F ESTAPAR

Apresentacao Institucional



F ESTAPAR

Sobre a Estapar



Estrutura
Acionaria

(1) Inclui agdes em tesouraria e participagdo dos administradores da Companhia.
Posi¢ao Aciondria em 31/jul/24.
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Estapar em numeros
Presencga Geografica o Q’? '.‘ 4 I G

(2T24)
484,8 mil 6 mil 18,3% +11M

Operagoes Vagas colaboradores Da receita liquida Usuarios nas
vem das Plataformas  Plataformas Digitais
Digitais
Receita Liquida por Setor Lideranga de Mercado
(2T24) (vagas)!

Regido @

Regido Norte-Nordeste
Centro-Oeste

E Edificios Comerciais
m Shopping Centers
2T24 18,2% Varejo

On-Street
u | azer Outros — ~185k
Competidores

Educacgao

93 Cidades
18 Estados

@ Operagoes Off-street
H Digital

Regido Sul

'Fonte: Infomoney, e estimativas da Companhia.

. Operagdes On-street
Outros




Ciclo de alocagao de Capital Novo ciclo de crescimento
2017 -1°Tri 20 2020 -1°Sem. 22 2022+

+R$1,0BI Preservagao do Caixa Retomada do fluxo de veiculos
alocado em ativos de longo incluindo ramp-up dos ativos investidos

prazo Renegociagdes Comerciais

incluindo devolugao de Crescimento organico e inorganico
operagdes Em segmentos com menor alocagao de

Consolidagao de mercado capital

28 M&A’s realizados

Readequagao estrutural de
custos e processos
Zona Azul de Sao Paulo/SP redugao de ~30% de custos fixos

e SG&A
(15 anos) Melhoria em todos os sinais vitais

margens, lucratividade e retorno

H M ~ et IPO > € .
I s t 0 " c o (Mai/20) Zul Digitate Zletric Reducdo da alavancagem financeira

Liability management

Concessao alongamento e redugao do custo da divida

M&As estratégicos

Recente

ESTAPAR




ESTAPAR

Oportunidades
de Crescimento



Inddstria de estacionamentos no Brasil
(faturamento em R$ bilhdes) ‘ Market Share Estapar (2

I |

s gy

fragmentado com
oportunidades de
crescimento

Total Shopping Edificios Saude On-street Aeroportos Universidades Outros
centers comerciais



Estratégia de
Crescimento

Crescimento organico com foco em
menor alavancagem operacional e em
maior lucratividade

ESTAPAR

Mix de Segmentos®: Ciclo de alocagao de Capital Pandemia Novo ciclo de crescimento

(mix % de vagas) até 2019 2020 - 2021 2022+

Propriedades
Concessoes Off-Street

Concessdes On-Street
Contratos de Longo Prazo

dec/17 dec/18 dec/19 dec/20 dec/21 dec/22 dec/23

(™ Vagas por Segmento, ndo considera o segmento Outras com operagdes de credenciamento de Zona Azul.

jun/24




A Estapar é um player diferenciado e consolidado no setor de estacionamentos,
oferecendo a seus clientes e parceiros eficiéncia, qualidade e tecnologia

Sao operando
estacionamentos no Brasil, com

Atendemos 93 municipios e 18 estados,
em +20 setores da economia entre
aeroportos, edificios comerciais,
hospitais, arenas e muito mais.

Capilaridade

Solida estrutura de governanga, sendo
a do setor de

Vantagens
A A Estapar trouxe em primeira mao ao NN
Co m p e tl tlva S Brasil servigos com diferenciais El;?:;;::i‘{::;:e

tecnologicos, além de acompanhar
tendéncias em eletromobilidade.

