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CAMIL ANUNCIA OS RESULTADOS DO 1T26

Camil registra Receita Liquida de R$2,7 bilhoes
com EBITDA de R$210 milh6es e margem de 7,9% no 1726

S3o Paulo, 14 de julho de 2026 — A Camil Alimentos S.A. (“Camil” ou “Companhia”) (B3: CAML3) anuncia os resultados
do primeiro trimestre de 2026 (1726 — mar/2026 a mai/2026). Neste release as informacdes sdo apresentadas em IFRS e
representam o resultado consolidado da Companhia em milhdes de reais (RS) com comparacdes YoY referentes ao

primeiro trimestre de

2025 (1725 — mar/2025 a mai/2025) e comparagdes QoQ (4T25 — dez/2025 a fev/2026), exceto

quando especificado de outra forma.

Destaques

Lucro Bruto

EBITDA

Lucro/Prejuizo
Liquido

O volume consolidado no 1T26 cresceu +17,9% YoY, atingindo 593,6 mil toneladas, impulsionado
pelo crescimento no segmento de alto giro (+13,9% YoY), alto valor (+14,6% YoY) e internacional
(+25,8% YoY). Na analise sequencial, o volume consolidado cresceu +19,0% QoQ.

Receita Bruta de R$3,1 bilhdes (+0,5% YoY e +7,6% QoQ) no 1T26 e Receita Liquida de R$2,7
bilhoes (-0,7% YoY e +6,6% QoQ) no 1T26.

Lucro Bruto de R$651,8 milhdes (+7,5% YoY e 20,0%QoQ) com margem de 24,4% (+1,9pp YoY
e +2,7pp QoQ) no 1T26.

EBITDA de R$210,0 milhdes (-9,9% YoY e +8,9% QoQ) com margem de 7,9% (-0,8pp YoY e
+0,2pp QoQ).

Lucro Liquido de R$28,0 milhdes (-57,6% YoY), com margem liquida de 1,0% (-1,4pp YoY ).

Capex de R$77,5 milhdes (-35,3% YoY e -16,5% QoQ) no trimestre.

Divida Liquida/EBITDA UDM de 4,7x no 1T26 (+0,6x vs. 1T25 e +1,5x vs. 4T25).

Destaques Financeiros 1726

Data Fechamento VS 1725

Receita Bruta 3.123,5 2.916,2 3.138,9 0,5% 7,6%

Receita Liquida 2.687,3 2.502,8 2.668,0 -0,7% 6,6%

Lucro Bruto 606,1 543,3 651,8 7,5% 20,0%
Margem Bruta (%) 22,6% 21,7% 24,4% 1,9p0p 2,7pp

EBITDA 233,1 192,8 210,0 -9,9% 8,9%
Margem EBITDA (%) 8,7% 7,7% 7,9% -0,8pp 0,2pp

Lucro/Prejuizo Liquido 66,0 (40,3) 28,0 -57,6% n.a.
Margem Liquida (%) 2,5% (1,6%) 1,0% -1,4pp 2,7pp

Capex 119,9 92,9 77,5 -35,3% -16,5%

Div. Lig./EBITDA UDM (x) 4,1x 3,2x 4,7x 0,6x 1,5x

Destaques operacionais 4725 1T26 1T26 1T26
Volumes (em mil tons) fev-26 mai-26 VS 1125 VS 4725
503,4 499,0 593,6 17,9% 19,0%
Brasil 335,4 3433 382,2 13,9% 11,3%
Alto Giro 292,6 292,9 333,1 13,9% 13,7%
Alto Valor 42,8 50,4 49,0 14,6% -2,7%
Internacional 168,0 155,6 211,4 25,8% 35,8%
Brasil
Alto Giro 3,96 3,29 3,82 -3,5% 16,2%
Alto Valor 15,28 16,89 17,52 14,6% 3,7%
Internacional 4,49 4,02 3,04 -32,4% -24,5%

Classificagdo por categoria:

Alto Giro: categorias no Brasil de grdos (arroz, feijdo e outros grdos) e adogados;

categorias no Brasil de pescados enlatados, massas, biscoitos e café;
Uruguai, Chile, Peru, Equador e Paraguai.
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Mensagem da Administracao

A Camil encerrou o 1T26 com crescimento de +17,9% de volumes frente ao 1T25, com avango simultaneo no Brasil e no
Internacional, reforgando a consisténcia da estratégia de crescimento de volumes e ganho de escala da Companhia. Nas
operacgdes internacionais, o volume apresentou avanc¢o de +25,8% YoY e, no alto valor e alto giro Brasil, os volumes
cresceram 14,6% e +13,9%, respectivamente. Mesmo diante de um cendrio de pregos menores de arroz no Brasil e na
América Latina, a receita liquida permaneceu praticamente estavel em RS$2,7 bilhdes (reducdo de -0,7% em relagdo ao
1T25), evidenciando que o forte crescimento de volumes compensou, quase integralmente, o efeito da deflagdo de
precos. O EBITDA atingiu R$210 milhdes, com margem de 7,9%.

O alto giro no Brasil (grdos e adogados) apresentou novamente desempenho positivo em volumes, com crescimento de
+13,9% em relagdo ao 1T25, impulsionado tanto por graos quanto por agucar. O resultado reflete a forga das nossas
marcas lideres, a evolugdao da execugdo comercial e a captura dos planos de crescimento estruturados desde o ano
passado, consolidando o alto giro como plataforma de escala e capilaridade da Companhia.

Nas categorias de alto valor, o volume cresceu +14,6% na comparagao anual, sustentado por pescados, café e biscoitos,
parcialmente compensado por massas no periodo. O destaque segue sendo café, projeto que vem se desenvolvendo de
forma consistente: seguimos ampliando o portfélio com inovagdes, expandindo nossa presenga em marca e canais e
registrando ganhos sequenciais de participagdo na categoria. Em biscoitos, avangamos com as iniciativas de
fortalecimento da marca, com crescimento de volumes na comparagao anual. O desempenho do trimestre reforga a
estratégia de crescimento de volumes da Companhia, com consisténcia na trajetéria de aumento de escala e crescimento
do alto valor.

No mercado internacional, os volumes cresceram +26% YoY no trimestre, impulsionados principalmente por Uruguai,
Paraguai e Chile, e parcialmente compensados por Peru e Equador, dando sequéncia ao forte ciclo de expansdo do
segmento, que se consolida como um dos principais vetores de crescimento e diversificagdo da Companhia. O prego
liguido médio no internacional recuou -32,4% no ano, refletindo os baixos precgos de arroz no periodo, movimento de
mercado que atinge todo o setor. Nesse contexto, a captura expressiva de volumes reforca a competitividade da nossa
plataforma regional: em um cendrio de pregos deprimidos, seguimos ampliando posi¢cdes nos mercados em que atuamos.

Com mais de 60 anos de trajetoria, seguimos avangando na nossa posi¢ao de mercado, sustentados por um conjunto de
marcas consolidadas, pela eficiéncia das nossas operagGes e por uma agenda estratégica orientada a criagdo de valor.
Temos convicgdo de que a combinagdo entre execugdo rigorosa e proximidade com clientes, consumidores e parceiros
continuara sustentando um crescimento resiliente e duradouro, reforcando a posicdo de destaque da Camil entre as
maiores companhias de marcas de alimentos da América Latina.

Luciano Quartiero Flavio Vargas
Diretor Presidente Diretor Financeiro e de Relagdes com Investidores



Principais Eventos

@ Julho 2026: Publicagdo do Relatério de Sustentabilidade

Em julho de 2026, a Camil publica o Relatério de Sustentabilidade referente ao exercicio social de 2025, descrevendo praticas,
desempenho e impactos ambientais, sociais e de governanga ao longo de sua cadeia de valor.

@ Junho 2026: Assembleia Geral Ordinaria

Em junho de 2026 a Companhia realizou a Assembleia Geral Ordinaria Anual. Os materiais da Assembleia estdo disponiveis
no website de Relagdes com Investidores da Companhia.

8 Junho 2026: Pagamento de Dividendos

Em junho de 2026, a Companhia pagou a segunda das doze parcelas dos dividendos aprovados em dezembro de 2025, no
valor bruto de R$25,0 milh&es, equivalente a R$0,073 por acdo ordindaria. A distribuic3o totaliza R$420,0 milhdes e se encerra
em dezembro de 2028.

ESG

No 1T26, a Camil continuou implementando sua estratégia ESG, com avangos consistentes nos

. . . N ~ . A T
pilares ambiental, social e de governancga, sempre conectada a geragdo de valor sustentaveleao  # @ 3 @
crescimento do negécio. WO

No pilar ambiental, iniciamos a fase piloto da nova Cambai (RS), onde também teremos a nova
termoelétrica, que vai utilizar 100% da casca de arroz produzida em nossas operac¢des da regido para gerar energia renovavel.
A iniciativa fortalece nossa estratégia de economia circular, ao converter residuo industrial em fonte de energia.

Na frente social, seguimos evoluindo com nossos programas proprios de impacto comunitario. O Graos da Base, da marca
Camil, certificou dezenas de pequenos negdcios locais em praticas sustentdveis e gestdo empreendedora. O Doce Futuro, da
marca Unido, capacitou mais de mil alunos em comunidades préximas as nossas operagdes.

Em governanga, ampliamos a estrutura de riscos ESG para 22 indicadores monitorados e estendemos a atuacao dos Comités
de Riscos e de Integridade as operagdes fora do Brasil. Também divulgamos o Informe Brasileiro de Governanga Corporativa,
no modelo "pratique ou explique" do CBGC, com elevado grau de aderéncia as boas praticas.

Agradecemos a todos os colaboradores, parceiros, clientes e comunidades pelo compromisso compartilhado de construir um
futuro mais sustentdvel. Seguimos firmes no propodsito de ampliar nosso impacto positivo, valorizando as pessoas que
caminham conosco, garantindo a exceléncia dos nossos produtos e conduzindo nossas operac¢des de forma responsavel, com
foco na redugao dos impactos ambientais das nossas atividades.

O Relatério de Sustentabilidade da Companhia referente ao encerramento de fevereiro de 2026 estara disponivel a partir
de 14 de julho de 2026 no site de Relag6es com Investidores, na se¢ao ESG.

Prémios e Reconhecimentos

@ Margo — 2026: Ranking ABRAS Lideres de Vendas 2026:

- Camil em 12 lugar em Arroz branco, 12 lugar em Arroz Parboilizado, 32 lugar em Arroz Integral; 12 lugar em
Feijao Carioca; 32 lugar em Feijao Preto.
- Coqueiro: 22 lugar em Atum; o 22 lugar em Sardinha.
- Unido: 12 lugar em Acucar Refinado; 32 lugar em Agucar Orgénico.
@ Maio — 2026 | SA Varejo — Marcas Mais Lembradas: 12 lugar em Arroz; 12 lugar em Feijdo; 12 lugar com Unido em
Acucar; 32 lugar em Arroz Integral; 22 lugar com Coqueiro.

@ Top of Mind RS — Revista Amanha: 22 lugar em Arroz e 22 lugar em Feijdo.
@ Estaddo — Paladar Testou: 22 lugar Coqueiro/Sardinha

@  Abril - 2026 | Mercado Comum 312 TOP OF MIND
- Marcas de Sucesso
- Revista Gondola — Troféu Nossa Gente Fornecedora Maio
- SmartLeader 2025
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Marcas e Lancamentos

Camil - Patrimonio do Brasil: A Camil langa a campanha “Arroz e Feijao Patrimdnio do Brasil”, iniciativa que convida
brasileiros de todo o pais a apoiarem o reconhecimento do arroz e feijao como patriménio nacional por meio de uma
peticdo online, disponivel em www.peticao.camil.com.br. A ag¢do, apoiada pelo , .
embaixador Thiaguinho — que renova sua parceria com a marca, tem como objetivo .:@?‘“Zl FE/J4&
valorizar um dos principais simbolos da culinaria brasileira e reforgar a presenca da
marca no territério da brasilidade.

Além da construgao no territorio de brasilidade, a campanha ajuda a reforgar a posicao
de lideranca da companhia dentro do segmento com as mensagens de ‘marca nimero
1 de arroz no Brasil’ bem como ‘a marca de feijao mais lembrada pelos brasileiros’, que
se desdobram em diferentes pontos de contato com os consumidores: meios digitais,
influenciadores, ponto de venda, ativagdes, entre outros.

Formatura do Programa Graos da Base Camil — Instituto Capim Santo

Em junho de 2026, celebramos a formatura da primeira turma do Programa
Grdos da Base Camil em Porto Alegre/RS. Realizada em parceria com o
Instituto Capim Santo, a iniciativa capacitou 16 negdcios, com foco na
qualificagdo profissional, no fortalecimento do empreendedorismo e na
geragao de renda.

A conclusdo desta primeira turma marca um importante passo na expansado
do programa, evidenciando o impacto concreto do investimento social da

= Camil na promogdo do desenvolvimento de negdcios, na inclusdo produtiva
e T SN e na transformacao de vidas e comunidades.

Coqueiro - Coqueiro realizou a promog¢do nacional “Peixe da Hora” durante o
periodo da Quaresma, aproveitando a sazonalidade para estimular o consumo
da categoria e fortalecer o relacionamento com os consumidores. A campanha
ofereceu prémios instantaneos, sorteios didrios e um prémio final de R$ 150 mil,
mediante a compra e cadastro de produtos das marcas Coqueiro e Pescador,
reforcando a presenga da marca no principal momento de consumo de pescados
no Brasil.

