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PERFORMANCE DE VENDAS APRESENTACAO DE A

Vendas Totais e ! 1 ¥ - 2T25 x 2T24
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APRESENTACAO DE
RESULTADOS 2T25

SNAPSHOT DO RESULTADO 2T25

R$656,4 MM R$579,8 MM

656,4 534,5 579,8

605,7

2724 2T25
Receita de Locagdo (abr/25 vs abr/24) + 9%

(RS million)
(RS million)

R$475,7 MM R$304,6 MM

299,0 304,6

Indicadores ex-ajuste aluguel linear. Data ref. A%: 2T25 vs. 2T24 Proforma

475,7

429,3

2724 2725

(RS million)

(RS million




DESTAQUES COMERCIAIS st A

INAUGURAGOES RECENTES

96,4% 188 77

Taxa de Contratos Contratos somente
Ocupacao Assinados no més de Junho

Taxa de Ocupagéo Shopping Manauara

96,8% 96,8%

96,4% 9
96,3% 0 96,4%

2724 3T24 4724 1T25 2T25 —

ADIDAS KIDS
Shopping Manauara




APRESENTAGAO DE
RESULTADOS 2T25

INDICADORES OPERACIONAIS

CUSTO DE OCUPACAO INADIMPLENCIA LIQUIDA'
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3T24 4724 1725

H Aluguel ® Condominio + FPP

" Inadimpléncia liquida refere-se a relagéo entre o total faturado no periodo (aluguel faturado, excluindo cancelamentos) e o total recebido dentro do mesmo periodo.

A




PERFIL DE DiVIDA

ALAVANCAGEM

Divida Liquida / EBITDA

COMPOSICAO DA DIVIDA

1,8%

m CDI = Pré-fixado?> m Inflagdo?®

1 Considera divida ao final do periodo, excluindo obriga¢cdes por compra de ativos
?[ndices pré-fixados incluem TR; 2 indices de inflagdo incluem IPCA e IGP-DI

0,70%

2T24

CUSTO MEDIO DA DiVIDA
(CDI + Spread)

0,80% 0,80% 0,80%

3T24

APRESENTACAO DE
RESULTADOS 2T25

A




A FORGA DO PORTFOLIO: CENTRO-OESTEE SUL i < Resdimmoos o A

MARKET SHARE DE VENDAS'

o 23% 12,6%

Centro-Oeste | ‘ Sul

'Em relacdo ao portfélio da Abrasce em-cada regigo.

[P

NOI 2019 vs 2024

Shopping Estagcao
CAGR CAGR

Cuiaba
297 8,7%
15,6% ’
223

Campo Grande Catuai Shopping

Goiania Shopping Londrina 144 147
Passeio das Catulcll S!\op’pmg
Aguas Shopping aringd
———— Shopping
Curitiba
Centro-Oeste Sul
Shopping Villagio 2015 w2024

Caxias
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EVOLUCAO DAS RECEITAS DE MIDIA

Receita de Midia
(RS MM)

+31,3%

-

17,4

17,1 21,9

2724 2725

Midia | Locagdo Midia | Servigos

Midia como % da receita bruta
+110bps ¢ 4

B

RS46 MM

De receita no 2T25

31,3%

De crescimento 2T25 x 2T24

6,4%

Do total da receita bruta
da Companhia no 2T25

+110 bps

De avanco como percentual da
receita bruta da Companhia

APRESENTACAO DE
RESULTADOS
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A HELLOO e a NEOOH formaram um consércio que
venceu a concorréncia da Aena para gerir e
comercializar midia out-of-home em 17 aeroportos,
incluindo Congonhas (SP). A operacdao comegou em
julho de 2025 em cinco aeroportos, com expansao
gradual, e o contrato tem durag¢ao de 10 anos.



https://www.helloo.com.br/

APRESENTACAO DE
PRODUTOS DIGITAIS RESULTADOS A

Expansao amplia
Programa de oportunidades e alcance

Beneficios

- i e
mae . PROMOGAO DE DIA DAS MAES
DE 02 A 31/08

+25 Cacle

Para concormer o

P ! ‘ 3 Vales-Via
Programas até | Porto de Oalinhas
Abril |

Até Julho 2025,

34 shoppings com APP do
Programa de Beneficios

Com a expansdo, o Programa passou a conectar milhares de
marcas a mais de 5 milhoes de novos consumidores em
potencial




APRESENTACAO DE
RESULTADOS

SUSTENTABILIDADE

Y I s | ALLOS tem 10 cases
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OBRIGADO

RELACOES COM INVESTIDORES

ALLOS
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SALES PERFORMANCE  EARNINGS A

2Q25 x 2Q24
Total Sales
R$10.2 billion
Pk N L N THEAST
+9.5% 2 T - oA
(YoY) s 5 Ko ’ ‘
SOUTH
Sales/sqm +58.2%
ALLOS NORTHEAST
RS
CAGR 7.9%
~aN
NORTH

