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“Cash is king” — Geracao de Caixa comparavel no periodo de R$ 116 milhées, apesar dos desafios do novo marco regulatério
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01
IA & Dados

IA deixou de ser piloto, virou
motor de valor

91% documentos do Ensino Médio
validados automaticamente por IA

33k Comprovantes de atividades
complementares validados por IA por més
(5% transbordo)

50% de retencdo e resolugdo no
atendimento do aluno com |A

02
Aluno & Docente

Do atendimento reativo
ao autbnomo e preditivo

75% atendimentos ao aluno retidos pela
IA sem necessidade de intervencao
humana
4,4/5 de NPS no chatbot de atendimento
ao aluno
-40% redugdo no custo operacional de

atendimento com Central de Ajuda + chat
1A

03
Governanga & Eng.

IA como piloto da engenharia,
cultura orientada a dados

+55% ganho de velocidade de entrega
dos times de engenharia com |IA como
copiloto

-50% de incidentes operacionais no
1T26

-60% no tempo entre demanda e entrega
de dados com modelo federado de |IA

04
Captacao Digital

Digital First— Do clique a
matricula

+52% volume de inscritos 26.2 apds
redesign da ficha de inscricdo (MoM)
+26% conversdo mobile de inscritos
para matriculados apds responsividade
-9% na taxa de abandono na jornada de
matricula digital (YoY)



DESEMPENHO
OPERACIONAL

CSED

B3 LISTED NM




1T | Apresentacao
Divulgacéo de Resultados
26 Primeiro Trimestre de 2026

(@
l!- DIGITAL + SEMIPRESENCIAL

Cruzeiro do Sul

Educacional

Novo marco regulatério impactando a captacao, com reducao da oferta de cursos a distancia; Avanco no ticket em funcao
do mix de alunos em cursos de maior valor agregado

CAPTACAO (1726 x 1T25)

Vendas
Formatos de Alterado/
Mesmos .
Oferta Extinto
Cursos
Digital (3,1%) (92,0%)  (47,7%)
Semipresencial 36,2% 382,6% 212,8%
Total 3,9% (64,6%)  (28,1%)

% +4% - Vendas mesmos cursos

% Extingdo do “ao vivo” - 13% da base de
captacao no 1725

% Alteracdo no formato de oferta Licenciatura —
16% da captacdo no 1T25 vs. 10% no 1726

BASE DE ALUNOS TOTAL

401 377
34 23

+49%

-11%

1T25 1T26
Pdés e Técnico - Grad. Semi - Grad. EaD

Novo marco regulatdrio impactando a captacao,
com redugao da oferta de cursos a distancia

Avango de 2,2 p.p. no KPI de rematricula (79%
da base apta)

TICKET DIGITAL* (R$/MES)

+14,6%
206

179

1725 1726

O avango do ticket médio no periodo esta
relacionado, principalmente, a maior presencga
de alunos matriculados em cursos de maior
valor agregado

*Ticket = ROL/Base final de alunos no periodo (calouros + veteranos) - NiUmeros gerenciais, ndo auditados
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Alcance de 91% no KPI de rematricula, apesar da menor captacao; Evolucao no ticket impulsionada pelo avanco da estratégia

de maximizacgcao de valor

BASE DE ALUNOS GRADUAGAO
180 177 172 169
8 8

1T25 1T26 1T25 1T26
Pés-grad. & Colégio [ | Graduagao

I saude' M Outros cursos

Contracao da base de alunos no presencial em fungéao Aumento da representatividade
da queda de captacdo que foi impactada pela reducéo de alunos matriculados na area
de portfdlio e pelo reposicionamento das marcas frente da saude na base do presencial

a um mercado que tem se mostrado mais competitivo

Avanco de 1,4 p.p. no KPI de rematricula, alcancando
91% da base apta (vs. 1T25)

TICKET GRAD. PRESENCIAL* (R$/MES)

882 926

1725 1726

Expansao de 5,0% no ticket do presencial,
impulsionado pela execucdo da estratégia
de maximizar o valor de cada curso e pelo
efeito mix, com a maior penetracdo de
alunos da medicina e outros cursos da area
da saude