ESTAPAR




ESTAPAR

Modelo de
Negodcio



-p

Off-Street

Gestao de estacionamentos em mais de
20 setores da economia, por meio de
contratos (B2B2C) adequados as
necessidades de cada cliente

ESTAPAR

Segmentos / Tipos de contrato

Alugadas e . Contratos de :
o Concessodes Propriedades
Administradas Longo Prazo
Intensidade de CAPEX
Margem Bruta 2724

Modelo

Contratos de gestao de estacionamentos de
prazos de 5 a 30 anos. Prazo médio de
duragao dos contratos de 7,5 anos

Alinhamento de interesses

Modelos de “revenue sharing” com clientes

Risco de crédito

Estapar é sénior no fluxo do dinheiro

Escala

Rede de mais de 700 estacionamentos nos
principais polos geradores de trafego

Expertise Comercial

Relacionamento com grandes conglomerados
com solugdes em escala nacional e elevada
governanga

Parcerias Estratégicas

Viabilizam produtos e servigos diferenciados,
aumentado a proposta de valor




Parcerias
Estratégicas

viabilizam diversos
produtos e servigos
diferenciados,
aumentando a proposta
de valor aos clientes,
potencializando o efeito
rede em nossa extensa
base de operagdes

ESTAPAR

Relacionamento
comercial

O 05 com grandes
conglomerados que
permitem solugbes em

CCR escala nacional e

AEROPORTOS / \ contratos com elevado
INFRAMERICA padrao de governanga

& Santander
REDE ZOR
Unimed £}

»,
ava
v‘r SAOCAMILO

& DAsd

Off-Street SEMP Allianz @)
PARAR  Csiivicar

Gestao de estacionamentos em mais de (I
20 setores da economia, por meio de ve [oe ARENAMRY

contratos (B2B2C) adequados as
necessidades de cada cliente S localliza MHelbor

ESTAPAR




On-Street

Segmentos / Tipos de contrato Estrutura de incentivos, em um ciclo virtuoso de desenvolvimento, que
beneficia todos os stakeholders da cadeia, a partir de um modelo de
negocio altamente digitalizado e escalavel.

Credenc , c 5 Concessoes
oncessoes

redenciamento Zona Azul de SP

Estapar oferece recursos para | Rotatividade das vagas com as
_ — 0 municipio por meio de o D ’ solucgdes da Estapar
concessdes. ] N )
Intensidade de CAPEX A 5 QR 1<
Margem Bruta 2T24

Lucratividade da Estapar por Promove o desenvolvimento
meio da produtividade na do mercado local

prestacao de servigos publicos

Operagdo em
Maturagdo (15 anos)

ESTAPAR




Estudo de

Caso: Zona
Azul de SP

ESTAPAR

d:

=7

53 mil

vagas
administradas

15 anos
Concessao

ESTAPAR

ZONA AZUL DIGITAL

¢

110

veiculos de apoio a
fiscalizagdo

.ufe

R$ 595 Milhdes
Outorga

G

App
Exclusivo

[ ] ]
m+

Central
de Controle

Saldo 10 CADs

_-
— ZUL2024

Quantos CADs vocé deseja usar?

@® 1cap 2 CADs

Confirme a regra sinalizada na placa

1CAD 1h
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Nossa Visao
Ser a mais valorizada AutoTech brasileira

@)

N

m
Beyond Parking
Oceano Azul
Parking
R$15.7bn
Mercado Enderegavel®

o o~
Visao :
N
m

>

EStra tégica Parking AutoTech

Fonte: Companhia

ESTAPAR




Zul+ Marketplace AutoTech

=

Sao Paulo v

O App 1# do motorista

Zona Azul de Sao Paulo e +21

A municipios

CRLV Digital

ZUL2024

Reserva de Vagas

Seguro Auto

Pagar estacionamento

Tag Zul+
Saldo R$ 50,00

Corretora de Seguros Zul

Tag Zul

IPVA e Licenciamento

CRLV e Despachante
A =]

PEDAGIO IPVA, MULTAS

Abastecimento

Consorcio

RODIzZIO

ESTAPAR

Vetores de crescimento da fusao Estapar e Zul+

RECEITA POR M2

maior digitalizagdo da operagao de parking
+ meios de pagamento

mm Estapar
Estapare Zul+




Zul+

A Plataforma Digital da
Estapar ja conta com mais
de 11 milhoes de usuarios

P> Google Play @& App Store Z

Tudo para
quem dirige
em um s6 app

ESTAPAR

# de Transagoes
(em milhdes)'

+8,8%

= 12,5

11,5
9,8
52
0'6 I
L

2T20 2T21 2722 2723 2724

Plataformas Digitais

(% das receitas via plataformas
digitais' vs receita total)

Receita Liquida Digital
(em R$ mi)2

+39,8% 5.423

,0/0

15,5%
3.880

2,9%

2029 2021 2T22 2T23 2724 2723 2T24
(média) (média)




Oportunidades de Expansdo / Evolugdo do percentual de vendas de veiculos elétricos novos

CENARIOS Net Zero Acelerado  Cenario Regulatdrio MERCADO cenério acelerado EU CHINA us
100% 100%
80% 80%
60% 60%

0portumdade

de Expansao =
Zletric

0% 0%
2020 2025 2030 PASKIS) 2020 2025 2030 2035

Porcentagem de vendas de novos veiculos elétricos (BEV, FCEV, PHEV)
Fonte: McKinsey, “Why the automotive future is electric”, 2021

ESTAPAR
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Recarga em andamento...

