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Agenda

1. Destaques do trimestre

2. Desempenho Operacional e Financeiro
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IGUATEMI MANTEM TRAJETORIA DE CRESCIMENTO SUSTENTAVEL DEVENDAS E
DE MARKET SHARE

Crescimento de Vendas 1T25 (% sobre 1T24) . Mkt. share vendas IGTI vs. Industria Shopping (%)
* No 1T25 o crescimento de vendas totais foi de 17% vs «  Aumento do Market Share de vendas de 7,4% em
1724. ; 2019 para 10,7% em 2024.
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MOVIMENTO FLIGHT TO QUALITY IMPULSIONA RESULTADO DA TAXA DE
OCUPACAO

Crescimento vendas (%, 02M 2025) Evolugdo da taxa de ocupagao (% ABL)

*  "flight to quality” com lojistas priorizando portfdlios
mais rentaveis.

10,9% +2,5p.p.
'''''''''''''''''''''''''''''''''''' = ' 97,7%
96,6%
+7,2p.p.
+8,9%
3,7%
IndUstria shopping Lojas Iguatemi :
de rua (SAS) : 1724 2724 3724 4724 1T25
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CONCLUSAO DA MAIOR OPERACAO DE M&A DO SETOR DE SHOPPINGS
CENTERS

Shopping Patio Higiendpolis

Bl

» Qualificagdo do portfélio e consolidagdo na cidade de Sao
Paulo, principal centro econdmico da América Latina;

=  Marco estratégico que fortalece a posicao da Companhia
em dois dos mais prestigiados shoppings do pais

— HIGHLIGHTS

Valor: Iguatemi deverd investir RS 700 milhdes (valor total
da transacdo de RS$2,6 bilh&es)

TIR: 11,8%

Cap Rate: 7,4% (9,3% incluindo as taxas de administracao)
% Adquirida do Patio Paulista: 11,5%

% Adquirida do Patio Higiendpolis: 17,5% (Totalizando 29%)

Pagamento: 70% a vista e duas parcelas anuais corrigidas
pelo CDI
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ASSINATURA DE MEMORANDO VINCULANTE PARA AVENDA DE FRACAO DO
MARKET PLACE E GALLERIA

—Venda
49% do Galleria e 49% do Market Place

Além de 24% no residencial multifamily no Market Place e 16,7% no
comercial no Galleria, ambos a serem construidos

~—Caprate [ Valor

9.0% R$500 milhdes

(R$290 milhdes a vista, RS20 milhdes em 15/12/2025 e

Sobre o NOI previsto para 2025 N i o
trés parcelas anuais corrigidas pelo IPCA)
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RECONHECIMENTOS E EVENTOS IGUATEMI

ACADEMIA IGUATEMI

GPTW NOTA CDP (CARBON DISCLOSURE PROJECT)

o Evoluimos da 102 para a 82 posi¢ao no ranking
GPTW Varejo;

o Relancamento da Academia Iguatemi,
programa que busca investir  no
desenvolvimento dos colaboradores;

o Fatores considerados: Capacitacdo do
Conselho em questdes climaticas; reducao de
emissdes nos empreendimentos; avaliacao
de riscos climaticos;

Melhores
Empresas Para
Trabalhar™

o Parceria com o LinkedIn Learning oferecendo
acesso a uma ampla gama de cursos online.

o Evolugcao de duas posicdes no ranking, de C

para B. “ CDP

A List criteria

= Best-practice transparency
Evolucdo de duas and performance

posicoes, Cpara B Leadership

Implementing current
best practices

Management
Taking coordinated action
on environmental issues

Awareness
Knowledge of impacts
on/of environment

Disclosure
Starting to disclose
environmental impacts
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EXPERIENCIAS, ENTRETENIMENTO, CULTURA E LAZER

Beach Club Praia das Tartarugas 212 SP Arte

lguatemi levou experiéncia aos seus clientes durante as férias, no

, o  Alguatemi patrocinou mais uma vez o maior evento de arte e
beach club praia das Tartarugas em Trancoso;

design da América Latina;

Programacdo contou Cine vista e um Luau com show de Elba
Ramalho e ativagdes de marcas parceiras.

o A Arenalguatemirecebeu artistas como Paulo Nimer e Beatriz
Milhazes.

