
mentioned occasional increases, Costs and
Expenses as a percentage of Net Revenue have
maintained a consistent downward trend over
the last few quarters, reflecting gains in
operational efficiency and a commitment to
financial discipline.

For the year to date, Administrative Expenses
show an increase of 17.3%, mainly impacted by
Personnel Expenses. As highlighted in previous
quarters, 1Q25 was impacted by non-recurring
expenses associated with personnel
movement. As a result, the accumulated
variation now represents a growth of 11.7%
compared to the accumulated figure for the
first nine months of 2024.

Personnel -54.8 -469 | 16.8%
(-) Non-recurring 7.1 4.2 69.1%
Adjusted Personnel -47.7  -42.7 | 11.7%

Pre-Operational Expenses

Regarding Pre-operational Expenses, Iguatemi
will continue to recognize these amounts
throughout 2025, due to ongoing development
projects such as the sale of lots at Casa Figueira
and the expansion of Iguatemi Brasilia.

Rental and Service Costs -33,650 -35,721 -5.8% -106,430 -107,644 -1.1%
Personnel -8,728 -9,045 -3.5% -26,652 -28,389 -6.1%
Third-party services -3,417 -3,878 -11.9% -11,862 -9,350 26.9%
Promotion Fund -1,020 -825 23.6% -3,046 -2,480 22.8%
Parking -10,315 -11,494 -10.3% -33,179 -32,589 1.8%
Others -10,171 -10,478 -2.9% -31,692 -34,836 -9.0%

Administrative Expenses -28,240 -25,340 11.4% -96,476 -82,246 17.3%
Personnel -13,982 -14,475 -3.4% -54,799 -46,911 16.8%
Share-based compensation -5,770 -3,552 62.5% -13,668 -10,656 28.3%
Third-party services -4,168 -3,597 15.9% -14,659 -12,603 16.3%
Others -4,320 -3,716 16.3% -13,350 -12,076 10.5%

Total -61,890 -61,061 1.4% -202,905  -189,890 6.9%

@) IGUATEMI
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Retail Result

OTHER OPERATING REVENUES — MALLS
QUARTERLY RESULTS DRIVEN BY TRANSFER RATES AND OUTLETS

Other operating revenues and expenses totaled
R$19.2 million in the quarter, representing a
growth of 22.1% compared to 3Q24. This result

shown below, but also the growth in revenue
from transfer fees and contractual penalties
that make up the "other" line item.

reflects not only the point-of-sale resales

Other Operating Revenue

(Expenses) — Malls (RS thousand) 3Q25 3Q24 Var. % 09M25 09M24 Var. %
Real Estate Property Development 0 0 0.0% 0 0 -
Outlet 9,334 15,535 -39.9% 16,653 24,324 -31.5%
Mall sales results 0 0 0.0% 0 0 0.0%
Others 9,826 151 6405.3% 159,493 3,865 4027.0%
Total 19.160 15,686 22.1% 176.146 28,188 524.9%

RETAIL RESULT

SALES IN COMPANY-OWNED STORES SHOW SIGNIFICANT GROWTH, INCREASING EBITDA

MARGIN.

In 3Q25, retail operations saw a 43.5% increase
in gross revenue compared to 3Q24, driven by
recent openings — such as the arrival of CDG
(Comme des Gargons) and the new Birkenstock
store — in addition to solid organic growth
from existing stores.

Costs and expenses increased by 32.5%
compared to the same period of the previous
year, resulting in a positive EBITDA of RS$8.0
million and an EBITDA margin of 18.1%.

This performance reflects not only physical
expansion, but primarily the strength of organic
growth and the success of selected brands,
which  have been increasing sales and
contributing to improved profitability. This
progress confirms the effectiveness of our
differentiation strategy, consolidating our
ventures as a benchmark in experience and
value creation.

f;it:t';:f‘;;”: (SRt;i‘;rgj:atn;) Retalland 3025 3024 | Var.% | 09M25 09M24 | Var.%
Gross revenue 60.020 41,822 43.5% | 148,960 105,685 | 40.9%
Taxes and discounts -16,061 -10,893 47.4% -39,301 -26,732 47.0%
Net revenue 43,959 30,929 | 42.1% | 109.659 78,953 38.9%
Costs and expenses -36,692 -27,682 32.5% -97,507 -75,371 29.4%
Others Operating Revenues (Expenses) 708 188 276.1% -1,162 53 -2304.4%
EBITDA 7.976 3,435 132.2% | 10,990 3,635 | 202.3%
EBITDA Margin 18.1% 11.1% | 7.0p.p. | 10.0% 4.6% 5.4 p.p.

lguatemi SP g%

(1) Without straight-line effect.

e —u
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Financial Result

FINANCIAL RESULT

FINANCIAL RESULTS FOR 3Q25 REFLECT NON-RECURRING EFFECTS OF ASSET ACQUISITIONS

AND DIVESTITURES.

The Net Financial Result for 3Q25 showed a
77.4% decrease compared to 3Q24, mainly
reflecting the combined impact of higher
financial expenses and lower cash availability
throughout the quarter compared to 3Q24.

Financial Revenues grew 15.3% versus 3Q24,
even with a 3.2% drop in income from financial
investments, resulting from reduced cash
availability throughout the quarter. It is worth
highlighting that the proceeds from the sale of
the remaining shares of Patio Paulista (10%)
and Patio Higiendpolis (7%) were only received
in the second half of 3Q25. Conversely, the
Other Financial Revenues line item showed
growth, driven by the updating of trade
receivables values and the adjustment to

Financial Revenue 65,258
Earnings from investments 56,228
Result from SWAP operation 0

Others 6,837

Financial Expenses
Interest expenses

Others
Total - Recurring

-13,433

CRI Partners Interest

AVP sale of assets (CPC-12)
Total - Recurring

-102,123 -57,573

-165,188 -112,249
-151,754 -115,261

-102,123 -57,573

present value (PV) related to land and M&A
transactions.