Oportunidade

de Expansao
Zletric

ESTAPAR

Membership OEMs e Frotistas:

Venda de energia (AC e DC):

-~

o

Zletric Home
/// recarregue em casa

Zletric Network
/// recarregue na cidade

Zletric Fast
/// recarregue rapido

~

v




Expansao continua da
cobertura de Eletropostos

4 , /

| @ ,,,,,,,,,,,,,,,,,,,,,,,,,, @ | ‘99 | HDI
] I
( , [/ -
y _i.= J‘!I!Iﬂ" e

7 Zletric 5% 14

ssssssssssssssssssssss INVESTIDA ESTAPAR ESTADOS

2T24

Receita Liquida 70 Iﬁm
R$ 1,6 MM

+123,2% vs. 2T23

15

ZLETRIC
HUB

- Pontos de
carregamento
rapido

ESTAGCOES DE RECARGA

£ Baixar na DISPONIVEL NO
I @& App Store ] ‘ » Google Play

ESTAPAR
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Destaques
Operacionais
Financeiros



»
N Receita Liquida
(em R$ milhdes)
3851
£ 365,4 369,6
350,8
334,7
2950 300,2 3055
2651 273,7
243,4 244,0
228,7
N /] 184,6
i 165,5 76
135,5
Receit
eceita
Liquida I

Recorde pelo 8° 1T20 2T20 3T20 4T20 1T21 2T21 3T21 4T21 1T22 2T22 3T22 4T22 1723 2T23 3T23 4T23 1T24 2724

trimestre consecutivo | '
COoVID-19

ESTAPAR




EBITDA Gerencial' e Margem EBITDA Gerencial
(em R$ milhdes e % da Receita Liquida)

i 16,9% 196% 186% 17.8% 17,4% 20,0%

9,0%

1.7% 655 653 652 4,3
51,7
46,1
38,8
30,5 g
24,2
22,0 !
Ao 18,4
I _0’7 I
-

|
g . (3,0) (2,7)
Recuperacao 02

d o EBITD A 1T20 2T20 3T20 4T20 1T21 2T21 3T21 4T21 1722 2T22 3T22 4T22 1723 2T23 3T23 4T23 1724 2724
| |

COVID-19

1Exclui efeitos ndo-caixa e ndo-recorrentes e efeitos do IFRS 16 e IFRIC 12.

ESTAPAR




[

Buscae
manutencgao da
lucratividade

ESTAPAR

Lucro (Prejuizo) Liquido Contabil
(em R$ milhdes)

COVID-19
l (8,9) l
(15,0) (14 ) (14 o)} (14, 6)
(P15))
(30,3) : +138%
(43,3) (44,0)
(48,2) (50.8)
(56,9)
(60,5)

(64,7)
(73,2)
1T20 2T20 3T20 4720 1T21 2T21 3T21 4T21 1722 2T22 3T22 4722 1723 2T23 3T23 4T23 1T24 2T24




Divida Liquida®
Em R$ MM

[¥]

Gestao da
Divida

Divida Liquida estabilizada, com LA ke Qe
reducao do Custo Médio e Cronograma
de Amortizagdo equilibrado
) Divida Bancéria Total (Debéntures e
Fi e Equivalent

ESTAPAR

Custo Médio Cronograma de Amortizagao
Spread CDI + Equivalente (%) (%)
27,89
2,81% P BT — =" nam zax
2,78%

262%IIIII

4723 1124 2724 Caixae >36M

Equivalentes

A, Emprestimas Bancarios e Custos de Captacao) + Outras Obrigactes (Contas a Pagar por Aquisicdo de Investimentos e Parcelament
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Fatores ESG