*Ticket = ROL/Base final de alunos no periodo (calouros + veteranos) - NiUmeros gerenciais, ndo auditados

' Saude: Medicina, Psicologia, Biomedicina, Ciéncias Bioldgicas, Ed. Fisica, Enfermagem, Farmacia, Fisioterapia, Fonoaudiologia, Medicina Veterindria, Nutrigdo, Odontologia, Optometria, Radiologia e Terapia Ocupacional
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RECEITA LIQUIDA 1T26

Crescimento de receita liquida em todos os segmentos

ROL Consolidada: +4,5% superior ao 1725, como reflexo da
reducdo na base de alunos (-4,5% vs. o0 1T25) e avanco do ticket
meédio no presencial e digital de 5,0% e 14,6%, respectivamente.

(va) } y |
702 % ROL Presencial: +2,8%, atingindo o montante de R$ 493,9 milhdes,
672 como reflexo da queda na base de alunos (-1,5% vs. o 1T25)
somado a evolugdo da rematricula (1,4 p.p.) e do ticket médio
480 494 (+5,0% vs. 0 1T25).

363
ROL Saude: +6,1% no 1726, impulsionada pelo aumento no ticket
e do crescimento na base de alunos.

X

% ROL Digital: +7,4% no 1T26, atingindo o montante de R$ 228,6
milhées, como resultado da queda na base de alunos (-5,8% vs. o
1T25), da evolugédo da rematricula (2,2 p.p. vs. o 1T25) e da maior
relevancia do semipresencial no mix (+6,6 p.p. vs. o 1T25).

1725 1726

- Presencial - Saude’ - Digital Receita Liquida

" Saude: Medicina, Psicologia, Biomedicina, Ciéncias Bioldgicas, Ed. Fisica, Enfermagem, Farmacia, Fisioterapia, Fonoaudiologia, Medicina Veterinaria, Nutricdo, Odontologia, Optometria, Radiologia e Terapia Ocupacional 8
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LUCRO BRUTO 1726

Expansao de 0,4 p.p. na Margem Bruta, impulsionada pelo mix e pelo menor repasse aos polos

47,4% 47,0%
000 1% R 53,0% 26,7%
o (0,0%) oy / / Pessoal
0,2% (0,1%) 26,5%
52 6% N oo, Amort. do direito de uso
”””””” 7 6% 7 4% Repasse de polos
/ / Tecnologia
Outros custos
Margem Pessoal Repasse Amortizacdo Outros Tecnhologia Margem 1T25 1T26
Bruta 1T25 de polos dodireitode custos Bruta 1726
uso

Lucro Bruto: R$ 372,1 milhdes; +5,4% vs. 0 1725
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EBITDA AJUSTADO 1T26

EBITDA Ajustado do 1T26 impactado pela PECLD e por mudancas contabeis

37,4% 5,3% O,S}% 36,2%
e . 0,1% 0,4% 0,0% 1,3% 30,0% |
(072 Y T e ______ . (E—— BN 000000909090
(5,5%) (2,2%) (0,6%) (1,0%)
Mg. EBITDA PECLD Pessoal Outras Tecnologia Adm. Lucro Bruto Nao Mkt Mg. EBITDA  Efeitos Capex Mg. EBITDA
Ajust. 1T25 Receitas Caixa Recorrente Ajust. 1T26  PECLD >0Opex Ajust. 1726

(comparavel)

O EBITDA do primeiro trimestre totalizou R$ 210,4 milhées, com margem de 30,0% (-7,4 p.p. vs. 1T25), impactado, principalmente, pelo aumento na linha de PECLD,

tecnologia e pessoal (principalmente na area de Tl). O EBITDA comparavel foi de R$ 254,0 milhées, com uma margem de 36,2% (-1,2 p.p. vs. 1T25). Na PECLD, realizamos
um exercicio como forma de equipar os nimeros do 1T26 com o periodo anterior.