Financial expenses increased 47.2% compared
to 3Q24, impacted by the higher cost of capital
(CDI), debt growth, and updates to accounts
payable related to acquisitions. Interest
expenses  totaled BRL 151.7  million,
representing an increase of 31.7% compared to
the same period of the previous year.
Additionally, the Other Financial Expenses line
item was impacted by the updated accounts
payable amounts related to the acquisitions of

the Rio Sul, Patio Paulista, and Patio
Higiendpolis shopping malls.
54,676 19.4% 133,719 105,847 26.3%
58,063 -3.2% 135,484 135,277 0.2%
307 -100.0% | 12,890 -26,922 -147.9%
-3,694 | -285.1% | -14,655 -2,508 484.4%
47.2% |-440,726 -299,076 47.4%
31.7% |-413,183 -308,339 34.0%
3,013 -545.9% | -27,543 9,263 -397.3%
77.4% |[-307,008 -193,228 58.9%
n/a -14,876 n/a
n/a -34,862 n/a
n/a -49,738 n/a

-356,746

-193,228

Net Financial Result Breakdown (BRL million)

+58.9%
356,746
14,876 34862 307,008
193,228 163,517
Net Financial Variation in Net Financial CRI Partners AVP sale of Adjusted Net
Result 9M24 Financial Result Result 9M25 Interest assets (CPC-12) Financial
Result 9M25
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NOI, Net Profit and FFO

INCOME TAX AND SOCIAL CONTRIBUTION TAX (CURRENT

AND DEFERRED)

The effective income tax and social contribution
rate ended 3Q25 at 23.7%, influenced by the
following factors:
(i) a significant improvement in the quarterly
results of companies that are under the actual
profit regime;

NOI, NET PROFIT AND FFO

In 3Q25, NOI showed growth of 17.7%
compared to 3Q24.

Progress of NOI (BRL millions)

+17.7%

97.5%

298.0

3Q24

3Q25

As disclosed in 1Q25, the Company revised
the accounting useful life of its shopping
malls, improving the comparison with the
previous year.

In 3Q25, Adjusted Net Profit(*) showed
growth of 8.8% versus 3Q24.

Progress of Adjusted Net Profit®

(BRL million)
+8.8%
118.5 128.9
3024 3Q25

(1)  Excluding the straight-line effect and the result of the SWAP of shares

(ii) the recognition of income tax and social
contribution on premiums paid by partners
relating to the increase in participation in
Shopping Patio Higiendpolis and the acquisition
of participation in Shopping Patio Paulista.

Adjusted FFO showed a decrease of 3.6%
when compared to 3Q25.

Progress of Adjusted FFO'Y (BRL millions)

-3.6%

166.4

160.3

3Q24 3Q25

sh

opping RIOSUL
- "T‘_-‘F{'._-

L I
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Indebtedness

INDEBTEDNESS

COMPLETION OF PORTFOLIO SALES CONSOLIDATES LEVERAGE BELOW 2X.

Ilguatemi S.A. ended the quarter with Total
Debt lower than the previous quarter,
reflecting moves to acquire interests in the
Patio Higiendpolis and Patio Paulista malls. It is
important to mention that all transactions

The new liabilities incurred contributed to a
reduction in the average cost of debt of 0.3
p.p., ending the period at 101.9% of the CDI
(Brazilian interbank deposit rate). Consolidated
Net Debt in 3Q25 registered a decrease of 9.9%

involving the purchase of interests in the Patio compared to 2Q25, due to the sale of interests

Paulista and Patio Higiendpolis malls are to Funcef and RBR. Excluding the gain from the
reflected in the debt figures below. sale of the Complexo Market Place and Galleria,
the Company had a leverage ratio (Net
Debt/Adjusted EBITDA) of 1.84x.
Total Debt 3,984,652 4,092,834 -2.6%
Cash and Cash Equivalents 1,838,378 1,711,018 7.4%
Net Debt 2,146,274 2,381,816 -9.9%
EBITDA (LTM) 1,263,304 1,199,089 5.4%
Adjusted EBITDA (LTM)(1) 1,307,379 1,255,786 4.1%
Net Debt/EBITDA 1.70x 1.99x -0.29
Net Debt/Adjusted EBITDA Y 1.64x 1.90x -0,26
Cost of Debt (% CDI) 101.9% 102.2% -0.3 p.p.
Debt Term (years) 4.8 4.9 -0,1
Progress of debt and leverage
2.45 2.36
2.13
177 167 191 184 180 o, 18 176 10
32 31 37 34 33 0 35 34 41 41 a0

3022 4022 1Q23 2Q23 3023 4Q23 1Q24 2024 3Q24 4Q24 1Q25 2025 3Q25
Gross Debt - Cash and Cash Equivalents Net Debt/Adjusted EBITDA
145% 14.5% 14.1% 13.8% o 14.5% 15'.3% 15'.2%
o . o C”129%124% 159 1119 113% 128% 4

' ' - ' 149% 14.9%

13.8% 13.8% 13.8% 13.8% 1539 - , , , Do, 14.2%
° 117% 108% 104% 107% 122%

3Q22 4Q22 1Q23 2Q23 3Q23 4Q23 1Q24 2Q24 3Q24 4Q24 1Q25 2Q25 3Q25

Iguatemi Current rate —@— INTERBANK DEPOSIT CERTIFICATE (CDI)

(1)  Excluding the straight-line effect and the result of the SWAP of shares

@) IGUATEMI
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Indebtedness

INDEBTEDNESS
COST OF DEBT REMAINS LOW WITH EXCELLENT LIABILITY MANAGEMENT.