Governanga Corporativa

Diretoria Conselhos e Comités

Emilio Sanches e S pIRECTV
Presidente 14+ Anos de experiéncia na Estapar (G\ cacam s assocodos ALPK N
\ - B3 LISTED NM
Daniel Soraggi Iog
Diretor Fi 06 o 7+ Anos de experiéncia na Estapar
liretor Financeiro e de MRV

Engenharia

Relagées com Investidores

Murillo Cerqueira o
Vice-Presidente Comercil 24+ Anos de experiéncia na Estapar DD ESTAPAR
e de Operagdes
Beto Costa g

. " 9'|' Anos de Experiéncia na Estapar GA'WIERU loop
Diretor de Concessées WTORRE

| André Brunetta 2+ Anos de Experiéncia na Estapar z @

Diretor de Inovaggo e Digital 2Q4 Anos de Experiéncia em Digital

ESTAPAR




Materialidade
ESG

ESTAPAR

Pelo 2° ano consecutivo
conquistamos o selo GPTW, um
reconhecimento pelos nossos
esfor¢os no fortalecimento da
marca empregadora.

Com o Projeto Estacionamento Solidario,
mais de R$392 mil foram distribuidos ao
longo de 10 anos de programa para mais
de 36 instituigdes de caridade em 14
municipios.

Em 2023, tivemos 85% de aderéncia
dos colaboradores ativos na realizagao
da capacitagado disponibilizada,
totalizando uma carga hordria de 47.489
horas — uma média de 17 cursos de 10
horas por colaborador.

Iniciativa Cuidando de Vocé:
conscientizacdo e beneficios visando
a promogao de uma visao abrangente
da saude de nossos colaboradores.




Administrativo wos

51% do time administrativo é

composto por mulheres, com On-Street (zonas AZUiS)
destaque para a presencga de 2

mulheres no Conselho de 76% das equipes de operagdes On-Street
Administragéo da Estapar. sao compostas por mulheres.

Mate rialid ade Equipes 100% Femininas Equipes 50+

27 operagbes com equipes 100% 37 operagdes com 100% da equipe

E s G femininas composta pelo grupo +50

ESTAPAR




F ESTAPAR

Mercado de
Capitais



Performance de ALPK3 Programa de Rgpompra de Agodes
(Até jul/24)

12,00

10,00

BASE ACIONARIA

%‘ Ndmero de acionistas

em jul/24
8,00

+7,0 mil

6,00

ADTV

YTD jul/24

(R$ mil) B Programa de Recompra de Agles
Disponivel para Recompra
2,00

+525,0

4,00

Quantidade maxima de
acdes para recompra 2M M

0.00 0O 0 0 I S &S 5§ N N N N OO MO I I 3 Preco médio R$4,24
¥ g % a2 309y sygs gy !
T O 2 3 @ & 3 2 m & 2 zm & 2 2 @m O
E & @& E e c & g 282 e @82 g R




E—j ESTAPAR

OBRIGADO!

Relag6es com Investidores

Emilio Sanches CEO ri.estapar.com.br
Daniel Soraggi CFOe DRI ri@estapar.com.br
Rafael S. Mingone Gerente de Financas e Rl +55 (11) 2161-8099

Larissa Boness Analista de RI

Redes Sociais

ink fIGK 4




F ESTAPAR

Management Presentation



F ESTAPAR

Estapar at-a-glance



56.1% 26.1% 17.7%

Ownership
Structure

(1) Includes treasury shares and interest held by the Company's management.
Shareholding Position as of July 31, 2024.

ESTAPAR




Estapar in numbers

National footprint
(2Q24)

Mid\_:vest North-Northeast
Region Region

93 Cities
18 States

@ Off-Street Operations

South Region

. On-Street Operations

Q

718 484.8k

operations parking spaces

Net Revenue by Sector

(2Q24)
13.1%
2024 18.2%

B a G

6,000 18.3% 11 MM+

employees of the net revenue users on Digital
comes from Digital Platforms
Platforms
Market Leadership

(parking spaces)’

H Shopping Malls
H Healthcare
~305k
Retail
On-Street
W Leisure I Others
Competitors

Education

B Airports

Commercial Buildings

—— ~185k

m AutoTech 'Source: Infomoney and Company estimates.