Realizamos um complemento a metologia aplicavel, como forma de linearizar esta despesa, reduzindo os efeitos sazonais entre trimestres. Adicionalmente, com os
investimentos em tecnologia, ndo teremos mais impactos de: (i) provisdo/reversao de alunos FIES e (ii) de provisionamento da parcela de repasse de polos, uma vez que
a identificacao dos titulos tornou-se mais rapida e eficiente. Desta forma, a reversao de PECLD no periodo foi de 1,2% da receita liquida vs. 1,4% no ano passado, uma
reducdo de 21 bps. Avangamos na revisdo do tratamento contabil de tecnologia, refletindo a menor vida util econdmica de solucdes digitais (maior Opex vs. Capex),

resultando no aumento destas despesas que deixaram de ser contabilizadas como investimento. O aumento em pessoas reflete o investimento nos times que irdo
garantir a execucéo estratégica, principalmente nas frentes de tecnologia.

10
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Exercicio para comparabilidade da PECLD (%ROL) Exercicio complemento PECLD 2025

—e—2025 Realizado 2025 Comparavel com 2026

1,4% 77777777777 2’6% 1’2% 1;40/0 1’60/0
AR
(3.7%) (3,1%)
(5,0%) (4,5%)
1 ’T% ,,,,,,,,,,, (6,3%) (4,5%)
1,0%
| (9,3%)
| (10,9%)
(5,5%) @,1%)
PECLD 1725 PECLD 1726 Ajuste Ajuste Complemento PECLD 1726
Alunos FIES Repasse Polos PECLD Comparavel 1T 2T 3T 4T Ano

1



CUSTOS E DESPESAS (% da ROL)

63,5% 35 20 64,1%
5,2%

—

33,3%

—

35,0%

Pessoal
I Repasse de polos
- Outros custos

- Marketing
I Tecnologia
10,3% 0
0,3% e Administrativas ajust.
2.9% 3,2% 3,3% B PECLD
3,4% m 3i2%
(1,4%) (1,2%)
1T25 1T26 1T26 comparavel

Educacional

No 1T26, os custos e despesas (efeito caixa)
totalizaram 70,3% da Receita Liquida da
Companhia, 6,9 p.p. acima do 1725, em funcgéo do
aumento da PECLD e dos custos e despesas com
pessoal e tecnologia.

Cruzeiro do Sul

12



LUCRO LiQUIDO AJUSTADO 1T26

Lucro Liquido ajustado de R$ 62,7 milhées com margem de 8,9% no 1726

Cruzeiro do Sul

Educacional

O Lucro Liquido ajustado no primeiro trimestre

13,0% foi de R$ 62,7 milhées contra R$ 87,3 milhdes no
1T25. O Lucro liquido ajustado foi impactado
2 4% 8.9% pela reducdo de EBITDA no periodo
o
0,
I 0,0% 02% 0,2% 0’(.3 LI
(7,5%)

Margem EBITDA Na&o Recor. D&A IR Juros sobre Resultado Margem

Liquida passivode financeiro Liquida

Ajustada arrendamento Ajustada

1T25 1T26
*Lucro Liquido Ajustado: informacao gerencial /' Despesas nao recorrentes: M&A/Projetos

13



CONTAS A RECEBER 1726 (UDM)

Prazo médio de recebimento de 38 dias

R$ milhées 1T26 1T25 %
Contas a receber bruto 566,7 474,5 19,4%
AVP (21,8) (23,1) (5,3%)
PECLD (243,7) (218,6) 11,4%
Contas areceber liquido 301,2 232,8 29,4%
Prazo médio recebimento UDM* 38 32 +6 dias

Cruzeiro do Sul

Educacional

O prazo médio de recebimento encerrou 0 1726 em 38 dias,
ante 32 dias no mesmo periodo do ano anterior.
Revisitamos nossa estratégia de desconto de recebiveis,
dada a baixa atratividade nas taxas de antecipacao. Diante
disso, a carteira de recebiveis de cartado de crédito passou a
representar 9 dias vs. 3 dias no ano passado

