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Agenda

1. Destaques do trimestre

2. Desempenho Operacional e Financeiro
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A QUALIFICACAO DO PORTFOLIO CONTINUA IMPULSIONANDO O
CRESCIMENTO DAS VENDAS ABSOLUTAS E POR M2 NO 2T25

Vendas totais em 2T’s (RS bilh&es)

+27,4%
6,30

4
4,62 9>

4,28

2,74

2721 2722 2723 2724 2T25

Vendas totais por m? (RS mil por trimestre)

+15,9%
RS 9.190

RS 7.929
RS 7.345
RS 6.832

2721 2722 2723 2724 2725
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CRESCIMENTO REAL DE ALUGUEL ACELERA COM CO% AINDA EM QUEDA

Crescimento real SAR e Aluguel/m? - Shoppings . Evolug8o custo ocupagdo (% sobre as vendas)
*4,9p-p. +16.0%
10,0% 688 11’3% 11,3%
-0,3 p.p.
593
10,8%
5,0% 10,5%
Efeito reajuste SAR 2724 2T25 2T22 2723 2724 2725
IGPM no 2725 '
portfélio
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NO SEGUNDO TRIMESTE A MEDIA DE OCUPACAO DO PORTFOLIO ATINGIU
96,4%, 1,4 PP.ACIMA DO 2T24

Evolugdo da taxa de ocupacdo (% ABL)

+1,5p.p.
97,7%

Alo Yoga — JK Iguatemi [

96,6%

96,4%

HIGHLIGHTS

*  lguatemiSao Paulo: Comme des Gargons, 12 loja na América Latina sob gestao do i-Retail;

*  Shopping JK Iguatemi: Alo Yoga e a flagship Mondepars;

*  Shopping Patio Higiendpolis: Dolce&Gabbana e Birkenstock;

2124 3124 4124 1725 2725 e Shopping Galleria (Campinas): Piraja e Bayard, entre outros.

@) IGUATEMI .



IGUATEMI CONCLUI REESTRUTUI?\ACAO SOCIETAI?\IA NA AQ,UISICAO DE
PARTICIPACOES NOS SHOPPINGS PATIO PAULISTA E PATIO HIGIENOPOLIS

» Qualificagdo do portfélio e consolidagdo na cidade de Sao
Paulo, principal centro econdmico da América Latina;

=  Marco estratégico que fortalece a posicao da Companhia
em dois dos mais prestigiados shoppings do pais

HIGHLIGHTS

Venda de 10% de participacao para FUNCEF no Shopping
Patio Paulista

3 ) Valor: Investimento de RS 244,5 milhdes (70% a vista em 05
de agosto)

- et aneae .

i gggﬂnm 4 % final da Iguatemi no empreendimento: 11,5%
R e p Y RS e ;
[ 2 G e | STEER A
Shopping Patio Higiendpolis  gass 5 &
A LY

Shopping étio Paulista
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IGUATEMI CONCLUI DESINVESTIMENTO PARCIAL DE 49% DO COMPLEXO
MARKET PLACE E GALLERIA SHOPPING

—Venda
49% do Galleria e 49% do Market Place

Além de 24% no residencial multifamily no Market Place e 16,7% no
comercial no Galleria, ambos a serem construidos

— Valor

* RS$294 milhdes recebidos a vista em 30/06/2025;

Valor total da transacdo de RS500 milhdes

) i i i b




ESG | IGUATEMI DIVULGA O SEU TERCEIRO RELATORIO DE SUSTENTABILIDADE

EIXO 1: GESTAO AMBIENTAL EIXO 2: PESSOAS EIXO 3: INTEGRIDADE CORPORATIVA

o Reconhecimento do Selo Ouro do GHG o 53% do quadro de lideranca composto por o

Protocol no inventario de carbono; mulheres;

o 100% de energia consumida de fontes o Pesquisa de clima PULSE: favorabilidade de o
renovaveis; 83% e 92% de confianca no futuro da

empresa.
o 100% de reaproveitamento de residuos nos

shoppings de Sdo Paulo;

o Aumento de 27,6% do reuso de agua em
areas de estresse hidrico.