- i -
£ sl N TR
= " —
) = a: ] [l || [ ’ <
57 oY |

e e e ( b, o S

. =a o =,

P = e

Beach Club Praia das Tartarugas [ P-A i o g -

@) IGUATEMI



COMEMORACOES DA PRIMEIRA FLAGSHIP DA TIFFANY&CO NA AMERICA
LATINA MOVIMENTA O IGUATEMI SAO PAULO

Inauguragao do Teatro Iguatemi Blue Box Café

/ TIFFANY&CO. \
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Blue Box Café Tlffany Iguateml Sdo Paulo Jg“

~

Festa Tiffany — Teatro Iguatemi S3o Paulo ;..', e .

o Comemoracdo da inaugurac3o da sua flagship em um o 12 Blue Box Café do Brasil;
evento no novo Teatro Iguatemi; o O espago foi projetado pelos irmdos Campana e opera
o Presenca de 250 convidados e além de varios em parceria com o renomado restaurante Piselli

embaixadores da marca como Rosie Huntington, Camila
Queiroz, Kaka e Gabriel Medina;
o Apresentacdes de Giulia Be e Carlinhos Brown.

@) IGUATEMI



ASSEMBLEIA DA IGUATEMI ELEGE NOVOS MEMBROS INDEPENDENTES AO
CONSELHO DE ADMINISTRACAO

AGO / AGE
CONSELHO DE ADMINISTRACAO CONSELHO FISCAL APROVACAO DE PAGAMENTO DE DIVIDENDOS
Eleicdo de dois novos membros independentes  Eleicio de um novo membro independente Aprovado em Assembleia Ordinaria o pagamento
para seu conselho de administracdo: Flavia para o Conselho Fiscal, Giselle Coelho. de R$200 milhdes em dividendos (RS 50 milhdes
Almeida e Rony Meisler. foram adiantados em marco, conforme fato

relevante).

Conselho de Administracao Conselho Fiscal

Pedro Jereissa;ti - Presidente ‘ ‘ ‘ Pagamento Anual de Dividendos (RS MM)

o o Leonardo Campos Giselle Coelho Jorge Dib 200 200
| Carlos F.R. Jereissati Sérgio Pontes — Membro Efetivo Membro Efetivo Membro Efetivo
Vice - Presidente Membro Independente
Carlos Jereissati Ana Karina Dias
Membro Membro Independente
110
Flavia Almeida Rony Meisler ]
Membro Independente Membro Independente
Pedro Ripper
Membro Independente
2023 2024 2025

62,5%

| Membros Independentes no Conselho de Administracéo | @ IGUATEMI
SA 12




Agenda

1. Destaques do trimestre

2. Desempenho Operacional e Financeiro
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PRINCIPAIS INDICADORES OPERACIONAIS

ABL Total (m?) 751.052 726.242 3,4%
ABL Prépria (m?) 479.246 491.270 -2,4%
ABL Prépria Média (m?) 479.246 489.934 -2,2%
ABL Total Shopping (m?) 697.542 672.732 3,7%
ABL Prépria Shopping (m?) 438.596 450.621 -2,7%
Total Shoppings Y 16 16 0,0%
Vendas Totais (RS mil) 5.037.474 4.306.839 17,0%
Vendas mesmas lojas (SSS) 6,3% 7,3% -1,0 p.p.
Vendas mesma area (SAS) 7,6% 10,3% -2,8 p.p.
Aluguéis mesmas lojas (SSR) 5,9% 5,5% 0,4 p.p.
Aluguéis mesma area (SAR) 4,1% 3,7% 0,5 p.p.
Custo de Ocupacgdo (% das vendas) 11,8% 12,5% -0,7 p.p.
Taxa de Ocupagdo 96,6% 94,1% 2,5p.p.
Inadimpléncia liquida 1,4% 2,1% -0,7 p.p.
Venda/m? - Shoppings ?! 7.684 6.852 12,1%
Aluguel/m? - Shoppings 613 561 9,3%
Aluguel/m?2 ©) 544 495 9,8%