A A de 2 produtos Coqueiro
ou Pescador (O -

Mabel - Apés iniciar a sua entrada no territério de biscoitos indulgentes com o langamento dos Cookies e o relangamento
dos Recheados Mabel no final do ano passado, a marca consolidou o seu pilar estratégico de inovagdo focado em
completar o seu portfélio.

Dando sequéncia a este posicionamento no primeiro trimestre, a marca oficializou
em abril a campanha de Cookies Mabel com foco em Awareness em Goids (GO),
reforcando a mensagem de "Novos Cookies Mabel, Ndo tem Igual". A agdo contou
com a criagdo de conteldos exclusivos em parceria com a Rafa Tuma,
influenciadora amplamente reconhecida pelas suas animagdes.

Ainda na frente de inovagao, a Mabel expandiu o seu portfélio em maio com o
langamento do Wafer Mabel em trés sabores. A novidade completou os white
spaces do portfélio, com foco em produtos indulgentes e de maior valor agregado, reafirmando o compromisso da
marca com o crescimento continuo e a preferéncia dos consumidores.



http://www.peticao.camil.com.br/
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Desempenho Operacional

Evolucdo Volume (k ton) 0 volume consolidado apresentou crescimento anual de +17,9%
Volumes 1726 vs. lTﬁ;';:\:‘o’v Breakdown (%) YoV, refletindo o avango tanto no Brasil (+13,9% YoY) quanto no
19,0% Qo0 Receita Liquida (%) segmento internacional (+25,8% YoY). No Brasil, o desempenho
foi impulsionado pela categoria de alto giro em +13,9% YoY, e
593.573 pela categoria de alto valor em +14,6% YoY.
503.440 498.972 46%

Sequencialmente, o volume consolidado apresentou
crescimento de +19,0% QoQ, impulsionado principalmente pelo

Volume (%) segmento internacional (+35,8% QoQ), acompanhado pelo
s avango no Brasil (+11,3% QoQ). No Brasil, o desempenho foi
sustentado pela categoria de alto giro (+13,7% QoQ),
parcialmente compensado pela reducdo da categoria de alto
1725 4125 1726 valor (-2,7% QOQ)

Classificagdo por categoria:
Alto Giro: categorias no Brasil de grdos (arroz, feijdo e outros grios) e adogados;
categorias no Brasil de pescados enlatados, massas, biscoitos e café;
Uruguai, Chile, Peru, Equador e Paraguai.

Alto Giro

/ @ Volume: 333,1 mil tons, +13,9% YoY e +13,7% QoQ no 1T26
Preco liquido: RS$3,82/kg, -3,5% YoY e +16,2% QoQ no 1T26

@ Mix de vendas: Na comparacdo anual e sequencial, o crescimento de volumes foi impulsionado tanto por aguticar quanto por
graos. Vale destacar também a melhora sequencial do prego liquido da categoria, principalmente em graos.

@ Mercado?: Arroz: R$60,77/saca (-21,3% YoY e +13,2% QoQ) no 1T26; Feijdo: R$325,17/saca (+52,0% YoY e +35,4% QoQ) no
1T26; Agucar: R$106,73/saca (-23,2% YoY e +1,1% QoQ) no 1T26.

Alto Giro - Evolugdo Volume Trimestral Histérico (mil tons) e Prego Liquido (R$/kg) Alto Giro - Evolugio Volume Anual Histérico (mil tons) e Prego Liquido (R$/kg)
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2Fonte: CEPEA,; indicador do arroz em Casca Esalg/Senar-RS 50kg; Agrolink: indicador do feijdo carioca Sc 60kg; CEPEA — indicador do Agucar Cristal Esalg-SP 50kg
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Alto Valor
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Volume: 49,0 mil tons, +14,6% YoY e -2,7% QoQ no 1T26

Preco liquido: R$17,52/kg, +14,6% YoY e +3,7% QoQ no 1726
Mix de vendas: Crescimento anual impulsionado por pescados, café e biscoitos, parcialmente compensado pela queda em

massas. Sequencialmente, a retragdo refletiu a redugdo em pescados, categoria que concentrou maior volume de vendas no 4725

As demais categorias apresentaram crescimento na comparagdo sequencial.
Mercado?: Trigo: R$1.298,77/ton (-15,9% YoY e +10,3% QoQ) no 1726 e Café: R$1.797,12/ton (-28,6% YoY e -14,1% QoQ) no

Alto Valor - Evolugdo Volume Anual Histérico (mil tons) e Prego Liquido (R$/kg)

Alto Valor - Evolugdo Volume Trimestral Histérico (mil tons) e Prego Liquido (R$/kg)
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No segmento internacional, o volume de vendas atingiu 211,4 mil tons no 1T26 (+25,8% YoY e +35,8% QoQ). O

crescimento anual de volumes ocorreu, principalmente, no Uruguai e no Chile, além da entrada do resultado do Paraguai
a partir do 3T25. Esse efeito foi parcialmente compensado por menores volumes no Peru e no Equador
Ja na comparagdo sequencial, o avango é explicado, principalmente, pelo crescimento do volume no Uruguai, Chile

Equador e Paraguai, parcialmente compensado pela retragao de volumes no Peru.

Internacional - Evolugdo Volume Trimestral Histdrico (mil tons) Internacional - Evolugdo Volume Anual (mil tons)
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Demonstracoes de Resultado Consolidado

Demonstrativos (em R$ m s) 1725 47125 1T26 1T26 1T26
Data Fechamento mai-25 fev-26 mai-26 VS 1725 VS 4725
Receita Bruta 3.123,5 2.916,2 3.1389 0,5% 7,6%
(-) Dedugdes de Vendas (436,2) (413,5) (470,9) 8,0% 13,9%
Receita Liquida 2.687,3 2.502,8 2.668,0 -0,7% 6,6%
(-) Custo das Vendas e Servigos (2.081,2) (1.959,5) (2.016,2) -3,1% 2,9%
Lucro Bruto 606,1 543,3 651,8 7,5% 20,0%
(-) Despesas com Vendas, Gerais e Adm. (443,1) (487,3) (543,9) 22,7% 11,6%
(+/-)A Ou}ra-s recei'lcas (dlespesas) operacionais e 33 613 316 869,4% 48,4%
Equivaléncia Patrimonial
Lucro Operacional (EBIT) 166,2 117,3 139,5 -16,1% 18,9%
(+/-) Resultado Financeiro (118,4) (181,8) (142,0) 19,9% -21,9%
Resultado antes Impostos 47,9 (64,5) (2,4) n.a. -96,2%
Total Imposto de Renda / CSLL 18,1 24,2 30,4 67,9% 25,8%
Lucro/Prejuizo Liquido 66,0 -40,3 28,0 -57,6% n.a.
Reconciliagdo EBITDA
Lucro/Prejuizo Liquido 66,0 (40,3) 28,0 -57,6% n.a.
(-) Resultado Financeiro Liquido 118,4 181,8 142,0 19,9% -21,9%
(-) Imposto de Renda / CSLL (18,1) (24,2) (30,4) 67,9% 25,8%
(-) Depreciagdo e Amortizagdo 66,9 75,5 70,5 5,4% -6,6%
(=) EBITDA 233,1 192,8 210,0 -9,9% 8,9%
Margens
Margem Bruta 22,6% 21,7% 24,4% 1,9pp 2,7pp
Margem EBITDA 8,7% 7,7% 7,9% -0,8pp 0,2pp
Margem Liquida 2,5% (1,6%) 1,0% -1,4pp 2,7pp
Demonstracdes de Resultado por Segmento
Brazil 1725 4725 1726 1726 1726
Data Fechamento mai-25 fev-26 mai-26 VS 1725 VS 4125
Receita Liquida 1.932,7 1.876,8 2.025,9 4,8% 7,9%
(-) Custo das Vendas e Servigos (1.511,8) (1.476,8) (1.530,1) 1,2% 3,6%
Lucro Bruto 420,9 400,0 495,8 17,8% 24,0%
(-) De_spesas com Vendas, Gerais e Adm (305,1) (356,7) (401,7) 31,7% 12,6%
(+/-)- OuAtra-s receiFas (d.espesas) operacionais e 23 513 315 1278,7% 38,6%
Equivaléncia Patrimonial
Lucro Operacional (EBIT) 118,1 94,6 125,6 6,4% 32,7%
(+/-) Resultado Financeiro (110,1) (158,1) (128,0) 16,2% -19,1%
Resultado antes Impostos 8,0 (63,5) (2,4) n.a. -96,3%
Total Imposto de Renda / CSLL 16,2 25,0 28,7 77,2% 14,9%
Lucro/Prejuizo Liquido 24,2 (38,5) 26,4 9,0% n.a.
Reconciliagdo EBITDA
Lucro/Prejuizo Liquido 24,2 (38,5) 26,4 9,0% n.a.
(+) Resultado Financeiro Liquido 110,1 158,1 128,0 16,2% -19,1%
(+) Imposto de Renda / CSLL (16,2) (25,0) (28,7) 77,2% 14,9%
(+) Depreciagdo e Amortizagdo 44,8 46,0 48,0 7,2% 4,5%
(=) EBITDA 162,9 140,6 173,6 6,6% 23,5%
Margens
Margem Bruta 21,8% 21,3% 24,5% 2,7pp 3,2pp
Margem EBITDA 8,4% 7,5% 8,6% 0,1pp 1,1pp
Margem Liquida 1,3% (2,1%) 1,3% 0,0pp 3,4pp
International 1725 4725 1726 1726 1726
Data Fechamento mai-25 fev-26 mai-26 VS 1725 VS 4125
Receita Liquida 754,7 626,0 642,1 -14,9% 2,6%
(-) Custo das Vendas e Servigos (569,4) (482,7) (486,1) -14,6% 0,7%
Lucro Bruto 185,2 143,3 156,0 -15,8% 8,9%
(-) Despesas com Vendas, Gerais e Adm (138,0) (130,6) (142,2) 3,0% 8,9%
(+/-)A Ou}ra-s receiFas (dlespesas) operacionais e 10 10,0 01 na. -98,7%
Equivaléncia Patrimonial
Lucro Operacional (EBIT) 48,2 22,7 13,9 -71,1% -38,6%
(+/-) Resultado Financeiro (8,3) (23,7) (14,0) 69,1% -40,8%
Resultado antes Impostos 39,9 (1,0) (0,1) n.a. -90,9%
(+/-) Total Imposto de Renda / CSLL 1,9 (0,8) 1,7 -11,2% n.a.
Lucro/Prejuizo Liquido 41,8 (1,8) 1,6 -96,1% n.a.
Reconciliagdo EBITDA
Lucro/Prejuizo Liquido 41,8 (1,8) 1,6 -96,1% n.a.
(+) Resultado Financeiro Liquido 8,3 23,7 14,0 69,1% -40,8%
(+) Imposto de Renda / CSLL (1,9) 0,8 (1,7) -11,2% n.a.
(+) Depreciagdo e Amortizagdo 22,1 29,5 22,5 1,8% -23,9%
(=) EBITDA 70,2 52,2 36,4 -48,2% -30,3%
Margens
Margem Bruta 24,5% 22,9% 24,3% -0,3pp 1,4pp
Margem EBITDA 9,3% 8,3% 5,7% -3,6pp -2,7pp
Margem Liquida 5,5% (0,3%) 0,3% -5,3pp 0,5pp



@Camil

Desempenho Financeiro

Receita

Consolidado 1T26: Abertura Receita Bruta (RSmn)

| o) *

A Receita Bruta atingiu R$3,1 bilhdes no trimestre (+0,5%
YoY), principalmente em fung¢do do aumento do volume

3.139,5 . . . .
31235 L -63,1 . consolidado, impulsionado pelo crescimento dos volumes
no Brasil, tanto em alto giro quanto em alto valor, e pelo
-586,8 B ; ; ; ;
avanco do segmento internacional. Esse efeito foi
parcialmente compensado pela queda de pregos,
impulsionada pela categoria de alto giro e segmento
internacional — o efeito de redug¢do de precos foi maior no
Uruguai, Chile, Peru e Equador, parcialmente compensada
pelo aumento de pregos na categoria de alto valor.
e e I _ . o
RB 1725 Preco Volume Cambio RB 1726 A Receita Liquida atingiu R$2,7 bilhdes no trimestre (-0,7%
Fonte: Companhia YOY).
Custos e Despesas
Despesas por fungdo 1T25 4725 1126 1T26 1T26
Data Fechamento mai-25 fev-26 mai-26 VS 1T25 VS 47125
Despesas por Fungdo (2.524,4) (2.446,8) (2.560,1) 1,4% 4,6%
Custo dos Produtos Vendidos (2.081,2) (1.959,5) (2.016,2) -3,1% 2,9%
Despesas com Vendas (292,5) (295,9) (353,6) 20,9% 19,5%
Despesas Gerais e Administrativas (150,6) (191,4) (190,3) 26,3% -0,6%
Despesas por Natureza 1725 47125 1726 1726 1726
Data Fechamento mai-25 fev-26 mai-26 VS 1T25 VS 47125
Despesas por Natureza (2.524,4) (2.446,8) (2.560,1) 1,4% 4,6%
Depreciagdo e Amortizagdo (66,9) (75,5) (70,5) 5,4% -6,6%
Despesas com Pessoal (260,7) (260,2) (286,3) 9,8% 10,1%
Matéria Prima e Materiais (1.735,3) (1.647,0) (1.614,8) -6,9% -2,0%
Fretes (227,3) (226,0) (290,2) 27,7% 28,4%
Comissoes sobre Vendas (15,8) (13,0) (13,5) -14,8% 3,4%
Despesas com Manutengdo (63,9) (61,4) (69,8) 9,3% 13,7%
Despesas com Energia Elétrica (33,0) (36,3) (37,0) 12,4% 2,2%
Despesas com Servicos de Terceiros (56,5) (67,6) (75,8) 34,0% 12,1%
Locag3o (12,5) (9,6) (12,2) 2,7% 27,3%
Exportagdo (22,9) (23,8) (26,3) 14,8% 10,8%
QOutras Despesas (29,5) (26,5) (63,6) 115,8% 140,2%

Custo das Vendas e Servigos

Os Custos das Vendas e Servicos do trimestre atingiram R$2,0 bilhdes (-3,1% YoY), ou 75,6% da receita liquida. A reducdo
anual reflete, principalmente, a queda de pregos no segmento Internacional e na categoria de alto giro. Esse efeito foi

parcialmente compensado pelo crescimento do volume consolidado (+17,9% YoY), impulsionado pelo avango dos

volumes no Brasil e no Internacional, e pelo crescimento do preco liquido no segmento de alto valor.