14
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INVESTIMENTOS* 1T26

Investimentos focados em infraestrutura

12 Os investimentos no 1726 foram de R$ 10,2 milhdes, valor 16,4%

abaixo do 1725, em funcdo da mudanca na contabilizacdo dos
..—16,4% _ _ ’ .
10 1 investimentos em techologia

1725 1726

Infraestrutura/Tecnologia

*Informagéo gerencial 15
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FLUXO DE CAIXA AO ACIONISTA 1T26

Fluxo de Caixa ao Acionista de R$ 142,8 milhées no 1726

227

| _ 1726 1T25
(45) R$ milhdes %

| 2 1 143 comp. comp.
an q o ) Fluxo de Caixa Livre 140,4  223,1 (37,1%)
Antecipacgao de recebivel + despesa (24,6) (63,3) (61,1%)
Ativo indenizatério 0,2 (41,6) n.a.
Fluxo de Caixa Livre comparavel 116,0 118,2 (1,9%)

Fluxo de Caixa EBITDA Capital Resul. Finan. Descontos Capex Impostos  Fluxo de Caixa
aoAcionista  Ex-IFRS-16 de Giro (caixa) conc. ao Acionista

1T25 1T26

O Fluxo de Caixa Livre no 1726 foi de R$ 140,4 milhdes vs. R$ 223,1 milhdes no 1T25, impactado pela reducdo de capital de giro, reflexo do
aumento do prazo médio de recebimento em 6 dias, dado o menor volume de antecipacao de recebiveis e também por um impacto positivo de
R$ 41,6 milhoes de ativos indenizatdrios no 1T25. O Fluxo de Caixa ao Acionista alcangou o montante de R$ 142,8 milhdes, representando 97,0%
do EBITDA ex-IFRS 16. No fluxo de caixa comparavel, o fluxo de caixa livre seria proximo de R$ 116,0 milhdes vs. R$ 118,2 milhdes no 1725

16
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DIVIDA (CAIXA) LIQUIDA

Reducao de alavancagem para 0,8x Cronograma de amortizacao do endividamento (R$ MM)
1,1x
0,8x
Caixa [l Debéntures Obrigacbes por Aquisicdes
64 931
CDI +1,2%
4?5 77777777777777 493
480
L 392
364
(364) 259
154 139 359 480
I
(203) 33
Divida (Caixa)  Divida Aquisigdes Caixa Divida Financeira  Divida (Caixa) 1726 2026 2027 2028 2029 >2030
Financeira Financeira
Liq. 1725 Liq. 1726

Alavancagem

17
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“Cash is king” - Comparable cash generation in the period of R$116 million, despite the challenges of the new regulatory

framework

Net
Revenue

Adjusted
Comparable
EBITDA

Adjusted
Comparable
EBITDA
Margin

Adjusted
Net
Profit

Comparable
Free Cash
Flow

Net
Debt

On-campus -1.7%
: Undergrad 1Q26 vs. 1Q25
‘ On-campus +5.0%
Ticket 1Q26 vs. 1Q25

Digital + Hybrid -3.5%
@ Undergrad 1Q26 vs. 1Q25

Ticket +14.6%
Digital + Hybrid 1Q26 vs. 1Q25
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01
Al & Data

Al stopped being a pilot project
and became a value engine

91% of High School documents

automatically validated by Al

33k  supporting  documents  for
complementary activities validated by Al

per month (~5% overflow)

50% improvement in student service
retention and issue resolution with Al

A / N X

02
Student & Faculty

From reactive support to
autonomous and predictive service

75% of student service requests handled
by Al with no need of human intervention
4,4/5 NPS on the student support
chatbot

-40% reduction in operational servisse
costs with Help Center + Al chat

03
Governance & Engineering

Al as the driving force of
engineering, a data-driven culture

+55% increase in engineering teams’
delivery speed with Al as a copilot

-50% operationalincidents in 1Q26
-60% reduction in time from data

request to delivery with a federated Al
model

Cruzeiro do Sul

Educacional

_A—.Digital Transformation across four fronts

04
Digital Intake

Digital First — From click to intake

+52% growth in the volume of applicants
in 26.2 after redesigning the application
form (MoM)