SOMOS A EMRPESA COM A MELHOR PERFORMANCE ESG NO SETOR

o Destaque para a nota do ISE B3, que evoluiu 25 posicdes desde
o Ultimo relatdério e atingiu 71,24 pontos, sendo a maior nota do
setor de shoppings.

-‘ |

Relatério de Sustentabilidade 2024
i 5 B

Conselho de Administracdo com 91,4% de
satisfacdo com base no IBGC;

62,5% de membros independentes no
Conselho de Administracdo, sendo um dos
membros eleito pelos minoritarios.

) IGUATEMI

RELATORIO DE
SUSTENTABILIDADE

2024
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EVENTOS IGUATEMI

FESTA JUNINA — IGUATEMI SAO PAULO

52 edicdo da Festa Junina que atraiu mais de
8 mil pessoas (+9% vs 2024);

Iguatemi S3do Paulo como referéncia em
eventos proprietarios de alto valor agregado,
fortalecendo o relacionamento com clientes
e marcas parceiras.

L]

CINE VISTA - JK IGUATEMI E RIOSUL

112 EDICAO CINE VISTA - JK IGUATEMI:

o 100% de ocupacdo em 48h;

o Cerca de 3 mil participantes, sendo 63%
clientes do Iguatemi One.

12 EDICAO CINE VISTA - SHOPPING RIOSUL:
o Vendas com sold out em apenas 6 dias.

Cine Vista — JK Iguatemi

EXPOSICAO CHAVES — PRAIA DE BELAS

o A atracdo recebeu mais de 80mil visitantes e
ocupou 550m? com ambientes interativos que
recriaram os cenarios dos seriados “Chaves”
e “Chapolin”.

\

Exposicdo Chaves — Shopping Praia de Belas
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PRINCIPAIS INDICADORES OPERACIONAIS

ABL Total (m?) 788.588 726.324 8,6% 769.820 726.324 6,0%
ABL Prépria (m?) 489.095 491.431 -0,5% 484.170 491.431 -1,5%
ABL Prépria Média (m?) 489.095 491.431 -0,5% 484.170 491.431 -1,5%
ABL Total Shopping (m?) 735.078 672.814 9,3% 716.310 672.814 6,5%
ABL Prépria Shopping (m?) 448.445 450.781 -0,5% 443,521 450.781 -1,6%
Total Shoppings Y 17 16 6,3% 17 16 6,3%
Vendas Totais (RS mil) 6.303.976  4.949.663 27,4% 11.341.450 9.263.597 22,4%
Vendas mesmas lojas (SSS) 12,1% 4,0% 8,1 p.p. 9,4% 5,5% 3,9 p.p.
Vendas mesma area (SAS) 14,4% 7,0% 7,4 p.p. 11,7% 8,6% 3,1 p.p.
Aluguéis mesmas lojas (SSR) 10,4% 2,9% 7,5 p.p. 7,4% 4,0% 3,4 p.p.
Aluguéis mesma darea (SAR) 10,0% 2,1% 7,9 p.p. 7,2% 2,7% 4,5 p.p.
Custo de Ocupacgdo (% das vendas) 10,5% 10,8% -0,3 p.p. 11,1% 11,5% -0,4 p.p.
Taxa de Ocupacao 96,4% 95,0% 1,4 p.p. 96,5% 94,5% 1,9 p.p.
Inadimpléncia liquida 0,3% -1,4% 1,7 p.p. 0,7% 0,4% 0,3 p.p.
Venda/m? - Shoppings ?! 9.190 7.929 15,9% 16.277 14.792 10,0%
Aluguel/m? - Shoppings 688 593 15,9% 1.242 1.154 7,6%
Aluguel/m?2 ©) 610 522 16,8% 1.128 1.018 10,9%

(1) Considera lguatemi Esplanada e Esplanada Shopping como um unico empreendimento.

