aenJoel

APRESENTAGAQ
DE RESULIADOS

e e e e et
"y Ty Ty Ty ™
"y ™
Sy Ty My Ny ey
Sy Ty T Ty T Ty ™
R e R e R R e
Sy Ny Ty T Ty ™
Sy Ty ey Ny Ny ey
"y T T
"y "y T Ty ™
D S e L L

T Tt
e e



apresentacdo de resultados

DESTAQUES A T26

Grupo Enjoei

anJjoei 12

+4,6% +3,1% -2,9% +273,8%

GMV no trimestre Receita liquida Lucro bruto Resultado financeiro
no trimestre no trimestre liquido no trimestre
R$ 417,3 milhdes R$ 62,6 milhdes R$ 33,6 milhdes + R$ 4,4 milhdes

+1,4% +1,0% +0,3P.P. R$190,0 MM

Receita liquida por item Lucro bruto por item Take rate
transacionado no trimestre transacionado no trimestre no trimestre Posicdo de liquidez ao
final do trimestre
R$ 28,43 R$ 15,25 24,5%

As variacdes acima representam o comparativo com o primeiro trimestre de 2025.
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DESTAQUES AT26

Plataformas

L +12,4%

n nJ o el GMV no trimestre

D R$ 350,5 milhdes
% Recorde histérico

+18,8%

Receita liquida no trimestre ¢

-23,6%

GMV no trimestre

R$ 66,8 milhdes

-33,9%

Receita liquida no trimestre

R$ 13,0 milhdes

)

R$ 48,7 milhdes

+17,8%

Lucro bruto no trimestre

-36,9%

Lucro bruto no trimestre

R$ 25,3 milhdes R$ 8,3 milhdes

As variagdes acima representam o comparativo com o primeiro trimestre de 2025.
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DESCONTINUIDADE ELO7Z

Decisao Estratégica: Reforcar a disciplina na alocacdo de capital 573 ,
e focar no negécio principal de maior potencial. 24,2

Receita Liquida — Elo7 (em R$ milh3es)

Cenario Adverso: Transformacdao do mercado, com disputa entre
players globais e subsidios agressivos.

4T23 1724 2T24 3T24 4T24 1T25 2T25 3T25 4T25 1T26

Desafio Operacional: Perda de escala e deterioracdo da receita, Lucro Bruto — divergéncia de trajetoria entre

T ~ . . . as plataformas Elo7 e Enjoei (R iIho
inviabilizando a absorcdo de custos fixos e novos investimentos. P joei (RS em milhGes)
28,4
253 265 553
218 215 225 215
Priorizacao Estratégica: Reducdo da complexidade operacional e 7.9 174 e

o . . o 15,5 16,2
direcionamento de capital para o desenvolvimento do Enjoei I i’3 I I I 13.08812,28
I I I 11

4T23 1724 2T24 3T24 4724 1T25 2T25 3T25 4725 1726

19,1

plataforma Enjoei [ | plataforma Eo7



apresentacdo de resultados

M0D0 GRATIS

Nova modalidade com isencao de
comissao e tarifas para vendedores

Captacao de vendedores: O modelo convida usudrios
novos e eventuais a utilizarem a plataforma

Atratividade para ticket elevados: ltens que
deixavam de ser anunciados em funcao da comissao
variavel, agora podem circular

Monetizacao: Tarifa de Servico para o comprador e
oferta opcional de Envio Protegido para o vendedor.