(1) Considera lguatemi Esplanada e Esplanada Shopping como um unico empreendimento.

(2) Consideravendas e receita de aluguel dos shoppings e ABL total shoppings (exclui torres, outlets e Power Center Iguatemi Campinas).

(3) Considera ABL total shoppings, outlets e torres




DESEMPENHO ECONOMICO E FINANCEIRO

Receita Liquida (RS mil) 315.425 283.150 11,4%
EBITDA (RS mil) 233.132 198.547 17,4%
Margem EBITDA 73,9% 70,1% 3,8 p.p.
Lucro Liquido (RS mil) 107.478 81.066 32,6%
Margem Liquida 34,1% 28,6% 5,4 p.p.
FFO (RS mil) 132.099 126.372 4,5%
Margem FFO 41,9% 44,6% -2,8 p.p.
Receita Liquida Ajustada (RS mil) 329.975 304.062 8,5%
EBITDA ajustado (RS mil) ¥ 244.288 225.171 8,5%
Margem EBITDA ajustado 74,0% 74,1% -0,1p.p.
Lucro Liquido Ajustado(R$ mil) ¥ 113.898 108.363 5,1%
Margem Liquida Ajustada 34,5% 35,6% -1,1 p.p.
FFO Ajustado (RS mil) ¥ 138.519 153.669 -9,9%
Margem FFO Ajustada 42,0% 50,5% -8,6 p.p.
NoI @) 254.751 233.823 9,0%
Margem NOI 91,8% 90,3% 1,5 p.p.

(1) Excluindo o efeito da linearizagdo, SWAP de a¢des e ganho/prejuizo de capital.
(2) NOI Shoppings consolidado na participagdo Iguatemi.
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ENDIVIDAMENTO E LIABLITY MANAGEMENT

Cronograma de Amortizacao da Divida

2.285 Cobertura do caixa Il Debéntures CRI Outros empréstimos
e — 1.011
150
647
2.285 118
419 N 776 435 408
301 308
443 229
28 200 318 150 367 362 49 49 29 .
764 g5 15 g5 16 85 g5 3 g5 68 46 12,37 12437 _2./37 437 [229
Caixa atual 2025 2026 2027 2028 2029 2030 2031 2032 2033 2034 2035 2036  2037-2043

Divida total 4.125.024 3.436.200 20,0%
Disponibilidades 2.284.613 1.821.355 25,4%
Divida liquida 1.840.411 1.886.322 -2,4%
EBITDA (LTM) 972.462 941.877 3,2%
EBITDA Ajustado () (LTM) 1.043.382 1.028.265 1,5%
Divida liquida/EBITDA() 1,89x 2,00x -0,11
Divida liquida/EBITDA Ajustado () (2) 1,76x 1,83x -0,07
Custo da divida (% CDI) 102,5% 105,0% -2,5p.p.