(2) Consideravendas e receita de aluguel dos shoppings e ABL total shoppings (exclui torres, outlets e Power Center Iguatemi Campinas).

(3) Considera ABL total shoppings, outlets e torres.




DESEMPENHO ECONOMICO E FINANCEIRO

Receita Liquida (RS mil) 397.718 301.374 32,0% 713.143 584.524 22,0%
EBITDA (RS mil) 437.436 210.810 107,5% 670.568 409.357 63,8%
Margem EBITDA 110,0% 69,9% 40,0 p.p. 94,0% 70,0% 24,0 p.p.
Lucro Liquido (RS mil) 209.099 76.314 174,0% 316.577 157.380 101,2%
Margem Liquida 52,6% 25,3% 27,3 p.p. 44,4% 26,9% 17,5 p.p.
FFO (RS mil) 241.020 123.662 94,9% 373.119 250.034 49,2%
Margem FFO 60,6% 41,0% 19,6 p.p. 52,3% 42,8% 9,5 p.p.
Receita Liquida Ajustada (RS mil) 407.165 318.533 27,8% 737.140 622.596 18,4%
EBITDA ajustado (RS mil) () 445,398 232.994 91,2% 689.686 458.165 50,5%
Margem EBITDA ajustado 109,4% 73,1% 36,2 p.p. 93,6% 73,6% 20,0 p.p.
Lucro Liquido Ajustado(RS mil) (1) 208.510 106.547 95,7% 322.408 214.910 50,0%
Margem Liquida Ajustada 51,2% 33,4% 17,8 p.p. 43,7% 34,5% 9,2 p.p.
FFO Ajustado (R$ mil) ¥ 240.431 153.895 56,2% 378.950 307.564 23,2%
Margem FFO Ajustada 59,0% 48,3% 10,7 p.p. 51,4% 49,4% 2,0 p.p.
NOI @ 329.787 253.609 30,0% 585.527 487.432 20,1%
Margem NOI 93,8% 93,2% 0,6 p.p. 93,0% 91,8% 1,2 p.p.

(1) Excluindo o efeito da linearizacdo, SWAP de ac¢des.
(2) NOI Shoppings consolidado na participagdo Iguatemi
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RESULTADO AJUSTADOS PARA AQUISICOES

Abertura Receita Liquida Recorrente! (RS milhdes)

+22,1%
407.165 389.008
318533 ©EORETRDR o — 18.157
Rec. Lig. Crescimento Rec. Lig. Ganho de Resultado Rec. Lig.
Ajustado 2T24 Rec. Lig. Ajustado 2T25 Capital venda Parceiros Patios  Recorrente
Ajustado MPSC e SCGA 2725
Abertura Lucro Liquido Recorrente' (RS milhdes)
+2,8%
77777777777 208510
101.963 92.284
106.547 - 777777777777 6647 109.579
Lucro Lig. Crescimento Lucro Lig. Ganho de Resultado Lucro Lig.
Ajustado 2T24 Lucro Lig. Ajustado 2T25 Capital venda Parceiros Patios  Recorrente
Ajustado MPSC e SCGA 2725

(1) Visdo recorrente, desconsidera as participacdes do Patio Higiendpolis e Patio Paulista dos investidores parceiros da operagdo, como também o ganho de capital das vendas do Market Place e Galleria.

