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Destaques do 1724

EBITDA ajustado atinge R$180,5 milhdes,
+125% vs. 1T23

+22,2% +21,9%

Receita liquida de vestuario Vendas mesmas lojas ' de
vs. 1723 vestuario vs. 1723
54,1% 12,4%
, 1. /0 /0

Margem bruta de vestuario, Margem EBITDA ajustada?3
1,0 p/oRvsSIl2S +6,0 p.p. vs. 1723

-1,8 p.p. 1,5X

Em despesas operacionais? Alavancagem?no 1724,
como % da receita liquida vs. 1T23 reduzindo de 4,0x no 1723

(1) SSS: Same Store Sale - Crescimento de vendas em mesmas lojas. E composto pelas vendas das lojas ativas ha mais de 13 meses em relagédo ao mesmo periodo do ano anterior, incluindo o
ecommerce e todas as suas modalidades de vendas e entrega (100% online, vendas diretas, Ship from Store e Clique e Retire). (2) Considera apenas despesas com vendas, gerais e
administrativas para fins de analise. (3) Ajustes incluem: (i) Outras receitas (despesas) operacionais liquidas; (i) Receitas financeira de fornecedores; (i) Recuperagado de créditos fiscais; (iv)
Incentivo de longo prazo pago aos colaboradores da C&A.(4) Inclui o compromisso com Bradescard

resultados 1724
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Gestao da performance

Aumento da venda por m?

Performance nas lojas high e conceito

Crescimento do volume de pecas vendidas

Aumento no fluxo e conversao nas lojas

Assertividade da colecdo com alto freshness

Evolucao do Hub de Inteligéncia Comercial

9° trimestre consecutivo de crescimento de margem

resultados 1T24 @
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Receita de mercadorias

R$ Milhées e %

Crescimento de receita principalmente em fungdo do bom desempenho de vestuario.
Aumento da receita em todas as divisdes, com destaque para o Feminino.

Receita de Mercadorias Vestuario

1.331,2

1.125,1 1.157,3

1T20 1T21 1T22 1T23 1T24 1T20 1T21 1T22 1T23 1T24

Eletronicos e Beleza

1T20 1T21 1T22 1723 1T24

resultados 1724
M Receita Liquida === \/endas mesmas lojas 6




Margem bruta de mercadorias

R$ Milhdes e %

9° trimestre de expanséo na margem bruta de vestuario (YoY),
impulsionada pela assertividade das colecdes, push & pull e precificagcédo dinamica

638,5
674,1

413,9

40,8 41,9 435
> 26,3 i 35,6

457/0

I 40 8%

1T20 1T21 1T22 1T23 1T24
Mercadorias

1T20 1T21 1T22 1T23 1T24 1T20 VAl
Vestuario

1T22 1T23 1T24
Eletronicos e Beleza

B LucroBruto === Margem Bruta

resultados 1T24 @
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Diluicdo em despesas operacionais’

R$ Milhdes e %

50,9%
47,5%
38,5% 40,4% 40,7% 38.9%
I I I 4 I_
1T19 1T20 1T21 1T22 1T23 1T24

m Despesas operacionais' / receita liquida consolidada

1T19 1T20 1T21 1T22 1T23 1T24 1T24 x 1T23

Despesas operacionais:

Despesas de vendas, 400,8 394,3 394,7 568,9 504,7 | 565,7 +12,1%
gerais e administrativa

1- As despesas consideram o impacto do pagamento do arrendamento mercantil, conforme norma contabil IFRS16. Mas desconsidera as despesas de Depreciagéo
e Amortizag&o e a Depreciagdo de Direito de Uso (Arrendamento), além das despesas com perdas em crédito, liquidas e outras (despesas) receitas operacionais

resultados 1724 @
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Crescimento do EBITDA ajustado

pos -IFRS16

R$ Milhées e % Bl EBITDA ajustado (pds IFRS16)" === Margem EBITDA ajustada (pés IFRS16)

12,4%
i n S 6,5% 180,5
T~ 0L0%F— | :
-5,2%
Forte +125,2%
desempenho
operacional 90,6 80,2 /9
resultando em
EBITDA recorde
paraum
primeiro 0,1
trimestre
- J -40,1
1720 1T21 1T22 1723 1724