Debt Term

(years) 3.0 2.8 4.2 4.7 4.7 4.6 4.3 4.7 55 53 51 4.9 4.8
COSt Of Debt 0, 0, 0, 0, 0, 0, () () 0, 0, 0, 0, 0,
(% of CDI) 106% 106% 103% 101% 102% 106% 107% 107% 106% 105% 103% 102% 102%
Reference Rate (TR) 295,559 7.5% 303,756 7.4%
INTERBANK DEPOSIT CERTIFICATE (CDI) 3,662,032 92.5% 3,789,078 92.6%
Short term 298,532 7.5% 271,549 6.6%
Long Term 3,659,058 92.5% 3,821,285 93.4%
Debt breakdown by index Debt profile by modality’
Reference Rate (TR)
Bonds
52.6%
Others
23.8%
92.5%
INTERBANK DEPOSIT CERTIFICATE (CDI) Real Estate Receivables Certificate (CRI)
Debt repayment schedule () — Annual (RS million)
Cash
1,838 coverage
— 1,012
150
647
1,838 118
420 276 435 408
@ @
301 309
o 443 267 229
200 150 362 o
0 73 49 0 49 0 39 37 229
. 16
%i/l g6 8 8 8 9 g 12737 12437 2 @37 o[ 37
Curr 2025 2026 2027 2028 ) 2029 2030 2031 2032 2033 2034 2035 2036 2037-
ent 2043
cash
- Bonds Real Estate Receivables Certificate (CRI) Others
(1) Cash view; 4%) IGUATEMI
SA.
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Cash Flow and Investments
CASH FLOW

lguatemi's adjusted cash balance (considering ¢ Net Cash from investing activities? positive
the balance of Cash, Cash Equivalents and at R$120.7 million;

Financial Investments) increased by RS$127.4

million compared to the previous quarter e Net Cash from financing activities® of
(2Q25), ending at R$1,838 million. negative R$315.2 million.

Main variations (RS million):

e Net Cash generated from operating
activities! of R$321.9 million;

,,,,,,,,,,,,,,, 120.7 3152
1,711.0 32129 hHmmEEmE
1,838.4
Opening Balance Operations Investments Loan Final Balance

(2Q25) (3Q25)
(1) Operating Cash adjusted to a negative BRL142.5 million related to the payment of interest and net adjustments for inflation.
(2) Adjusted investment cash flow showed a negative balance of BRL 67.8 million, classified as "Financial Investments".
(3) The Financing Cash was adjusted by BRL 76.7 million, relating to the payment of treasury shares.

INVESTMENTS

In 3Q25, Iguatemi invested R$85.3 million in
CAPEX for maintenance and real estate
development of its properties.

Maintenance 7,857
e ey
Others 11,462
Total® 2 85,259
Acquisitions 5,797
Total 91.056

(1)  CAPEX information disclosed in the guidance

(2) Do not consider the capitalization values, that in the quarter is R$13 million @ IGUATEMI
SA.



Iguatemi Portfolio

IGUATEMI PORTFOLIO

PORTFOLIO RECYCLING AS PART OF THE COMPANY'S STRATEGY

lguatemi Sdo Paulo S&o Paulo 48,817 48,817 59.57% 29,080 99.76%
JK Iguatemi Sdo Paulo 34,081 34,081 100.00% 34,081 98.69%
Patio Higiendpolis Sdo Paulo 34,105 34,105 28.95% 9,873 98.80%
Patio Paulista Sdo Paulo 38,142 38,142 11.45% 4,367 99.09%
Market Place Sdo Paulo 21,254 21,254 51.00% 10,839 96.39%
lguatemi Alphaville Barueri 30,957 30,957 60.00% 18,574 95.77%
Ilguatemi Campinas Campinas 77,444 73,275 70.00% 51,293 95.23%
Galleria Campinas 31,978 31,978 51.00% 16,309 96.52%
lguatemi Esplanada 2 Sorocaba 64,734 64,734 60.94% 39,447  95.14%
| i Espl —P i

fr“ejg;“' splanada — Proprietary Sorocaba 6,556 3,678  100.00% 3,678

Shopping Rio Sul Rio de Janeiro 51,942 51,942 16.63% 8,638 96.12%
lguatemi Ribeirdo Preto Ribeirdo Preto 43,370 43,370 88.96% 38,582 93.93%
lguatemi Rio Preto Sdo Jgitgo RO 43750 43750  88.00% 38500 90.91%
Southeast Subtotal 527.131 520.084 58.31% 303.262

lguatemi Porto Alegre Porto Alegre 67,801 67,801  42.58% 28,870 96.71%
Praia de Belas Porto Alegre 44,778 44,778 57.55% 25,770  93.49%
South Subtotal 112,579 112,579 48.53% 54,640

Ilguatemi Brasilia Brasilia 34,698 34,698 64.00% 22,207  96.93%
DF Subtotal 34,698 34,698 64.00% 22.207

| Fashion Outlet Novo Hamburgo Novo Hamburgo 20,049 20,049 51.00% 10,225 98.32%
| Fashion Outlet Santa Catarina Tijucas 20,116 20,116 54.00% 10,863 87.37%
Power Center Iguatemi Campinas ) Campinas 27,534 27,534 77.00% 21,201  99.83%
Outlet and Power Center Subtotal 67,699 67,699 62.47% 42,289

Malls Subtotal 742.106  735.059 57.46% 422,397 96.07%
Market Place Tower | Sdo Paulo 15,345 15,345 51.00% 7,826

Market Place Tower I Sdo Paulo 13,389 13,389 51.00% 6,828

Iguatemi Porto Alegre Tower @ Porto Alegre 10,276 10,276 42.58% 4,376

Sky Galleria Tower Campinas 14,500 14,500 52.00% 7,540

Towers Subtotal 53,510 53,510 49.65% 26,570

Total 795,616 788,569 56.93% 448,966

1) Gross Commercial Area (GCA) includes, in some ventures, proprietary areas that do not belong to Iguatemi.

2) Considers the Iguatemi Esplanada complex, including Esplanada Shopping and Iguatemi Esplanada.