Abertura EBITDA Recorrente’ (RS milhdes)

+23,8%
445,398
139.065
288.442
232994 Wy 17.891
EBITDA Crescimento EBITDA Ganho de Resultado EBITDA
Ajustado 2724 EBITDA Ajustado 2T25 Capital venda Parceiros Patios Recorrente
Ajustado MPSC e SCGA 2725
Abertura FFO Recorrente' (RS milhdes)
-8,2%
77777777777 240431
153.895 86.536 92.284
. 777777777777777777777 6.917 141.230
FFO Ajustado  Crescimento  FFO Ajustado Ganho de Resultado  FFO Recorrente
2724 FFO Ajustado 2725 Capital venda Parceiros Patios 2725
MPSC e SCGA
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RESULTADO FINANCEIRO NO 2T25 REFLETE EFEITOS NAO RECORRENTES DAS
AQUISICOES DOS ATIVOS

Receitas Financeiras 35.615 16.725 112,9% 76.203 54.942 38,7%
Rendimento aplicacdes 42.537 34.602 22,9% 88.595 77.215 14,7%
Resultado operacdo SWAP 9.941 -19.067 -152,1% 12.890 -27.229 -147,3%
Outros -16.863 1.190 -1516,6% -25.282 4957 -610,0%
Despesas Financeiras -161.409 -93.014 73,5% -281.088 -190.598 47,5%
Despesas com juros -144.600 -95.109 52,0% -261.429 -193.077 35,4%
Outros -16.809 2.095 -902,2% -19.659 2.480 -892,9%
Subtotal - 1 -125.795 -76.289 64,9% -204.885 -135.655 51,0%
Juros CRI Parceiros -14.876 n/a -14.876 n/a
AVP venda de ativos (CPC-12) -34.862 n/a -34.862 n/a
Subtotal - 2 -49.738 n/a -49.738 n/a

-175.533 130,1% -254.623 -135.655

Abertura Resultado Financeiro Liquido (RS milhdes)

+64,9%
175.533
”””””””””””””””””” 14876
125.795
99,244 34862 ,,,,,,,,,,,,,,,,,,
76.289
Resultado Financeiro Variacdo Resultado Resultado Financeiro Juros CRI Parceiros AVP venda de Resultado Financeiro
Liguido 2T24 Financeiro Liquido 2T25 ativos (CPC-12) Liquido 2T25 Ajustado
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ENDIVIDAMENTO E LIABLITY MANAGEMENT

Cronograma de Amortizacao da Divida

1.711 Cobertura do caixa
e — 1.011
85
647
1.711 85
419 776
301 38s 443 308
192 85 85
_64_,, B = 35 73
100 — 118 150 150
Caixa atual 2025 2026 2027 2028 2029 2030
Divida total 4.092.834
Disponibilidades 1.711.018
Divida liquida 2.381.816
EBITDA (LTM) 1.199.089
EBITDA Ajustado () (LTM) 1.255.786
Divida liquida/EBITDA 1,99x
Divida liquida/EBITDA Ajustado (¥ 1,90x
Custo da divida (% CDlI) 102,2%
Prazo da divida (anos) 49

(1) Excluindo o efeito da linearizagdo e o resultado SWAP de agdes.

435

2031

4.125.024
2.284.613
1.840.411
972.462
1.043.382
1,89x
1,76x
102,5%
51

Debéntures Il CRI

Outros empréstimos|

408
46
229
49 49 39 37 229
37 m37 _2_37 [}-37 0]
2032 2033 2034 2035 2036 2037-2043
-0,8%
-25,1%
29.4% Divida Liquida/EBITDA:
23,3% ; 2'_$3X .
20,4% esconsiderando o
ganho de capital com a
0,09 p.p. venda do Complexo
0,13 p.p. Market Place e Galleria
-0,4 p.p.
-0,2
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Contato

Ciro Neto
CEO

Guido Oliveira
CFO e Diretor de Relacbes com Investidores

Marcos Souza

Diretor de Relacbes com Investidores e Planej. Integrado

Victor Barbosa
Gerente de Relacbes com Investidores

Gabriela Hawat
Analista de Relagbes com Investidores

Ana Beatriz Lima
Analista de Relagbes com Investidores

+55 11 3137-7134/ 7037

Consideragdes referentes as perspectivas do negdcio, estimativas de resultados operacionais e financeiros, e as perspectivas de crescimento da Iguatemi,
eventualmente expressas neste relatdrio, se constituem apenas em projecbes e, como tal, baseiam-se exclusivamente nas expectativas da administracao da
Iguatemi em relagdo ao futuro do negdcio e seu continuo acesso a capitais para financiar o plano de negdcios da Companhia. Tais consideragdes dependem,
substancialmente, de mudancgas nas condi¢Ges de mercado, regras governamentais, pressdes da concorréncia, do desempenho do setor e da economia @ IGUATEMI
16
SA.