Na comparagdo sequencial, os custos avancaram +2,9% QoQ, abaixo do crescimento da receita liquida (+6,6% QoQ),

contribuindo para a melhora da rentabilidade bruta no periodo. Levando em consideragdo esses fatores, o Lucro Bruto
atingiu R$651,8 milhdes (+7,5% YoY), com margem bruta de 24,4% (+1,9pp YoY) no 1T26.

Evolugdo Trimestral Receita Liquida vs. Custos (RSmn)

Evolugdo Anual Receita Liquida vs. Custos

24%
2% 23% 23% 23%
21% 21% 21% 22% 21% 2

19%

2%

21%
20% 20% 20% g0 20% 199

17% 18%

1T21 2721 3T21 4721 1T22 2722 3T22 4T22 1723 2723 3723 4723 1T24 2T24 3T24 4T24 1T25 2725 3T25 4725 1T26

Receita Liquida CPV Margem Bruta

25% 26%

23%
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12263
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[ Receita Liquida I CPV Margem Bruta

Fonte: Companhia

Fonte: Companhia
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Despesas com Vendas, Gerais e Administrativas

Evolugdo Trimestral SG&A/Receita Liquida (%) Evolugdo Anual SG&A/Receita Liquida (%)
20% 19%
19%
17% 17% 18% 17%
17% 9
o %1% 16% 17% 7% 1% 15% 15%
15% d 9 b
1y 7 15% 15% 1400 14% “O%° 15% 149 15% . 13% 14% 14%
13% 13% i 12% 12% 11%
11% 11% 109, 11% 11% 11% 11% 0% 0% 10%
10% 10% 9 6 b
e % 9% 10% 10% 0 ® g 0% o 10% gy 10% 9% 9%
3
8% 70
7% 7% 6% 6%
6% 69 6% 6 6% 6%
% gy 5% 5% 5% sy % e 5% 5% 5w 5% S% sy 6% % 5% 5% 5% 5% 5%
I s L VT VR R S - R NS N S S S S 12M17  12M18  12M19  12M20  12M21  12M22  12M23  12M24  12M25
AR A\ AR A A VA VA A A AR AR A\ A A A\ A A A
SRS E TSV STETLSSTES
SG&A Despesas com Vendas Despesas Gerais e Administrativas SG&A Despesas com Vendas Despesas Gerais e Administrativas
Fonte: Companhia Fonte: Companhia

O SG&A (despesas com vendas, gerais e administrativas) no trimestre atingiu R$543,9 milhdes (+22,7% YoY),
equivalente a 20,4% da receita liquida (+3,9pp YoY). O aumento ocorreu, principalmente, no SG&A no Brasil, que
totalizou R$401,7 milhdes (+31,7% YoY), impactado pelo avanco das despesas com vendas e das despesas gerais e
administrativas, conforme descrito abaixo. No Internacional, o SG&A atingiu R$142,2 milhdes (+3,0% YoY), refletindo
aumento das despesas com vendas, em fungdo de maiores volumes no periodo, parcialmente compensado por uma
reducdo das despesas gerais e administrativas.

Despesas com Vendas

As despesas com vendas no trimestre atingiram R$353,6 milhdes (+20,9% YoY), ou 13,3% da receita liquida do trimestre,
devido, principalmente, a:

@ As despesas com vendas do Brasil apresentaram aumento de +29,2% YoY, representando 12,3% da receita liquida do
Brasil. A variagdo foi impulsionada, principalmente, pelo aumento das despesas com frete no periodo, reflexo do maior
volume transportado, dos efeitos de mix de rota e do reajuste da tabela de fretes da ANTT. As despesas também foram
impactadas pela reestruturagdo comercial, que incluiu a ampliagdo do quadro de promotores e a ado¢do de formatos
de trabalho mais eficientes para os representantes.

@ As despesas com vendas do Internacional apresentaram aumento de +4,9% YoY, representando 16,3% da receita
liquida Internacional. Esse resultado refletiu o aumento de volume de vendas no periodo.

Despesas Gerais e Administrativas

As despesas gerais e administrativas no trimestre atingiram R$190,3 milhdes (+26,3% YoY), ou 7,1% da receita liquida do
trimestre.

@ As despesas gerais e administrativas do Brasil apresentaram aumento de +36,0% YoY, representando 7,5% da receita
liquida do Brasil, principalmente em funcdo de provisoes juridicas, despesas com pessoal e tecnologia. As provisGes
totalizaram RS21,7 milhdes ndo-recorrentes no trimestre, principalmente, por acordo firmado em processo movido
por transportadora referente a vale-pedagio, relativo a cobranga de valores ndo destacados durante a vigéncia
contratual, além de outras provisdes menores. As despesas também tiveram impacto de pessoal, com dissidios
acumulados e crescimento da base de headcount, além de projetos de tecnologia e consultorias.

@  Asdespesas gerais e administrativas do Internacional apresentaram redugdo de -1,8% YoY, ou 5,9% da receita liquida
Internacional.

Outras receitas (despesas) operacionais

As outras receitas/despesas operacionais e equivaléncia patrimonial atingiram R$31,6 milh&es positivos no trimestre
(vs. R$3,3 milhdes positivos no 1T25).

No trimestre, o resultado foi impactado principalmente pelo reconhecimento de efeitos ndo recorrentes que
totalizaram R$26,8 milhdes positivos, majoritariamente referentes ao complemento da recuperacio de créditos de PIS e
COFINS decorrentes da revisdo dos calculos aplicaveis as operagdes com produtos integrantes da cesta basica, no periodo
de 2020 a 2025 bem como ao reconhecimento de créditos extemporaneo de feijao pronto.
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EBITDA

O EBITDA do trimestre atingiu R$210,0 milhdes (-9,9% YoY e +8,9% QoQ) com margem de 7,9% (-0,8pp YoY e +0,2pp
QoQ).

EBITDA - Evolugdo Trimestral Histérica (RSmn) EBITDA - Evolugdo Anual Histérica (RSmn)

24% 25% 26% 23% 9 9
23% 23% 23% g 22% 22%
20% 20% 21% 1g9 27 21% 20% 199 21% 20% 10% 21% 22% 21% L 1% 23% 23% 22% 20% 21% 20% 19%
12%. 9
8% O 9% 1OHTI0% g 6% 7% 7% Bk O 9% 9% pommT 9% 8% 8% 8% 8% 1% 10% 8% 1% 9% 9% 8% 7% 8%
—_—— N ———
288 920 914 907 915
234 245 249 254 255 233 251 239 787 810
212
184 191 201 208 199 194 193 210
157 7 490 442
404
YA DD YD DDL Y YT L L L Lo 12M17 12M18 12M19 12M20 12m21 12M22 12m23 12M24 12M25
VNN Y YYIYIIIITITITITEYYYSN
SAE SRS ES
EBITDA Margem Bruta e \argem EBITDA EBITDA Margem Bruta e \argem EBITDA

Fonte: Companhia Fonte: Companhia

Resultado Financeiro Liquido

Resultado Financeiro liquido atingiu despesa de R$142,0 milhdes (+19,9% YoY e -21,9% QoQ) no trimestre. A variacdo
anual se justifica, principalmente, por juros sobre financiamentos com aumento da taxa de juros no periodo, variagdo
cambial, e pelo resultado dos instrumentos financeiros derivativos.

Imposto de Renda e CSLL

Imposto de Renda e CSLL apresentou resultado de R$30,4 milhdes positivos no 1726 (+67,9% YoY e +25,8% QoQ),
refletindo, principalmente, as exclusdes referentes a subvencdo de ICMS (R$19,6 milhdes positivos no periodo) e
beneficios fiscais de IR/CSLL corrente do internacional e advindo de beneficio do Uruguai (R$5,1 milhdes positivos no
trimestre).

Lucro/Prejuizo Liquido e Lucro por Agdo

Lucro Liquido atingiu R$28,0 milhes (-57,6% YoY e vs. prejuizo de R$40,3 milhdes no 4T25), com margem liquida de
1,0% (-1,4 pp YoY) ou R$0,08 por acdo no trimestre.

Evolugdo Rentabilidade Trimestral (RSmn) Evolugdo Rentabilidade Ano (RSmn)

9 24%
20% 20% 21% 19 2% 21% 20% goy 2% 20% 199 21% 2% 21% 23% 23% 23% 2%
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EBITDA Lucro Liquido Margem EBITDA L
EBITDA Lucro Liquido Margem EBITDA

Margem Liquida — \|argem Bruta

Fonte: Companhia

Margem Liquida

e \argem Bruta

Fonte: Companhia
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Endividamento e Caixa

Endividamento (em RSmn)

Data de Fechamento

5.240,9
Empréstimos e Financiamentos 2.397,0
Debéntures 2.843,9
Curto Prazo 2.393,8
Longo Prazo 2.847,1
Divida Bruta 5.240,9
Caixa + aplicag0es fin. 1.625,6
Divida Liquida 3.615,4
Div.Liq./EBITDA UDM (x) 4,1x

O endividamento total atingiu R$5,7 bilhdes (+8,2%
YoY e +13,7% QoQ). A liquidez total (caixa e
equivalentes de caixa e aplicagGes financeiras de curto
e longo prazo) atingiu RS$1,5 bilhdo (-10,4% YoY e
-28,0% QoQ).

O endividamento liquido totalizou R$4,2 bilhdes
(+16,6% YoY) e endividamento liquido/EBITDA UDM

de 4,7x (+0,6x YoY).

A Companbhia realizou capta¢des no Brasil durante o
trimestre para atender aos compromissos dos
proximos 12 a 14 meses do cronograma de
amortizagdo, totalizando o valor liquido de

aproximadamente R$600 milhdes.

Capex

4725
fev-26
4.988,4 5.670,2 8,2% 13,7%
1.686,1 2.407,9 0,5% 42,8%
3.302,3 3.262,3 14,7% -1,2%
1.074,6 1.229,8 -48,6% 14,4%
3.913,7 44404 56,0% 13,5%
4.988,4 5.670,2 8,2% 13,7%
2.022,7 1.455,8 -10,4% -28,0%
2.965,7 4.2144 16,6% 42,1%
3,2x 4,7x 0,6x 1,5x
Cronograma de Amortiza¢do (RSmn)
1.230 1.228
995
777 809
694
mai-27 mai-28 mai-29 mai-30 mai-31 Ap6s mai/31

Fonte: Companhia

0 Capex atingiu R$77,5 milhdes (-35,3% YoY e -16,5% QoQ) no trimestre. A reducdo dos investimentos no periodo reflete
a finalizagdo das obras em Cambai (RS) na nova planta de grdos e a nova termoelétrica no 4T25, e normalizacdo do Capex

para niveis de manutengdo.

Evolugdo do Capex Trimestral (RSmn)
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B CAPEX M&A

Fonte: Companhia

Evolugdo do Capex Anual (RSmn)
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2019
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3% 2%
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2021 2022
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3%
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2024

4% 4%

463 421

2025 1726 UDM

Capex (% Receita ex M&A)

Fonte: Companhia
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Capital de Giro

Capital de Giro 1725 1T26 1726

Data de Fechamento mai-25 mai-26 VS 1725

Estoques 2.772,4 1.527,0 2.445,2 -11,8% 60,1%
Dias Estoques 104,5 64,6 104,3 od 40d

Adiantamento a Fornecedores 650,3 656,7 643,2 -1,1% -2,0%
Dias Adiantamento a fornecedores 24,5 27,8 27,4 3d od

Contas a Receber 1.850,2 1.019,4 1.881,6 1,7% 84,6%
Dias Contas a Receber 56,0 33,5 61,9 6d 28d

Fornecedores 2.291,1 1.229,1 1.870,1 -18,4% 52,2%
Dias Fornecedores 86,4 52,0 79,8 -7d 28d

Outros Ativos Correntes 360,5 374,8 443,1 22,9% 18,2%

Outros Passivos Correntes 379,6 530,7 530,3 39,7% -0,1%

Capital de Giro
Dias Capital de Giro 90d 60d 99d 9d 39d

O capital de giro atingiu RS3,0 bilhdes (+1,7% YoY), principalmente impactado por:

€] Estoques (-11,8% YoY): em funcdo, principalmente, Sazonalidade Trimestral do Capital de Giro (RSmn)

de menores pregos de grdaos no periodo, e redugdo de

estoques no Uruguai e no Chile.

@ Adiantamento a fornecedores (-1,1% YoY): Reducdo
de adiantamento a fornecedores de graos no Brasil.

) Contas a Receber (+1,7% YoY): Impacto do aumento
do preco de Pescados e Café, parcialmente compensado pela
reducdo de contas a receber no internacional.

