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Disclaimer
This is a presentation of general information about MPM Corpóreos S.A (“Espaçolaser” or “Company”). These are

summarized information without the intention of being complete, which should not be considered by potential

investors as a recommendation. We make no representations or warranties as to the correctness, adequacy or

scope of the information presented here, which should not be used as a basis for investment decisions.

Although Espaçolaser believes that the expectations and assumptions contained in the forward-looking

statements and information are reasonable and based on data currently available to its management, Espaçolaser

cannot guarantee future results or events. Espaçolaser expressly exempts itself from the duty to update any of

the forward-looking statements and information. In no event will neither the Company, nor its subsidiaries,

directors, officers, agents or employees be liable to third parties (including investors) for any investment decision

made based on the information and statements contained in this presentation, or for any damage resulting

therefrom, corresponding or specific.

The market and competitive position information, including market projections cited throughout this presentation,

were obtained through internal research, market research, information in the public domain and business

publications. Although we have no reason to believe that any of this information or reports is inaccurate in any

material respect, we do not independently verify competitive position, market position, growth rate or any other

data provided by third parties or other industry publications. The Company is not responsible for the accuracy of

such information. This presentation and its content are proprietary information of the Company and cannot be

reproduced or circulated, partially or totally, without the prior written consent of the Company.

This presentation does not constitute an offer, invitation or request for an offer to subscribe or purchase any

securities. This presentation and its contents do not form the basis of a contract or commitment of any kind.
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Destaques 
do Trimestre

highlights
Q U A R T E R



HIGHLIGHTS 
1Q26

R$ 459.3 mi
System-wide sales
+1.6% vs 1Q25

89.0%
EBITDA to cash conversion

+28.4 p.p. vs 1Q25

‘A(br)’
Rating upgrade

+88.7 pts
Record NPS

+1.7 pts vs 1Q25

R$ 290.2 mi
Net Revenue

+0.2% vs 1Q25

R$ 76.1 mi
Adjusted EBITDA

 in 1Q26, margin of 26.2%

Net debt/EBITDA
                       2.06x in 1Q25

4

40.5%
Adjusted gross margin

in 1Q26

R$ 67.8 mi
Operating cash flow generation

+39.5% vs 1Q25

1.77x
With a ~R$32 million Reduction in Net Debt
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System-wide-sales EL Brazil1  

(In R$ MM) 

System-wide sales of R$ 459.3 million (+1.6%) and same-store sales growth of +1.6%, supported by sustained average ticket levels.

• In 1Q26, system-wide gross sales totaled R$459.3 million, representing growth of 1.6% compared to 1Q25, with same-store sales increasing at the same rate. The
performance was achieved against a strong comparison base, reflecting the beginning of price normalization in 1Q25.

• 1Q26 marks the consolidation of the improvement in our average ticket, which reached R$1,419 in the period, showing sequential expansion versus 4Q25 and remaining
above the R$1,400 level, sustaining the pricing base established throughout 2025.

1 System-wide sales corresponds to the total gross sales (sell-out) of Espaçolaser units (company owned and franchise).

1Q25 1Q26

459.3452.0
+1.6%

1Q25 2Q25 3Q25 4Q25 1Q26

1,4191,429 1,401 1,455 1,403
+1.2%

Average Ticket (In R$)
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87.0

88.7

86,0

86,5

87,0

87,5

88,0

88,5

89,0

1T25 1T26

Net Promoter Score (NPS)  Reclame Aqui¹ (score from 0 to 10) | Number of Stores in Brazil

¹ Public data as of April 30, 2026 (last twelve months).

Maintaining a high level of customer satisfaction.

1Q25 1Q26 Espaçolaser Player 1 Player 2 Player 3 Player 4 Player 5

4.2

8.3

5.2

6.8

5.7
5.2

809
Store

155
Store 141 

Store 139 
Store 128 

Store 54 
Store

+1.7 pts.
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f inancial
P E R F O R M A N C E
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Gross revenue increased by 0.7%, reaching R$ 375.2 million in 1Q26. The cancellations ratio ended the quarter at 10.2%.

• The cancellations ratio ended the quarter at 10.2%, representing a
slight increase of 0.5 p.p. versus 1Q25, but a decrease of 0.9 p.p.
sequentially, despite a still challenging retail environment in terms of
credit conditions and delinquency levels.