3) Area owned by Iguatemi on the Esplanada held through a subsidiary.

4) Considers the indirect interest of 6.58% held through Maiojama Participagdes.

5) Power Center located next to Shopping Iguatemi Campinas.

@) IGUATEMI
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Iguatemi Portfolio

CONSTRUCTION POTENTIAL

AN EXTENSIVE LANDBANK ALLOWS US TO CONTINUE WITH THE DENSIFICATON STRATEGY
AND POSSIBLE EXPANSIONS

In the medium/long term, Iguatemi will areas surrounding our ventures. For this
continue to use its construction potential of reason, we have been selling fractions of our
approximately 1,460 thousand sgm of land for the development of mixed-use projects
private/real estate area to strengthen its (commercial, residential, mixed and
existing properties. multifamily).

As mentioned in the latest earnings reports,
part of our strategy comes from densifying the

lguatemi Campinas — Attached Land (! 303,352 1,009,072 24.8%
Iguatemi Campinas 124,892 60,300 70.0%
Ilguatemi Campinas — Power Center 59,400 181,635 77.0%
Iguatemi Porto Alegre 96,440 29,150 42.6%
lguatemi Esplanada 240,782 105,000 41.3%
Galleria 92,309 27,000 100.0%
lguatemi Brasilia 80,967 5,292 64.0%
Ilguatemi Rio Preto 108,112 20,000 88.0%
JK Iguatemi 59,524 22,266 5.5%

Total 1,165,778 1,459,715 36.8%
GLA built/sold 365,420

Expansion percentage 399.5%

(1) Exchange option + preference.
Note: Indicative landbank. Projects may be altered, changing the coefficients of use and usage of the construction potential.
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Iguatemi Portfolio

INVESTMENT PROPERTIES

ESTIMATED FAIR VALUE OF OPERATING PROPERTIES IS 73.5% ABOVE THE COMPANY'S

ENTERPRISE VALUE

The fair value of operating and development
properties, already considering the stakes
acquired in Shoppings Patio Paulista and Patio
Higiendpolis, were updated at RS$S16.3 billion,
representing 73.5% above the company's
Enterprise Value in 3Q25.

The fair value of investment properties was
estimated using the Discounted Cash Flow

are used to determine the fair value of the
developments.

The following assumptions were used:
i.  Realdiscount rate of 9.0% per year;

ii.  Perpetuity real growth rate of 2.0% p.y.;

method. All calculations are based on the . . . .
: ) o iii. No greenfield projects are included in the
analysis of the physical qualifications of the caleulation
properties under study coupled with a range of )
information researched in the market, which
Equivalent Unit
2015 2016 2017 2018 2019 2020 2021 2022 2023 2024

0,
Value at 100% Stake ¢ \0e 19378 21830 24,780 24,888 23,859

20,908 22,728 26,988 29,410

(RS million)
jguatemi Interest g 057 10,534 11,872 14011 14612 14,034 [12,752 14,070 15631 16,331
(BRL million)
;Ozt)a' GlAlthousand 246 246 757 710 711 709 | 723 727 753 789
Owned GLA 455 455 459 453 471 469 | 489 490 481 489

(thousand m?)

Number of Shares ¢ 19 176,612 176,612 176,612 176,612 264,109

(thousand)
Share price (BRL) 2466 37.14 36.86 5298 3997 16.90
NAV per Share (RS) 51.11 59.65 67.22 79.33 8274 53.14

Base date: 09/30/2025

Company's NAV and Market Cap (RS million)®

+73.5% 1
16,331
|' +14.6% 1 9’410
6,336 7,264
Market Cap Market Cap EV NAV

(Jun/24) (Jun/25)

(1) Market Cap and EV base date: 09/30/2025;

| Fashion Outlet Santa Catarina

300,585 300,585 300,585 296,728

17.59 23.63 17.27 24.48

4242 46.81 52.00 55.04

o
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Institutional Communication
and IR

EVENTS

IGUATEMI CONTINUES TO BE A BENCHMARK IN PROVIDING SHOPPING, LEISURE, AND

ENTERTAINMENT EXPERIENCES.
TEATRO IGUATEMI SAO PAULO

lguatemi expands its connection with art,
culture, and entertainment with the opening of
the Teatro Iguatemi. Located on the 10th floor
of the Iguatemi Sdo Paulo Mall and with space
for 258 people, the venue features modern
arena-style architecture, combining aesthetics,
functionality, and sensory experience with
innovative acoustics. The opening of the
Theater strengthens Iguatemi's role as a
promoter of art and culture.

\ \ \"> i

P

/

\

Teatro Iguatemi — Iguatemi Sdo Paulo

IGUATEMI TALKS FASHION 2025

Iguatemi Talks is in its 9th edition, fulfilling its
mission of bringing to Brazil the main
discussions on fashion, consumption and leisure
trends from the global scene, transforming
knowledge into experience for its audience. The
event took place on October 21st and 22nd and
featured the participation of personalities such
as: Constanza Pascolato, Giambattista Valli and
Daniella Vitale. In addition to promoting
knowledge, the event contributed to Iguatemi's
philanthropic role, with 10% of ticket sales
going to IN-MOD (National Institute of Fashion
and Design).

CINE OPEN AIR IGUATEMI BRASILIA

Following its success at JK Iguatemi and
Shopping  Riosul, the open-air cinema
experience promoted by Iguatemi held its 2nd
edition at the Iguatemi mall in Brasilia. The Cine
Open Air sold out its tickets and welcomed over
a thousand people between August 21st and
23rd, who could choose from a selection of 10
award-winning films and enjoy a menu prepared
by the Piselli restaurant.

Cine Open Air - Iguatemi Brasilia

EXPERIENCES AND GASTRONOMY

In 3Q25, Iguatemi promoted a series of
gastronomic experiences in different shopping
malls within the group. Iguatemi Campinas held
the 1st edition of Food&Wine on August 29th
and 30th, featuring tastings of over 50 different
wines. The event was sponsored by XP| Visa
and GWM| Dahruj.