O O A0 AO AN AN AN AN Nl PN RN N
B & P ¥ s {\0 a;@'” R O P P

@ Fornecedores (-18,4% YoY): Redugdo impulsionada =~ "_2 5 5 7 o 8 © BT S A S AT

Adiantamento a Fornecedores Fornecedores

pelo internacional, especialmente Uruguai.

e Working Capital

Fonte: Companhia

Vale destacar que a sazonalidade de capital de giro é relevante ao longo dos trimestres, conforme observado no gréfico
acima, mais especificamente em estoques e recebiveis. Sendo assim, os primeiros trimestres do ano apresentam,
normalmente, maior necessidade de capital de giro e consumo de caixa, enquanto o quarto trimestre apresenta uma
liberagao.

Estrutura e Performance Acionaria

No 1726, a Companhia possuia capital social total composto  Estrutura Acionaria Maio/2026

por 350 milhdes de agdes, sendo 95,8 milhGes de a¢cdes em Representatividade do Free
Estrutura Aciondria: Float:

circulagdo no mercado (free float)t, representando
aproximadamente 27% do capital total.

Free Float
27,5%

——

Administradores
0,1%

Em 31 de maio de 2026, as agbes da Camil (B3: CAML3) _
fecharam cotadas em RS$5,62/acd0 com market cap de R$1,97 Tes;;:/j”a
bilhdo. O volume médio diario de negocia¢do do trimestre foi

de RS6,9 milhdes/dia.

Fonte: Companhia

Agenda com o Mercado

O calendario com os proximos eventos de Rl esta disponivel no website de Relagdes com Investidores da Companbhia.
As requisicOes para contato podem ser realizadas por meio do nosso canal de relagdes com investidores no site
(http://ri.camilalimentos.com.br/) ou e-mail (ri@camil.com.br).

1 Free float exclui a participagdo detida por Camil Investimentos S.A., participacdes individuais dos acionistas controladores, outros administradores/partes relacionadas e
acdes em tesouraria. O Saldo da Camil Investimentos inclui participagdes individuais dos acionistas controladores.
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Sobre a Camil Alimentos S.A.

A Camil (B3: CAML3) é uma das maiores plataformas de marcas alimenticias do Brasil e da América Latina, com portfélio diversificado
de marcas nas categorias de grdos, agulicar, pescados, massas, café e biscoitos, e posi¢des de lideranga nos paises em que atua. Listada
em 2017 no Novo Mercado, o mais alto nivel de governanga corporativa da B3, a Camil possui operagdes no Brasil, Uruguai, Chile, Peru,
Equador e Paraguai. Para mais informagdes visite www.camil.com.br/ri.

CAML

B3 LISTED NM

IGCTB3 ITAGB3 INDXB3 SMLLB3 IAGRO-FFSB3

ICONB3 IBRAB3 IGCB3 IGC-NMB3

Isencao de Responsabilidade

Certas porcentagens e outros valores incluidos neste documento foram arredondados para facilitar a sua apresentagdo. Dessa forma,
0s nimeros apresentados como totais em algumas tabelas podem ndo representar a soma aritmética dos nimeros que os precedem
e podem diferir daqueles apresentados nas demonstragdes financeiras. Os dados ndo financeiros e contabeis deste documento sdo
dados ndo auditados. Este comunicado contém projecdes e expectativas futuras da Companhia que se baseiam exclusivamente nas

expectativas da administragcdao da Camil sobre a realidade atual e conhecida de suas operagdes e, portanto, estdo sujeitas a riscos e
incertezas.
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Apéndice — Informagdes Financeiras do Trimestre

Balango Patrimonial Consolidado

Balango Patrimonial

Em R$ Milhdes 4125 1T26 1T26 1726
Data Fechamento fev-26 mai-26 VS 1T25 VS 4725
Ativo Circulante 7.187,8 5.513,4 6.793,6 -5,5% 23,2%
Caixa e Equivalentes de Caixa 1.624,3 1.997,6 1.430,7 -11,9% -28,4%
Aplicagbes Financeiras - 25,1 25,1 n.a. 0,0%
Contas a Receber 1.850,2 1.019,4 1.881,6 1,7% 84,6%
Instrumentos Financeiros - Derivativos 0,8 - 0,2 -70,3% n.a.
Estoques 2.758,0 1.518,9 24371 -11,6% 60,5%
Adiantamentos a Produtores 594,7 577,7 576,0 -3,1% -0,3%
Impostos a Recuperar 218,1 273,8 337,6 54,8% 23,3%
Partes Relacionadas 74,6 25,1 26,2 -64,9% 4,4%
Outros Ativos Circulantes 67,1 75,8 79,1 17,9% 4,3%
Ativo N3o Circulante 4.954,6 5.261,1 5.228,2 5,5% -0,6%
Ativo Realizavel a Longo Prazo 895,2 889,1 923,0 3,1% 3,8%
AplicagBes Financeiras 1,2 - - n.a. n.a.
Tributos a Recuperar 107,0 114,6 242,7 127,0% 111,8%
Imposto de Renda e Contribuigdo Social Diferido 166,3 274,6 188,1 13,2% -31,5%
Adiantamentos a Produtores 55,6 79,0 67,3 21,0% -14,9%
Partes Relacionadas 193,5 57,3 57,7 -70,2% 0,8%
Estoques 14,4 8,1 8,2 -43,3% 0,5%
Depositos Judiciais 42,9 45,4 48,9 13,9% 7,7%
Ativo de Indenizagdo 301,7 302,8 303,0 0,4% 0,1%
Outros Ativos Longo Prazo 12,6 7,4 7,2 -43,2% -2,7%
Ativo Permanente 4.059,4 4.372,0 4.305,2 6,1% -1,5%
Investimentos 89,4 84,8 83,2 -7,0% -1,9%
Imobilizado Liquido 2.549,5 2.843,6 2.801,4 9,9% -1,5%
Ativo Intangivel 1.147,7 1.155,1 1.139,4 -0,7% -1,4%
Ativos de Direito de Uso 244.,8 260,6 2533 3,5% -2,8%
Propriedades de Investimento 27,9 27,9 28,0 0,4% 0,4%
n.a. n.a.

Ativo Total 12.142,4 10.774,5 12.021,8 -1,0% 11,6%
Passivo Circulante 5.064,5 2.834,5 3.630,3 -28,3% 28,1%
Fornecedores 2.291,1 1.229,1 1.870,1 -18,4% 52,2%
Empréstimos e Financiamentos 1.509,1 965,0 1.177,9 -21,9% 22,1%
Derivativos 0,42 16,18 14,3 3346,0% -11,4%
Debéntures 884,8 109,6 51,9 -94,1% -52,6%
Passivo de Arrendamento 54,4 67,0 67,4 23,8% 0,6%
Adiantamento a Clientes 33,0 28,8 30,7 -6,9% 6,7%
Partes Relacionadas 9,3 13,9 35 -62,8% -75,1%
Salarios, Provisdes e Contribuigdes Sociais 75,7 105,6 81,0 7,0% -23,3%
Dividendos e JCP a Pagar - 129,5 133,1 n.a. 2,8%
Impostos a Pagar 41,0 65,7 60,7 48,1% -7,5%
Provisdo para férias e Encargos 67,5 50,6 66,1 -2,0% 30,8%
Contas a pagar aquisi¢do de Investimentos 9,4 11,3 10,8 14,6% -4,0%
Outros Passivos Circulantes 88,7 42,2 62,6 -29,4% 48,2%
Passivo Longo Prazo 3.588,7 4.924,4 5.402,5 50,5% 9,7%
Empréstimos e Financiamentos 887,9 7211 1.230,0 38,5% 70,6%
Passivo de Arrendamento 211,3 215,6 209,4 -0,9% -2,9%
Debéntures 1.959,2 3.192,7 32104 63,9% 0,6%
Imposto de Renda Diferido 45,7 53,9 47,8 4,4% -11,5%
Provisdo para Demandas Judiciais 373,9 423,7 395,9 5,9% -6,6%
Contas a pagar aquisi¢do de Investimentos 74,8 68,1 67,6 -9,6% -0,7%
Dividendos a Pagar - 217,5 205,5 n.a. -5,5%
Outros Passivos Longo Prazo 35,9 31,9 36,0 0,4% 13,0%
Passivo Total 8.653,2 7.758,9 9.032,7 4,4% 16,4%
n.a n.a

Capital Social Realizado 950,4 950,4 950,4 0,0% 0,0%
(-) Gastos com emiss&o de agdes (12,4) (12,4) (12,4) 0,0% 0,0%
(-) Agdes em Tesouraria (68,5) (68,5) (68,5) 0,0% 0,0%
Reservas de Lucros 1.871,8 1.604,8 1.588,2 -15,2% -1,0%
Reserva de Capital 24,3 23,2 23,9 -1,7% 2,8%
Lucros acumulados do periodo 66,0 - 27,9 -57,7% n.a.
Ajuste de Avaliagdo Patrimonial (21,1) (21,1) (21,1) 0,0% 0,0%
Outros Resultados Abrangentes 678,4 538,9 500,3 -26,3% -7,2%
Participagdo de acionistas ndo controladores 0,3 0,4 0,4 59,3% 16,6%

Patriménio Liquido

Passivo Total & Patrimonio Liquido

3.489,2

12.142,4

3.015,7

10.774,5

2.989,1

12.021,8

-14,3%
-1,0%
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Demonstracoes de Resultado Consolidado

1T26 1726
Data Fechamento mai-26 VS 1725
Receita Bruta 3.123,5 2.916,2 3.138,9 0,5% 7,6%
(-) Dedugdes de Vendas (436,2) (413,5) (470,9) 8,0% 13,9%
Receita Liquida 2.687,3 2.502,8 2.668,0 -0,7% 6,6%
(-) Custo das Vendas e Servigos (2.081,2) (1.959,5) (2.016,2) -3,1% 2,9%
Lucro Bruto 606,1 5433 651,8 7,5% 20,0%
(-) Despesas com Vendas, Gerais e Adm. (443,1) (487,3) (543,9) 22,7% 11,6%
(+/-? Ou}ra? recei?as (dAespesas) operacionais e 33 613 316 869,4% 48,4%
Equivaléncia Patrimonial
Lucro Operacional (EBIT) 166,2 117,3 139,5 -16,1% 18,9%
(+/-) Resultado Financeiro (118,4) (181,8) (142,0) 19,9% -21,9%
Resultado antes Impostos 47,9 (64,5) (2,4) n.a. -96,2%
Total Imposto de Renda / CSLL 18,1 24,2 30,4 67,9% 25,8%
Lucro/Prejuizo Liquido 66,0 -40,3 28,0 -57,6% n.a.
Reconciliagdo EBITDA
Lucro/Prejuizo Liquido 66,0 (40,3) 28,0 -57,6% n.a.
(-) Resultado Financeiro Liquido 118,4 181,8 142,0 19,9% -21,9%
() Imposto de Renda / CSLL (18,1) (24,2) (30,4) 67,9% 25,8%
(-) Depreciagdo e Amortizagdo 66,9 75,5 70,5 5,4% -6,6%
(=) EBITDA 233,1 192,8 210,0 -9,9% 8,9%
Margens
Margem Bruta 22,6% 21,7% 24,4% 1,9pp 2,7pp
Margem EBITDA 8,7% 7,7% 7,9% -0,8pp 0,2pp
Margem Liquida 2,5% (1,6%) 1,0% -1,4pp 2,7pp
Demonstracdes de Resultado por Segmento
Brazil 1725 4725 1726 1726 1726
Data Fechamento mai-25 fev-26 mai-26 VS 1725 VS 4725
Receita Liquida 1.932,7 1.876,8 2.025,9 4,8% 7,9%
(-) Custo das Vendas e Servigos (1.511,8) (1.476,8) (1.530,1) 1,2% 3,6%
Lucro Bruto 420,9 400,0 495,8 17,8% 24,0%
(-) De_spesas com Vendas, Gerais e Adm (305,1) (356,7) (401,7) 31,7% 12,6%
(+/-? OuAtra? recei?as (d.espesas) operacionais e 23 513 315 1278,7% 38,6%
Equivaléncia Patrimonial
Lucro Operacional (EBIT) 118,1 94,6 125,6 6,4% 32,7%
(+/-) Resultado Financeiro (110,1) (158,1) (128,0) 16,2% -19,1%
Resultado antes Impostos 8,0 (63,5) (2,4) n.a. -96,3%
Total Imposto de Renda / CSLL 16,2 25,0 28,7 77,2% 14,9%
Lucro/Prejuizo Liquido 24,2 (38,5) 26,4 9,0% n.a.
Reconciliagdo EBITDA
Lucro/Prejuizo Liquido 24,2 (38,5) 26,4 9,0% n.a.
(+) Resultado Financeiro Liquido 110,1 158,1 128,0 16,2% -19,1%
(+) Imposto de Renda / CSLL (16,2) (25,0) (28,7) 77,2% 14,9%
(+) Depreciagdo e Amortizagdo 44,8 46,0 48,0 7,2% 4,5%
(=) EBITDA 162,9 140,6 173,6 6,6% 23,5%
Margens
Margem Bruta 21,8% 21,3% 24,5% 2,7pp 3,2pp
Margem EBITDA 8,4% 7,5% 8,6% 0,1pp 1,1pp
Margem Liquida 1,3% (2,1%) 1,3% 0,0pp 3,4pp
International 17125 4725 1726 1726 1T26
Data Fechamento mai-25 fev-26 mai-26 VS 1725 VS 4725
Receita Liquida 754,7 626,0 642,1 -14,9% 2,6%
(-) Custo das Vendas e Servigos (569,4) (482,7) (486,1) -14,6% 0,7%
Lucro Bruto 185,2 143,3 156,0 -15,8% 8,9%
(-) Despesas com Vendas, Gerais e Adm (138,0) (130,6) (142,2) 3,0% 8,9%
(+/—)- OuAtra-s recei?as (d-espesas) operacionais e 10 10,0 01 na. -98,7%
Equivaléncia Patrimonial
Lucro Operacional (EBIT) 48,2 22,7 13,9 -71,1% -38,6%
(+/-) Resultado Financeiro (8,3) (23,7) (14,0) 69,1% -40,8%
Resultado antes Impostos 39,9 (1,0) (0,1) n.a. -90,9%
(+/-) Total Imposto de Renda / CSLL 19 (0,8) 1,7 -11,2% n.a.
Lucro/Prejuizo Liquido 41,8 (1,8) 1,6 -96,1% n.a.
Reconciliagdo EBITDA
Lucro/Prejuizo Liquido 41,8 (1,8) 1,6 -96,1% n.a.
(+) Resultado Financeiro Liquido 8,3 23,7 14,0 69,1% -40,8%
(+) Imposto de Renda / CSLL (1,9) 0,8 (1,7) -11,2% n.a.
(+) Depreciagdo e Amortizagdo 22,1 29,5 22,5 1,8% -23,9%
(=) EBITDA 70,2 52,2 36,4 -48,2% -30,3%
Margens
Margem Bruta 24,5% 22,9% 24,3% -0,3pp 1,4pp
Margem EBITDA 9,3% 8,3% 5,7% -3,6pp -2,7pp
Margem Liquida 5,5% (0,3%) 0,3% -5,3pp 0,5pp
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Fluxo de Caixa