+26% increase in mobile conversion
from applicants to enrolled students after
responsiveness improvements

-9% reduction in the dropout rate across
the digital enrollment journey (YoY)
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@
@ HIGITAL + HYBRID

Cruzeiro do Sul

Educacional

Impact of the new regulatory framework on Intake, with a reduction in the distance learning course offering; ticket growth
driven by the mix of students in higher value-added programs

INTAKE (1Q26 vs. 1Q25)

Offering Same-Course Modified/
Formats Sales Extinct
Digital (3,1%) (92,0%) (47,7%)
Hybrid 36,2% 382,6% 212,8%
Total 3,9% (64,6%) (28,1%)

% +4% - Sales in the same programs

% Discontinuation of “live” format — 13% of the
intake base in 1Q26

% 2025 Change in the Bachelor’s (Teaching
Degree) offering format — 16% of intake in
1Q25 vs.10%in 1Q26

TOTAL STUDENT BASE

401 377
34 23

+49%

-11%

1Q25 1Q26
Postgraduate & Technical [l Hybrid M Digital

Impact of the new regulatory framework on
Intake, with a reduction in the distance
learning course offering

+2.2 p.p. improvement in the re-enrollment
KPI, reaching 79% of the eligible base

DIGITAL TICKET * (R$/MONTH)

+14.6%
206

179

1Q25 1Q26

Growth in the period is primarily driven by the
higher share of enrolled students in higher
value-added programs

*Ticket = Net Revenue / ending student base in the period (freshmen + returning students) — Management figures, unaudited.
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& ON-CAMPUS

Cruzeiro do Sul

Educacional

Achievement of 91% in the re-enrollment KPI, despite a decline in intake; ticket evolution driven by the advancement of the

value maximization strategy

STUDENT BASE

180 177
8 8

1Q25 1Q26
Grad schooland K12 - Graduation

Contraction of the on-campus student base driven by a
decline in Intake, impacted by portfolio reduction and
brand repositioning in response to a market that has
become more competitive

%HA p.p. improvement in the re-enrollment KPI,
reaching 91% of eligible students (vs. 1Q25)

UNDERGRAD

1Q25 1Q26

I Heatth' [l Other courses

Increased representation of
enrolled students in the
healthcare field within the on-
campus student base

ON-CAMPUS UNDERGRAD TICKET* (R$/MONTH)

882 926

1Q25 1Q26

5.0% expansion in the on-campus ticket,
driven by the execution of the value
maximization strategy across each program
and by the mix effect, with higher penetration
of medicine students and other healthcare
programs

*Ticket = Net Revenue / ending student base in the period (freshmen + returning students) — Management figures, unaudited.
" Health: Medicine, Psychology, Biomedicine, Biological Sciences, Physical Education, Nursing, Pharmacy, Physiotherapy, Speech Therapy, Veterinary Medicine, Nutrition, Dentistry, Optometry, Radiology and Occupational Therapy 6
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1Q26 NET REVENUE

Net Revenue growth across all segments

Consolidated Net Revenue: +4.5% vs. 1Q25, reflecting a reduction
in the student base (-4.5% vs. 1Q25) and an increase in average
ticket in on-campus and digital segments of 5.0% and 14.6%,

AN respectively
4% ¥ . o
On-campus Net Revenue: +2.8%, reaching R$493.9 million,

702 %
672 reflecting a decline in the student base (-1.5% vs. 1Q25), combined

with improvements in re-enrollment (+1.4 p.p.) and average ticket
494 (+5.0% vs. 1Q25)

480

363
Health Net Revenue: +6.1% in 1Q26, driven by higher ticket and
growth in the student base

X

Digital Net Revenue: +7.4% in 1Q26, reaching R$228.6 million,
resulting from a decline in the student base (-5.8% vs. 1Q25),
improvement in re-enrollment (+2.2 p.p. vs. 1Q25), and the higher
relevance of hybrid learning in the mix (+7.5 p.p. vs. 1Q25)