Shopping Patio Higiendpolis held two events:
the 12th edition of Patio Gourmet, sponsored
by XP|Visa, which welcomed almost 10,000
people on July 26th and 27th, and the Wine
Festival, sponsored by BB Asset, which featured
wines from the world's leading wineries and
live jazz performances.

Patio Gourmet — Shopping Patio Higiendpolis Y

Complementing the series of gastronomic
events, lguatemi Sdo Paulo held the 11th
Foodspot, a proprietary event that has won
over the city and provides a relaxed and unique
gastronomic experience for its customers.

@) IGUATEMI
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Institutional Communication
and IR

ESG

IGUATEMI ACHIEVES 83% EMPLOYEE SATISFACTION RATING AND IS A BENCHMARK IN MENTAL

HEALTH.

GPTW 2025 — Iguatemi Voices

Iguatemi maintained an 83% positive approval
rating among its employees in the annual
climate survey conducted by GPTW. The
statements that received the highest scores
were: Pride, respect, and impartiality are
elements of Iguatemi's values. These results
reflect the strength of the Company's culture
and its efforts to maintain a healthy corporate
environment.

With this result, Iguatemi was recognized for
the 7th consecutive year as one of the best
companies to work for, according to the GPTW
ranking.

Leading Company in Mental Health

In 3Q25, Iguatemi was one of the three finalists
for the first Mental Health award in Brazil, the
Vittude Awards. The award recognizes
organizations that place mental health at the
center of their culture, strategy, and operations.
The goal is to give visibility to companies that
have reached a high level of maturity in mental
health, with consolidated programs capable of
generating consistent results for the company
and its employees. In this context, Iguatemi
stands out as a benchmark in actions aimed at
the emotional well-being of its employees,
reinforcing the importance of this issue for the
Company's long-term performance.

& VITTUGe dwar d %3¢ VITTUde awards

GrupoBoticario 6

Crnnlal

Mental Health Award

ALICERCE PROGRAM

The Alicerce Program was created in 2023 with
the goal of supporting employee literacy
through a learning path led by the Iguatemi
Academy, with in-person and online classes. In

September 2025, Iguatemi was pleased to
celebrate the graduation of another class, with
29 employees from eight different shopping
malls, who completed the Program.

Diploma Ceremony — Alicerce

Water conservation through reverse osmosis.

In 3Q25, Iguatemi Ribeirdo Preto led the
innovative water conservation process, being
the first Iguatemi shopping mall to use the
reverse osmosis process in its air conditioning
system. The process is applicable in malls that
already have a wastewater treatment plant
(WWTP) and functions as a filter that prepares
the water, already previously filtered in the
WWTP, to be reused in the air conditioning
cooling process. Reverse osmosis allows for
more water to be reused, reducing the need for
water and financial resources in the operation
of shopping malls. This initiative is part of a
long-term plan by Iguatemi, which will

implement the system in all its malls.
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CAPITAL MARKETS

lguatemi is listed on B3, under the ticker Our main shareholders and the Company's free
IGTI11, IGTI3, and IGTI4, and is part of several float, as of 09/30/2025, are described in the
indexes, such as: GPTW, IBOV, ISE, IBRA, IBXX, table below:

ICO2, IDVR, IGCT, IGCX, IMOB, ITAG, SMLL,
TEVA, FTSE Emerging Markets.

IGTI3 (ON IGTI4 (PN IGTI11 (Unit Equivalent Unit
Shareholding Structure (ONs) (PNs) (Units) Lttt
lguatemi S.A.
(Ig ) #Common #Preferred #Common # Preferred (theoretical) % Total

shares shares shares shares

Controlling Shareholder 530,132,630 0 4,209,970 8,419,940 79,943,203 26.94%
Free Float 24,317,835 2,284,828 212,303,941 424,607,882 | 216,757,129 73.05%
Treasury 0 0 28,053 56,106 28,053 0.01%
Total 554,450,465 2,284,828 216,541,964 433,083,928 296,728,385 100.0%
lguatemi's Unit closed the 3Q25 trading at The return generated for shareholders closed
R$24.48. Currently, 14 market analysts have 3Q25 at the same level as 3Q24.

active coverage at Iguatemi.

IGTI11
Final price (09/30/2025) BRL 24.48 Return generated to shareholder (R$/share)
Highest price 3025 BRL 24.57 - *0.1%
Lowest price 3025 BRL 20.62 0.67 0.67
Appreciation in 3Q25 7.8%
Number of Equivalent Units 296,728,385
Market Cap (09/30/2025) BRL 7,263,911 0.00
Average daily liquidity 3Q25 BRL 51,560,301 3(.124 3025

Source: Bloomberg. Base date: 09/30/2025

I pividend/share [ Buyback/share

Average quarterly volume (RS thousand)

66,008

58,450 59,425
l I | |

3024 4024 1025 2025 3Q25 ‘ JEEEe

Source: Bloomberg. Base date: 09/30/2025 3 LA — W
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CAPITAL MARKETS

Over the last months, 9.0% of the Company's
share buyback plan was executed, aiming to
acquire IGTI11 units at a price below fair value.

The plan also includes the need for shares
distributed as a long-term incentive by
lguatemi.

The Company announced a new buyback
program on 02/04/2025. Since then, 813,000
units (IGTI11) have been acquired, equivalent
to 9.0% of the total approved buyback plan,
totaling R$11.9 million.

It is worth noting that, on May 12, the
Company liquidated this SWAP position in
order to reduce the impact of the carry of this
operation.