Other



Recent
L GETE

ESTAPAR

Intensive capital cycle
2017 - 2020

R$1.0+ bl
allocated to long-term assets

Market consolidation
28 M&As completed

Concession
Zona Azul de Sao Paulo/SP
(15 years)

IPO
(May 2020)

2020 - 2022

Cash Preservation

Commercial Renegotiations
including return of
operations

Structural adjustment of
costs and processes
~30% reduction in fixed
costs and SG&A

Strategic M&As
Zul Digitaland Zletric

New growth cycle
2022 - 2024

Resumption of vehicle traffic
including ramp-up of invested
assets

Asset-light organic growth

Focus on segments with lower
capital allocation, higher profit and
shorter payback

Improvement of all vital signs
margins, profitability and return

Lower financial leverage

Liability management
lengthening of debt maturity and
reduction of cost of debt




ESTAPAR

Growth
Opportunities



Parking lots industry in Brazil
(revenue in R$ billion) ‘ Estapar Market Share (-2

market W|th
opportunities for
growth

Total Shopping Commercial Healthcare On-street Airports Universities Others
malls buildings



Segment Mix: Capital allocation cycle Pandemic New growth cycle 2022+
(mix % of parking spaces) until 2019 2020 - 2021

e o

Properties

Off-Street Concessions
Growth

; On-Street Concessions
' I & Long-Term Contracts

Organic growth, focusing on lower dec/17 dec/18 dec/19 dec/20 dec/21 dec/22 dec/23 jun/24
operating leverage and higher
profitability

(™ Parking spaces by segment, excluding the Others segment with Zona Azul accreditation operations.

ESTAPAR




Estapar is a distinctive and established player in the parking sector, delivering
efficiency, quality and technology to its clients and partners.

We have been operating parking lots in

Brazil for , with

We serve 93 municipalities in 18 states, ~
in over 20 sectors of the economy Extensive
including airports, commercial Network
buildings, hospitals, arenas and many

Strong governance structure —
in the

Oop ©
Competitive
Estapar brought first-hand to Brazil

. . : Digitalization and
g es services with cutting-edge technology, Elect bilit
while following trends in electromobility. ectromoditity

ESTAPAR




ESTAPAR

Business
Model



Model

Parking lot management contracts with terms
ranging from 5 to 30 years. Average duration
of 7.5 years.

Segments / Types of contract

Alignment of interests

Models of revenue sharing with clients

Leased and . Long-Term . Credit risk-free
Concessions Properties ) .
Managed Contracts Estapar is senior in money flow

-p

Scale

Network with over 700 parking lots in the main
traffic-generating hubs

Capex Intensity

2Q24 Gross Margin

Off-Street

Management of parking lots in over 54.9%
20 sectors of the economy, through

B2B2C contracts tailored to each client's

needs Network Effects (B2C)

Enable differentiated products and services,
improving the value propaosition

Commercial Expertise (B2B)
Relationship with large conglomerates with
solutions on a national scale and high
governance

ESTAPAR




Off-Street

Management of parking lots in more than
20 sectors of the economy, through
B2B2C contracts tailored to each client's
needs

ESTAPAR

Strategic
partnerships
(B2C)

enable several
differentiated products
and services, increasing
the value proposition to
clients, enhancing the
network effect in our
extensive operations
base

\

SEMT @.
PAHAH . :. : tCar

veloe

Slocaliza

ESTAPAR

Business
relationship

(B2B)

Osho with large
conglomerates that

enable solutions on a

CCR national scale and

AEROPORTOS / \ contracts with a high
INFRAMERICA standard of governance

& Santander
REDE ZOR
Unimed £}

",
alla
“0° SAOCAMILO

Ddsd

Allianz ()
(Al

ARENAMRV

®Helbor




On-Street

Segments / Types of contract

Parking Ticket . occione Concessions

Brokerage Zona Azulde SP

—

Capex Intensity

2Q24 Gross Margin

Maturing Operation
(15 years)

ESTAPAR

Structure of incentives, in a virtuous development cycle that benefits all
stakeholders in the chain, based on a highly digitalized and scalable business model.