brasileira, entre outros fatores e estdo, portanto, sujeitas a mudangas sem aviso prévio.


mailto:ri@Iguatemi.com.br
https://ri.iguatemi.com.br/

Iguatemi Campin
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PORTFOLIO QUALIFICATION CONTINUES TO DRIVE GROWTH OF TOTAL AND
PER SQM SALES IN 2Q25

Sales Growth 2Q’S (RS billion) ' Total sales per m? (RS thousand per quarter)
+27.4% +15.9%
6.3 R$ 9,190
RS 7,345 R>7,525
4.9 RS 6,832 :
2Q21 2Q22 2Q23 2Q24 2Q25 2Q21 2Q22 2Q23 2Q24 2Q25
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REAL RENTAL GROWTH ACCELERATES WITH CO% STILL FALLING

Real SAR and Rental/m?2 Growth - Malls Occupation cost evolution (% of sales)
+4.9 p.p. +16.0%
100% 688 113% 113%
-0.3p.p.
593
10.8%

5.0% 10.5%

IGPM SAR 2Q25 2Q24 2Q25 2Q22 2Q23 2Q24 2Q25
readjustment '
effect on the

portfolio
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INTHE SECOND QUARTER, THE AVERAGE PORTFOLIO OCCUPANCY REACHED
96.4%, 1.4 PP. ABOVE 2Q24

Occupancy rate progression (% GLA)

+1.5p.p.
97.7%

Alo Yoga — JK Iguatemi [

96.6%
’ 96.4% HIGHLIGHTS
95.9%
* |guatemi Sao Paulo: Comme des Gargons, 1st Latin America store, managed by i-Retail;
*  Shopping JK Iguatemi: Alo Yoga and the Mondepars flagship;
*  Shopping Patio Higiendpolis: Dolce&Gabbana and Birkenstock;
e Shopping Galleria (Campinas): Piraja and Bayard, among others.

95.0%

2Q24  3Q24 4Q24  1Q25 2Q25

@) IGUATEMI .



IGUATEMI COMPLETES CORPORATE RESTRUCTURING IN THE ACQUISITION OF
INTERESTS IN THE PATIO PAULISTA AND PATIO HIGIENOPOLIS SHOPPING MALLS

»  Portfolio qualification and consolidation in the city of Sdo
Paulo, Latin America's main economic center;

=  Strategic milestone that strengthens the Company's
position in two of the most prestigious shopping malls in
the country

HIGHLIGHTS

\% W Sale of 10% stake to FUNCEF in Patio Paulista mall
ATTHTTILE NP Value: | fRS 244,5 millions (70% in cash
A PR Y. — alue: Investment of RS 244,5 millions (70% in cash on
4L LLL -~ w '4 August 05)

t | [ 1 [T

”i'!ﬂ "1y Final Iguatemi % in the project: 11.5%

~

Mo r e RN S
BRI T | rpe——"
Shopping Patio Paulista . Shopping Patio Higiendpolis E
- . - NITRT AR
. — SRS LY
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IGUATEMI COMPLETES PARTIAL DIVESTMENT OF 49% OF MARKET PLACE
COMPLEX AND GALLERIA SHOPPING MALL

—Venda

49% of Galleria and 49% of Market Place

And 24% of the multifamily residencial tower in Market Place and 16.7%
of the commercial tower in Galleria, both to be built

— Valor
* RS$294 million received in cash on 06/30/2025;

Total transaction value of RS500 million

i e
-

LEE LR

i
t:y;l
Ba
]
»
»