Progress of the share buyback program and

SWAP
Cancellation of

3.8mm IGTI11
226

19.9 /Zi-o/o

18.1

]

8,817
4,544

4,947
4,274 4,274

813 | 313 I

4Q25 1Q25 2Q25 3Q25

Share swap balance — Amount (thousand)

I share buyback program balance —
Amount (thousand)

—O— Average price of IGTI11 in the period (BRL/Unit)

Shopping Praia de Belas

ke B o SNy =

dsa

@) IGUATEMI

33



Capital Markets

INDEPENDENT AUDITING SERVICES — COMPLIANCE
WITH CVM INSTRUCTION 381/2003

As of the first quarter of 2022, the Company
and its subsidiaries began using the auditing
services of Deloitte Touche Tohmatsu
Limited. The Company's policy for contracting
services not related to external auditing from
our independent auditors is based on the
principles that preserve the independent
auditor's independence. These internationally
accepted principles are: (a) the auditor must

sales, average rents, occupancy costs, average
prices, average quotes, EBITDA and Pro-forma
Cash Flow, have not been reviewed by our
independent auditors.

The Company is subject to arbitration at the
Market Arbitration Chamber, pursuant to the
arbitration clause set forth in its Articles of
Incorporation.

not audit their own work; (b) the auditor must
not hold a management position in their
customer; and (c) the auditor must not
promote their customer's interests.

Note: Non-financial data, such as GLA, average

ABOUT IGUATEMI S.A.

lguatemi is one of the largest full-service companies in the Brazilian shopping mall industry. Its
activities cover the whole range of the business, from conception, planning to development and
management of regional shopping malls, premium e-commerce under the marketplace model,
premium outlets and mixed-use real estate complexes with office and residential towers.

The Company was a pioneer in opening the country's first shopping center, Iguatemi S3o Paulo,
which has been operating in the market for 58 years, and currently holds interest in 17 malls, two
premium outlets, a premium e-commerce in the marketplace model and four commercial towers.

The ventures together total 788.6 thousand m? of average total GLA, with their owned GLA
corresponding to 489.1 thousand m?

lguatemi shares are traded on the B3 [IGTI11] and are part of the Ibovespa Index. Also, since January
2, 2024, the Company has been part of the B3 Corporate Sustainability Index ("ISE B3") portfolio, a
national reference in corporate sustainability.

Any statements on the outlook for the business,
estimates for operational or financial results, and
the growth outlook for Iguatemi that may be
expressed in this report are projections, and as such,
are based exclusively on the expectations of
Iguatemi management about the future of the
business, and its continuing access to capital to
finance the Company's business plan. Such
statements are subject substantially to changes in
market conditions, government rules, competitive
pressures, the performance of the sector, and the
Brazilian economy's performance, among other
factors, and are, therefore, subject to change
without prior notice.

Iguatemi Porto Alegre
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EXHIBIT

The Company's non-financial information was not reviewed by the independent auditors.

CONCILIATION BETWEEN CONSOLIDATED AND
MANAGERIAL FINANCIAL STATEMENTS

The Company's managerial information, based
on the statement of profit or loss for the
consolidated year, was prepared to reflect the
Company's interest in all Malls and Towers in its

as of January 1, 2020. In accordance with the
accounting standards, this interest is recorded
in the income using the Equity Equivalence in
the statement of profit or loss for the period.
Furthermore, the information also consolidates
the 16.63% interest in Rio Sul Shopping Center,
which is reflected in the accounting and

portfolio, including consolidating the indirect
interest of 6.58% in Shopping Iguatemi Porto
Alegre and attached Tower (Iguatemi Business)

management

information,

line by

line, in

revenues and costs, as of January 2025.

CONSOLIDATED FINANCIAL STATEMENTS FOR THE FINANCIAL YEARS OF THE FIRST QUARTER OF 2025

CONSOLIDATED MANAGERIAL STATEMENT OF INCOME FOR THE FISCAL YEAR

Gross Revenue 432,221
Deductions, taxes, and contributions -59,356
Net Revenue 372,864
Cost of Goods and/or Services Sold -90,740
Gross Profit 282,124
Operating Revenues/Expenses -21,830
General & Administrative Expenses -39,521
Other Operating Revenue and Expenses 17,287
Equity Equivalence 404
Profit Before Fin. Result and Taxes 260,294
Financial Result -102,123
Financial Revenue 60,872
Financial Expenses -162,995
Profit (Loss) Before Income Taxes 158.172
Income Tax and Social Contribution Tax -37,273
Profit/Loss in the Period 120,899
é’(t)tr:t;:i/ble to Members of the Parent 120,870
Attributable to Non-Controlling Members 28

366,618 | 17.9% (1,262,540 1,071,681 17.8%
-55,965 6.1% |-176,533 -176,505| 0.0%
310,653 | 20.0% (1,086,007 895.177 | 21.3%
-101,919 | -11.0% |-280,877 -314,185| -10.6%
208,734 | 35.2% | 805.130 580.992 | 38.6%
-29,125 | -25.0% | 69,190 -84,680 | -181.7%
-35,359 | 11.8% |-109,299 -93,380 | 17.0%
5,802 197.9% | 177,282 19,243 | 821.3%
432 -6.4% 1,208  -10,543 | -111.5%
179.609 | 44.9% | 874.320 496,311 | 76.2%
-57,573 | 77.4% |-356,746 -193,228 | 84.6%
54,369 12.0% | 120,829 105,847 | 14.2%
-111,942 | 45.6% |-477,574 -299,076 | 59.7%
122.036 | 29.6% | 517.575 303.083 | 70.8%
-20,831 | 78.9% | -80,044 -44,447 | 80.1%
101.204 | 19.5% | 437,531 258,636 | 69.2%
101,171 | 19.5% | 437,447 258,551 | 69.2%
34 -15.9% 84 86 -1.8%
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CONSOLIDATED ACCOUNTING STATEMENT OF INCOME FOR THE FISCAL YEAR