51 5,3 -0,2

Prazo da divida (anos)
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Contato

Ciro Neto
CEO

Guido Oliveira
CFO e Diretor de Relacbes com Investidores

+55 11 3137-7134/ 7037
Marcos Souza

Diretor de Relacbes com Investidores e Planej. Integrado

Victor Barbosa
Gerente de Relacbes com Investidores

Pedro Roberti
Analista de Relagbes com Investidores

Ana Beatriz Lima
Analista de Relagbes com Investidores

Consideragdes referentes as perspectivas do negdcio, estimativas de resultados operacionais e financeiros, e as perspectivas de crescimento da Iguatemi,

eventualmente expressas neste relatdrio, se constituem apenas em projecbes e, como tal, baseiam-se exclusivamente nas expectativas da administracao da

Iguatemi em relagdo ao futuro do negdcio e seu continuo acesso a capitais para financiar o plano de negdcios da Companhia. Tais consideragdes dependem,

substancialmente, de mudancgas nas condi¢Ges de mercado, regras governamentais, pressdes da concorréncia, do desempenho do setor e da economia @ IGUATEMI
brasileira, entre outros fatores e estdo, portanto, sujeitas a mudangas sem aviso prévio. SA 17
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Agenda

1. Quarter Highlights

2. Operational and Financial Performance
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IGUATEMI MANTAINS SUSTAINABLE SALES AND MARKET SHARE GROWTH

Sales Growth 1Q25 (% over 1Q24)

*  Thetotal sales growth was 17% vs 1Q24.

17.0%

7.6%
6.3%
5.0%
IPCA 12M 1Q25 SAS 1025 SSS 1025
(Quarter Total Sales
Average)

Mkt. share sales IGTI vs. Mall Industry (%)

Increase in sales market share went from 7.4% in 2019

to 10.7% in 2024.

7.4%

6.8%

+44.8%

8.8%

80%

2019 2020

Fonte: ABRASCE

2021 2022

I 1GTI/ ABRASCE

10.7%
9.7%

2023 2024
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FLIGHT TO QUALITY MOVEMENT REINFORCES OCCUPANCY RATE EVOLUTION

Sales Growth (%, 02M 2025)

*  "flight to quality” movement with tenants prioritazing
more profitable portfolios.

+7.2p.p.

+8.9%

3.7%

Malls Industry Street Shops Iguatemi
(SAS)

Occupancy Rate Evolution (% GLA)

+2.5 p.p.

97.7%

96.6%

1Q24 2Q24 3Q24 4Q24 1Q25
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COMPANY COMPLETES THE LARGEST M&A OPERATION IN THE MALLS SECTOR

Shopping Patio Higiendpolis

=  Portfolio qualification and consolidation in the city of Sdo
Paulo, the main economic center of Latin America;

=  Strategic milestone, strenghtening the Company’s position
in two of the most prestigious malls in the country

— HIGHLIGHTS

Value: Iguatemi should invest RS 700 million (total value of
the transaction R$2.6 billion)

IRR: 11.8%

Cap Rate: 7.4% (9.3% including administration taxes)
Patio Paulista acquired % : 11.5%

Patio Higiendpolis acquired %: 17.5% (Totaling 29%)

Payment: 70% in cash and two installments divided into 12
and 24 months, adjusted by the CDI
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IGUATEMI SIGNS BINDING MEMORANDUM FOR THE SALE OF A FRACTION OF

THE MARKET PLACE AND GALLERIA

— Transaction

49% of Galleria and 49% of Market Place

And 24% of the multifamily residencial tower in Market Place and 16.7%
of the commercial tower in Galleria, both to be built

— Caprate

9.0%
On the NOI forecast for 2025

— Value

RS500 million

(R$290 million in cash, R$20 million in 12/15/2025 and
three annual installments adjusted by IPCA)
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RECOGNITIONS AND EVENTS

ACADEMIA IGUATEMI

GPTW CDP RESULT (CARBON DISCLOSURE PROJECT)

o lguatemi moved from 10th to the 8th place in
the GPTW Retail ranking;

o Relaunched of Academia lguatemi, program
that seeks to invest in the development of
employees;

o Points taken into account: Training of board
members on climate issues; reduction of
emission in developments; Climate risk
assessment;

Melhores
Empresas Para
Trabalhar™

o Partnership with Linkedln Learning offering
access to a wide range of online courses.

o Rise of two categories, from C to B.