3 i o i e

'

b= Ay __

Market Place Complex — Mall and towers
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ESG | IGUATEMI RELEASES ITS THIRD SUSTAINABILITY REPORT

AXES 1: ENVIRONMENTAL MANAGEMENT AXES 2: PEOPLE AXIS 3: CORPORATE INTEGRITY

o Recognition of the GHG Protocol Gold Seal in o 53% female representation in leadership * Board of Directors with 91.4% satisfaction
the carbon inventory; positions; based on IBGC (Brazilian Institute of Corporate
Governance);
* 62.5% of independent members on the Board
of Directors, with one member elected by
minority shareholders

o 100% of energy consumed from renewable o PULSE climate survey: showed 83%
sources; favorability and 92% confidence in the

company's future.
o 100% waste reuse in S3ao Paulo shopping

malls;
o 27.6% increase in water reuse in areas of T .
AT 3 @%) IGUATEMI
water stress. : 2 A : SA.
WE ARE THE COMPANY WITH THE BEST ESG PERFORMANCE IN THE ekl T XAl ETR SUSTAINABILITY
SECTOR | | Sy =L IN _ REPORT
o Highlighting the ISE B3 score, which rose 25 positions since the e | { 2 ()2 4

last report and reached 71.24 points, the highest score in the Sustainabiity Report 2024
shopping mall sector. .
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EVENTS

FESTA JUNINA — IGUATEMI SAO PAULO CINE VISTA - JK IGUATEMI AND RIOSUL CHAVES THE EXHIBITION — PRAIA DE BELAS MALL

11th EDITION OF CINE VISTA - JK IGUATEMI

o 100% occupancy within 48 hours;

o almost 3,000 people participated in the
experience;

o The exhibition received more than 80,000
visitors and occupied 550sgm with interactive
environments that recreated the iconic
settings from the series “Chaves” and
“Chapolin”.

5th edition of Festa Junina, which attracted
more than 8,000 people (+9% vs 2024);

Reinforcing lguatemi Sdo Paulo's role as a
reference in high-value proprietary events,
strengthening relationship with clients and
partner brands.

1st EDITION OF CINE VISTA - SHOPPING RIOSUL
o Tickets were sold out in just 6 days.

\

Cine Vista — JK Iguatemi Exposicdo Chaves — Shopping Praia de Belas

L]
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ECONOMIC AND FINANCIAL PERFORMANCE

Average Total GLA (m?) 788,588 726,324 8.60% 769,820 726,324 6.00%

Final Owned GLA (m?) 489,095 491,431 -0.50% 484,170 491,431 -1.50%
Average Owned GLA (m?) 489,095 491,431 -0.50% 484,170 491,431 -1.50%
%ZA)TOta' Average Shopping Mall 50 7e 672,814 9.30% 716,310 672,814 6.50%

f;f)rage Owned GLAShopping Mall 10 145 4so781 | -050% | 443521 450,781 | -1.60%
Total Shopping Malls Y 17 16 6.30% 17 16 6.30%

Total Sales (RS milion) 6,303,976 4,949,663 27.40% 11,341,450 9,263,597 22.40%
Same-Store Sales (SSS) 12.10% 4.00% 8,1 p.p. 9.40% 5.50% 3,9 p.p.
Same-Area Sales (SAS) 14.40% 7.00% 7,4 p.p. 11.70% 8.60% 3,1p.p.
Same-Store Rents (SSR) 10.40% 2.90% 7,5 p.p. 7.40% 4.00% 3,4 p.p.
Same-area rents (SAR) 10.00% 2.10% 7,9 p.p. 7.20% 2.70% 4,5 p.p.
Occupancy Cost (% of sales) 10.50% 10.80% -0,3 p.p. 11,1% 11.50% -0,4 p.p.
Occupancy Rate 96,4% 95.00% 1,4 p.p. 96.50% 94.50% 1,9 p.p.
Net Delinquency Rate 0.30% -1.40% 1,7 p.p. 0.70% 0.40% 0,3 p.p.
Sale/m? - Shopping Malls (2) 9,190 7,929 15.90% 16,277 14,792 10.00%
Rental/m? - Shopping Malls (%) 688 593 15.90% 1,242 1,154 7.60%

Rent/m? ¥ 610 522 16.80% 1,128 1,018 10.90%

(1) It considers Iguatemi Esplanada and Esplanada Shopping as one development.