• This performance reinforces the effectiveness of the Company’s
retention initiatives and greater discipline in sales origination.

Gross Revenue (In R$ MM) Cancellations (% of Gross Revenue) 

• In 1Q26, gross revenue reached R$ 375.2 million, up 0.7%
compared to the same quarter of the prior year.

• The quarter reflects the resilience of the Company’s commercial
strategy and brand strength, even amid a more pressured
consumer environment.

0

500

1Q25 1Q26

375.2372.6
+0.7%

0

30

60

90

120

150

9.7%

1Q25

10.2%

1Q26

36.1 38.4

Cancellations % of Gross Revenue



Es
pa

ço
la

se
r -

 C
op

yr
ig

ht
 ©

Es
pa

co
la

se
r 2

02
5.

 T
od

os
 o

s 
di

re
it

os
 re

se
rv

ad
os

.
I n v e s t o r  R e l a t i o n s   | 9M A Y  2 0 2 6  

¹ Net revenue adjusted for: (i) non-recurring cancellation effects

.² Gross profit adjusted for: (i) exclusion of non-recurring costs; and (ii) exclusion of IFRS 16-related effects.

In 1Q26, net revenue reached R$ 290.2 million, up 0.2% for the quarter. Gross profit totaled R$ 117.4 million, with a gross margin of 
40.5%.

• Net revenue totaled R$ 290.2 million in the quarter, up 0.2%
compared to 1Q25.

• Gross profit totaled R$ 117.4 million in 1Q26, with a gross margin of
40.5%.

Net Revenue1 (In R$ MM) Gross Profit²(In R$ MM) 

1Q25 1Q26

290.2289.7
+0.2% 41.1%

1Q25

40.5%

1Q26

119.0 117.4

Gross Profit Gross Margin (%)
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1Adjusted EBITDA for: (i) the results of the Colombian operation for January 2024; (ii) exclusion of non-recurring costs and expenses; and (iii) elimination of effects related to IFRS 16.

• In 1Q26, adjusted EBITDA totaled R$ 76.1 million, with an adjusted
EBITDA margin of 26.2%.

• Reported EBITDA reached R$ 79.9 million, up 8.3%, with an EBITDA
margin of 27.7%, representing an expansion of 1.3 p.p.

• Adjusted net income reached R$ 19.0 million in 1Q26, with a net
margin of 6.5%.

Adjusted EBITDA totaled R$ 76.1 million in 1Q26, with a margin of 26.2%, while adjusted net income reached R$ 19.0 million, with a net 
margin of 6.5%.

Adjusted EBITDA¹ (In R$ MM) Adjusted Net Income (In R$ MM) 

27.7%

1Q25

26.2%

1Q26

80.2 76.1

22,9 
19,0 

7,9%
6,5%

1

10

1Q25 1Q26

Net Income Net Margin (%)Adjusted EBITDA Margin (%)Adjusted EBITDA
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Operating cash generation totaled R$ 67.8 million in 1Q26, up 39.5%, with EBITDA-to-cash conversion reaching 89.0%, 
representing an increase of 28.4 p.p. versus 1Q25.

• In 1Q26, operating cash generation totaled
R$ 67.8 million, up 39.5%, with EBITDA-to-
cash conversion reaching 89.0%, 28.4 p.p.
above the 60.6% reported in 1Q25.

• The improvement was driven by lower
working capital variation, reflecting a
reduced impact from accounts receivable
and greater efficiency in financial
management.

¹Adjusted Operating Cash Flow is calculated based on the net cash generated by (or used in) operating activities, excluding the impact of financial results for the period.

Adjusted Operating Cash Flow¹ (In R$ MM) 

60.6%

1Q25

89.0%

1Q26

48.6

67.8

Operating Cashflow % of Adjusted EBITDA
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Sequential leverage reduction

1 Considers reported EBITDA excluding the impact of non-recurring costs and expenses over the last twelve months.

• In 1Q26, leverage continued its downward trajectory, reaching the lowest level in the last 18 quarters. The ratio closed the period at 1.77x, down 0.3x
compared to 2.06x in 1Q25.