Fluxo de Caixa

Em RS Milhdes 1T26

Data Fechamento VS 1725

Lucro Liquido antes de Impostos e Contribui¢do Social 47,9 (64,5) (2,5) n.a. -96,2%
Resultado de Equiv. Patrimonial - 2,7 0,0 n.a. -98,7%
Encargos Financeiros provisionados 160,2 153,4 169,0 55% 10,2%
Juros provisionados - Passivo Arrendamento 4,2 2,4 4,7 11,6% 98,3%
Provisdo Devedores Duvidosos 1,7 1,0 (3,9) n.a. n.a.
Provisdo para Descontos 18,7 (12,5) 7,8 -58,3% n.a.
Provisdo Demandas Judiciais 53 16,7 39,1 631,8% 134,7%
Provisdo (Reversdo) outras contas (0,7) 1,7 (0,2) -75,5% n.a.
Depreciagdo 66,9 75,5 70,5 5,3% -6,6%
Baixa bens do Imobilizado e Intangivel 21,3 22,0 9,7 -54,3% -55,6%
Baixa - ativo de direito de uso (0,0) 1115 0,2 n.a. -99,8%
AcOes Outorgadas (2,1) (4,3) 1,0 n.a. n.a.
Recursos de Operagoes 323,5 305,5 295,5 -8,6% -3,3%
(Aum.) / Dim. Em: - - - n.a. n.a.
Ativo Circulante (1.931,9) 1.037,3 (1.902,7) -1,5% n.a.
Contas a Receber (725,9) 703,1 (873,3) 20,3% n.a.
Estoques (1.162,5) 389,5 (924,8) -20,4% n.a.
Impostos a Recuperar (13,0) (70,2) (89,6) 587,0% 27,7%
Partes Relacionadas (14,9) (38,1) (12,8) -14,4% -66,4%
Outros Ativos Circulantes (15,5) 53,0 (2,2) -86,2% n.a.
Passivo Circulante 851,5 (353,7) 411,7 -51,6% n.a.
Fornecedores 1.014,2 (122,3) 685,9 -32,4% n.a.
Sal., Prov. e Contr. Sociais 17,5 (23,8) (8,1) n.a. -66,0%
Obrigagdes Tributdrias (20,6) (4,0) (8,4) -59,2% 112,3%
Outros Passivos Circulantes e ndo circulantes (5,2) (40,6) (21,1) 305,1% -48,1%
Juros pagos sobre Empréstimos (139,1) (153,0) (229,6) 65,1% 50,0%
Pagamento de IRPJ e CSLL (15,3) (10,0) (6,9) -54,7% -30,8%
Fluxo de Caixa de Operagdes (756,9) 989,1 (1.195,4) 57,9% n.a.
AplicagGes Financeiras 15,5 (25,1) - n.a. n.a.
Venda Imobilizado 0,3 2,5 0,0 -99,6% -100,0%
Contraprestagdo de combinagdo de negdcios - (11,6) - n.a. n.a.
AdigcGes Imobilizado e Intangivel (119,9) (92,9) (77,5) -35,3% -16,5%
Fluxo de Caixa de Investimentos (104,0) (127,0) (77,5) -25,5% -39,0%
Captagdo de Empréstimos 630,6 332,4 2.046,1 224,5% 515,6%
Liquidagdo de Empréstimos (627,5) (1.658,4) (1.285,1) 104,8% -22,5%
Pagamentos de passivo de arrendamento (17,8) (22,7) (19,7) 10,5% -13,2%
Dividendos e JSCP (25,0) (25,0) (25,0) 0,0% 0,0%
Liquidagdo de derivativos - (11,1) (3,7) n.a. -66,4%
Fluxo de Caixa Financiamento (39,7) (1.384,8) 712,5 n.a. n.a.
Variagdo cambial sobre Caixa e Equivalentes (5,2) (11,4) (6,4) 24,9% -43,8%
Variagdo em Disponibilidades (905,8) (534,2) (566,9) -37,4% 6,1%
Disponibilidades Inicio Periodo 2.530,1 2.531,7 1.997,6 -21,0% -21,1%
Disponibilidades Final Periodo 1.624,4 1.997,6 1.430,7 -11,9% -28,4%
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CAMIL ANNOUNCES 1Q26 RESULTS

Camil reports Net Revenue of R$2.7 billion
with EBITDA of R$210 million and 7.9% margin in 1Q26

Sao Paulo, July 14, 2026 — Camil Alimentos S.A. (“Camil” or “Company”) (B3: CAML3) announces its results for the first
quarter of 2026 (1Q26 — Mar/2026 to May/2026). In this release, information is presented in accordance with IFRS and
represents the Company’s consolidated results in millions of Brazilian Reais (RS), with YoY comparisons referring to the
first quarter of 2025 (1Q25 — Mar/2025 to May/2025) and QoQ comparisons (4Q25 — Dec/2025 to Feb/2026), except
where otherwise indicated.

Highlights

The consolidated volume in 1Q26 grew +17.9% YoY, reaching 593.6 thousand tons, driven by
growth in the High Turnover segment (+13.9% YoY), High growth (+14.6% YoY) and international
(+25.8% YoY). In the sequential analysis, consolidated volume grew +19.0% QoQ.

Gross Revenue of R$3.1 billion (+0.5% YoY and +7.6% QoQ) in 1026 and Net Revenue of R$2.7
billion (-0.7% YoY and +6.6% QoQ) in 1Q26.

Gross Profit of R$651.8 million (+7.5% YoY and 20.0% QoQ) with margin of 24.4% (+1.9pp YoY

Profi
Gross Profit and +2.7pp QoQ) in 1Q26.

EBITDA of R$210.0 million (-9.9% YoY and +8.9% QoQ) with margin of 7.9% (-0.8pp YoY and
EBITDA
+0.2pp QoQ).

Net HIR _ o, 2 : o/ (-
e e Net Income of R$28.0 million (-57.6% YoY), with net margin of 1.0% (-1.4pp YoY ).

Capex of R$77.5 million (-35.3% YoY and -16.5% QoQ) in the quarter.

Net Debt/EBITDA LTM of 4.7x in 1Q26 (+0.6x vs. 1Q25 and +1.5x vs. 4Q25).

Highlights 1Q26 1Q26
Closing Date mai-26 VS 1Q25
Gross Revenues 3,123.5 2,916.2 3,138.9 0.5% 7.6%
Net Revenues 2,687.3 2,502.8 2,668.0 -0.7% 6.6%
Gross Profit 606.1 543.3 651.8 7.5% 20.0%
Gross Margin (%) 22.6% 21.7% 24.4% 1.9pp 2.7pp
EBITDA 233.1 192.8 210.0 -9.9% 8.9%
EBITDA Margin (%) 8.7% 7.7% 7.9% -0.8pp 0.2pp
Net Income/Loss 66.0 (40.3) 28.0 -57.6% n.a.
Net Margin (%) 2.5% (1.6%) 1.0% -1.4pp 2.7pp
Capex 119.9 92.9 77.5 -35.3% -16.5%
Net Debt/LTM EBITDA (x) 4.1x 3.2x 4.7x 0.6x 1.5x
Highlights 1Q26 1Q26
Volumes (‘000 ton) mai-26 VS 1Q25 VS 4Q25
503.4 499.0 593.6 17.9% 19.0%
Brazil 335.4 343.3 382.2 13.9% 11.3%
High Turnover 292.6 292.9 333.1 13.9% 13.7%
High Growth 42.8 50.4 49.0 14.6% -2.7%
International 168.0 155.6 211.4 25.8% 35.8%
Brazil
High Turnover 3.96 3.29 3.82 -3.5% 16.2%
High Growth 15.28 16.89 17.52 14.6% 3.7%
International 4.49 4.02 3.04 -32.4% -24.5%

Classification by category:
High Turnover: categories in Brazil comprising grains (rice, beans and other grains) and sugar;
categories in Brazil comprising canned fish, pasta, cookies and coffee;
Uruguay, Chile, Peru, Ecuador and Paraguay.
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Message from Management

Camil ended 1Q26 with volume growth of +17.9% versus 1Q25, with simultaneous advances in Brazil and International,
reinforcing the consistency of the Company’s volume growth and scale gain strategy. In the international operations,
volume grew +25.8% YoY and, in High Growth and High Turnover Brazil, volumes grew 14.6% and +13.9%, respectively.
Even in a scenario of lower rice prices in Brazil and Latin America, net revenue remained practically stable at R$2.7 billion
(a -0.7% decrease versus 1Q25), showing that strong volume growth almost fully offset the effect of price deflation.
EBITDA reached R$210 million, with a 7.9% margin.

High Turnover in Brazil (grains and sweeteners) once again posted positive volume performance, growing +13.9% versus
1Q25, driven by both grains and sugar. This result reflects the strength of our leading brands, the evolution of our
commercial execution and the capture of the growth plans structured since last year, consolidating High Turnover as the
Company’s platform for scale and capillarity.

In the High Growth categories, volume grew +14.6% in the annual comparison, supported by canned fish, coffee and
cookies, partially offset by pasta in the period. Coffee remains the highlight, a project that has been developing
consistently: we continue to expand the portfolio with innovations, broadening our brand and channel presence and
posting sequential share gains in the category. In cookies, we advanced with brand-strengthening initiatives, with volume
growth in the annual comparison. The quarter’s performance reinforces the Company’s volume growth strategy, with
consistency in the trajectory of increasing scale and High growth.

In the international market, volumes grew +26% YoY in the quarter, driven mainly by Uruguay, Paraguay and Chile, and
partially offset by Peru and Ecuador, continuing the segment’s strong expansion cycle, which is consolidating itself as one
of the Company’s main growth and diversification drivers. The average net price in international fell -32.4% in the year,
reflecting low rice prices in the period, a market movement affecting the entire industry. In this context, the significant
capture of volumes reinforces the competitiveness of our regional platform: in a scenario of depressed prices, we continue
to expand our positions in the markets where we operate.

With more than 60 years of history, we continue to advance our market position, supported by a set of consolidated
brands, the efficiency of our operations and a strategic agenda oriented toward value creation. We are confident that the
combination of rigorous execution and proximity to customers, consumers and partners will continue to sustain resilient
and lasting growth, reinforcing Camil’s prominent position among the largest branded food companies in Latin America.

Luciano Quartiero Flavio Vargas
Chief Executive Officer Chief Financial and Investor Relations Officer



Main Events

@ July 2026: Publication of the Sustainability Report

InJuly 2026, Camil publishes its Sustainability Report for the 2025 fiscal year, describing environmental, social and governance
practices, performance and impacts across its value chain.

@ June 2026: Annual Shareholders’ Meeting

In June 2026, the Company held its Annual Shareholders’ Meeting. The Meeting materials are available on the Company’s
Investor Relations website.

@ June 2026: Dividend Payment

In June 2026, the Company paid the second of twelve installments of the dividends approved in December 2025, in the gross
amount of R$25.0 million, equivalent to R$0.073 per common share. The distribution totals R$420.0 million and will be
completed in December 2028.

ESG

In 1Q26, Camil continued to implement its ESG strategy, with consistent progress across the
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‘v‘“ O,

environmental, social and governance pillars, always connected to sustainable value creation and 5'@4’: @
business growth. WO

In the environmental pillar, we started the pilot phase of the new Cambai (RS) plant, where we

will also have the new thermoelectric plant, which will use 100% of the rice husk produced in our operations in the region to
generate renewable energy. The initiative strengthens our circular economy strategy by converting industrial waste into a
source of energy.

On the social front, we continue to evolve with our own community impact programs. Graos da Base, from the Camil brand,
certified dozens of small local businesses in sustainable practices and entrepreneurial management. Doce Futuro, from the
Unido brand, trained more than a thousand students in communities near our operations.