X

1Q25 1Q26

Il on-Campus M Health' [ Digital Net Revenue

" Health: Medicine, Psychology, Biomedicine, Biological Sciences, Physical Education, Nursing, Pharmacy, Physiotherapy, Speech Therapy, Veterinary Medicine, Nutrition, Dentistry, Optometry, Radiology and Occupational Therapy



1Q26 GROSS PROFIT

Cruzeiro do Sul

Educacional

Expansion of 0.4 p.p. in Gross Margin, driven by mix effects and lower revenue sharing with hubs

0
0205 01 R | 53.0%
*********** 0.0%
0.2% | (0.0%)  (0.10%)
PRASE——
52.6%

— —
Gross Labor Revenue RightofUse Other Technology Gross
Profit 1Q25 Share - Amortization Costs Profit 1Q26

DL Hubs

Gross Profit: R$ 372.1 million; +5.4% vs. 1Q25

47.0%

/ / Labor

777777777777777777 26.5%

Right of Use Amortization

7.4% Revenue share - DL hubs
Technology
Others costs

1Q25




1Q26 ADJUSTED EBITDA

Adjusted EBITDA for 1Q26 impacted by PDA and accounting changes

Cruzeiro do Sul

Educacional

/1\

| (400> l (J-2rp) !
37,4% 5,3% 0,9% 36,2%
,,,,,,,,,,, —— 0,1% 0,4% 0,0% 1,3%  30,0%  mmm
(5,5%) (2,2%) (O,é%) (1,0%) S
Adjusted PDA Labor Other Technology Adm. Cash Gross Non Mkt Adjusted PDA Capex Adjusted
EBITDA Revenues Profit recurring EBITDA Complement >Opex Comparable
Mg. 1Q25 itens Mg. 1Q26 EBITDA Mg.
1Q26

EBITDA for the first quarter totaled R$210.4 million, with a margin of 30.0% (-7.4 p.p. vs. 1Q25), primarily impacted by increases in PDA (Provision for Doubtful Accounts),
technology, and personnel expenses (mainly in the IT area). Comparable EBITDA totaled R$254.0 million, with a margin of 36.2% (-1.2 p.p. vs 1Q25). Regarding PDA, we
carried out an exercise to align 1Q26 figures with the prior period

We carried out an enhancement to the applicable methodology in order to linearize this expense, reducing seasonal effects between quarters. Additionally, with
investments in technology, there will no longer be impacts from: (i) provisioning/reversal related to FIES students and (ii) provisioning of the revenue-sharing portion with
partner hubs, as the identification of receivables has become faster and more efficient. As a result, the PDA reversal in the period amounted to 1.2% of net revenue vs.
1.4% last year, a reduction of 21 bps. We advanced in the review of the accounting treatment for technology, reflecting the shorter economic useful life of digital solutions
(higher Opex vs. Capex), resulting in an increase in these expenses that are no longer recorded as investments. The increase in personnel reflects investments in teams
that will ensure strategic execution, mainly in the technology fronts

10
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Comparability adjustment exercise for PDA PDA complementary exercise - 2025

—o—2025 Actual 0—2025 Comparable to 2026

1,4% 1,6%
14% 2.6% 1.2% ’
-+
(3.7%) (3,1%)
(5,0%) (4,5%)
1 .T% 77777777777 (6,3%) (4,5%)
1.0%
o (9,3%)
(10,9%)
e e
(5.5%) (4.1%)
PDA 1Q25 PDA 1Q26 FIES studants Revenue Share PDA PDA 1Q26
adjustment - DL Hubs Complement Comparable 1Q 2Q 3Q 4Q Year

1



COSTS AND EXPENSES (% of Net Operating Revenue)

70.3%

63.5% s o 64.1%
0 0

33.3% 35.0%

Labor
I Revenue Share - DL Hubs
- Other Costs
- Marketing
I Technology
Adjusted Administrative