• On April 30, Fitch Ratings upgraded Espaçolaser’s rating from A- to A, with a stable outlook, highlighting the Company’s strong cash generation and
deleveraging trend. The agency also recognized the Company’s market leadership and its ability to deliver sustainable growth with a focus on
profitability.

NET DEBT
R$ -32MM (vs. 1Q25)

Indebtedness¹ (In R$ MM)

595

4Q22

221

632

1Q23

230

612

2Q23

244

593

3Q23

180

594

4Q23

176

593

1Q24

192

578

2Q24

203

566

3Q24

224

553

4Q24

209

554

1Q25

183

547

2Q25

240

526

3Q25

145

529

4Q25

172

522

1Q26

859 853 842 837
775 769 770 768 777 763 730 766

264 694

1.8

3.1 3.2

2.6 2.5 2.4

675

2.2 2.2 2.1 2.1 2.0 1.9 1.8
2.3

Cash & Cash Equivalents Net Debt Net Debt / EBITDA (x)
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other
I N I T I A T I V E S
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Cooler Project – Actual and Forecast

Implementation Curve

Owned stores Implementation rate

Resulting in savings of approximately R$ 6.2 million in operating costs in 1Q26 
(vs. 1Q25).

In the first quarter of 2026, the rollout of cooling machines continued to advance 
strongly, reaching 89% of the Company-owned store base (501 units).
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CONNECTION, STRATEGY 
AND VISION FOR THE NEXT 
GROWTH CYCLES

The event brought together leaders,
franchisees and partners from across
Brazil, fostering strategic alignment for
2026.

Strategic alignment

Relevant content and speakers brought new
perspectives on retail trends and industry
challenges.

Market Insights

A culture of high performance, collaboration 
and recognition.

“Our Skin, A New Rhythm.”

ESPAÇOLASER 2026
CONVENTION
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With a contemporary design that balances sophistication and comfort, the store elevates the customer experience to a new level of well-being.

A new concept, the same essence: caring for people and transforming lives.

101.58 sqm Contemporary 
Design

Gold-standard 
technology

Two treatment 
rooms

+36% sales 
growth in March

vs. March 2025

Reopening of the Moema store, the first store in the Espaçolaser group, now featuring a new concept.
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Big Numbers | 1Q26

93%
Customer inquiries 

resolved via chatbot.

Retention¹

95%
Customers served within 
the 80/20 service level 

agreement.

²Service 
Level

89

NPS

Achieved for two 
consecutive months (Jan 

and Feb/26).

+922%

3GMB

Record-high score and 
922% growth in customer 

reviews.

The Reputation Awards 2026 is Brazil’s leading recognition for digital reputation, 
organized by Harmo. The award recognizes brands that transform customer 
reviews and digital reputation into a real competitive advantage, based on 

Google performance data and customer experience indicators.

In 1Q26, we significantly reduced customer contacts related to appointment unavailability 
and strengthened our key customer experience and reputation indicators.

NPS: +19% growth in customer service interactions, with a record score of 89 points in the 
first two months of 2026. 

The period’s greatest achievement was the significant growth in Google My Business, with 
a 922% increase in review volume.

On Reclame Aqui, the score remained above 8, securing the “Great” rating badge.
 

¹Retention: % of resolutions completed via bot/self-service, without human assistance.²Service Level: % of customer interactions handled within the target timeframe (SL: 80% within 120 seconds).³GMB: Company rating and reputation based on Google reviews.

Achievement of the 2026 Reputation Awards

Operational Excellence: Evolution of Customer Experience Indicators
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Technology Initiatives

Technology & Data
Generative AI and unified architecture on Snowflake
• Elisa (GenAI) integrated into our data environment
• Operational dashboards for managers
• Evolution toward an AI-first culture, with automation and analytics 

embedded into operations

Digital Performance & CRM
Acquisition efficiency focused on lead quality
• +52% increase in immediate conversion through BOT
• CAC down 16%, with +18% growth in paid sales
• “Optical filter”: prioritization of high-propensity leads

Marketing & Customer Journey
Monetization and scale through greater personalization
• Personalized campaigns by customer cluster
• Expansion in Retail Media, with higher average ticket
• +32 thousand appointments scheduled through automated journeys

Smarter acquisition, 
more profitable growth.
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f inal
R E M A R K S
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Investor Relations
ri.espacolaser.com.br 

dri@espacolaser.com.br 
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