(2) It considers sales and rental revenue from malls and total GLA malls (excluding towers, outlets, and Power Center Iguatemi Campinas).

(3) It considers total GLA of malls, outlets, and towers.




ECONOMIC AND FINANCIAL PERFORMANCE

Net revenue 397,718 301,374 32.00% 713,143 584,524 22.00%
EBITDA (RS thousand) 437,436 210,810 107.50% 670,568 409,357 63.80%
EBITDA Margin 110.00% 69.90% 40,0 p.p. 94.00% 70.00% 24,0 p.p.
Net Income (RS thousand) 209,099 76,314 174.00% 316,577 157,380 101.20%
Net Margin 52.60% 25.30% 27,3 p.p. 44.40% 26.90% 17,5 p.p.
FFO (RS thousand) 241,020 123,662 94.90% 373,119 250,034 49.20%
FFO Margin 60.60% 41.00% 19,6 p.p. 52.30% 42.80% 9,5 p.p.
Adjusted net revenue (1) 407,165 318,533 27.80% 737,140 622,596 18.40%
Adjusted EBITDA (RS thousand) (! 445,398 232,994 91.20% 689,686 458,165 50.50%
Adjusted EBITDA Margin 109.40% 73.10% 36,2 p.p. 93.60% 73.60% 20,0 p.p.
Adjusted Net Income (RS thousand) @) 208,510 106,547 95.70% 322,408 214,910 50.00%
Adjusted Net Margin 51.20% 33.40% 17,8 p.p. 43.70% 34.50% 9,2 p.p.
Adjusted FFO (RS thousand) (%) 240,431 153,895 56.20% 378,950 307,564 23.20%
Adjusted FFO Margin 59.00% 48.30% 10,7 p.p. 51.40% 49.40% 2,0 p.p.
NOI (2 329,787 253,609 30.00% 585,527 487,432 20.10%
NOI Margin 93.80% 93.20% 0,6 p.p. 93.00% 91.80% 1,2 p.p.

(1) Excluding the straight-line effect, share SWAP.
(2) NOI Shopping malls consolidated in Iguatemi's share
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ADJUSTED RESULTS FOR ACQUISITIONS

Recurring! Net Revenue Breakdown (RS million) Recurring! EBITDA Breakdown (RS million)

+22.1% +23.8%
407.165 389.008 445.398
”””””””””””” o 18157 i
318.533 88,632 ’
,,,,,,,,,,, - 212.404 139.065 288.442
232994 s 17,891 v
Net Revenue Net Revenue Net Revenue  Capital Gains Partners Net Revenue Adjusted Adjusted Adjusted Capital Gains Partners Recurring
Adjusted 2Q24 Growth Adjusted 2Q25 from the sale of  Yards Result  Recurring 2Q25 EBITDA 2Q24 EBITDA Growth EBITDA 2Q25 from the sale of  Yards Result EBITDA 2Q25
Adjusted MPSC and SCGA MPSC and SCGA

Recurring' Net Income Breakdown (RS million) Recurring' FFO Breakdown (RS million)

+2.8%
-8.2%
208.510 240.431
101.963 92.284 153.895 92.284
141.230
106.547 - ,,,,,,,,,,,, 6,647 109.579 | 6,917

Net Income Net Income Net Income Capital Gains Partners Net Income Adjusted Adjusted Adjusted Capital Gains Partners Recurring
Adjusted 2Q24 Growth Adjusted 2Q25 from the sale of Yards Result Recurring 2Q25 FFO 2Q24 FFO Growth FFO 2Q25 from the sale of  Yards Result FFO 2Q25