In governance, we expanded the ESG risk structure to 22 monitored indicators and extended the activities of the Risk and
Integrity Committees to operations outside Brazil. We also published the Brazilian Corporate Governance Report, under the
CBGC’s "practice or explain" model, with a high degree of adherence to best practices.

We thank all employees, partners, customers and communities for the shared commitment to building a more sustainable
future. We remain firm in our purpose of expanding our positive impact, valuing the people who walk alongside us, ensuring
the excellence of our products and conducting our operations responsibly, with a focus on reducing the environmental
impacts of our activities.

The Company’s Sustainability Report for the fiscal year ended February 2026 will be available in the Investor Relations
website as of July 14, 2026, in the ESG section.

Awards and Recognitions

@ March - 2026: ABRAS Sales Leaders Ranking 2026:

- Camil in 1st place in White Rice, 1st place in Parboiled Rice, 3rd place in Brown Rice; 1st place in Carioca Beans;
3rd place in Black Beans.
- Coqueiro: 2nd place in Tuna; 2nd place in Sardines.
- Unido: 1st place in Refined Sugar; 3rd place in Organic Sugar.
8 May - 2026 | SA Varejo — Most Remembered Brands: 1st place in Rice; 1st place in Beans; 1st place with Unido in
Sugar; 3rd place in Brown Rice; 2nd place with Coqueiro.

@ Top of Mind RS — Amanh3 Magazine: 2nd place in Rice and 2nd place in Beans.
@ Estaddo — Paladar Testou: 2nd place Coqueiro/Sardines

@  April - 2026 | Mercado Comum 31st TOP OF MIND
- Marcas de Sucesso
- Gobndola Magazine — Nossa Gente Fornecedora Trophy, May
- SmartLeader 2025



Brands and Launches

Camil - Patrimonio do Brasil: Camil launched the “Arroz e Feijdo Patrimonio do Brasil” campaign, an initiative that invites
Brazilians across the country to support the recognition of rice and beans as national heritage through an online petition,
available at www.peticao.camil.com.br. The initiative, supported by brand
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ambassador Thiaguinho — who renews his partnership with the brand, aims to
celebrate one of the main symbols of Brazilian cuisine and reinforce the brand’s
presence in the territory of Brazilian identity.

Beyond building on the territory of Brazilian identity, the campaign helps reinforce the
company’s leadership position within the segment with the messages of ‘Brazil’s
number 1 rice brand’ as well as ‘the beans brand most remembered by Brazilians’,
which unfold across different consumer touchpoints: digital media, influencers, points
of sale, activations, among others.

PATRIMONIO™BRASIL
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Graduation of the Grdaos da Base Camil Program — Instituto Capim Santo

In June 2026, we celebrated the graduation of the first class of the Grdos da
Base Camil Program in Porto Alegre/RS. Carried out in partnership with
Instituto Capim Santo, the initiative trained 16 businesses, focusing on
professional qualification, strengthening entrepreneurship and income
generation.

The conclusion of this first class marks an important step in the program’s
i

28 expansion, evidencing the concrete impact of Camil’s social investment in

promoting business development, productive inclusion and the

T St — . . L
" transformation of lives and communities.

Coqueiro - Coqueiro carried out the national promotion “Peixe da Hora” during
the Lent period, leveraging seasonality to stimulate category consumption and
strengthen the relationship with consumers. The campaign offered instant
prizes, daily sweepstakes and a final prize of R§150 thousand, upon the purchase
and registration of Coqueiro and Pescador brand products, reinforcing the
brand’s presence in the main fish consumption moment in Brazil.
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Mabel - After entering the indulgent cookies territory with the launch of Cookies and the relaunch of Recheados Mabel
at the end of last year, the brand consolidated its strategic innovation pillar focused on completing its portfolio.

Continuing this positioning in the first quarter, in April the brand officially launched the Cookies Mabel campaign focused

\ on Awareness in Goids (GO), reinforcing the message "Novos Cookies Mabel, Ndo
tem Igual". The initiative included the creation of exclusive content in partnership
with Rafa Tuma, an influencer widely recognized for her animations.

Still on the innovation front, Mabel expanded its portfolio in May with the launch
of Wafer Mabel in three flavors. The new product filled the white spaces in the
portfolio, focusing on indulgent, higher value-added products, reaffirming the
brand’s commitment to continuous growth and consumer preference.



http://www.peticao.camil.com.br/
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Operating Performance

Volume Evolution (k ton) The consolidated volume posted annual growth of +17.9% YoY,
Volumes 1Q26 vs. 1oz g‘/‘\‘,’:Y) Breakdown (%) reflecting growth in both Brazil (+13.9% YoY) and the
+19.0% QoQ Net Revenue (%) international segment (+25.8% YoY). In Brazil, performance was

driven by the High Turnover category, up +13.9% YoY, and by the

593.573 High growth category, up +14.6% YoY.

503.440 498.972
In the sequential comparison, the consolidated volume posted
growth of +19.0% QoQ, driven mainly by the performance of the
international segment (+35.8% QoQ), accompanied by the
advance recorded in Brazil (+11.3% QoQ). In Brazil, the
performance was supported by the High Turnover category

Volume (%)
333.118
(+13.7% QoQ), which was partially offset by the decline in the

1025 aqzs 1026 High growth category (-2.7% QoQ).

Classification by category:
High Turnover: categories in Brazil comprising grains (rice, beans and other grains) and sugar;
categories in Brazil comprising canned fish, pasta, cookies and coffee;
Uruguay, Chile, Peru, Ecuador and Paraguay.

High Turnover

/ @ Volume: 333.1 k tons, +13.9% YoY and +13.7% QoQ in 1Q26
Net price: R$3.82/kg, -3.5% YoY and +16.2% QoQ in 1Q26
Sales mix: In both the annual and sequential comparisons, volume growth was driven by both sugar and grains. It is also worth
highlighting the sequential improvement in the category’s net price, mainly in grains.

@ Market?: Rice: R$60.77/bag (-21.3% YoY and +13.2% QoQ) in 1Q26; Beans: R$325.17/bag (+52.0% YoY and +35.4% QoQ) in
1Q26; Sugar: R$106.73/bag (-23.2% YoY and +1.1% QoQ) in 1Q26.

High Turnover - Evolution of Historical Quarterly Volume (k tons) and Net Price (R$/kg) High Turnover - Evolution of Historical Annual Volume (k tons) and Net Price (R$/kg)
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2Source: CEPEA; Esalg/Senar-RS Paddy Rice indicator 50kg; Agrolink: Carioca Beans indicator 60kg bag; CEPEA — Esalg-SP Crystal Sugar indicator 50kg



Volume: 49.0 k tons, +14.6% YoY and -2.7% QoQ in 1Q26

@ Net price: R$17.52/kg, +14.6% YoY and +3.7% QoQ in 1Q26

@ Sales mix: Annual growth driven by canned fish, coffee and cookies, partially offset by the decline in pasta. Sequentially, the
decrease reflected lower canned fish volumes, a category that concentrated higher sales volumes in 4Q25. The other categories

posted growth in the sequential comparison.
@ Market®: Wheat: R$1,298.77/ton (-15.9% YoY and +10.3% QoQ) in 1Q26 and Coffee: R$1,797.12/ton (-28.6% YoY and -14.1%

K QoQ) in 1Q26.

High Growth - Evolution of Historical Quarterly Volume (k tons) and Net Price (R$/kg) High Growth - Evolution of Historical Annual Volume (k tons) and Net Price (R$/kg)
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International

In the international segment, sales volume reached 211.4 k tons in 1Q26 (+25.8% YoY and +35.8% QoQ). Annual volume
growth came mainly from Uruguay and Chile, in addition to the consolidation of results from Paraguay as of 3Q25. This
effect was partially offset by lower volumes in Peru and Ecuador.

In the sequential comparison, the increase is mainly explained by volume growth in Uruguay, Chile, Ecuador and
Paraguay, partially offset by lower volumes in Peru.

International - Evolution of Historical Quarterly Volume (k tons) International - Evolution of Annual Volume (k tons)
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Consolidated Income Statement

4Q25 1Q26 1Q26
fev-26 mai-26 VS 1Q25
Gross Revenues 3,123.5 2,916.2 3,138.9 0.5% 7.6%
(-) Sales Deductions (436.2) (413.5) (470.9) 8.0% 13.9%
Net Revenues 2,687.3 2,502.8 2,668.0 -0.7% 6.6%
(-) Cost of Sales and Services (2,081.2) (1,959.5) (2,016.2) -3.1% 2.9%
Gross Profit 606.1 543.3 651.8 7.5% 20.0%
(-) SG&A (443.1) (487.3) (543.9) 22.7% 11.6%
(+/-) Other operatirTg income 33 613 316 869.4% 48.4%
(expenses) and Equity
EBIT 166.2 117.3 139.5 -16.1% 18.9%
(+/-) Finacial Result (118.4) (181.8) (142.0) 19.9% -21.9%
Pre-Tax Income 47.9 (64.5) (2.4) n.a. -96.2%
(-) Total Income Taxes 18.1 24.2 30.4 67.9% 25.8%
Net Income/Loss 66.0 -40.3 28.0 -57.6% n.a.
EBITDA Reconciliation
Net Income/Loss 66.0 (40.3) 28.0 -57.6% n.a.
(-) Net Finacial Result 118.4 181.8 142.0 19.9% -21.9%
(-) Income Taxes (18.1) (24.2) (30.4) 67.9% 25.8%
(-) Depreciation and Amortization 66.9 75.5 70.5 5.4% -6.6%
(=) EBITDA 233.1 192.8 210.0 -9.9% 8.9%
Margins
Gross Margin 22.6% 21.7% 24.4% 1.9pp 2.7pp
EBITDA Margin 8.7% 7.7% 7.9% -0.8pp 0.2pp
Net Margin 2.5% (1.6%) 1.0% -1.4pp 2.7pp
Income Statement by Segment
Brazil 1Q25 4Q25 1Q26 1Q26 1Q26
Closing Date mai-25 fev-26 mai-26  V$S1Q25 VS4Q25
Net Revenues 1,932.7 1,876.8 2,025.9 4.8% 7.9%
(-) Cost of Sales and Services (1,511.8) (1,476.8) (1,530.1) 1.2% 3.6%
Gross Profit 420.9 400.0 495.8 17.8% 24.0%
(-) SG&A Expenses (305.1) (356.7) (401.7) 31.7% 12.6%
(+/-) Other operating income 23 513 315 1278.7%  -38.6%
(expenses) and Equity.
EBIT 118.1 94.6 125.6 6.4% 32.7%
(+/-) Finacial Result (110.1) (158.1) (128.0) 16.2% -19.1%
Pre-Tax Income 8.0 (63.5) (2.4) n.a. -96.3%
Total Income Taxes 16.2 25.0 28.7 77.2% 14.9%
Net Income/Loss 24.2 (38.5) 26.4 9.0% n.a.
EBITDA Reconciliation
Net Income/Loss 24.2 (38.5) 26.4 9.0% n.a.
(+) Net Finacial Result 110.1 158.1 128.0 16.2% -19.1%
(+) Income Taxes (16.2) (25.0) (28.7) 77.2% 14.9%
(+) Depreciation and Amortization 44.8 46.0 48.0 7.2% 4.5%
(=) EBITDA 162.9 140.6 173.6 6.6% 23.5%
Margins
Gross Margin 21.8% 21.3% 24.5% 2.7pp 3.2pp
EBITDA Margin 8.4% 7.5% 8.6% 0.1pp 1.1pp
Net Margin 1.3% (2.1%) 1.3% 0.0pp 3.4pp

Internati | 1Q25 4Q25 1Q26 1Q26 1Q26
Closing Date mai-25 fev-26 mai-26  VS1Q25 VS4Q25
Net Revenues 754.7 626.0 642.1 -14.9% 2.6%
(-) Cost of Sales and Services (569.4) (482.7) (486.1) -14.6% 0.7%
Gross Profit 185.2 143.3 156.0 -15.8% 8.9%
() SG&A Expenses (138.0) (130.6) (142.2) 3.0% 8.9%
(+/-) Other operating income 1.0 10.0 01 na. 98.7%
(expenses) and Equity.
EBIT 48.2 22.7 13.9 -71.1% -38.6%
(+/-) Finacial Result (8.3) (23.7) (14.0) 69.1% -40.8%
Pre-Tax Income 39.9 (1.0) (0.1) n.a. -90.9%
(+/-) Total Income Taxes 19 (0.8) 1.7 -11.2% n.a.
Net Income/Loss 41.8 (1.8) 1.6 -96.1% n.a.
EBITDA Reconciliation
Net Income/Loss 41.8 (1.8) 1.6 -96.1% n.a.
(+) Net Finacial Result 83 23.7 14.0 69.1% -40.8%
(+) Income Taxes (1.9) 0.8 (1.7) -11.2% n.a.
(+) Depreciation and Amortization 221 29.5 225 1.8% -23.9%
(=) EBITDA 70.2 52.2 36.4 -48.2% -30.3%
Margins
Gross Margin 24.5% 22.9% 24.3% -0.3pp 1.4pp
EBITDA Margin 9.3% 8.3% 5.7% -3.6pp -2.7pp
Net Margin 5.5% (0.3%) 0.3% -5.3pp 0.5pp
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Financial Performance

Revenue

Consolidated 1Q26: Gross Revenue Breakdown (RSmn)
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The Gross Revenue reached R$3.1 billion in the quarter
(+0.5% YoY), mainly driven by the increase in consolidated

