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Consistent positive EBITDA of R$ 3.6 million, with growth 
driven by the Enjoei platform.

• Net revenue of R$ 68.7 million, resulting in 13.1% q/q growth and 
a 1.7% y/y increase..

• Advertising expenses were reduced by 25% y/y, with a greater
contribution from Enjoei, which achieved 15% growth in net revenue.

• Gross profit reached R$ 37.3 million, with 8% q/q growth and a 54.3% 
margin. The largest contribution came from Enjoei, driven by greater 
efficiency in payments and incentives.

• Operating cash flow totaled R$ 6.1 million and, for the first time, 
we achieved a net cash position of R$ 1.9 million, resulting in a cash 
position of R$ 198.6 million.

• Adjusted EBITDA was R$ 3.6 million, with a 5.3% margin, reflecting 
the management and control of costs and advertising expenses.
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gmv & net take rate

The consolidated GMV of the Enjoei and Elo7 platforms reached R$ 412.6 million 
in the second quarter of 2025, representing a 0.6% year over year growth.

410,2
399,1

412,6

2Q24 1Q25 2Q25

0.6%

3.4%

net take rate (gross revenue/GMV)

18.4%
17%

18.6%

enjoei gmv

326.6mi
4.7%

(R$ 311 million in 2Q24)

elo7 gmv

86.0mi
-12.6%

(R$ 98.4 million in 2Q24)

total gmv

412.6mi
0.6%

(R$ 410.2 million in 2Q24)
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buyers inventory
(thousands) (millions)

sellers
(thousands)
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The franchise expansion strategy 
continues to be successful with the 
opening of another store, the first 
in Rio de Janeiro, which has already 
surpassed sales expectations in its 
first month. With this, we ended the 
quarter with 5 stores in operation 
and another 2 in the implementation 
phase: in the cities of São Paulo and 
São José do Rio Preto.

Additionally, we participated for the 
first time in the ABF Franchising 
Expo, consolidating our presence in 
the franchise market by presenting 
a well-structured business model, 
strengthened by the technology of 
our online model and centered on 
franchisee support.

franchises
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557
stores in 
operation

equity
income

R$ 0.2 million

R$ 233.5 millionsgmv

R$ 9.3 millionsebitda

cresci e perdi
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Frete Taxas de transação Tecnologia Lojas Físicas
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cost of service
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2T24 1T25 2T25
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general and administrative expenses (ex-sop) advertising expenses
(R$ million) (R$ million)

(% net revenue) (% net revenue)
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-9.6

-5.0 -5.6

-2.1

-8.9

3.1 2.6 3.0
4.5 4.4

1.5

3.6

adjusted ebitda¹ position and cash flow
(R$ million) (R$ million)

¹EBITDA adjustments: 1) Stock Option Plan (SOP) as per attachments; 2) Accounting recognition of the payment of disproportionate dividends related to the "cresci e 
perdi“ settlement of pre-closing results, amounting to R$1.9 million in 2Q24 – a non-cash effect for Enjoei; 3) One-off expenses related to Elo7's corporate restructuring 
of R$ 1.5 million in 2Q24, R$ 2.1 million in 1Q24, R$ 11.4million in 3Q23, and R$ 2.8 million in 4Q23; 4) Non-cash expenses related to the settlement of the media for 
equity agreement with related parties, signed in 2020, totaling R$ 7.0 million in 4Q23 and R$ 239 thousand in 1Q24; 5) M&A consultant and advisor fees of R$ 4.4 
million in 4Q23 and R$ 4.2 million in 1Q24; 6) Severance costs from the group's restructuring of R$ 2.4 million in 2Q25. Second installment for restructuring consultancy 
of R$ 329 thousand in 2Q25; Costs for insourcing physical stores of R$540 thousand in 2Q25; 7) First installment for restructuring consultancy of R$329 thousand in 
1Q25.

results presentation

3Q22 4Q22 1Q23 2Q23 3Q23 4Q23 1Q24 2Q24 3Q24 4Q24 1Q25 2Q25

cash position 1Q25

+6.1operational

-3.5investments

-0.7financing

cash position 2Q25

196.8

198.6
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2q25

RI 

ri@enjoei.com.br | www.ri.enjoei.com

ENJU

B3 LISTED NM

IGC B3  IGC-NM B3  ITAG B3

our ability to execute a consistent growth 
plan, driven by the Enjoei platform, ensures 
advancing profitability and a path directed 
at creating value for shareholders, 
customers, and stakeholders.
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