—| li
Gross Revenue 428.209 362,933 | 18.0% (1,250,879 1,060,738 17.9%
Deductions, taxes, and contributions -59,100 -55,602 6.3% |-175,670 -175,370 0.2%
Net Revenue 369,110 307.330 | 20.1% (1,075,210 885,367 | 21.4%
Cost of Goods and/or Services Sold -92,635 -101,622 | -8.8% |-261,053 -295,685| -11.7%
Gross Profit 276,475 205,708 | 34.4% | 814.157 589,682 | 38.1%
Operating Revenues/Expenses -21,147  -29,850 | -29.2% 46,908 -104,232 | -145.0%
General & Administrative Expenses -37,387 -35,389 5.6% -128,461 -111,203 | 15.5%
Other Operating Revenue and Expenses 17,122 5,815 194.4% | 176,973 19,247 | 819.5%
Equity Equivalence -882 -276 219.6% | -1,604  -12,276 | -86.9%
Profit Before Fin. Result and Taxes 255,328 175,858 | 45.2% | 861.065 485,450 | 77.4%
Financial Result -97,615 -54,300 | 79.8% |-344,565 -183,522 | 87.8%
Financial Revenue 74,142 74,727 -0.8% 184,761 181,129 2.0%
Financial Expenses -171,757 -129,027 | 33.1% |-529,326 -364,651| 45.2%
Profit (Loss) Before Income Taxes 157,713 121,558 | 29.7% | 516,500 301,928 | 71.1%
Income Tax and Social Contribution Tax -36,822 -20,357 80.9% | -79,025 -43,294 | 82.5%
Profit/Loss in the Period 120,891 101.201 | 19.5% | 437,475 258,634 | 69.1%
/égt;i;:/b'e to Members of the Parent 120,864 101,175 | 19.5% | 437,392 258,556 | 69.2%
Attributable to Non-Controlling Members 28 26 7.7% 84 78 7.7%

STATEMENT OF INCOME FOR THE FISCAL YEAR — MANAGERIAL X FINANCIAL RECONCILIATION

Gross Revenue 428.209 4.012 432,221 /1,250,879 11,661 1,262,540
Deductions, taxes, and contributions -59,100 -256 -59,356 | -175,670 -863 -176,533
Net Revenue 369,110 3,754 372,864 |1,075,210 10,797 1,086,007
Cost of Goods and/or Services Sold -92,635 1,895 -90,740 | -261,053 -19,824 -280,877
Gross Profit 276,475 5,649 282,124 | 814.157 -9,027 805.130
Operating Revenues/Expenses -21,147 -683 -21,830 | 46,908 22,282 69,190
General & Administrative Expenses -37,387 -2,134 -39,521 | -128,461 19,162 -109,299
Other Operating Revenue and Expenses 17,122 165 17,287 | 176,973 309 177,282
Equity Equivalence -882 1,286 404 -1,604 2,812 1,208
Profit Before Fin. Result and Taxes 255,328 4,966 260,294 | 861.065 13.255 874.320
Financial Result -97,615  -4,508 -102,123|-344,565 -12,181 -356,746
Financial Revenue 74,142  -13,270 60,872 | 184,761 -63,932 120,829
Financial Expenses -171,757 8,762  -162,995 | -529,326 51,752 -477,574
Profit (Loss) Before Income Taxes 157,713 459 158.172 | 516,500 1.075 517.575
Income Tax and Social Contribution Tax -36,822 -451 -37,273 | -79,025 -1,019 -80,044
Profit/Loss in the Period 120,891 8 120,899 | 437,475 56 437,531
é;:q'g:?yb'e to Members of the Parent 120,864 6 120,870 | 437,392 55 437,447
Attributable to Non-Controlling Members 28 0 28 84 0 84
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FINANCIAL CONSOLIDATED BALANCE SHEET

Current Assets
Cash and Cash Equivalents
Trade receivables
Inventories
Recoverable taxes
Prepaid Expenses
Other current assets
Non-Current Assets
Long-term assets
Financial investments
Trade receivables
Deferred taxes
Credits with Related Parties
Other non-current assets
Investments
Equity interests
Investment Properties
Property, plant, and equipment
Intangible assets
Total Assets

Current Liabilities
Social and labor obligations
Suppliers
Tax obligations
Loans and financing
Bonds
Other Obligations

Profits and revenue to be appropriated

Non-Current Liabilities
Loans and financing
Bonds

Liabilities owed to related parties

Others
Deferred taxes
Provisions

Profits and revenue to be appropriated

Shareholders' Equity
Paid-In Share Capital
Capital reserves
Profit Reserves
Accumulated Profit/Loss
Non-Controlling Interest

Total Liabilities

2,345,550
1,838,378
400,898
46,805
39,157
11,559
8,753
7,081,452
541,311
0
407,076
12,714
6,996
114,525
6,376,449
262,583
6,113,866
59,386
104,306
9,427,002

879,934
39,493
30,406
33,135

174,699

210,241

365,637
26,323

3,905,991
2,867,039
732,674
829

207,039
13,639
34,057
50,714

4,641,077
1,759,393
1,350,141
1,093,935

437,392

216
9,427,002

2,844,082
1,711,018
393,267
35,751
29,111
15,676
659,259
6,883,308
481,630
0
324,258
32,342
14,109
110,921
6,237,340
185,981
6,051,359
57,094
107,244
9,727,390

774,088
34,221
44,992
52,550
141,000
130,550
349,259
21,516
4,438,858
2,888,970
932,315
1,368
516,220
7,185
35,268
57,532
4,514,444
1,759,393
1,344,370
1,093,935
316,528
218
9,727,390
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-17.5%
7.4%
1.9%

30.9%
34.5%

-26.3%

-98.7%
2.9%

12.4%
n/a
25.5%

-60.7%

-50.4%
3.2%
2.2%

41.2%
1.0%

4.0%

-2.7%
-3.1%

13.7%
15.4%
-32.4%
-36.9%
23.9%
61.0%
4.7%
22.3%
-12.0%
-0.8%
-21.4%
-39.4%
-59.9%
89.8%
-3.4%
-11.9%
2.8%
0.0%
0.4%
0.0%
38.2%
-0.9%
-3.1%
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CASH FLOW STATEMENT