Controle de Margem: Limite de anincios por usuario
e restricao de incentivos.
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PLATAFORMA ENJOEN

Iniciativas de fidelizacao e recorréncia bem
sucedidas impulsionam os resultados do trimestre

anJoei s

GMV receita liquida lucro bruto
(em milhdes) (em milhdes) (em milhdes)
’—% +18,8% +17,8%
350,5 48,7 25,3
31,7 41,0 21,5
15,6% 52,4% 52,0%
—0

1725 1T26 1T25 1T26 1T25 1T26

—8— net take rate (% receita bruta/GMV) —&— margem bruta (% receita liquida/lucro bruto)



apresentacgao de resultados

PLATAFORMA ELO7

Descontinuidade da plataforma reafirma
disciplina na alocacao de capital

anJoei 17

GMV receita liquida lucro bruto
(em milhoes) (em milhdes) (em milhdes)

19,5 | 13,0

13,0

1T25 1T26 1T25 1T26 1T25 1T26

—&— net take rate (% receita bruta/GMV) —&— margem bruta (% receita liquida/lucro bruto)



apresentacdo de resultados

GRUP0 ENJOEI

Impactos com a plataforma Elo7 e
efeitos temporais de reconhecimento

receita liquida
(em R$ milhdes)

+3,1% -3,0%

64,6

60,7

1T25

4725

62,6

1T26

custo dos servicos prestados

e dos produtos vendidos
(em % da receita liquida)

46,4%

44,8%

1T25 4725 1T26

Lojas Fisicas - Tecnologia - Taxas de transacdo - Frete

anJjoei s




apresentacdo de resultados

GRUP0 ENJOEI

Impactos com a plataforma Elo7 e

efeitos temporais de reconhecimento

lucro bruto
(em R$ milhdes)

1725 4725 1T26

=®= margem bruta (% receita liquida/lucro bruto)

anJoei s

despesas gerais &

administrativas (ex-sop)
(em % receita liquida)

36,0%

1125 4725 1726

[ | despesas ndo recorrentes [ despesas gerais
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GRUP0 ENJOEI

Estratégia de marketing aproveita métricas

favoraveis de retorno em Enjoei

despesas publicitarias
(em % receita liquida)

19,7%

19,1%

19,1%

1725 4725 1T26

marketing + incentivos
(% gross billings)

41,9% 40,6%
(o)

9 o ’ 39,7%
1T24  2T24 3T24  4T24  1T25  2T25 3725  4T25 1126
469% 471% 45 9g

43,0%
39,9% N
37.9% 37029 377% 385%
1T24  2T24 3T24 4724 1T25  2T25 3T25 4725  1T26

50,1%
44,9%
33,0%
28,9%

23,0%/\23,7% 23,5%

1T24  2T24 3T24 4724 1T25  2T25 3T25 4725  1T26

=== consolidado plataformas plataforma Enjoei == plataforma Elo7




apresentacdo de resultados

GRUP0 ENJOEI

Solucao de pagamentos em maturacao
consumiu capital de giro dentro do esperado

EBITDA ajustado’ posicao e fluxo de caixa

(em R$ milhdes) (em R$ milhdes)

45 44
31 26 30 3.6

4.4 posicao de caixa (31/12/2025)
capital de giro da subadquirente

outras atividades operacionais m

investimentos m
financiamento m

'Ajustes EBITDA: 1) Plano de remuneracdo em opcdes de acdes (SOP); 2) Reconhecimento contabil do pagamento de dividendos desproporcionais ao Cresci e Perdi,

relativos aos resultados pré-closing, no valor de R$ 1,9 milhdo no 2T24 — sem efeito caixa para o Enjoei; 3) Despesas de carater one-off relacionadas a reestruturacéo

corporativa do Elo7 de R$ 1,5 milhdo no 2724, R$ 2,1 milhdes no 1T24, R$ 11,4 milhdes no 3T23 e R$ 2,8 milhdes no 4T23; 4) Despesas relacionadas a liquidacdo do

contrato com partes relacionadas de media for equity, firmado em 2020, sem efeito caixa, totalizando R$ 7,0 milhées no 4723 e R$ 239 mil no 1T24; 5) Despesas de . .

consultores e assessores de M&A de R$ 4,4 milhdes no 4723 e R$ 4,2 milhdes no 1T24. 6) Rescisdes da reestruturacio do grupo no valor de R$ 2,4 milhdes em 2T25. posicao de caixa (31/03/2026)
Segunda parcela da consultoria de reestruturagédo no valor R$ 329 mil em 2T25. Custos de internalizagéo das lojas fisicas no valor de R$ 540 mil em 2T25. 7) Primeira

parcela da consultoria de reestruturacéo no valor R$ 329 mil em 1T25. 8) Despesas de consultoria de negdcios para varejo no valor R$ 688 mil em 3T25.