Estapar offers resources to | Turnover of parking spaces
municipalities through o o o with Estapar solutions
concessions. «~ ‘ :

Estapar's profitability comes
from productivity in the
provision of public services

Promotes the development of
the local retail market




Case Study:
Zona Azul
de SP

ESTAPAR

d:

=7

53,000
managed parking
spaces

15 years

concession

ESTAPAR

ZONA AZUL DIGITAL

¢

110

vehicles supporting
inspection

.ufe

R$595 million

downpayment
upfront

G

Exclusive
App

[ ] ]
m+

Control
Center

Saldo 10 CADs

_-
— ZUL2024

Quantos CADs vocé deseja usar?

@® 1cap 2 CADs

Confirme a regra sinalizada na placa

1CAD 1h
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Our Vision
To be the most valued Brazilian AutoTech

(@)

N

m
Beyond Parking
Blue Ocean strategy
Parking
R$15.7 bn
Addressable Market("

®
Strategic .
N
m

>

ViSi o n Parking AutoTech

Source: Company.

ESTAPAR




Zul+ AutoTech Marketplace

CRLV Digital

Tag Zul+
Saldo R$ 50,00

A

PEDAGIO

RODIzZIO

( D W The #1 app for drivers

Sao Paulo v

ZUL2024

Seguro Auto

IPVA, MULTAS

Growth vectors of the Estapar and Zul+ merger

REVENUE PER M2

greater digitalization of the parking operation
more payment methods

Zona Azul de S3o Paulo and
21+ municipalities

Parking pre-booking

Parking payment

Zulinsurance broker mm Estapar

Estaparand Zul+

ZulTag

IPVA and licensing

Fines payment

Fueling

Consortium

ESTAPAR




Zul+

Estapar’s digital platform Number(pf ;ranfactlons I?lgltal Plath(ms Net Reyenues fron'21 Digital
. in million) (% of revenues via digital (in R$ thousand)
alreadg has over 11 million platforms’ vs. total revenue)
users
+8.8%
P> Google Play @& App Store Z A 12.5 +39.8% 5,423

18.3%

3,880

11.5
16.8%
e Yo _
= Séo Paulo v asingle app
— for drivers
- '5‘ ZUL2024 .
m CRLYV Digital Seguro Auto I
i —
! Saldo R$ 50,00 atlve | S
5 [ hg 2 gty
= 0 6

2020 2021 2022 2023 2Q24 2020 2021 2022 2Q23 2Q24
" (average)(average) 2Q23 2Q24

PEDAGIO IPVA, MULTAS

RODIZIO j

ESTAPAR




Opportunities for Expansion / Percentage of sales of new electric vehicles

SCENARIOS Net Zero Accelerated  Regulatory Scenario  MARKET accelerated scenario EU CHINA us

100% 100%

80% 80%

60% 60%

Opportunltg

for Expansion =
Zletric

0% 0%
2020 2025 2030 PASKIS) 2020 2025 2030 2035

Percentage of sales of new electric vehicles (BEV, FCEV, PHEV).
Source: McKinsey, "Why the automotive future is electric," 2021.

ESTAPAR
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Recarga em andamento...

Opportunity

for Expansion
Zletric

ESTAPAR

OEM Membership and Fleet Owners:

Sale of energy (AC and DC):

-~

o

Zletric Home
/// recharge at home

Zletric Network
/// recharge in the city

Zletric Fast
/// recharge quickly

~

v




Continuous expansion of
charging station network

/ Zletric 59%

ssssssssssssssssssssss ESTAPAR INVESTEE

2Q24

Net Revenue

R$1.6 MM

+123.2% vs. 2023

£ Baixar na DISPONIVEL NO
I @& App Store ] ‘ » Google Play

ESTAPAR

9217

CHARGING STATIONS

sTeLdANTIS || NISSAN

14 (=

STATES

70 aff

CITIES

15

ZLETRIC
HUB

Quick
charging
stations




Financial &
Operating Highlights




Y Net Revenue
(R$ million)

385.1
365.4 369.6

350.8

:;‘ 334.7

f 2950 300.2 3055

265.1 273.7
243.4 244.0
2287
[/ rl o5 1758
135.5
85.8

Net I
Revenue

RECOfd'high for the 8th 1020 2Q20 3Q20 4Q20 1Q21 2Q21 3Q21 4Q21 1022 2Q22 3022 4Q22 1023 2023 3023 4023 1024 2024

. | |
straight quarter. EE

ESTAPAR




N Managerial EBITDA' and Managerial EBITDA Margin
(in R$ million and % of Net Revenue)