3.123,5 3.139,5 . o .
o 65,1 I volume, boosted by volume growth in Brazil, in both High
e 670,8 Turnover and High growth, and by the advance of the
international segment. This effect was partially offset by
lower prices, driven by the High Turnover category and the
international segment — the price reduction effect was
stronger in Uruguay, Chile, Peru and Ecuador, partially offset
by higher prices in the High growth category.
Net Revenue reached R$2.7 billion in the quarter (-0.7%
GR 1Q25 Price Volume FX GR 1Q26 YOY)'
Source: Company
Costs and Expenses

Expenses 1Q25 4Q25 1026 1026 1026

Closing Date mai-25 fev-26 mai-26  VS1Q25 VS 4Q25

Expenses by Function (2,524.4) (2,446.8) (2,560.1) 1.4% 4.6%

Cost of Products Sold (2,081.2) (1,959.5) (2,016.2) -3.1% 2.9%

Sales Expenses (292.5) (295.9) (353.6) 20.9% 19.5%

G&A Expenses (150.6) (191.4) (190.3) 26.3% -0.6%

Expenses by Nature 1Q25 4Q25 1Q26 1Q26 1Q26

Closing Date mai-25 fev-26 mai-26  VS1Q25 VS4Q25

Expenses by Nature (2,524.4) (2,446.8) (2,560.1) 1.4% 4.6%

Depreciation and Amortization (66.9) (75.5) (70.5) 5.4% -6.6%

Employee Expenses (260.7) (260.2) (286.3) 9.8% 10.1%

Raw Materials (1,7353)  (1,647.0) (1,614.8) -6.9% 2.0%

Shipping (227.3) (226.0) (290.2) 27.7% 28.4%

Sales Comission (15.8) (13.0) (13.5) -14.8% 3.4%

Maintenance Expenses (63.9) (61.4) (69.8) 9.3% 13.7%

Energy Expenses (33.0) (36.3) (37.0) 12.4% 2.2%

Third Party Services Expenses (56.5) (67.6) (75.8) 34.0% 12.1%

Rental (12.5) (9.6) (12.2) 2.7% 27.3%

Exports (22.9) (23.8) (26.3) 14.8% 10.8%

Other Expenses (29.5) (26.5) (63.6) 115.8% 140.2%

Cost of Sales and Services

Cost of Sales and Services in the quarter reached R$2.0 billion (-3.1% YoY), or 75.6% of net revenue. The annual decrease

mainly reflects lower prices in the International segment and in the High Turnover category. This effect was partially offset

by growth in consolidated volume (+17.9% YoY), driven by higher volumes in Brazil and International, and by net price

growth in the High growth segment.

In the sequential comparison, costs increased +2.9% QoQ, below net revenue growth (+6.6% QoQ), contributing to the

improvement in gross profitability in the period. Taking these factors into account, Gross Profit reached R$651.8 million
(+7.5% YoY), with gross margin of 24.4% (+1.9pp YoY) in 1Q26.

Quarterly Evolution of Net Revenue vs. Costs (RSmn)

Annual Evolution of Net Revenue vs. Costs
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Selling, General and Administrative Expenses

Quarterly Evolution of SG&A/Net Revenue (%)

Annual Evolution of SG&A/Net Revenue (%)
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SG&A (selling, general and administrative expenses) in the quarter reached R$543.9 million (+22.7% YoY), equivalent
to 20.4% of net revenue (+3.9pp YoY). The increase occurred mainly in SG&A in Brazil, which totaled R$401.7 million
(+31.7% YoY), impacted by higher selling expenses and general and administrative expenses, as described below. In the
International, SG&A reached R$142.2 million (+3.0% YoY), reflecting higher selling expenses due to larger volumes in the
period, partially offset by a reduction in general and administrative expenses.

Selling Expenses

Selling expenses in the quarter reached R$353.6 million (+20.9% YoY), or 13.3% of net revenue for the quarter, due
mainly to:

@ Selling expenses in Brazil increased +29.2% YoY, representing 12.3% of Brazil’s net revenue. The variation was mainly
driven by higher freight expenses in the period, reflecting larger transported volumes, route mix effects and the
adjustment of the ANTT freight table. Expenses were also impacted by the commercial restructuring, which included
expanding the team of in-store promoters and adopting more efficient working formats for sales representatives.

@ Selling expenses in International increased +4.9% YoY, representing 16.3% of International net revenue. This result
reflected higher sales volumes in the period.

General and Administrative Expenses

General and administrative expenses in the quarter reached R$190.3 million (+26.3% YoY), or 7.1% of net revenue for the
quarter.

@ General and administrative expenses in Brazil increased +36.0% YoY, representing 7.5% of Brazil’s net revenue,
mainly due to legal provisions, personnel and technology expenses. Provisions totaled R$21.7 million in non-
recurring items in the quarter, mainly related to a settlement reached in a lawsuit filed by a carrier regarding toll
vouchers, concerning the collection of amounts not itemized during the contractual term, in addition to other
smaller provisions. Expenses were also impacted by personnel costs, with accumulated collective bargaining
adjustments and growth of the headcount base, as well as technology projects and consulting services.

@ General and administrative expenses in International decreased -1.8% YoY, or 5.9% of International net revenue.

Other operating income (expenses)

Other operating income/expenses and equity income reached a positive R$31.6 million in the quarter (vs. positive R$3.3
million in 1Q25).

In the quarter, the result was mainly impacted by the recognition of non-recurring effects totaling a positive R$26.8
million, mostly related to the complementary recovery of PIS and COFINS tax credits arising from the review of the
calculations applicable to transactions with products included in the basic food basket, from 2020 to 2025, as well as the
recognition of extemporaneous credits related to ready-to-eat beans.
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EBITDA

The EBITDA for the quarter reached R$210.0 million (-9.9% YoY and +8.9% QoQ) with margin of 7.9% (-0.8pp YoY and

+0.2pp QoQ).

EBITDA - Historical Quarterly Evolution (RSmn)
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Net Financial Result

EBITDA - Historical Annual Evolution (RSmn)
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Net financial result was an expense of R$142.0 million (+19.9% YoY and -21.9% QoQ) in the quarter. The annual variation
is mainly explained by interest on borrowings amid higher interest rates in the period, foreign exchange variation, and

the result of derivative financial instruments.

Income Tax and Social Contribution

Income Tax and Social Contribution posted a positive result of R$30.4 million in 1Q26 (+67.9% YoY and +25.8% QoQ),
mainly reflecting the exclusions related to ICMS grants (a positive R$19.6 million in the period) and current income
tax/social contribution benefits in the international operations arising from a benefit in Uruguay (a positive R$5.1 million

in the quarter).

Net Income/Loss and Earnings per Share

Net Income reached R$28.0 million (-57.6% YoY and vs. a net loss of R$40.3 million in 4Q25), with net margin of 1.0% (-

1.4 pp YoY) or R$0.08 per share in the quarter.

Quarterly Profitability Evolution (RSmn)
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Annual Profitability Evolution (RSmn)
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Debt and Cash

Debt (in RSmn) 1Q25 4Q25 1Q26 1Q26 1Q26
Closing Date mai-25 fev-26 mai-26 VS 1Q25 VS 4Q25
5,240.9 4,988.4 5,670.2 8.2% 13.7%

Loans and Financing 2,397.0 1,686.1 2,407.9 0.5% 42.8%
Debéntures 2,843.9 3,302.3 3,262.3 14.7% -1.2%
Short Term 2,393.8 1,074.6 1,229.8 -48.6% 14.4%
Long Term 2,847.1 3,913.7 4,440.4 56.0% 13.5%
Gross Debt 5,240.9 4,988.4 5,670.2 8.2% 13.7%
Cash and Equivalents 1,625.6 2,022.7 1,455.8 -10.4% -28.0%
Net Debt 3,615.4 2,965.7 4,214.4 16.6% 42.1%
Net Debt/EBITDA LTM 4.1x 3.2x 4.7x 0.6x 1.5x

The total debt reached R$5.7 billion (+8.2% YoY and  Amortization Schedule (RSmn)
+13.7% QoQ). Total liquidity (cash and cash equivalents

1.230 1.228

and short- and long-term financial investments)
995
reached R$1.5 billion (-10.4% YoY and -28.0% QoQ). w00
77 694

The net debt totaled R$4.2 billion (+16.6% YoY) and
net debt/EBITDA LTM of 4.7x (+0.6x YoY).
The Company carried out funding transactions in Brazil

May-27 May-28 May-29 May-30 May-31 After May/31

during the quarter to meet the commitments of the

Source: Company

next 12 to 14 months of the amortization schedule,
totaling a net amount of approximately R$600 million.

Capex

The Capex reached R$77.5 million (-35.3% YoY and -16.5% QoQ) in the quarter. The reduction in investments in the
period reflects the completion of the works in Cambai (RS) at the new grains plant and the new thermoelectric plant in
4Q25, and the normalization of Capex to maintenance levels.

Quarterly Capex Evolution (RSmn) Annual Capex Evolution (RSmn)
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Working Capital

Working Capital 4Q25 1Q26 1Q26

Closing Date fev-26 mai-26 VS 1Q25

Inventory 2,772.4 1,527.0 2,445.2 -11.8% 60.1%
Days Inventory 104.5 64.6 104.3 od 40d

Advance to Suppliers 650.3 656.7 643.2 -1.1% -2.0%
Days Advance to suppliers 24.5 27.8 27.4 3d od

Receivable 1,850.2 1,019.4 1,881.6 1.7% 84.6%
Days Receivable 56.0 335 61.9 6d 28d

Suppliers 2,291.1 1,229.1 1,870.1 -18.4% 52.2%
Days Suppliers 86.4 52.0 79.8 -7d 28d

Other Current Assets 360.5 374.8 443.1 22.9% 18.2%

Other Current Liabilities 379.6 530.7 530.3 39.7% -0.1%

Working Capital
Days Working Capital 90 d 60 d 99d 9d 39d

The working capital reached R$3.0 billion (+1.7% YoY), mainly impacted by:

@ Inventories (-11.8% YoY): mainly due to lower grain ~ Quarterly Working Capital Seasonality (RSmn)
prices in the period and inventory reductions in Uruguay and
Chile.

C Advances to suppliers (-1.1% YoY): Reduction in
advances to grain suppliers in Brazil.

c Accounts Receivable (+1.7% YoY): Impact of higher
Canned Fish and Coffee prices, partially offset by lower
accounts receivable in the international segment.

. ) . P PP PP PP D DD LDPPPD P2 PP °
® Suppliers (-18.4% YoY): Reduction driven by the 7 5 © & 1% & 707 o & & a8 000207 & A0 0O
ccounts Receivable Inventories Advances to Suppliers
international segment, especially Uruguay. Suppliers e Working Capital

Source: Company

It is worth noting that working capital seasonality is relevant throughout the quarters, as shown in the chart above,
particularly in inventories and receivables. As a result, the first quarters of the year typically present higher working capital
needs and cash consumption, while the fourth quarter presents a release.

Shareholding Structure and Stock Performance

In 1Q26, the Company’s total capital stock consisted of 350  Shareholding Structure May/2026

million shares, of which 95.8 million shares were outstanding Breakdown of Free Float:
Shareholding Structure:

in the market (free float)!, representing approximately 27% of
total capital.

Free Float
27,5%

—

On May 31, 2026, Camil’s shares (B3: CAML3) closed at
R$5.62/share, with a market cap of R$1.97 billion. Average Teasuv26%
daily trading volume in the quarter was R$6.9 million/day.

Management 0,1%

Source: Company

Market Agenda

The calendar of upcoming IR events is available on the Company’s Investor Relations website. Contact requests
can be made through our investor relations channel on the website (http://ri.camilalimentos.com.br/) or by e-mail

(ri@camil.com.br).

1 Free float excludes the stake held by Camil Investimentos S.A., individual stakes of the controlling shareholders, other management members/related parties and
treasury shares. The Camil Investimentos balance includes individual stakes of the controlling shareholders.
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About Camil Alimentos S.A.

Camil (B3: CAML3) is one of the largest branded food platforms in Brazil and Latin America, with a diversified brand portfolio in the
grains, sugar, canned fish, pasta, coffee and cookies categories, and leading positions in the countries where it operates. Listed in 2017
on the Novo Mercado, B3’s highest corporate governance level, Camil has operations in Brazil, Uruguay, Chile, Peru, Ecuador and
Paraguay. For more information, visit www.camil.com.br/ri.