Nossa estratégia para 2026 foca em
potencializar o crescimento da plataforma
Enjoei via expansao do inventario e
manter a disciplina na alocacao de
capital, consolidando um ecossistema
mais resiliente, escaldvel e comprometido
com a geracao de valor ao acionista.

ENJU

B3 LISTED

FALE COM ORI

ri@enjoei.com.br | www.ri.enjoei.com
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results presentation en.Joei 2

GHLIGHTS 1Q26

Enjoei Group

+4.6%

GMV in the quarter

R$ 417.3 million

+1.4%

Net revenue per item
traded in the quarter

R$ 28.43

+3.1%

Net revenue
in the quarter

R$ 62.6 million

+1.0%

Gross profit per item
traded in the quarter
R$ 15.25

The variations above represent the comparison with the first quarter of 2025.

-2.9%

Gross profit
In the quarter

R$ 33.6 million

+0.3 P.P.

Take rate
In the quarter

24.5%

+2713.8%

Net financial result
in the quarter

+ R$ 4.4 million

R$190.0 MM

Liquidity position at

the end of the quarter




results presentation

HIGHLIGHTS 1 Q26

Platforms

anJoel

+12.4%

GMV in the quarter

R$ 350.5 million

% All-time high

+18.8%

Net revenue in the quarter

R$ 48.7 million

+17.8%

Gross profit in the quarter

R$ 25.3 million

The variations above represent the comparison with the first quarter of 2025.

7

g

enJoei 13

-23.6%

GMV in the quarter

R$ 66.8 million

-33.9%

Net revenue in the quarter

R$ 13.0 million

-36.9%

Gross profit in the quarter

R$ 8.3 million
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DISCONTINUATION OF ELO7Z

Strategic Decision: Strengthen capital allocation discipline and focus on 273
the core business with the highest potential. 242 25

Net Revenue - Elo7 (R$ million)

Adverse Scenario: Market transformation marked by competition
between global players and aggressive subsidies.

4Q23 1Q24 2Q24 3Q24 4Q24 1Q25 2Q25 3Q25 4Q25 1Q26

Operational Challenge: Loss of scale and revenue deterioration, §|r°7ss P;°I:'t_‘ C_"Vfrs:ce"t trajectories between
hindering the absorption of fixed costs and new investments. ©7 and Enjoei platforms (RS million)
28.4
253 265 753
218 215 225 215
Strategic Prioritization: Reducing operational complexity and steering 79 519'1 e2ll74l

capital toward Enjoei’s development. I i'3I I I 1300122
I I I 89 83

4Q23 1Q24 2Q24 3Q24 4Q24 1Q25 2Q25 3Q25 4Q25 1Q26

Enjoei platform M Eo7 platform



results presentation

FREE MODt

New listing mode with zero seller
commission and fees

Seller Acquisition: The new listing mode invites new
and casual users to use the platform.

Attractiveness for high-ticket items: ltems that were
no longer listed due to variable commissions can now
circulate.

Monetization: Service fee for the buyer and optional
Protected Shipping for the seller.

Margin Control: Listing limits per user and incentive
restrictions.
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ENJOEI PIATF0RM

Successful loyalty and retention initiatives drove
this quarter's results

GMV net revenue gross profit
(R$ million) (R$ million) (R$ million)
’—®j +18.8% +17.8%
350.5 48.7 25.3
317 41.0 21.5
15.6% 52.4% 52.0%
1Q25 1Q26 1Q25 1Q26 1Q25 1Q26

—&— net take rate (% gross revenue/GMV) —&— gross margin (% net revenue/gross profit)
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ELO7Z PLATFORM