0,
15.6% 9% 0% 186% 17.8% 17.4% 20-0%

14.2%
9.0%

77.0
655 653 652 g43
517
46.1
38.8
305 33.0

242

220 :
A0 18.4
. - —

EBITDA
(9.2)

ramp-up 1020 2Q20 3Q20 4Q20 1021 2Q21 3Q21 4Q21 1022 2Q22 3022 4Q22 1023 2Q23 3Q23 4023 1024 2Q24
l l

COVID-19

1Excluding non-cash and non-recurring effects and IFRS 16 and IFRIC 12 effects.
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Seeking and
maintaining
profitability

ESTAPAR

Net Profit (Loss)
(R$ million)
COVID-19
{
B l
(15.0) (14 g) (14. 0) (14. 6)
(259) (30.3) ' 138/
1 ER oo
(43.3) (44.0)
(48.2) (50.8)
= (60.5)
(64.7)
(73.2)

1020 2Q20 3Q20 4Q20 1021 2Q21 3Q21 4Q21 1022 2Q22 3Q22 4Q22 1023 2023 3023 4Q23 1024 2Q24




N
Net Debt® Average Cost Amortization Schedule
In R$ MM CDI Spread + Equivalent (%)
(%)

2.81% 27.8%
2.78 257% 53, 2fy 23.4%

262%IIIII

2Q24 4Q23 1Q24 plepz: Cash and >36M

Equivalents

[¥]

Debt
Management

Stabilized net debt, with lower average
cost and balanced amortization
schedule

) Total Bank Debt (Debentures and CRI, Bank loans and Funding costs) + Other Liabilities (Accounts payable for acquisition ¢

ESTAPAR
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Corporate Governance

Executive Board Boards and Committees

Emilio Sanches _ S pIRECTV
CED 14+ years of experience at Estapar (G cacam & associos ALPK N
A il B3 LISTED NM
Daniel Soraggi Iog
Chief Financial and Investor 7+ 2R 0 e ATED BB S E ey
MRV
Relations Officer bt
Murillo Cerqueira
Commercial and 24+ years of experience at Estapar DD ESTAPAR

Operations Vice President

Beto Costa cu
. , . 9'|' years of experience at Estapar Gﬁ].wma loop
Chief Concessions Officer WTORRE
| André Brunetta 2+ years of experience at Estapar Z @
g/;;gf/nnova[/bn and Digital 20+ years of experience in Digital
ficer

ESTAPAR




ESG
Materiality

ESTAPAR

For the 2nd straight year, we won
the GPTW seal, a recognition for
our efforts to strengthen our
employer brand.

With the Solidarity Parking project,
Estapar distributed more than
R$392,000 over a period of 10 years of
program to more than 36 charities in 14
municipalities.

In 2023, we had 85% adherence of
active employees to the training offered,
totaling a workload of 47,489 hours — an
average of 17 courses of 10 hours per
employee.

Caring for You initiative: awareness
and benefits aimed at promoting a
comprehensive view of the
healthcare of our employees.




Administrative wos

Women make up 51% of the
administrative team, and we have On-Street (zona AZUl)
two women on our Board of

Directors. 76% of On-Street operation teams are
made up of women.

100% Female Teams Teams 50+

27 operations with 100% female teams 37 operations with 100% of the team

M a te ria li t o composed of the 50+ age group W
g £ )

ESTAPAR




Capital Markets




12,00

Shareholder basis
10,00

in July-24
8,00

6,00

4,00

2,00

0,00

Evolution ALPK3 Shares Repurchase Program
(IPO - today in R$) (July-24)

# Shareholders

+7.0k

ADTV

YTD July-24 ® Shares Repurchase Program
(R$ 000’)

Available for Repurchase
+525.0

Maximum # shares to

repurchase 2 M M
SRS FITTINNNLIIEINS
2 9582358298583 33582°% AveragePrice  R$4.24
S < Z = L S & Z2 L S & 2 0w 5 <
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THANK YOU!

Investor Relations

Emilio Sanches CEO

Daniel Soraggi CFO and IRO

Rafael S. Mingone Finance and IR Manager
Larissa Boness IR Analyst

Social Media

ri.estapar.com.br
ri@estapar.com.br
+55 (11) 2161-8099
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