ACDP

A List criteria
. Best-practice transparency
Rise of two and performance
categories, Cto B Leadership

Implementing current
best practices

Management
Taking coordinated action
on environmental issues

Awareness
Knowledge of impacts
on/of environment

Disclosure
Starting to disclose

GPTW Retail : p
environmental impacts
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EXPERIENCE, ENTERTAINMENT, CULTURE AND LEISURE

Beach Club Praia das Tartarugas 21st SP - Arte
lguatemi brought e-xperience to its c.Iients during the holidays at o lguatemi once again sponsored the largest art event in Latin
the beach club praia das Tartarugas in Trancoso; America:
The program included Cine vista experieqce and a Luau with o Arenalguatemireceived artists as Paulo Nimer e Beatriz
performance of Elba Ramalho and activations by partner brands. Milhazes.
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CELEBRATIONS OF TIFFANY&CO'S FIRST FLAGSHIP IN LATIN AMERICA
BROUGHT MOVEMENT TO IGUATEMI SAO PAULO

Opening of Theather Iguatemi Blue Box Café

/ TIFFANY&CO. \
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Tiffany Party — Teatro Iguatemi S&o Paulo ;_'.' - - A Blue Box Café Tlffany Iguateml Sdo Paulo Jg“

o Celebration of the opening of the flagship in a vibrant o 1st Blue Box Café in Brazil;
event at the new Theather Iguatemi; o The space was designed by Campana brothers and

o 250 guests including several de Friends of the House Tiffany partned with Piselli restaurant to operate the
such as Rosie Huntington, Camila Queiroz, Kaka and Cafe.

Gabriel Medina;
o Performances of Giulia Be and Carlinhos Brown.
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ASSEMBLY ELECTS TWO NEW INDEPENDENT MEMBERS TO THE BOARD
OF DIRECTORS

AGM/ EGM
BOARD OF DIRECTORS FISCAL BOARD DIVIDENDS PAYMENT APPROVED
Election of two new independent members for  Election of a new independente member for Approved at the Annual General Meeting, the
the Board of Directors: Flavia Almeida and Rony  the Fiscal Board, Giselle Coelho. payment of RS200 million in dividends (RS 50
Meisler. million was advanced in March, as per the

relevant fact).

BOARD OF DIRECTORS FISCAL BOARD

Pedro Jereiss.ls\ti - President ‘ ‘ ‘ Annual Dividends Payment (RS MM)

. o Leonardo Campos Giselle Coelho Jorge Dib 200 200
| Carlos F.R. Jereissati Sérgio Pontes Full Member Full Member Full Member
Vice - President Independent Member
Carlos Jereissati Ana Karina Dias
Member Independent Member
110
Flavia Almeida Rony Meisler
Independent Member Independent Member
Pedro Ripper
Independent Member
2023 2024 2025

62.5%

Independent Members in the Board of Directors ]
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Agenda

1. Quarter Highlights

2. Operational and Financial Performance
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MAIN OPERATIONAL INDICATORS

Average Total GLA (m?) 751,052 726,242 3.4%
Final Owned GLA (m?) 479,246 491,270 -2.4%
Average Owned GLA (m?) 479,246 489,934 -2.2%
GLA Total Average Shopping Mall (m?) 697,542 672,732 3.7%
Average Owned GLA Shopping Mall (m?) 438,596 450,621 -2.7%
Total Shopping Malls @ 16 16 0.0%
Total Sales (RS milion) 5,037,474 4,306,839 17.0%
Same-Store Sales (SSS) 6.3% 7.3% -1.0 p.p.
Same-Area Sales (SAS) 7.6% 10.3% -2.8 p.p.
Same-Store Rents (SSR) 5.9% 5.5% 0.4 p.p.
Same-area rents (SAR) 4.1% 3.7% 0.5 p.p.
Occupancy Cost (% of sales) 11.8% 12.5% -0.7 p.p.
Occupancy Rate 96.6% 94.1% 2.5p.p.
Net Delinquency Rate 1.4% 2.1% -0.7 p.p.
Sale/m? - Shopping Malls (%) 7,684 6,852 12.1%
Rental/m? - Shopping Malls (%) 613 561 9.3%
Rent/m? ¥ 544 495 9.8%