CAML
B3 LISTED NM ICONB3 IBRAB3 IGC B3 IGC-NMB3
IGCTB3 ITAGB3 INDX B3 SMLLB?3 IAGRO-FFS B3
Disclaimer

Certain percentages and other amounts included in this document have been rounded to facilitate presentation. Accordingly, figures
presented as totals in some tables may not represent the arithmetic sum of the figures that precede them and may differ from those
presented in the financial statements. Non-financial and non-accounting data in this document are unaudited. This release contains
the Company’s projections and future expectations, which are based exclusively on the expectations of Camil’s management regarding
the current and known reality of its operations and are, therefore, subject to risks and uncertainties.
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Appendix — Quarterly Financial Information

Consolidated Balance Sheet

Balance Sheet

In R$ Millions 4Q25 1Q26 1Q26 1Q26
Closing Date fev-26 mai-26  VS1Q25 VS4Q25
Total Current Assets 7,187.8 5,513.4 6,793.6 -5.5% 23.2%
Cash & Equivalents 1,624.3 1,997.6 1,430.7 -11.9% -28.4%
Short Term Investments B 25.1 25.1 n.a. 0.0%
Accounts Receivable 1,850.2 1,019.4 1,881.6 1.7% 84.6%
Financial Instruments - Derivatives 0.8 - 0.2 -70.3% n.a.
Inventories 2,758.0 1,5189 2,437.1 -11.6% 60.5%
Payments in Advance (Producers) 594.7 577.7 576.0 -3.1% -0.3%
Recoverable Taxes 218.1 273.8 337.6 54.8% 23.3%
Related Party 74.6 25.1 26.2 -64.9% 4.4%
Other Current Assets 67.1 75.8 79.1 17.9% 4.3%
Total non Current Assets 4,954.6 5,261.1 5,228.2 5.5% -0.6%
Total Long-Term Assets 895.2 889.1 923.0 3.1% 3.8%
Long-Term Investments 1.2 - - n.a. n.a.
Recoverable Taxes 107.0 114.6 242.7 127.0% 111.8%
Deferred Income Taxes 166.3 274.6 188.1 13.2% -31.5%
Payments in Advance (Producers) 55.6 79.0 67.3 21.0% -14.9%
Related Party 193.5 57.3 57.7 -70.2% 0.8%
Inventory 14.4 8.1 8.2 -43.3% 0.5%
Court Deposits 42.9 45.4 48.9 13.9% 7.7%
Indemnity Assets 301.7 302.8 303.0 0.4% 0.1%
Other Long-Term Assets 12.6 7.4 7.2 -43.2% -2.7%
Total Permanent Assets 4,059.4 4,372.0 4,305.2 6.1% -1.5%
Investments 89.4 84.8 83.2 -7.0% -1.9%
Plant, Property & Equipment 2,549.5 2,843.6 2,801.4 9.9% -1.5%
Intangible Assets 1,147.7 1,155.1 1,1394 -0.7% -1.4%
Right of Use Assets 244.8 260.6 253.3 3.5% -2.8%
Properties for Investment 27.9 27.9 28.0 0.4% 0.4%
n.a. n.a.
10,774.5

Total Current Liabilities 5,064.5 2,834.5 3,630.3 -28.3% 28.1%
Accounts Payable 2,291.1 1,229.1 1,870.1 -18.4% 52.2%
Short-Term Debt 1,509.1 965.0 1,177.9 -21.9% 22.1%
Derivatives 0.42 16.18 143 3346.0% -11.4%
Debentures 884.8 109.6 51.9 -94.1% -52.6%
Leasing liability 54.4 67.0 67.4 23.8% 0.6%
Client Advances 33.0 28.8 30.7 -6.9% 6.7%
Related Party 9.3 139 35 -62.8% -75.1%
Salaries and Social Contributions 75.7 105.6 81.0 7.0% -23.3%
Dividends and Interest on Equity Payable - 129.5 133.1 n.a. 2.8%
Taxes Payables 41.0 65.7 60.7 48.1% -7.5%
Vacation accrual and related charges 67.5 50.6 66.1 -2.0% 30.8%
Accounts Payable from Investments Acquired 9.4 11.3 10.8 14.6% -4.0%
Other Current Liabilities 88.7 422 62.6 -29.4% 48.2%
Total Long Term Liabilities 3,588.7 4,924.4 5,402.5 50.5% 9.7%
Long-Term Debt 887.9 7211 1,230.0 38.5% 70.6%
Leasing liability 2113 215.6 209.4 -0.9% -2.9%
Debentures 1,959.2 3,192.7 3,210.4 63.9% 0.6%
Deferred Income Taxes 45.7 53.9 47.8 4.4% -11.5%
Provision for contingencies 373.9 423.7 395.9 5.9% -6.6%
Accounts Payable from Investments Acquired 74.8 68.1 67.6 -9.6% -0.7%
Dividends Payable - 217.5 205.5 n.a. -5.5%
Other Long-Term Liabilities 35.9 319 36.0 0.4% 13.0%

Total Liabilites

Paid-in Capital 950.4 950.4
(-) Expenses with Issuance of Shares (12.4) (12.4)
(-) Treasury Shares (68.5) (68.5)
Income Reserves 1,871.8 1,604.8
Capital Reserve 24.3 232
Accumulated Net Income 66.0 -
Equity adjustments (21.1) (21.1)
Other comprehensive Income 678.4 538.9
Participation of non-controlling shareholdes 0.3 0.4

Shareholders' Equity 3,489.2 3,015.7

Total Liabilities & Equity 12,142.4 10,774.5

950.4
(12.4)
(68.5)

1,588.2
239
27.9

(21.1)
500.3
0.4
2,989.1
12,021.8

0.0%
0.0%
0.0%
-15.2%
-1.7%
-57.7%
0.0%
-26.3%
59.3%

0.0%
0.0%
0.0%
-1.0%
2.8%
n.a.
0.0%
-7.2%
16.6%
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Consolidated Income Statement

4Q25 1Q26 1Q26
fev-26 mai-26 VS 1Q25
Gross Revenues 3,123.5 2,916.2 3,138.9 0.5% 7.6%
(-) Sales Deductions (436.2) (413.5) (470.9) 8.0% 13.9%
Net Revenues 2,687.3 2,502.8 2,668.0 -0.7% 6.6%
(-) Cost of Sales and Services (2,081.2) (1,959.5) (2,016.2) -3.1% 2.9%
Gross Profit 606.1 543.3 651.8 7.5% 20.0%
(-) SG&A (443.1) (487.3) (543.9) 22.7% 11.6%
(+/-) Other operatirTg income 33 613 316 869.4% 48.4%
(expenses) and Equity
EBIT 166.2 117.3 139.5 -16.1% 18.9%
(+/-) Finacial Result (118.4) (181.8) (142.0) 19.9% -21.9%
Pre-Tax Income 47.9 (64.5) (2.4) n.a. -96.2%
(-) Total Income Taxes 18.1 24.2 30.4 67.9% 25.8%
Net Income/Loss 66.0 -40.3 28.0 -57.6% n.a.
EBITDA Reconciliation
Net Income/Loss 66.0 (40.3) 28.0 -57.6% n.a.
(-) Net Finacial Result 118.4 181.8 142.0 19.9% -21.9%
(-) Income Taxes (18.1) (24.2) (30.4) 67.9% 25.8%
(-) Depreciation and Amortization 66.9 75.5 70.5 5.4% -6.6%
(=) EBITDA 233.1 192.8 210.0 -9.9% 8.9%
Margins
Gross Margin 22.6% 21.7% 24.4% 1.9pp 2.7pp
EBITDA Margin 8.7% 7.7% 7.9% -0.8pp 0.2pp
Net Margin 2.5% (1.6%) 1.0% -1.4pp 2.7pp
Income Statement by Segment
Brazil 1Q25 4Q25 1Q26 1Q26 1Q26
Closing Date mai-25 fev-26 mai-26  V$S1Q25 VS4Q25
Net Revenues 1,932.7 1,876.8 2,025.9 4.8% 7.9%
(-) Cost of Sales and Services (1,511.8) (1,476.8) (1,530.1) 1.2% 3.6%
Gross Profit 420.9 400.0 495.8 17.8% 24.0%
(-) SG&A Expenses (305.1) (356.7) (401.7) 31.7% 12.6%
(+/-) Other operating income 23 513 315 1278.7%  -38.6%
(expenses) and Equity.
EBIT 118.1 94.6 125.6 6.4% 32.7%
(+/-) Finacial Result (110.1) (158.1) (128.0) 16.2% -19.1%
Pre-Tax Income 8.0 (63.5) (2.4) n.a. -96.3%
Total Income Taxes 16.2 25.0 28.7 77.2% 14.9%
Net Income/Loss 24.2 (38.5) 26.4 9.0% n.a.
EBITDA Reconciliation
Net Income/Loss 24.2 (38.5) 26.4 9.0% n.a.
(+) Net Finacial Result 110.1 158.1 128.0 16.2% -19.1%
(+) Income Taxes (16.2) (25.0) (28.7) 77.2% 14.9%
(+) Depreciation and Amortization 44.8 46.0 48.0 7.2% 4.5%
(=) EBITDA 162.9 140.6 173.6 6.6% 23.5%
Margins
Gross Margin 21.8% 21.3% 24.5% 2.7pp 3.2pp
EBITDA Margin 8.4% 7.5% 8.6% 0.1pp 1.1pp
Net Margin 1.3% (2.1%) 1.3% 0.0pp 3.4pp

Internati | 1Q25 4Q25 1Q26 1Q26 1Q26
Closing Date mai-25 fev-26 mai-26  VS1Q25 VS4Q25
Net Revenues 754.7 626.0 642.1 -14.9% 2.6%
(-) Cost of Sales and Services (569.4) (482.7) (486.1) -14.6% 0.7%
Gross Profit 185.2 143.3 156.0 -15.8% 8.9%
() SG&A Expenses (138.0) (130.6) (142.2) 3.0% 8.9%
(+/-) Other operating income 1.0 10.0 01 na. 98.7%
(expenses) and Equity.
EBIT 48.2 22.7 13.9 -71.1% -38.6%
(+/-) Finacial Result (8.3) (23.7) (14.0) 69.1% -40.8%
Pre-Tax Income 39.9 (1.0) (0.1) n.a. -90.9%
(+/-) Total Income Taxes 19 (0.8) 1.7 -11.2% n.a.
Net Income/Loss 41.8 (1.8) 1.6 -96.1% n.a.
EBITDA Reconciliation
Net Income/Loss 41.8 (1.8) 1.6 -96.1% n.a.
(+) Net Finacial Result 83 23.7 14.0 69.1% -40.8%
(+) Income Taxes (1.9) 0.8 (1.7) -11.2% n.a.
(+) Depreciation and Amortization 221 29.5 225 1.8% -23.9%
(=) EBITDA 70.2 52.2 36.4 -48.2% -30.3%
Margins
Gross Margin 24.5% 22.9% 24.3% -0.3pp 1.4pp
EBITDA Margin 9.3% 8.3% 5.7% -3.6pp -2.7pp
Net Margin 5.5% (0.3%) 0.3% -5.3pp 0.5pp
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Cash Flow

Cash Flow

In RS Millions

1Q26

1Q26

Closing Date VS 1Q25 VS4Q25
Pre-Tax Income 47.9 (64.5) (2.5) n.a. -96.2%
Net Result in Uncons. Subs. - 2.7 0.0 n.a. -98.7%
Accrued Financial Charges 160.2 153.4 169.0 5.5% 10.2%
Interest Provision - Liability Lease 4.2 2.4 4.7 11.6% 98.3%
Allowance for Doubtful Accounts 1.7 1.0 (3.9) n.a. n.a.
Provision for Discounts 18.7 (12.5) 7.8 -58.3% n.a.
Provision for Contigencies 53 16.7 39.1 631.8% 134.7%
Provision for Advances (0.7) 1.7 (0.2) -75.5% n.a.
Depreciation 66.9 75.5 70.5 5.3% -6.6%
Write-off Plant, Property & Equipment 21.3 22.0 9.7 -54.3% -55.6%
Write-off Right of Use Assets (0.0) 111.5 0.2 n.a. -99.8%
Stock Options (2.1) (4.3) 1.0 n.a. n.a.
Funds From Operations 323.5 305.5 295.5 -8.6% -3.3%
(Inc.) / Dec. In: - - - n.a. n.a.
Current Assets (1,931.9) 1,037.3 (1,902.7) -1.5% n.a.
Trade Accounts Receivable (725.9) 703.1 (873.3) 20.3% n.a.
Inventories (1,162.5) 389.5 (924.8) -20.4% n.a.
Recoverable Taxes (13.0) (70.2) (89.6) 587.0% 27.7%
Related Party (14.9) (38.1) (12.8) -14.4% -66.4%
Other Current Assets (15.5) 53.0 (2.2) -86.2% n.a.
Current Liabilities 851.5 (353.7) 411.7 -51.6% n.a.
Accounts Payable 1,014.2 (122.3) 685.9 -32.4% n.a.
Other Current Liabilities 17.5 (23.8) (8.1) n.a. -66.0%
Taxes Payables (20.6) (4.0) (8.4) -59.2% 112.3%
Other Current Liabilities (5.2) (40.6) (21.1)  305.1% -48.1%
Interest Paid (139.1) (153.0) (229.6) 65.1% 50.0%
Net Income Taxes (Income Tax & Social Contribution (15.3) (10.0) (6.9) -54.7% -30.8%
Cash Flow from Operations (756.9) 989.1 (1,195.4) 57.9% n.a.
Short-Term Investments 15.5 (25.1) - n.a. n.a.
Disposal of Property, Plant and Equipment 0.3 2.5 0.0 -99.6% -100.0%
Business combination consideration - (11.6) - n.a. n.a.
Capital Expenditures (119.9) (92.9) (77.5) -35.3% -16.5%
Investment Activities Cash Flow (104.0) (127.0) (77.5) -25.5% -39.0%
Debt Issuance 630.6 3324 2,046.1 224.5% 515.6%
Debt Repayment (627.5)  (1,658.4)  (1,285.1)  104.8% -22.5%
Lease Liability Payments (17.8) (22.7) (19.7) 10.5% -13.2%
Dividends and Interest on Equity Paid (25.0) (25.0) (25.0) 0.0% 0.0%
Derivatives Settlement - (11.1) (3.7) n.a. -66.4%
Financing Cash Flow (39.7) (1,384.8) 712.5 n.a. n.a.
Foreign Exchange Variaton on Cash and Equivalents (5.2) (11.4) (6.4) 24.9% -43.8%
Change in Cash and Equivalents (905.8) (534.2) (566.9) -37.4% 6.1%
Beginning Cash and Equivalents 2,530.1 2,531.7 1,997.6 -21.0% -21.1%
Ending Cash and Equivalents 1,624.4 1,997.6 1,430.7 -11.9% -28.4%
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