B rDA

3.2%
(1.4%) (1.2%)
1Q25 1Q26 1Q26 Comparable

Educacional

In 1Q26, costs and expenses (cash effect) totaled
70.3% of the Company’s Net Revenue, 6.9 p.p. higher
than in 1Q25, mainly due to the increase in PDA and
higher personnel and technology costs and
expenses

Cruzeiro do Sul

12



Cruzeiro do Sul

1Q26 ADJUSTED NET INCOME
Adjusted Net Income of R$62.7 million with an 8.9% margin in 1Q26
Adjusted Net Income in the first quarter totaled
13.0%

R$62.7 million, compared to R$87.3 million in
1Q25. Adjusted Net Income was impacted by the

reduction in EBITDA during the period
2.4% 8.9%
NG
0
I 0.0% 0.2% 0.2% 0 E|;/o 77777777777
(7.5%)

Adj. Net EBITDA Non- D&A Taxes Lease Financial Adj. Net
Margin recurring liability result Margin

1Q25 expenses1 interest 1Q26

*Adjusted Net Income: management information /" Non-recurring expenses: M&A / Projects 13



Cruzeiro do Sul

Educacional

1Q26 ACCOUNTS RECEIVABLE (LTM)

Average collection period of 38 days

The average collection period closed 1Q26 at 38 days,

R$ million 1Q26 1Q25 % . .

Gross Receivables 566,7 474.5 19,4% compared to 32 .days in 'Fhe same period last year. We
PVA 21,8)  (231) (5,3%) revisited our receivables discount strategy due to the low
PDA (243,7)  (218,6) 11,4% attractiveness of advance rates. As a result, the credit card
NetReceivables 301,2 232,8 29,4% receivables portfolio came to represent 9 days, versus 3
Days of Receivables LTM* 38 32 +6 days

days last year

14



Cruzeiro do Sul

Educacional

1Q26 CAPEX*

Investments alighed with the budget

12 Investments in 1Q26 amounted to R$10.2 million, 16.4% lower than in
"""""""""""""""""""""""""""""""""""" 1Q25, due to changes in the accounting treatment of technology
-16.4%
oo 1 investments
1Q25 1Q26

Infrastructure / Technology

*Management Information 15
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Cruzeiro do Sul

Educacional

1Q26 FREE CASH FLOW TO EQUITY

Free Cash Flow to Equity of R$ 142.8 million in 1Q26

227
I
(“3) 1 143 1026
2
| o o e R R$ milhdes Q %
(41) (1) (0) comp.
Free Cash Flow 140,4 223,1 (37,1%)
Receivables advance + expense (24,6) (63,3) (61,1%)
Indemnification asset 0,2 (41,6) n.a.
Comparable Free Cash Flow 116,0 118,2 (1,9%)
1Q25 Free Ex IFRS-16 Working Finan. Result Disconts Capex Taxes 1Q26 Free
Cash Flow EBITDA Capital (cash) granted Cash Flow
to Equity to Equity

Free Cash Flow in 1Q26 totaled R$140.4 million, compared to R$223.1 million in 1Q25, impacted by a reduction in working capital, reflecting a 6-
day increase in the average collection period, due to a lower volume of receivables discounting, as well as a positive impact of R$41.6 million from
indemnity assets in 1Q25. Cash Flow to Shareholders reached R$12.8 million, representing 97.0% of EBITDA ex-IFRS 16. On a comparable cash
flow basis, free cash flow would have been approximately R$116.0 million, versus R$118.2 million in 1Q25

16



NET DEBT (CASH)

Leverage reduction to 0.8x

1.1x
0.8x
634
425 493
T
L
(364)
@ @
(203)
Net debt Aquisitions Debt Cash Financial Debt Net debt
(Cash) 1Q25 (cash) 1Q26
Leverage

Cruzeiro do Sul

Educacional

Debt amortization schedule (R$ million)

Cash [l Debentures Obligations by acquisition

931
CDI +1.2%
480
392
259
480
154 139 359
33
1Q26 2026 2027 2028 2029 >2030

17






Investor Relations Contact
dri@cruzeirodosul.edu.br
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