The platform's discontinuation reaffirms
our discipline in capital allocation

enJoei 17

GMV net revenue gross profit
(R$ million) (R$ million) (R$ million)
87.4 ’ 195 €E63 | 13.0
66.8

13.0

1Q25 1Q26 1Q25 1Q26 1Q25 1Q26

—&— net take rate (% gross revenue/GMV) —&— gross margin (% net revenue/gross profit)
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ENJOEI GROUP

Impacts related to Elo7 platform and
revenue recognition timing effects

net revenue cost of goods sold and services rendered
(R$ million) (% of net revenue)

+3.1% -3.0%
46.4%

607 64.6 62.6 44.8% 1.2%

1Q25 4Q25 1Q26 1Q25 4Q25 1Q26

Physical stores - Technology - Transaction fees - Shipping
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ENJOEI GROUP

Impacts related to Elo7 platform and
revenue recognition timing effects

gross profit general & administrative

(R$ million) expenses (ex-sop)
(% of net revenue)

357 l

34.6 336

1Q25 4Q25 1Q26 1Q25 4Q25 1Q26

=®= gross margin (% net revenue/gross profit) - non-recurring expenses - recurring expenses

enJoei s
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ENJOEI GROUP

Marketing strategy leverages favorable
return metrics at Enjoei

39.7%

advertising expenses marketing + incentives
(% of net revenue) (% gross billings)
41.9% 40.6%
39%5% 38.1% 37'W\
19.1% 19.1% 19.7%
170 -170 1Q24 2Q24 3Q24 4Q24 1Q25 2Q25 3Q25 4Q25 1Q26

46.9%  47.1% 45.7%

43.0%
39.9%

37.9% 3729% 377% 385%

1Q24 2Q24 3Q24 4Q24 1Q25

1Q25 4Q25 1Q26

28.9%

23.0% 237% 23.5%

2Q25 3Q25 4Q25 1Q26

50.1%

44.9%

1Q24 2Q24 3Q24 4Q24 1Q25

2Q25 3Q25 4Q25 1Q26

== total platforms Enjoei platform == Elo7 platform
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ENJOEI GROUP

Payment solution maturation consumed
working capital within expectation

adjusted EBITDA'
(R$ million)

45 4.4

31 56 30

'EBITDA adjustments: 1) Share -based compensation plan (SOP), as detailed in the exhibits; 2) Accounting recognition of Cresci e Perdi disproportionate dividend payments
related to pre —closing results, totaling R$ 1.9 million in 2Q24 — with no cash effect for Enjoei ; 3) One -off corporate restructuring expenses related to Elo7 , totaling R$ 1.5
million in 2Q24, R$ 2.1 million in 1Q24, R$ 11.4 million in 3Q23, and R$ 2.8 million in 4Q23; 4) Expenses related to the settlement of the media -for-equity contract with
related parties, signed in 2020 , with no cash effect, totaling R$ 7.0 million in 4Q23 and R$ 239 thousand in 1Q24; 5) M&A advisory and consulting expenses of R$ 4.4
million in 4Q23 and R$ 4.2 million in 1Q24. 6) Termination of employee contracts for the Company’s restructuring totaled R$ 2.4 million in 2Q25. Second installment of
consulting fees for the restructuring, in the amount of R$ 329 thousand in 2Q25. Costs of internalizing physical stores, in the amount of R$540 thousand in 2Q25. 7) First
installment of consulting fees for the restructuring, in the amount of R$ 329 thousand in 1Q25. 8) Retail business consulting expenses totaling R$ 688 thousand in 3Q25.

cash position and cash flow
(R$ million)

cash position (12/31/2025)

sub-acquirer working capital

other operating activities

investments

financing

cash position (03/31/2026)



Our strategy for 2026 focuses on
accelerating Enjoei’s platform growth
through inventory expansion while
maintaining disciplined capital allocation,
consolidating a more resilient and
scalable ecosystem committed to
delivering shareholder value.

ENJU

B3 LISTED

IR CONTACT

ri@enjoei.com.br | www.ri.enjoei.com/en/
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