MIDWEST




EARNINGS
RELEASE 2025

SNAPSHOT 2Q25

R$656.4 MM R$579.8 MM
579,8

656,4 534,5

605,7

(RS million)

(RS million)

2024 2Q25
R$475.7 MM R$304.6 MM

475,7 N
299,0 304,6

] I

2Q24 2Q25
Indicators ex-straight line rent adjustment. Ref. A% date: 2Q25 vs. 2Q24 Proforma

(RS million

(RS million)




COMERCIAL HIGHLIGHT

96.4%

Occupancy
rate

96,3%

2Q24

96,4%

3Q24

188

Signed
Contracts

Occupancy Rate

96,8%

4024

96,8%

1Q25

717

Signed Contracts
in July

96,4%

2Q25

EARNINGS
RELEASE 1Q25

RECENT OPENINGS

Shopping Manauara
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OPERATIONAL INDICATORS

OCCUPANCY COST NET DELIQUENCY’
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3Q24 4024 1Q25

HRent ® Common Area & Marketing Costs

'Net delinquency refers to the ratio between the total billed amount in the period (rent, excluding discounts and cancellations) and the total received amount over the same period.

EARNINGS
RELEASE 2025
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DEBT PROFILE e

LEVERAGE AVERAGE COST OF DEBT

(CDI + Spread)
Net Debt/ EBITDA

DEBT BREAKDOWN'

1,8%

98,2%

m Floating rate = Fixed rate? = Inflation®

1 Considers debt at the end of the period, excluding obligations for the purchase of assets
2 pre-fixed rates include TR; 3 Inflation indices include IPCA and IGP-DI
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THE STRENGTH OF THE PORTFOLIO: ’ EARNINGS A
MIDWEST AND SOUTH i P RELEASE 2025

SALES' MARKET SHARE

=% = Ly 12.6%
¢ LA Midwest _ South

'Em relacdo ao portfélio da Abrasce em-cada regigo.

NOI 2019 vs 2024

Shopping Estagcao

A CAGR
Cuiaba :ls\(;; 297 8 7%
Shopping SOUTH , , /

223
I T Catuai Shopping
Goiania Shopping Londrina 144 0y
Catuai Shoppi
Passeio das a ul\jllari:gpmg
Aguas Shopping &
Curitiba
. . . Midwest South
Shopping Villagio 2019  m 2024
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MEDIA REVENUE EVOLUTION

Media Revenue
(RS MM)

+31.3%

»

17,4

171 21,9

plop 2 2Q25

Media | Rent Media | Service

Media as % of gross revenue

+110 bps 6,4%

»

Revenues in 2Q25

31.3%

Growth 2Q25 x 2Q24

6.4%

Of the Company’s gross revenue in
2Q25

+110 bps

Growth as a percentage of gross
revenue

EARNINGS
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Helloo and NEOOH formed a consortium that won
Aena’s tender to manage and commercialize out-of-
home media in 17 airports, including Congonhas (SP).
Operations began in July 2025 in five airports, with
gradual expansion, and the contract has a 10-year
term.



https://www.helloo.com.br/

INNOVATION  EARNINGS A

Expansion enhances
opportunities and range

Benefits
Program

- i e
mae . PROMOGAO DE DIA DAS MAES
DE 02 A 31/08

; comore (Bl
+ 2 5 @ ganhe ndmeros extros
. ; Para concorer o
& 3 Vales-Viagem para
Progra ms until Porto de Galinhas

April

Until July 2025,

34 malls with Benefits
Program APP

With the expansion, the program began connecting
thousands of brands to over 5 million new potential
consumers.




EARNINGS
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SUSTAINABILITY
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vencedores do Prémio

ks //i/‘ Abrasce!

™
| ’
\
\



IIIIIIIIIIIIIIIII




	ALLOS - Apresentação 2T25
	Slide 1
	Slide 2: PERFORMANCE DE VENDAS
	Slide 3: SNAPSHOT DO RESULTADO 2T25
	Slide 4: DESTAQUES COMERCIAIS
	Slide 5: INDICADORES OPERACIONAIS
	Slide 6: PERFIL DE DÍVIDA
	Slide 7: A FORÇA DO PORTFÓLIO: CENTRO-OESTE E SUL
	Slide 8: EVOLUÇÃO DAS RECEITAS DE MÍDIA
	Slide 9: PRODUTOS DIGITAIS
	Slide 10: SUSTENTABILIDADE
	Slide 11

	ALLOS - Apresentação 2Q25 - EN
	Slide 1
	Slide 2: SALES PERFORMANCE
	Slide 3: SNAPSHOT 2Q25
	Slide 4: COMERCIAL HIGHLIGHT
	Slide 5: OPERATIONAL INDICATORS
	Slide 6: DEBT PROFILE
	Slide 7: THE STRENGTH OF THE PORTFOLIO:  MIDWEST AND SOUTH
	Slide 8: MEDIA REVENUE EVOLUTION
	Slide 9: INNOVATION
	Slide 10: SUSTAINABILITY
	Slide 11