Net cash from operating activities
Cash from operations
Net profit for the year
Depreciation and amortization
Gain or Loss on disposal of Permanent Assets
Income using the Equity Equivalence
Monetary variations, net
Provisions for tax, labor, and civil risks
Deferred income tax and social contribution tax
Provision for share-based payments
Provision for bonus program
Provision for doubtful accounts
Loss (gain) in interest
Deferred Revenue
Amortization of intake costs
Non-Controlling Interest
Provision for inventory devaluation
Straight-line effect of COVID-19 discounts
Changes in assets and liabilities
Others
Net cash from Investment Activities
Financial investments
Acquisitions of non-current assets
Sale of Fixed Assets
Others
Net cash from financing activities
Amortization of financings
Dividends Paid
Funds enrollment
Proceeds from Bond issue
Proceeds from Share issue
Others
Increase (Reduction) in Cash and Cash Equivalents
Initial balance of Cash and Cash Equivalents

Closing balance of Cash and Cash Equivalents

133,681
284,904
120,892
31,408
545
882
92,435
-1,211
19,280
5,771
5,048
1,389
0
0
2,462
0
-705
6,708
24,520
-175,743
101,853
-67,795
-104,090
290,116
-16,378
-238,464
-122,780
-49,936
0
0
0
-65,748
37,457
11,583
49,040

341,030
94,245
209,123
31,923
-268,170
247
64,320
38,921
-15,401
3,949
4,720
365
0
0
2,810
0
2,449
18,989
398,144
-151,359
-244,926
605,106
-1,144,629
294,206
391
-99,114
-46,178
-49,934
0
0
0
-3,002
-3,010
14,593
11,583
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ADJUSTED CASH FLOW STATEMENT

Net cash from operating activities 276,170 470,193
Cash from operations 284,904 94,245
Net profit for the year 120,892 209,123
Depreciation and amortization 31,408 31,923
Gain or Loss on disposal of Permanent Assets 545 -268,170
Income using the Equity Equivalence 882 247
Monetary variations, net 92,435 64,320
Provisions for tax, labor, and civil risks -1,211 38,921
Deferred income tax and social contribution tax 19,280 -15,401
Provision for share-based payments 5,771 3,949
Provision for bonus program 5,048 4,720
Provision for doubtful accounts 1,389 365
Loss (gain) in interest 0 0
Adjustment to fair value 0 0
Amortization of intake costs 2,462 2,810
Non-Controlling Interest 0 0
Provision for inventory devaluation -705 2,449
Straight-line effect of COVID-19 discounts 6,708 18,989
Changes in assets and liabilities 24,520 398,144
Others -33,254 -22,196
Net cash from Investment Activities 169,648 -850,032
Financial investments 0 0
Acquisitions of non-current assets -104,090 -1,144,629
Sale of Fixed Assets 290,116 294,206
Others 392 391
Net cash from financing activities -315,205 -228,277
Amortization of financings -122,780 -46,178
Dividends Paid -49,936 -49,934
Funds intake 0 0
Proceeds from Bond issue 0 0
Proceeds from Share issue 0 0
Payment of interest -142,489 -129,163
Others 0 -3,002
Increase (Reduction) in Cash and Cash Equivalents 130,613 -608,116
Initial Balance of Cash and Cash Equivalents and Financial Investments 1,711,018 2,319,134
Closing Balance of Cash and Cash Equivalents and Financial Investments 1,841,631 1,711,018
(1) Operating Cash adjusted to a negative R$ 142.5 million related to the payment of interest and net adjustments for inflation.
(2) Adjusted investment cash flow showed a negative balance of RS 67.8 million, classified as "Financial Investments".
3) The Financing Cash was adjusted by R$ 76.7 million, relating to the payment of treasury shares.
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GLOSSARY

GLA: Gross Leasable Area.

Owned GLA: Total GLA x lguatemi's share in
each mall.

Average Owned GLA: Arithmetic mean of the
owned GLA for each period. To avoid
distortions, in the months in which acquisitions
took place, we weighted the average over the
number of current days that each acquisition
contributed revenue to the Company.

Total GLA: GLA which corresponds to the sum
of all areas available for rent, except for kiosks,
in the Malls in which Iguatemi holds an interest.

Average Total GLA: Arithmetic mean of total
GLA in a period.

Rental per m% Minimum rental, overage and
temporary rent divided by total GLA.

Capex: Amounts allocated for improvements to
ventures, real estate development,
development of new shopping malls,
expansions, IT projects, and equipment, and
other investments.

Occupancy Cost as % of sales: Sum of total
rental (minimum + overage) + condominium
costs + promotion fund divided by total sales.
Reported in the "cash" accounting.

EBITDA: Non-accounting measure prepared by
lguatemi's Management, calculated under
provisions of CVM Circular Letter 01/2006,

consisting of operating profit plus net financial
result, depreciation and amortization.

FFO: Net profit +
Amortization.

Depreciation and

NOI Margin: NOI of the ventures over Net
Revenue of discounts of the venture

NAV (Net Asset Value): Fair value of the
Company's investment portfolio.

NOI: Net operating income of consolidated
ventures in Iguatemi interest.

Occupancy Rate: Total leased and occupied GLA
divided by Total GLA.

Total Malls: Number of malls in which Iguatemi
holds an interest.

Total Sales: Total sales reported by stores in
each of the malls in which Iguatemi holds an
interest.

Total Sales per m?: Total sales divided by total
malls GLA.

Malls View: Management numbers include only
malls, therefore excluding towers, Outlets and
Power Center Iguatemi Campinas.

Retail View: Management numbers include
lguatemi 365 and i-Retail operations.
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