1- O EBITDA considera o impacto do pagamento do arrendamento mercantil, conforme norma contabil IFRS16 e € ajustado por: (i) outras receitas (despesas)

operacionais liquidas; (ii) receita financeira de fornecedores; (iii) recuperagéo de créditos fiscais e (iv) Programa de incentivo de longo prazo
Resultados 1724 @
9




Lay

R$110,1M R$889M

Aumento de 58,8% na receita Carteira no final do 1724
liquida

5,5M ATy

de cartdes emitidos De participagao nas
("500 milno 1T24) vendas do varejo

R$17,5M 4,6%

Resultado C&A Pay perdcaasr’ltgi?iadriwsésdoigre a

resultados 1T24 @
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Plano de investimento

R$ Milhdes
Investimentos da Estratégia Energia C&A
acelerando a partir do 2724
83,6
-16%
70,7 |
55,5
49,8

1T19 1T20 1T21 1T22 1T23 1T24

m Novas lojas mReformas e remodelagens m Cadeia de Suprimentos Digital e Tecnologia

resultados 1724 @
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Reducao da Alavancagem

R$ Milhdes

4,0x

3,2x

1.503,8

1,5Xx 1,5x

1.249,9
1.126,4 1.046,9
I 880,6 I
1T23 2T23 3723 4723 1T24

mm Divida liquida —Alavancagem

Nota: Caixa e equivalentes de caixa exclui o efeito da antecipagéo de recebiveis realizada no 1T23. N&o houve esse tipo de operagdo no 1724
Para fins de alavancagem considera-se o EBITDA Ajustado dos ultimos 12 meses pré-IFRS 16 e a divida liquida inclui o compromisso de

pagamento com o Bradescard.
resultados 1T24 @
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Perguntas e respostas

Para perguntas ao vivo por audio, levante a
mao para entrar na fila. Ao ser anunciado,
uma solicitacdo para ativar seu microfone
aparecera na tela e, entao, vocé deve ativar
O seu microfone para fazer perguntas.
Orientamos que as perguntas sejam

feitas todas de uma unica vez.

Ou se preferir, escreva sua pergunta diretamente
no icone de Q&A na parte inferior da tela.

(' N\ ( D)
N

) "

Raise Hand Q&A
/. Y,

resultados 1T24
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Divulgacao de resultados

T24

Contatos:
Laurence Gomes | CFO e IRO

Juliane Goulart
Pedro Abe
Leandra Baptista
ri@cea.com.br
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Highlights 1Q24

Adjusted EBITDA reaches R$180.5 million,
+125% vs. 1Q23

+22.2%6 +21.9%

Apparel net revenue Apparel same store sales?
vs. 1Q23 vs.1Q23

54.1% 12.4%

Apparel gross margin Adjusted EBITDA margin 3
+1.0p.p. vs. 1Q23 vs. 1Q23

-1.8 p.p. 1.5x

Operating expenses 2. as a Leveragein 1024,
perceﬁtage of net revenue vs. decreasing from 4.0x in
1Q23 123

(1) SSS: Same Store Sale - It is made up of the sales of stores that have been active for more than 13 months compared to the same period of the previous year, including
= ecommerce and all its sales and delivery modalities (100% online, direct sales, Ship from Store and Click and Collect). (2) Considers only selling, general and
administrative expenses for analysis purposes. (3) Adjustments include: (i) Other net operating income (expense); (ii) Financial revenues from suppliers; (i) Recovery of 1Q24 Results @
tax credits; (iv) Long-term incentive paid to C&A employees. (4) Includes commmitment to Bradescard 3



Performance management

Increase in sales per square meter

Performance in high-end and concept stores

Growth in volume sold

In-store flow and conversion increase

Collection precision with high freshness

Evolution of the Business Intelligence Hub

Margin growth for the 9th consecutive quarter

resultados 1T24 @
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Merchandise Sales

I - i3 Revenue growth due to strong performance in apparel.
| Increase in revenue in all divisions, with the Women'’s division being the main highlight

Merchandise Apparel

1,331.2

1220  1@21 122 123  1Q24 1Q20  1Q21  1Q22 1823  1Q24
NN
GYOON fa{/}i'i
SN U !
AR Electronics & Beauty