Adjusted MPSC and SCGA MPSC and SCGA

(1) Recurring view, disregards the interests of Patio Higiendpolis and Patio Paulista of the investor partners in the operation, as well as the capital gain from the sales of Market Place and Galleria. @ IGUATEM} 13



FINANCIAL INCOME IN 2Q25 REFLECTS NON-RECURRENT EFFECTS OF ASSET
ACQUISITIONS AND DIVESTMENTS

Financial Revenue 35,615 16,725 112.9% 76,203 54,942 38.7%
Earnings from investments 42,537 34,602 22.9% 88,595 77,215 14.7%
Result from SWAP operation 9,941 -19,067 -152.1% 12,890 -27,229 -147.3%
Others -16,863 1,190 -1516.6% | -25,282 4,957 -610.0%
Financial Expenses -161,409 -93,014 73.5% -281,088 -190,598 47.5%
Interest expenses -144,600 -95,109 52.0% -261,429  -193,077 35.4%
Others -16,809 2,095 -902.2% -19,659 2,480 -892.9%
Subtotal - 1 -125,795 -76,289 64.9% -204,885 -135,655 51.0%
CRI Partners Interest -14,876 n/a -14,876 n/a
AVP sale of assets (CPC-12) -34,862 n/a -34,862 n/a
Subtotal - 2 -49,738 n/a -49,738 n/a

-175,533 = 130.1% -254,623  -135,655

Net Financial Result Breakdown (RS million)

+64.9%
175.533
777777777777777777777777777777777777 14,876 34,862 125.795
26.289 99.244 . EmEEEEE
Net Financial Variation in Financial Net Financial CRI Partners Interest AVP sale of Adjusted Net
Result 2Q24 Income (Expenses) Result 2Q25 assets (CPC-12)  Financial Result 2Q25

@) IGUATEMI



INDEBTEDNESS AND LIABLITY MANAGEMENT

Debt amortization timetable

1,711
! Cash Coverage
/ g 1,011 Debentures [l CRI Other Loan
85
647
1,711 85
419 776 435 408
301 1618 443 308 46
192 85 85 229
64 15 318 73 ] 49 49
100 37___p@37 _ _p37 [} 37 0!
Current Cash \_ 2025 2026 2027 2028 2029 2030 2031 2032 2033 2034 2035 2036  2037-2043
Total Debt 4,092,834 4,125,024 -0.8%
Cash and Cash Equivalents 1,711,018 2,284,613 -25.1%
Net debt 2,381,816 1,840,411 29.4% Net D‘;b;/;B'TDAZ
15X
EBITDA (LTM) 1,199,089 972,462 23.3% disregarding the capital
Adjusted EBITDA 1) (LTM) 1,255,786 1,043,382 20.4% gain from the sale of the
Net Debt/EBITDA 1.99x 1.89x 0.09 Maﬁket Place alﬂd
Galleria C
Net Debt/Adjusted EBITDA (@ 1.90x 1.76x 0,13 arerta-omprex
Cost of Debt (% of CDI) 102.2% 102.5% -0.4 p.p.
Debt term (years) 4.9 5.1 -0,2

(1) Excluding the effect of linearization and the SWAP result of equities.
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Contact

Ciro Neto
CEO

Guido Oliveira
CFO and IR Officer
+55 11 3137-7134/ 7037
Marcos Souza
IR Director

Victor Barbosa
IR Manager

Gabriela Hawat
IR Analyst

Ana Beatriz Lima
IR Analyst

Considerations regarding business prospects, estimates of operational and financial results, and Iguatemi’s growth prospects, as expressed in this report, are
merely projections and, as such, are based solely on Iguatemi’s management’s expectations regarding the future of the business and its continued access to

capital to finance the Company’s business plan. Such considerations depend substantially on changes in market conditions, government regulations,
competitive pressures, sector performance, and the Brazilian economy, among other factors, and are therefore subject to change without notice. IGUATEMI 16
SA
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