(1) It considers Iguatemi Esplanada and Esplanada Shopping as one development.
(2) It considers sales and rental revenue from malls and total GLA malls (excluding towers, outlets, and Power Center Iguatemi Campinas).
(3) It considers total GLA of malls, outlets, and towers.




ECONOMIC AND FINANCIAL PERFORMANCE

Net revenue 315,425 283,150 11.4%
EBITDA (RS thousand) 233,132 198,547 17.4%
EBITDA Margin 73.9% 70.1% 3.8 p.p.
Net Income (RS thousand) 107,478 81,066 32.6%
Net Margin 34.1% 28.6% 5.4 p.p.
FFO (RS thousand) 132,099 126,372 4.5%
FFO Margin 41.9% 44.6% -2.8 p.p.
Adjusted net revenue () 329,975 304,062 8.5%
Adjusted EBITDA (RS thousand) (1) 244,288 225,171 8.5%
Adjusted EBITDA Margin 74.0% 74.1% 0.0 p.p.
Adjusted Net Income (RS thousand) (1) 113,898 108,363 5.1%
Adjusted Net Margin 34.5% 35.6% -1.1 p.p.
Adjusted FFO (RS thousand) (1) 138,519 153,669 -9.9%
Adjusted FFO Margin 42.0% 50.5% -8.6 p.p.
NOI (2 254,751 233,823 9.0%
NOI Margin 91.8% 90.3% 1.5 p.p.

(1) Excluding the straight-line effect, share SWAP and capital gain/loss.

(2) NOI Shopping malls consolidated in Iguatemi's share
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INDEBTEDNESS AND LIABLITY MANAGEMENT

Debt amortization timetable

2,285 Cash Coverage - Debentures CRI Other Loans
e — 1.011
150
647
2,285 118
419 N 776 435 408
301 308
443 229
X8 >00 318 150 367 362 49 49 29 .
764 g5 15 g5 16 85 g5 3 g5 68 46 12,37 12437 _2./37 437 [229
Current 2025 2026 2027 2028 2029 2030 2031 2032 2033 2034 2035 2036  2037-2043
Cash

Total Debt 4,125,024 3,436,200 20.0%
Cash and Cash Equivalents 2,284,613 1,821,355 25.4%
Net Debt 1,840,411 1,886,322 -2.4%
EBITDA (LTM) 972,462 941,877 3.2%
Adjusted EBITDA (1) (LTM) 1,043,382 1,028,265 1.5%
Net debt/EBITDA? 1.89x 2.00x -0.11
Net debt/Adjusted EBITDA (1) (2) 1.76x 1.83x -0.07
Cost of Debt (% of CDI) 102.5% 105.0% -2.5p.p.

5.1 5.3 -0.2

Debt term (years)
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Contact

Ciro Neto
CEO

Guido Oliveira
CFO and IR Officer
+55 11 3137-7134/ 7037
Marcos Souza
IR Director

Victor Barbosa
IR Manager

Pedro Roberti
IR Analyst

Ana Beatriz Lima
IR Analyst

Considerations regarding business prospects, estimates of operational and financial results, and Iguatemi’s growth prospects, as expressed in this report, are
merely projections and, as such, are based solely on Iguatemi’s management’s expectations regarding the future of the business and its continued access to

capital to finance the Company’s business plan. Such considerations depend substantially on changes in market conditions, government regulations,
competitive pressures, sector performance, and the Brazilian economy, among other factors, and are therefore subject to change without notice. IGUATEMI 15
SA
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