\o'\,
0.0
e

#
Yo Y4\ &Y

1Q20 1Q21 1Q22 1Q23 1Q24

Il Net Revenue === Sgme-store sales 1Q24 Resultg @



Merchandise Gross Margin

R$ Million and %

9th consecutive quarter with an expansion in apparel gross margin (YoY),
driven by collection assertiveness, push & pull and dynamic pricing

638.5

674.1

40.8 419 435

II

1Q20 1Q21 lery 1Q23 1Q24 120 1Q21 1Q22 1Q23 1Q24 1Q20 1Q21 1Q22 1Q23 1Q24

Merchandise Apparel Electronics & Beauty

B Gross profit Gross Margin

1G24 Results @
7



Operating Expenses Dilution'

R$ Million and %

50.9%
47.5%
38.5% 40.4% 40.7% 38.9%
I I -1.8 p.p.
1Q19 1Q20 1Q21 1Q22 1Q23 1Q24

m Operating Expenses' / Consolidated Net Revenue

| 1Q19 | 1Q20 | 1Q21 | 1Q22 | 1Q23 | 1024 |1Q24X1QZ3

Operating Expenses:

Selling, G&A expenses 400.8

394.3 | 394.7 | 568.9 | 504.7 | 565.7 +12.1%

1- Expenses consider the impact of the payment of the lease, according to the IFRS16 accounting standard. However, it does not
take into account the expenses of Depreciation and Amortization and the Depreciation of Right of Use (Lease), in addition to the
expenses with credit losses, net and other (expenses) operating revenues

1Q24 Results
8
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Growth of Adjusted EBITDA

(post-IFRS16)

B Adjusted EBITDA (post IFRS16)! ==== Adjusted EBITDA margin (post IFRS16)

E N 12.4%
9.3%
6.5% 180.5
\ 0.0% —
Strong -5.2%
operational +125.2%
performance 90.6
resulting in i 80.2 />
record EBITDA
in a first quarter
0.1
- J
-40.1
1Q20 1Q21 1Q22 1Q23 1Q24

(1) EBITDA considers the impact of the lease payment, according to IFRS16 accounting standard and is adjusted by: (i) other net operating revenues (expenses); (i)

financialincome from suppliers; (iii) recovery of tax credits and (iv) long-term incentive program.
1G24 Results @
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Lay

R$110.1M R$889M

58.8% increase Portfolio at the end of 1Q24
iNn Net revenue

5.5M ASY

of cards issued

(500K in 1024) Share of retail sales

R$17.5M 4.6%

Net losses on

C&A Pay results the average portfolio

1Q24 Results
10



Investment Plan

R$ Million
[ Investments for the C&A Energy strategy ]
accelerating from 2Q24 onwards
83.6 -16%
70.7 |
i 49.8
335 I 3317
1 1S
1Q19 1Q20 1Q21 1Q22 1Q23 1(93
mNew Stores  mRevamps and Remodeling  m Supply Chain Digital and Technology

1Q24 Results @
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Leverage Reduction

R$ Million

4.0x

3.2x

1,503.8

1.5x 1.5x

1,249.9
1,126.4 G
A 880.6
\\
: I
" 1Q23 2Q23 3Q23 4Q23 1Q24

Note: Cash and cash equivalents excludes the effect of the advance of receivablesin 1Q23. C&A had no advance of receivables in 1Q24.
For leverage purposes, the Adjusted EBITDA of the last 12 months pre-IFRS 16 is considered, and the net debt includes the payment commitment

with Bradescard.
1Q24 Results
12




Questions and Answers

If you want to ask a live question via audio, please
raise your hand to join the queue. Once you are
announced, a request to activate your mike will
appear on your screen. Activate the mike to ask
your guestion. Please ask all your questions at the
same time.

If you would prefer, write your question directly into
the Q&A icon on the lower part of your screen.

r N\ ~
O\
N ||
RaiseHand Q&A
/. Y,

1Q24 Results
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Q24

Contacts:
Laurence Gomes | CFO and IRO

Juliane Goulart
Pedro Abe
Leandra Baptista
ri@cea.com.br

/ . h \ - Disclaimer:

The statements contained herein rel;a?(g to business pros%%‘ 3 tions on opera ngandfinancial results and those r ting t ard-looking
statements and 2 h, are based solely on'the Bdard's expéctatior ngthe future o business. These expectations Nnd ¢ Brazilian
©. : : : the sectorand internat e.
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